
PROJECT DATA 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on aseparate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original form. 
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ABSTRACT 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on aseparate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original form. 

Project Name Media Bridges Cincinnati. Inc. 

Address 1100 Race Street City/State/ZIP Cincinnati, Ohio 45202 

1. Give abrief overview of the project, including major project goals. 
On April 7, 2001, anineteen-year-old African American boy named nmothy Thomas was shot and killed by aCincinnati policeman. 
Timothy's death ignited aweek of destruction and fear, as the worst rioting Cincinnati has experienced in 30 years erupted near the heart of 
the city. In the wake of this violence, city leaders and residents alike searched for solutions, for peace, for away to quiet the unrest and 
turbulence in the city. The policeman's bullet that killed Timothy Thomas shattered the peace of the entire city. It shivered along the nerve 
endings of deeply felt animosities and frustrations. Most of all, that deafening shot sounded awake-up alarm that warned it was time for 
Cincinnati to change. "Tragic as the death of Mr. Thomas was, the rioting that swept the city was about more than the loss of one young 
man. It was about the deep rifts that separate neighbors. It showed just how tenuous are the relations between the police and the African
American community. And it revealed dissatisfaction in the areas of education, jobs and economic opportunity, housing and community 
leadership. With this crisis has come the opportunity for improvement. Cincinnati must make changes in each of these areas if the city is to 
grow beyond the turmoil of the past week," quoted The Cincinnati Enquirer. The subject of race relations was not only the hot topic in 
Cincinnati, but the tumultuous situation was making news all across the country. Two days after Timothy Thomas was killed, 19 people from 
throughout the community convened at The Cincinnati Enquirer to discuss race relations and how Cincinnatians communicate with each 
other. The group agreed, even before violence marred the city, that effective communication is pivotal to improving race relations. 

One month after the rioting in downtown Cincinnati, many businesses located in the area moved out. At the same time, Media Bridges 
moved in to the 'riot zone". Media Bridges took an historic building, renovated it and created an environment where residents could come 
and let their voices be heard. By locating in the heart of where the riots occurred, Media Bridges believed it could be instrumental in helping 
to fuse the break in communication among Cincinnati residents. Media Bridges offers asolution to the communication problem by offering a 
means for citizens to let their opinions be heard - by voicing concerns using various tools of media such as television, radio and the internet. 
Media Bridges provides free media production classes lo any individual or group. We set out to create awelcoming space for the public to 
come together to find solutions and share them. Not only does Media Bridges offer free classes, but also offered are the means,to create 
media productions. Media Bridges loans out equipment for free, library style, including cameras, microphones, computers and studios, so 
that people can create messages to take to the citizens of Cincinnati via Media Bridges' cable channels, internet radio station or websites. 

2. Why does the project merit the Rudy Bruner Award for Urban Excellence? (You may wish to consider such factors as: effect on the 
urban environment innovative or unique approaches to any aspect of project development; new and creative approaches to urban issues; 
design quality.) 

Since Media Bridges opened its new location, nearly double the number of people has attended classes. Media Bridges provides an 
inspirational space for disparate groups to convene and learn from one another. At any time you may find the Black United Front, German 
exchange students or agroup of children from United Cerebral Palsy at Media Bridges. Media Bridges provides alevel of security to an area 
dominated by vacant storefronts. Located in acorner building that sat virtually vacant for 40 years, Media Bridges now provides avibrant 
presence in an "inner city" neighborhood called Over the Rhine, seven days aweek, from Barn to 10:30 pm. As the only provider of public 
access cable television in the City of Cincinnati, Media Bridges provides the reason for suburban community members who otherwise would 
not want to enter "the riot zone" or "boycott territory" to come to Over the Rhine to avail themselves of Media Bridges free services. Media 
Bridges dispels the myth of urban violence by connecting the at-home cable viewer to the urban landscape via our storefront television 
studio. Similar to the windows seen in major television network studios, our community studio sports large windows that feature the streets 
seen on the national news during the riots. Yet those streets are peaceful, with neighborhood residents stopping to see what's happening on 
the other side of those windows. 

Most media facilities hide their technology. Wiring is under floors and in ceilings; edit suites are in locked rooms and television playback is 
housed in dark back rooms. Media Bridges on the other hand, brings technology into the daylight to demystify the media, placing racks of 
equipment in storefront windows and cabling in open ladder trays. We want people to understand that media can be accessible, no matter 
whom you are. Media Bridges received two Star Awards from the Over the Rhine Chamber of Commerce: one for being the "Best New 
Addition to Over the Rhine', the other for Architectural Design. Our architect, Terry Boling, received the Cincinnati Design Award for 
Architectural Advancement from the American Institute of Architects. Media Bridges plays an instrumental part in bringing people from urban 
neighborhoods together, thus creating an atmosphere where people feel comfortable voicing their opinions and knowing that they will be 
heard. 
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ABSTRACT 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the fonms. If the forms are not used and answers are typed on aseparate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original fonm. 

Proiect Name Media Bridges Cincinnati, Inc. 

Address 1100 Race Street City/State/ZIP Cincinnati, Ohio 45202 

1. Give abrief overview of the project, including major project goals. 
On April 7, 2001, anineteen-year-old African American boy named Timothy Thomas was shot and killed by aCincinnati policeman. 
Timothy's death ignited aweek of destruction and fear, as the worst rioting Cincinnati has experienced in 30 years erupted near the heart of 
the city. In the wake of this violence, city leaders and residents alike searched for solutions, for peace, for away to quiet the unrest and 
turbulence in the city. The policeman's bullet that killed Timothy Thomas shattered the peace of the entire city. It shivered along the nerve 
endings of deeply felt animosities and frustrations. Most of all, that deafening shot sounded awake-up alanm that warned it was time for 
Cincinnati to change. "Tragic as the death of Mr. Thomas was, the rioting that swept the city was about more than the loss of one young 
man. It was about the deep rifts that separate neighbors. It showed just how tenuous are the relations between the police and the African
American community. And it revealed dissatisfaction in the areas of education, jobs and economic opportunity, housing and community 
leadership. With this crisis has come the opportunity for improvement. Cincinnati must make changes in each of these areas if the city is to 
grow beyond the tunmoil of the past week," quoted The Cincinnati Enquirer. The subject of race relations was not only the hot topic in 
Cincinnati, but the tumultuous situation was making news all across the country. Two days after Timothy Thomas was killed, 19 people from 
throughout the community convened at The Cincinnati Enquirer to discuss race relations and how Cincinnatians communicate with each 
other. The group agreed, even before violence marred the city, that effective communication is pivotal to improving race relations. 

One month after the rioting in downtown Cincinnati, many businesses located in the area moved out. At the same time, Media Bridges 
moved in to the "riot zone". Media Bridges took an historic building, renovated it and created an environment where residents could come 
and let their voices be heard. By locating in the heart of where the riots occurred, Media Bridges believed it could be instrumental in helping 
to fuse the break in communication among Cincinnati residents. Media Bridges offers asolution to the communication problem by offering a 
means for citizens to let their opinions be heard - by voicing concerns using various tools of media such as television, radio and the internet. 
Media Bridges provides free media production classes to any individual or group. We set out to create awelcoming space for the public to 
come together to find solutions and share them. Not only does Media Bridges offer free classes, but also offered are the means to create 
media productions. Media Bridges loans out equipment for free, library style, including cameras, microphones, computers and studios, so 
that people can create messages to take to the citizens of Cincinnati via Media Bridges' cable channels, internet radio station or websites. 

2. Why does the project merit the Rudy Broner Award for Urban Excellence? (You may wish to consider such factors as: effect on the 
urban environment; innovative or unique approaches to any aspect of project development; new and creative approaches to urban issues; 
design quality.) 

Since Media Bridges opened its new location, nearly double the number of people has attended classes. Media Bridges provides an 
inspirational space for disparate groups to convene and learn from one another. At any time you may find the Black United Front, German 
exchange students or agroup of children from United Cerebral Palsy al Media Bridges. Media Bridges provides alevel of security to an area 
dominated by vacant storefronts. Located in a comer building that sat virtually vacant for 40 years, Media Bridges now provides avibrant 
presence in an "inner city" neighborhood called Over-the-Rhine, seven days aweek, from 8am to 10:30 pm. As the only provider of public 
access cable television in the City of Cincinnati, Media Bridges provides the reason for suburban community members who otherwise would 
not want to enter "the riot zone" or 'boycott territory" to come to Over-the-Rhine to avail themselves of Media Bridges free services. Media 
Bridges dispels the myth of urban violence by connecting the at-home cable viewer to the urban landscape via our storefront television 
studio. Similar to the windows seen in major television network studios, our community studio sports large windows that feature the streets 
seen on the national news during the riots. Yet those streets are peaceful, with neighborhood residents stopping to see what's happening on 
the other side of those windows. 

Most media facilities hide their technology. Wiring is under floors and in ceilings; edit suites are in locked rooms and television playback is 
housed in dark back rooms. Media Bridges on the other hand, brings technology into the daylight to demystify the media, placing racks of 
equipment in storefront windows and cabling in open ladder trays. We want people to understand that media can be accessible, no matter 
whom you are. Media Bridges received two Star Awards from the Over-the-Rhine Chamber of Commerce: one for being the 'Best New 
Addition to Over the Rhine", the other for Architectural Design. Our architect, Terry Boling, received the Cincinnati Design Award for 
Architectural Advancement from the American Institute of Architects. Media Bridges plays an instrumental part in bringing people from urban 
neighborhoods together, thus creating an atmosphere where people feel comfortable voicing their opinions and knowing that they will be 
heard. 
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PROJECT DESCRIPTION 

Please answer question in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on aseparate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original form. 

1. How has the project impacted the local community? 
Media bridges Cincinnati. 

Media Bridges moved to aneighborhood in need. In need of being heard. In need of job and communication skills. In need of community. 
Over the Rhine is Cincinnati's poorest neighborhood, facing desperate housing and education prospects, with both City Hall and Police 
Headquarters on its border. Media Bridges symbolically placed itself between the two. 

Media Bridges provides ameeting ground for citizens to create common ground, aplace were ideas converge. Our Internet Radio station 
situates free form hip hop next to comedy, next to discussion of urban issues, next to Islamic perspective. Just outside the radio booth, 
children use the internet to complete homework while anon-profit employee uses our desktop publishing to get anewsletter about a local 
puppet theater out to the public. Teens from Impact Over the Rhine are creating aprogram about their urban garden business project in one 
of our classes, while aMedia Bridges facilitator helps a volunteer from Fireball Ministries edit their television program. Astudio production is 
underway featuring the Greater Cincinnati Coalition for the Homeless as ahomeless person stops outside the studio windows to look inside. 

Since Media Bridges opened its doors to its new home 8months ago : 
• Over $6 Million dollars worth of services and equipment have been provided to Cincinnati residents. 
• Over 2,000 people have come through our doors and have made use of our services, classes, and equipmenL 
• Over 500 non-profit organizations have been helped by our Non Profit Services department. 
• Over 10,000 programs have been produced or television or radio. 

Media bridges Cincinnati. 

2. Describe the underlying values of the project. What, if any, significant trade-offs were required to implement the project? 

Media Bridges mission is to provide the education, environment and equipment to assist people in communicating effectively through media. 
We accomplish this by teaching people how to create media through avariety of class offerings. Media Bridges' stated values include (1) to 
make media resources and technologies available to individuals, educational or religious institutions, and non-profit associations; (2) to train 
and educate those who use Media Bridges' facilities and services, so as to foster media literacy and cultivate technological skills; (3) to 
support the first amendment of the United States Constitution, while nurturing responsible speech through community based education; and 
(4) to advocate telecommunications service providers, locally and nationally, to improve and expand opportunities for public and educational 
access. Our new facility and location supports all of our stated values by being accessible to the community at large. By providing them 
with state of the art tools in order to learn about media and community building through dialogue. And to use the media not to be used by ii. 
Trade offs we encountered while creating our new center, while many, were definitely for the betterment of the organization as awhole. 
Traditionally studios are black box style, aperfectly controlled environment, with our move to an historic building we were not permitted to 
replace our intended studio space windows with walls. Instead, we traded a traditional studio for amulti-use space that is inviting rather than 
technologically intimidating. This decision has proven to be rewarding as we host more and more special events such as our gallery 
openings. This strengthened our message that Media Bridges values community over technology. Media Bridges lives in an area where 
businesses have bars on their windows and doors. We wanted our constituents to feel the freedom to flow in and out of our center and not 
made to feel that they were in aplace where equipment was locked down and inaccessible. We traded heavy security to give people the 
ability to put their hands on technology, to learn by doing. Media Bridges values hands on education. We traded off street parking for our 
constituents who drove to be on more public transportation routes. We traded the anonymity we had while being located in an industrial area 
to being localed on amain thoroughfare straddling the downtown business district and the neighborhood of Over the Rhine. Media Bridges 
values avery public presence. 



PROJECT DESCRIPTION (CONTOD) 

3. Describe the key elements of the development process, including community participation where appropriate. 

Media Bridges' need for anew center emerged as our programs gained momentum in the late 1990s. Our former location was not properly 
set up to handle the intense technological activities that go on everyday. Also, we needed to create acenter that was more inviting to the 
public. We felt that our constituents deserved a media arts center that inspired them, acenter that was light and open with modem 
equipment and better access to the neighborhoods in which they live. In 1999 Media Bridges set forth with anew Strategic Plan that would 
guide it into its new existence in Over the Rhine. The architect for the project was Terry Boling; his resume includes many historic 
renovations in Over the Rhine such as Lightbome Communications. Mr. Boling is also an Associate Professor at the University of Cincinnati 
College of Design Art Architecture and Planning. He came to Media Bridges as apart of aPeer Technical Assistance grant awarded to us 
by the National Alliance for Media Arts and Culture (NAMAC) through the Andy Warhol Foundation. This grant assigned Charlie Humphrey, 
the Executive Director of Pittsburgh Filmmakers (who recently completed asuccessful capital campaign for the renovation of their media 
center), to assist Media Bridges with aspace plan for our new facility. This work culminated in asession led by Terry Boling to gather input 
from trustees, staff, constituents, and non-profit administrators. The results of the space plan have proved invaluable during the design 
phase. Some highlights of the design include: space dedicated to educational activities, a reference library, astreet level television studio 
with windows that feature our neighborhood as the set in the tradition of the Today Show, an internet radio room and station, additional 
space for internet access computers and editing, and double the editing suites than in our former location. 

4. Describe the financing of the project. Please include all funding sources and square foot costs where applicable. 

Media Bridges is the hub for anumber of diverse projects. We apply for and receive funding from anumber of sources. Media Bridges is 
supported by the following institutions: (1) private foundations including: The Greater Cincinnati Foundation, The Ohio Valley Foundation, 
Fifth Third Bank Trustee, The Cincinnati Institute of Fine Aris Community Arts Fund, Ohio Community Computing Network, The Andy Warhol 
Foundation, Gifts In Kind International and the Louise and Grauman Marks Memorial Fund. (2) Government funds include: The City of 
Cincinnati, The Ohio Aris Council, Cincinnati Empowerment Corporation. (3) Corporate Funds include: SBC Ameritech and (4) Individual 
donors including: Hope Temple Baptist Church, Jerriel Baptist Church, and New Beginning Christian Fellowship Church. Additionally, Media 
Bridges conducted asuccessful Capital Campaign to finance the renovations of our new media arts center. The building costs were $109.20 
per square foot, and given the size and scope of our center at 8,000 square feet this amount was relatively low. 

5. Is the project unique and/or does it address significant urban issues? Is the model adaptable to other urban settings? 

Media Bridges is aunique entity as ii has successfully married amedia arts center, community technology center and cable public access 
center into one location. Traditionally many services for the disadvantaged population in urban areas are difficult to find, difficult to use and 
aren't inviting to those who are in need. In contrast we have positioned ourselves at acrossroads point in downtown Cincinnati in order to 
draw on all of the voices in the city. We provide residents access to asafe place to voice their fears, concerns, hopes and dreams - the 
stories that are important to the people. The accessibility of our space works well to further our constituents' ability to exercise their First 
Amendment rights to freedom of speech, especially in post-riot Cincinnati. 

Many cities have at least one media arts center, community technology center or cable public access center. Media Bridges is aone of a 
kind creation but can be adapted to any number of urban settings for these reasons: 

• As foundations push toward funding merged Non-profit Organizations, Media Bridges provides an excellent model of how three 
different institutions can function as one. 

• Many cable public access centers face funding cuts due lower numbers of cable subscribers. It is to their benefit to fuse with other 
media and technology outlets in order to survive. 

• As the various forms of technology such as television, radio, and Internet converge, Media Bridges shows how this can happen 
under one roof where people are able to learn how keep pace with these changes. 

• The multi-purpose center also lends itself to other uses like agallery space, music venue, and meeting space. Providing visitors 
an opportunity to be exposed to various types of artistic expression. 

Globally, our model can be applied to centers that already exist in places like the U.K. and South Africa called Community Tele-centers. 
These are places similar to Media Bridges as they gather communities and enable them to tell their stories and discuss issues. However, 
they have yet to tie in the component of aproject based learning curriculum. 
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ARCHITECT OR DESIGNER PERSPECTIVE 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on aseparate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original form. 

This sheet is to be filled out by adesign professional who worked as aconsultant on the project, providing design, planning, or other 
services. Copies may be given to other design professionals if desired. 

Name Terry Boling Title Architect 

Organization Terry Boling Architect Telephone (859 )466-0996 

Address 49 Kenner St. Ludlow. KY 41016 City/State/ZIP 

Fax ( E-mail terryboling@terryboling.com 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for any 
purpose whatsoever aterials sub · d. The applicant warrants that the applicant has full power and authority to submit the application 
and all attache ate ials and to gran se rights and permissions. 

Si nature 

1. Describe the design concept of this project, including urban design considerations, choice of materials, scale, etc. 

The project consists of 8,000 s.f. located on two floors of ahistoric building in Over-the-Rhine. Administration and education occupy the third 
floor, editing suites are located on the first floor and mezzanine, and astudio occupies the busy corner of the site, allowing the neighborhood 
to view the work of the facility. The character and quality of the existing building was carefully revealed and maintained while providing for a 
new layer of high-tech media equipment and infrastructure. The Master Control area, located prominently at the entry of the building, houses 
the technology that feeds the project through aseries of exposed cable trays. Anew mezzanine structure defines the editing suites and 
provides an access wall for connecting electric, data, and HVAC. The new architectural interventions are light and temporary in nature, in 
contrast to the rough brick and exposed concrete of the building shell. This was achieved through the use of translucent, light emitting walls 
for the editing suites and private offices. These light emitting walls are also used for the gallery and bathrooms. Custom cast colored 
concrete was used extensively for work surfaces throughout the project. The choice of materials was based primarily on maximizing 
durability and beauty and minimizing costs. This was achieved through the use of industrial materials such as cement fiberboard, fiberglass 
panels, and concrete used in a particular way to exploit their inherent qualities. 

2. Describe the most important social and programmatic functions of the design. 

The location of the "storefront studio" and the "master control" on the street level behind large expanses of glass was akey ingredient in 
establishing the presence of media bridges in the community. In the prior location, the studio space was in the center of the building with no 
connection or view to the surrounding area. The new facility showcases the work that goes on in the studio behind large panes of insulated 
glass. The "master control" area contains all of the complex technical equipment required to create the work. This function was also hidden in 
the bowels of the previous building and is now located prominently at the entry into the building. This helps to de-mystify the work that takes 
place in the facility and celebrates the technology that is crucial to the organizations operation. The edit suites have also been localed in the 
main public area with physical and visual access from the street level. 

mailto:terryboling@terryboling.com


ARCHITECT OR DESIGNER PERSPECTIVE (CONTOD) 

3. Describe the major challenges of designing this project and any design trade-offs or compromises required lo complete the project. 

One of the major design challenges was how to achieve aquality of finish and space that challenged the budgetary restraints of anon-profit 
organization. We were challenged to produce adesign that would make users feel on par with professionals and provide them with an 
exciting an innovative work environment. Some of the compromises involved phasing the work in order to wait for funding, and building some 
of the work ourselves( work surfaces, reception desk, cabinetry, etc.) in order to achieve the highest possible qualities on a limited budget. 

4. Describe the way in which the project relates lo its urban context. 

The project is located at abusy intersection that defines an urban edge between the downtown business district and Over-the Rhine. 
Over-the-Rhine is not only the largest contiguous historic district in the United States, but is home to many of Cincinnati's poorest residents. 
Accessibility and openness have been key concepts from the projects inception. Locating the studio space at the corner of the site was a 
way to encourage local residents as well as downtown workers to utilize the facility. All of the user functions are located on the ground floor. 

5. Describe the strengths and weaknesses of the project's design and architecture. 

One of the major challenges of the project has been the implementation of the storefront studio. 
Because of the requirements for complete light and noise attenuation, acustomized solution is required. 
This is an on-going design problem that requires funding to complete. Although 100% of the technical concerns are not yet resolved, 
the decision to place the studio in such apublic area has proven to be asuccessful way to expose the work of media bridges. 
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PROFESSIONAL CONSULTANT PERSPECTIVE 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. 
If possible, answer:s to all questions should be typed or written directly on the fm:m,. If the forms are not used and answers are 
typed on a separate page, each answer must be preceded by the question to which it i:esponds, and the length of each answer 
should be limited to the area provided on the original form. 

This sheet is to be filled out by a professional who worked as a consultant on the projec~ providing design, planning, legal, or 
otl1er services, Copies may be given to other professionals if desired, 

Namg; Cbar1ie HYmobrev Title Executiyc Director 

Organi?.atinn Pittsburgh Fi?mmakers Telephone C412J 68!-5449 ext. 2~ 

Address 477 Mclwood Avenue City/Stote/ZI Pittsburgh PA I52! 3 

!.'.M (412) 68 I-5503 B-rnail cbar1ich@pgbfilmmaken;.org 

Toe undersigned granls the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by 
others, for any purpose whatsoever, the materials submitted. Toe applicant warrants that the applicant has full power and 
authority to submit the application and ttae materials an grant these rights and permissions. 

I. What role did you or your organization play in the development o! this project? 

Although I am executive director of Pittsburgh Filmmakers, my role as a consultant on this project was through an organization 
called NAMAC (National Alliance for Media Arts and Culture). At the time of the project, I was co-chair of NAMAC. This is 
important because it demonstrates the commitment of Media Bridges to a much broader community than simply cable access. 
Media Bridges is a very progressive independent media organization, and they have paid close attention to issues and trend!ii 
taking place across the councry. 

My role was, in the following hierarchical order: l) To help them start a meaningful space planning process. 2) Define the 
scope of their ambitions. 3) Consider their relationship to the community beyond the broadcast stream. 4) Help them to realize 
that they were "ready" to take on the scary and often intimidating process of relocation. Consider this la.~t point "checrlcading." 
Often organizations don't recognize their own extraordinary, internal talents, Media Bridges was blessed with vision and drive 
before I came on the scene. Much of what I did was to simply remind them of what they already had, 

Z. From your perspective, hov,, v,,as the project intended to benefit the urban environment? 

You have to understand that the entire premise of media access centers, and cable access stations, is to benefit the urban 
environment. Independent media is in crisis. When corporate giants like Clear Channel Communications can own over 1,200 
radio stations and 37 television stations across the country, and AOL/Time Warner can become the largest media company in 
the world almost over nigh~ the opportunity to provide an unencumbered path to self expre.s.~ion becomes an urgent priority. 
Media Bridges makes the complex and inaccessible tools of media available to anyone, regardless of social or economic status. 
The entire community benefits from Media Bridges, in the same way that the entire community benefits from public education, 
You don't have to have a child enrolled in public school in order to benefit from the public school system. Civic life is always 
strengthened when there is an open forum for free expression, even if everyone docs not participate in the opportunity. 

3. Describe the project's impact on its community. Please be as specific as possible. 

https://cbar1ich@pgbfilmmaken;.org
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The impact of Media Bridges' relocation and expansion is profound, for the following reasons. I) They placed themsdve,; 
squarely, physically, in the middle of the community they serve. 2) They cut a clear path to the powerful to.,_ls of mcdta. 3) 
They recognize that it isn't enough to teach people to point a camera and shoot. The:y have culuvatcd a media environment 
where anyone participating not only learns how 10 create new work, but they also come away with a much helter understanding 
of how to interpret the work of others. In other words, Media Bridges is developing a community that is media. literate. 
Children and adults who create work at Media Bridges are better, more infonned viewers of and consumers of popular media. 

Anyone who participates in Media Bridges will become a better critical viewer and consumer of all media. 

4. What trade-offs and compromises were required during the development of the project? How did your organization 
participate in making them? 

It was clear, early on in the process. that the board of Media .Bridges would need to toke a strong role in guiding the subtle shift 
in the organization"s mission. Media Bridges went from being a generic media access station to a full-blown media access 
center. This required a very different kind of attitude, where the emphasis was no longer on broadcast per se, but on the issues 
and component~ of life beyond broadcast. This meant direct involvement in community issues, and it meant a renewed 
emphasis on learning. In other words, Media Bridges recogni,.ed that it wa.~n•t enough to simply get programs on the air. The 
programs had to mean something. 

This kind of shift requires very different instimtional thinking, because it raises the standards of expectation for everyone 
involved. Unfortunately, the attitude surrounding many media access channtls in America is that no matter wha.t gel'; produced, 
it deserves to be on the air. Changing from an open, freeform and frankly undisciplined programming strategy to one where 
each producer, volunteer or no~ is accountable to the community they serve. is difficult. And it does not happen over night 

So the trnde off was 10 sacrifice the old way of doing business, where producers felt entitled ta airtime, to an atmosphere where 
producers felt a responsibility for airtime. 

5, How might this project he instructive to others in your profession? 

Media Bridge,; is a case study of success for community access, a worthy Harvard Business Review suqject. Much of the cable 
access world is mired in antiquated relationships, and stuck ~quarely in a system that was first created in the ]ate seventies 
when broadca.sting was a very different place. Advances in media delivery, and changes in the media climate nationally, 
require an more proact;ve, community oriented apptoach to access. Media Bridges has done it successfully, 

5, What do you consider to be the most and least successful aspects of this project? 

The most successful aspects of this project have been mentioned ahove. Specifically, the full integration of Media Bridges into 
the community in an active and meaningful way stands as a national model. The downside to this kind of progress would be the 
hum.an resoucce casualties. Adrninistrato(S, some board members, and some volunteers were lost in the transition. This is 
regrettable, hut not unusual. When the vision of an organiwtlon changes, there will always be people who do not wish ti, 

participate'. no matter how much effort is put into the process. So, people quiL This consultant has never seen a non-profi1 go 
through tht5 kind of radical change without staff, administrntion and volunteer turnover, 

https://recogni,.ed
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Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. Ifpossible, 
answers to all questions should be typed or written direcUy on the forms. If the forms are not used and answers are typed on a separate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original form. 

This sheet is to be filled out by someone who was involved, or represents an organization that was involved, in helping the project respond to 
neighborhood issues. 

Name Heatther Hallenberg T!Ue Fine Arts Fund Arts Services Director 

Organization Fine Arts Fund Arts Services Telephone (513) 871-2787 ext. 28 

Address 2649 Erie Avenue City/State/ZIP Cincinnati OH 45208 

Fax (513 )871-2706 E-mail Hhallenberg@fineartsfund.org 

The undersigned grants the Bruner Foundation permission to use, reproduce,or make available for reproduction or use by others, for any 
purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and authority to submit the application 
and all attached materials and to grant these rights and permissions. 

Signature -;(ygG_/~ /(~ 

1. How did you, or the organization you represent, become involved in this project? What role didyou play? 
The Fine Arts Fund is an annual united arts fund drive raises funds for local arts organizations and, through its Arts Services Office (ASO), 
promotes staff development, presents workshops on a variety of topics, offers intense marketing training through American Express' National 
Arts Marketing Project (NAMP) and grooms volunteers through Business Volunteers for the Arts (BVA) . Staffed by a full-time director and 
part-lime communications manager, the ASO assists in fostering relationships within Greater Cincinnati's arts community through 
communication, shared services, workshops, and mentoring opportunities. The ASO supports and sustains Greater Cincinnati's smaller arts 
organizations through programs, people and resources. 

Media Bridges, over the course of our six year relationship, has taken full advantage of our offerings: receiving acapital grant for new 
signage; attending professional development workshops on topics ranging from accounting software to strategic planning; having a presence 
at all of the NAMP workshops; and utilizing several BVA volunteers to assist with the external promotion of their outreach education 
programs and the internal development of human resource policies and procedures. Media Bridges, in turn, gives back: video-taping, at no 
charge, several of our educational workshops for later broadcast on cable; providing astate-of-the art venue for a recent special event and 
providing staff involvement, through Non-Profit Services Coordinator Dennis Sullivan, on ASO planning and workshop committees. 

2. From the community's point of view, what were the major issues concerning this project? 
Media Bridges occupies aunique niche within the Cincinnati non-profit landscape. It is the only organization in the region lo provide 
education, equipment and an environment to assist Individuals, of all backgrounds, in effective communication through the media. Formerly, 
housed in a crowded facility, a rabbit-warren of office, workshop and studio spaces, their new facility is open 7days and 86 hours per week. 
It is fully accessible to all, especially to disadvantaged and underserved communities in Cincinnati. It is abeautiful, functional facility that 
provides a welcoming environment for all who enter. The ASO has witnessed non-profits embrace capital improvements only to find that 
there were not the operating funds to support new growth. The ASO has been pleased to observe that Media Bridges has worked hard to 
diversify Its funding streams by accessing not only local and state public funds but alsoprivate foundations and corporate contributions. 
Media Bridge's initial planning, constituency engagement and contingency plan development are to be commended. 

3. What trade-offs and compromises were required during the development of the project? How did your organization participate 
in making them? 
Although we were invited to participate in the strategic planning sessions for the new Media Bridges, there were scheduling conflicts. We 
did, however, encourage others from the arts community to attend. 



COMMUNITY REPRESENTATIVE PERSPECTIVE (CONTOD) 

4. Has this project made the community a better place to live or work? If so, how? 
Having witnessed first-hand the use of afacility that offers advancement to individuals of all walks of life, Media Bridges has made a 
marked impact on the Cincinnati streetscape and service sector. Situated centrally, in the heart of Over-the Rhine with 60% of their 
constituents residing within the Empowerment Zone, Media Bridges teaches the technology that has missed people in low-income 
communities. Such offerings translate into increased self-sufficiency, global awareness, new skill sets and creative expression. 
Additionally, the Non-Profit Services Department utilizes professional staff and volunteers to produce programming for over 25 
organizations per month. Media Bridges is a role model for other service providers-it produces, it convenes, it collaborates, it 
partners. 

5. Would you change anything about this project or the development process you went through? 
Although we were just on the periphery of the planning process, the Aris Services Office has been impressed with the advancements in 
governance and operations achieved by Media Bridges over the past couple of years. 
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Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original form. 

This sheet is to be filled out by staff representative(s) of public agency(ies) who were directly vinvolved in the financing, design review, or 
public approvals that affected this project. 

Name Mark Mallory Title State Senator 

Organization Ohio Senate Telephone (614} 466-5980 

Address Statehouse City/State/ZIP Columbus, Ohio 43215 

Fax 614 644-6164 E-mail 

The undersigned grants the Bruner Foundation permission to use, reprod 
purpose whatsoever, the materials submitted. The applicant warrants th 
and all attached materials and to grant these rights and permissions. 

le I re eduction or use by others, for any 
uthority to submit the application 
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1. What role did your agency play in the development of this project? Describe any requirements mae o t is project by your agency (e.g., 
zoning, public participation, public benefits, impact statements). 

NIA 

2. How was this project intended to benefit your city? What trade-offs and compromises were required to implement the project? How did 
your agency participate in making them? 

Media Bridges benefits the city of Cincinnati in several ways. Its high tech facilities give many community 
members, who would otherwise be easily overlooked and ignored, an opportunity to express their voices city
wide. Especially in light of the tensions that have plagued Cincinnati, anything that facilitates communication 
across the city is a great benefit. Media Bridges also benefits the citizens of Cincinnati by giving them the 
opportunity to develop their technology skills. Today's workplace virtually requires some familiarity with 
technology, but unfortunately, many Cincinnatians do not have access to the latest equipment. Media Bridges 
provides that access, giving residents a chance to develop valuable job skills. Finally, Media Bridges teaches 
Cincinnatians media literacy. This skill helps residents to interpret the thousands of media messages they 
encounter every week. For example, many Cincinnatians are targeted by predatory lenders offering high-cost 
payday or mortgage loans. The ability to critically interpret the advertising messages of these lenders can be a 
great help in avoiding victimization. 



PUBLIC AGENCY PERSPECTIVE (CONTOD) 

3. Describe the project(s) impact on your community. Please be as specific as possible. 

Media Bridges has given Cincinnati four cable access channels. It provides free education sessions and video 
production to nonprofit organizations and hundreds of city residents each year. The impact of these services has 
been to increase artistic, political, and social expression by residents who otherwise would have difficulty putting 
their views in front of the community. As a state senator, I have used Media Bridges to enhance communication 
with my constituents, using both the production facilities and the cablecast channels. 

4. Did this project result in new models of public/private partnerships? Are there aspects of this project that would be instrusive to agencies 
like yours in other cities? 

Yes, this project represents an innovative use of public funds collected from city cable subscribers to support a 
dynamic and needed private nonproft organization. Through Media Bridges, the city gains high quality services 
available to any resident, but the city does not have to provide the service itself. Media Bridges makes public 
access truly accessible: instead of providing only airtime, it provides studio space, production equipment, and 
technical assistance to those who wish to make their voices heard. The partnership benefits not only the 
individuals who directly make use of the services, but the whole community by giving all its members access to the 
direct users' expression The project demonstrates that how much can be accomplished with cable access with the 
full range of services is available. It also shows that television can be an important means of communication for 
messages that originate within the community. 

5. What do you consider to be the most and least successful aspects of this project? 

Media Bridges' most successful aspect is its accessibility. Its services are open to all residents of Cincinnati at no 
charge and its channels go into the homes of all city cable subscribers. This allows Media Bridges to remove the 
most common barriers to participation in the media - the high cost of production and the closure to the public of 
most distribution channels. One aspect that needs more attention is publicizing the project and making its 
potential known to all who could take advantage of it. 
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Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written direcUy on the forms. If the forms are not used and answers are typed on aseparate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original form. 

Name Nicholas Strauss Tille Trustee 

Organization Media Bridges Telephone I 513) 321-0740 

Address 3060 Portsmouth City/State/ZIP Cincinnati, OH 45208 

Fax I ) E-mail nstrauss@cinci.rr.com 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for any 
purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and authority to submit the application 
and all attached materials and to grant these rights and permissions. 

II I ,/ / _,(..cA!.-/4"-.--
Signature /(/L~ &1 ~ 
1. What role did you play in the development of this project? 

Our organisation needed more space. We serve the entire city, the well-off and the not so well-off. We wanted alocation where the not so 
well-off could reach us easily, eg, near downtown and near bus routes, and where those with their own cars could park cheaply. We chose a 
location near many arts organisations, close to the poorest part of town, and right in the middle of where riots hit in April. The riots were in 
part due to afeeling in the poorer communities that their voices had no power, their numbers were ignored, and their access to power were 
limited. The riots reinforced our commitment to move downtown. As amember of the board, I agreed to looking for the downtown site and 
reinforcing our decision after the riots. I helped raise capital for the move and the new equipment. 

2. Describe the impact that this project has had on your community. Please be as specific as possible. 

We can measure one of the biggest impacts in pure numbers. We have more people coming in and using our equipment than ever before. 
Other impacts are tougher to measure numerically: Quality of programming has improved as we have more room to teach and better 
equipment to teach with; More voices are using our channels than ever before, in different ways. Our easy to access facilities has allowed 
those who feel that they were not listened to when they tried to talk their truth to the powers that be; aforum and megaphone to reach those 
who need to hear these voices. 

Another impact is the 'virtuous cycle' point of view: As we came in and brought more people in, the neighborhood seems more open and 
approachable than it did following the riots. 

mailto:nstrauss@cinci.rr.com
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3. What trade-offs and compromises were required during the development of the project? Did you participate in making them? 

We origionally had envisioned abuilding where others in the Communication Arts and/or Non-profit Communicators could be housed 
with us. While great in theory, we were unable to get commitments from enough organisations to make that dream come true. The 
board was faced with acapital fund raising campaign for an organisation which had never had asustained income from fund rasing. 
We went slower than we wished, but ended up with most of what we needed, and alot of what we wanted. 

4. What do you consider to be the most and lease successful aspects of this project? 

The most successful is the incredible jump in the numbers of users combined with the increase of quality. 

The least successful aspect is the difficulty in increasing our 'brand awareness' among the political class. 
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Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on aseparate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original form. 

Name Richard G. Stevie Title GM, Market Analysis 

Organization Cinergy Corp. Telephone /513) 287-2617 

Address 139 E. 4• St City/Stale/ZIP Cincinnati, OH 45202 

Fax /513) 287-3115 E-mail dick.stevie@cinergy.com 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for any 
purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and authority to submit the application 
and all attached materials and to grant these rights and permissions. 

Signature ~.fGM .,2 

1. What role did you play in the development of this project? 

As amember of the Board ofTrustees (Board) and chair of the Finance Committee of Media Bridges, I provided the financial analysis to help 
the Board select the path to follow. Media Bridges needed to move quickly to secure anew location that would preserve the organization 
and potentially elevate the awareness of the organization in the community. The project lo move lo the core of the inner city has achieved 
both goals. My role was to facilitate the decision making by preparing impacts on the organization's budget of the alternate sites being 
considered. In addition, along with other Board members, I personally co-signed the loan secured to help fund the development of the 
project. 

2. Describe the impact that this project has had on your community. Please be as specific as possible. 

My opinion, as amember of the Board, is that the community around Media Bridges sees this development as asymbol of hope. Prospects 
for those living in the inner city community are grim. With Media Bridges' new facility, the community has visual evidence of an organization 
that has invested in their community to enable them to literally broadcast their message. In addition, the programming and educational 
efforts of Media Bridges provide an opportunity to the area, as well as the entire City of Cincinnati, that would not be available otherwise. 

mailto:dick.stevie@cinergy.com
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3. What trade-offs and compromises were required during the development of the project? Did you participate in making them? 

I participated in all discussions regarding trade-offs and compromises, especially due to the financial implications on the organization. Media 
Bridges made the decision that the best place to re-locate was in the area of the City that could benefit the most from the organization's 
services. However, Media Bridges did not have the funds to build a new facility. The size of the project was limited to the amount of the rent 
the organization could pay on agoing forward basis. The renovation cost would be funded as much as possible by acapital campaign and 
the loan secured by members of the Board. The key compromises became the decisions on what could be accomplished with the available 
funds while finding a vacant building to renovate in the inner city that would also raise awareness of the organization in the City. 

4. What do you consider to be the most and least successful aspects of this project? 

The most success aspects of the project are that Media Bridges accomplished its goal of re-locating in the community to which it provides 
service, that a fomneriy vacant building in the inner city has been renovated, and that this new location of Media Bridges provides great visual 
prominence to the organization. 

The least successful aspect is that Media Bridges could not fund the renovation of a larger facility, that could have allowed it to bring in other 
related organizations under one roof, to create abroader base of services at one location. 
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Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on aseparate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original form. 

This sheet is to be filled out by someone who was involved, or represents an organization that was involved, in helping the project respond to 
neighborhood issues. 

Name Tamara Harkavy Title Executive Director 

Organization: Art Opportunities, Inc (ArtWorksl Telephone r513 1333.0388 

Address 1310 Pendleton #14 City/State/ZIP Cincinnati, Ohio. 45202 

Fax (5131333-0799 E-mail 513,333,0799 

The undersigned grants the Bruner Foundation permission to use. reproduce. or make available for reproduction or use by others, for any 
purpose wh oever, the materials submitted. The applicant warrants that the applicant has full power and authority to submit the application 
and all attac ed m eria a to r htth se rights and permissions. 

1. How did you, ore the organiza ·on you represent become involved in this project? What role did you play? 
Artworks is an award-winning summer employment and job-training program that uses the arts as avehicle to teach teenagers life and job 
skills. We work with the community to create collaborative programs and projects that impact the lives of our participants while leaving a 
lasting testament of the talent of young people. 

This past summer we worked with Cincinnati Children's Hospital and Medical Center to create an installation for their new teen health center. 
The installation. called "The Power of Art", centers around the creation of 30 artistic panels, designed and painted by alead artist and a 
team of teenagers. These panels were installed in each of the 15 exam rooms and along three corridors. In the waiting room we installed 
two flat screen television monitors and advd system. To support the panels, which tell the two stories of "issues' facing teens. we created a 
series of video animations. Along with these two animations we rotate videos created by teenagers. Media Bridges worked with ArtWorks to 
produce these works. 

Media Bridges continues to be aproject partner for our after school program. ALead Artist and 4teens have been working on additional 
videos to add to the electronic rotation in the Power of Art project 

The facilities at Media Bridges combined with the access afforded to staff and students was outstanding. Further, the environment in which 
they worked is outstanding. 

2. From the community's point of view, what were the major issues concerning this project? 
In creating the installation we addressed issues facing teens today. From drugs to staying in school, to that of creative expression. 
The partnership with Media Bridges allows our kids to explore these issues and create works that express their view of our city and their 
world. 

3. What trade-offs and compromises were required during the development of the project? How did your organization participate in making 
them? 

None. In fact several years ago we worked with Media Bridges. They were in another location, which was not as accessible for 'clients' nor 
was the environment as conducive for training as is the new location. The move coupled with the interior design elevates the mission of 
Media Bridges. setting them up as avaluable addition as an innovative community resource. 
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4. Has this project made the community abetter place to live or work? If so, how? 

We believe that working with Media Bridges to create multi-media works for the hospital installation while training teens to use the equipment 
is a benefit for both Ar!Works participants and Hospital patients and staff. These partnerships not only enhance the mission of both agencies 
but also produce real world work whose outcomes have a broad community impact 

5. Would you change anything about this project or the development process you went through? No 
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Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on aseparate 
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provided on the original form. 

Name Alphonzo J. Wesson, Ill TiUe Filmmaker, Broadcaster 

Organization Zomotion Productions, WDBZ 1230 AM Radio 

Telephone ( 513 l 241 2227 

Address 635 W?•Ave City/State/ZIP Gin. OH 45202 

Fax ( E-mail zo@zomtion.com 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for any 
purpose whatsoever, the materials submitterL--The applicant warrants that the applicant has full power and authority to submit the application 
and all attache erials a o- - ihes rights and permissions. 

· ou play in the development of this project? 

I am astaunch advocate of community based media and use Media Bridges as atraining ground for urban residents who seek an entree into 
professional production. I freelance as many certified individuals from the Media Bridges program as possible. I in essence use them as ajob 
training facility for those with an interest in broadcast 

_I also recommend Media Bridges to the listeners of my nightly two hour radio show on a regular basis. It's apowerful tool in counteracting 
the inculcation of corporate sponsored programming. 

2. Describe the impact that this project has had on your community. Please be as specific as possible. 

Corporate owned media has virtually no African American representation in it's management ranks. This results in broadcasts that are 
unbalanced, bias and inequitable. Media Bridges provides the balance in that residents of the urban community can tell their stories 
unfiltered by a corporate agenda which very often does not present people of color in the most positive light. 

I have personally seen programs produced by urban residents that gives insight into the human condition and therefore highlights our shared 
humanity. These people who have been marginalized and disenfranchised have avoice and therefore are able to effect a degree of change 
where their own circumstances are concerned. 

mailto:zo@zomtion.com
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3. What trade-offs and compromises were required during the development of the project? Did you participate in making them? 

I know of no trade offs or compromises that would involve me. 

4. What do you consider to be the most and lease successful aspects of this project? 

The most successful aspect is opening up a new world of possibilities in an industry that heretofore offered very few glimpses into the world 
of broadcast. I don't see any downside at all. 
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Please answer questions in space provided. Applicants should feel free to use photocopies of the 
application forms if needed. If possible, answers to all questions should be typed or written directly on the 
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agencies who were directly involved in the financing, design review, or public approvals that affected this 
project. 

Name Frank Clark, Jr. Title Senior Administrative Specialist 

Organization CitiCable Telephone /513) 352-5307 

Address 801 Plum St. Rm. 28 City/State/ZIP Cincinnati, OH 

45202 

Fax /513)352-5347 E-mail frank.clark@rcc.org 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for 
reproduction or use by others, for any purpose whatsoever, the materials submitted. The applicant 
warrants that the applicant has full power and authority to submtt the application and all attached 
materials and to gr nt hese ri ts a d ermis · s. 
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1. What role did your agency play in the deve opment of this project? Describe any requirement of this '~ 
project by your agency (e.g., zoning, public participation, public benefrts, impact statements). J 

I ' 
The Ctty of Cincinnati oversees the contract for Media Bridges. We were involved in various site visits : 
during the search for a new location. Once a location was sec;ured, our office helped with parking issues 
for employees and the handicapped. ' 

2. How was this project intended to benefrt your city? What trade-offs and compromises were required to 
implement the project? How did your agency participate in making them? 

Media Bridges provides the public with access to cameras, computers, a television studio, an Internet 
radio station, and many other aspects of media. The staff also provides training in the use of these 
various media outlets. 

mailto:frank.clark@rcc.org


PUBLIC AGENCY PERSPECTIVE (CONTOD) 

3. Describe the project(s) impact on your community. Please be as specific as possible. 

The neighborhood where Media Bridges is located is part of the mayors Over-The-Rhine Master Plan. 
The historic building that was renovated for occupancy fits right in with the cities efforts to revitalize that 
community. This neighborhood was also the flash point for riots that engulf our city a year ago. Media 
Bridges has provided a positive outlet for the community to voice its opinions, and frustrations. 

4. Did this project result in new models of public/private partnerships? Are there aspects of this project 
that would be instructive to agencies like yours in other cities? 

During the healing process after the riots, Media Bridges was part of a never before project called the 
Cincinnati Media Collaborative. This project brought together all aspects of local print media, and 
broadcast stations, along with community agencies. The goal of the project is to identify the cities racial, 
and economic problems and along with the community come up with solutions. 

5. What do you consider to be the most and least successful aspects of this project? 

The most successful aspect of the project would have to be the volume of people from the community 
that have taken advantage of the resources Media Bridges has to offer. This is important because as 
stated before, Media Bridges is located in a community that is considered a hot spot for racial tension. 

The least successful aspect of the project would be funding. Due to the economy, money has been 
scarce. The need for a program like Media Bridges is recognized but the support is not there. 
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Checking out cameras to be used in the 
field 
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Independent producer Sharon puts the 
final touches on her show 'Summer in 
Cincinnati" 
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Students learn the proper way to run the 
Internet Streaming Radio Room 











A volunteer, Philip creates graphics for 
studio show 





A.C. Sparks operates astudio camera in 
the Store Front Studio 
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Setting up for a talk show in the new 
Store Front Studio 









All documentaries start with a good 
brainstorming session 











Computers are a great way to get 
children editing their own videos 
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Recording sound for the show "My 
Favorite Things" 





Education Coordinator, Tracey Warm 
advises the kids between takes on the 
show "My Favorite Things" 
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Aproject with a local charter school lets 
the kids do the creating 
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2002 CINCINNATI DESIGN AWARDS 
Winning Entries: 

AIA Categories: 
Built Work: 

HONOR AWARD 
St. Mary Church & School 
Glaserworks 
Harrison Branch Library 
Champlin/ Haupt Architects, Interior Designers & Structural Engineers 
Cincinnati Zoo Kids Shop 
Glaserworks 

MERIT AWARD 
Crossroads Community Church 
Champlin/ Haupt Architects, Interior Designers & Structural Engineers 
Jefferson Residence Hall 
KZF Design 
Macy's Willow Grove Park 
BHDP Architecture 

Distinguished Detail: 
HONOR AWARD 

Chapel of the Holy Child 
Schickel Design Company 

Architectural Advancement: 
HONOR AWARD 

Columbia Parkway Visibility Study- A Viewshed Analysis 
Meisner + Associates 

MERIT AWARD 
Emery Apartments 
GBBN Architects 
Metro Moves- Transit Hub Prototype Design 
MSA, Inc 

Small Projects: 
HONOR AWARD 

Media Bridges Cincinnati 
Terry Boling, AIA 

Longworth Hall Design Center 

700 West Pete Rose Way 

Cinc,nnall, Ohio 45203 

(513) 421-4661 • Fax (513) 421-4665 

E-Mail. aiacintr@luf.e.net • Website: www.a1ac1ncinnat1.org 

www.a1ac1ncinnat1.org
mailto:aiacintr@luf.e.net
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2002 CINCINNATI DESIGN AWARDS 
Winning Entries: 

Site Improvement/ Landscape Categories: 

Built Work: 
HONOR AWARD 

Lifesphere/ Maple Knoll Village 
Beckwith Chapman Associates 

SEGO Categories: 

Built Work: 
MERIT AWARD 

Identity Environmental Design and Wavtlndlng for Children's Hospital 
Doepke Associates, Kolar Design & Firehouse Design 
Findlay Market Under Construction 
City of Cincinnati 

Single Sign: 
MERIT AWARD 

The Making of The Making of Uptown Arts 
KZF Design 

IIDA Categories: 

Retail/Hospitality: 
HONOR AWARD 

Discover Mills 
FRCH Design Worldwide 

MERIT AWARD 
Timberland 
FRCH Design Worldwide 
The Pub at Rookwood Mews 
MSA, Inc 

Office Environment: 
MERIT AWARD 

The Reynolds and Reynolds Company Corporate Campus- Phase 2 
BHDP Architecture 

Longworth Hall Design Center 

700 West Pete Rose Way 

C1nc1nnat11 Ohio 45203 

(513) 421-4661 • FclX (513) 421-4665 

E-Mail: a1ac1nh@fu!.e.net • Website: www a1acincinnat1 org 
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2002 CINCINNATI DESIGN AWARDS & 
TRAVELING PUBLIC EXHIBIT 

2002 marked the 6th year of the Cincinnati Design Awards (CDA). This 
annual event celebrates and rewards the best in regional environmental 
design. AIA Cincinnati (a Chapter of the American Institute of Architects 
the International Interior Design Association (IIDA) Cincinnati/Dayton City 
Center, and the Society of Environmental Graphic Design (SEGO) 
Midwest Ohio Region have joined to recognize our area's design 
excellence. 

This year's exciting, award-winning entries will become a traveling Public Exhibit. This 
exhibition will begin in January and be on display at the Cincinnati Public Library, 
Downtown Branch; the Carew Tower Lobby; and the Rotunda at the Cincinnati 
Museum Center at Union Terminal. Firm dates and time will be published on AIA 
Cincinnati's website at www.aiacincinnati.org. 

WKRC's Kit Andrews hosted the evening's ceremonies held at the Hilton Netherland's 
Hall of Mirrors. This year's event was the largest ever with over 300 attendees; and 
with 10% more entries than last year. The event exceeded all expectations. 

Nineteen awards were given by this year's distinguished jury, which included: Joseph 
Valerio FAIA, principal of Valerio Dewalt Train, Chicago; Wayne Braun, design principal 
of Planning Design Research Corporation, Houston; Mitchell Mauk, founder of Mauk 
Design, San Francisco; and Tamara Harkavy, executive director of Artworks, 
Cincinnati. Each juror represents and possesses expertise in a distinct discipline 

" Al.\ enhancing the comprehensive review of each project submission. In an effort to open 
submissions to a broader range of designers, new categories were added this year 
including Interior Custom Products/ Furnishings, Site Improvement/Landscape, AIA 
Small Projects, and SEGO Single Sign. 

As CDA has evolved, a universal goal of the committee has been to use this event as a 
means to benefit and promote arts in education programs throughout the community. 
The donation of proceeds is committed to organizations that exemplify dedication and 
enthusiasm in teaching today's youth the importance of arts and the role it plays in their 
lives and community. This year's scholarship was awarded to 'Art in the Market', an 
organization encouraging children and young adults to create works of art throughout 
the Findlay Market Area in the Over the Rhine Community. 

This year also marked the second year of a post-event Judges' Critique Session. With 
nearly 25 in attendance, the jurors were able to remark on projects in a more open and 
candid environment and answered specific questions presented by designers who 
submitted projects. 

The AIA committee contingent include: Douglas Richards, AIA - Chair; Cindy Walsh; 
Ryan Duebber; Steve Kenat, AIA; John Degraaf, AIA; Richard Mellott, AIA 
(Architectural Foundation of Cincinnati President); Michael Schuster, AIA; and Pat 
Daugherty. IIDA representatives include: Dara Baldridge and Ruth Bauer. Marcia 
Shortt, Kelly Kolar, Laura Martin, and Becky Ruehl represented SEGO. 

Longworth Hall Design Center 

700 West Pete Rose Way 

Cincinnati, Ohio 45203 

(513) 421-4661 • FclX {513) 421-4665 

E-Ma,I: aiacinti@fu~.e.net • Website. www.aiac1nc1nnat1.org 

www.aiac1nc1nnat1.org
https://aiacinti@fu~.e.net
www.aiacincinnati.org


Chomh,r of 
Comm11rc-t 

liij@H~MltibltIJfal 
lll L14th Street 
Cincinnati, Oii 45202 
513-241-2690 
513-241-6770 fax 
www.otrchamber.com 
email:otrchamber@aol.com 

2002 Star Award 

Special Recognition and Architecture Award 

Originally formed in 1988 as the public and educational access center 

operating for the city of Cincinnati, Media Bridges has grown into a 

full-scale media arts and education facility. It combines the 

necessary technology, equipment, environment and education to 

assist individuals and non-profit organizations in communicating 

effectively through media. The media center, a multi-purpose hub, is 

open seven days a week, providing public access and educational 

and technical services by staff and volunteers to the community at no 

charge, as most participants are from low income neighborhoods. All 

residents, school and non-profit organizations within the City of 

Cincinnati have full access to equipment or services offered by Media 

Bridges without charge. 

It's the best new addition to Over-The-Rhine this past year! 

Built in 1915, the Barlow Motors Building once housed the world's 

largest used automobile dealership. The architect for Media Bridges' 

renovation project was Terry Boling, whose resume includes other 

media projects notably Lightborne Communicatiions and other 

historic renovations in Over-The-Rhine. The space possess an open, 

clean feeling that makes much use of the natural light that pours 

through the large windows. Terry created this wonderful space with 

an industrial feel that is inviting to the public, yet will withstand public 

use. 

mailto:otrchamber@aol.com
www.otrchamber.com
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Non-pro:fit bridges tech gap 
. By DEREK KREWEDL 
Over-tlie-Rhine is one of the 

city's oldest neighb_orhoods; over 
the past five years it's also be
come one of its most hi-tech. 

·. Starting in the mid-1990s, 
when several dot-c<;>m companies· 
moved into the Main Street En
tertainment District area and 
created Digital Rhine, Over-the, 
Rhine has become home to some 
of Cincinnati's most technologi
cally diverse companies. That 
trendcontinuedlastmonthwhen 
Media Bridges, a non-profit or
ganization that operates cable 
access channels for the City of 
Cincinnati, Opened the doors on 
a shining new $1 million hub in 
the old Barlow Motors Building 
at llOO Race St. 

It didn't take long for the staff 
ofl2 to feel at home in their new 
digs. 

"The first business day we 
were open we shot the (Firidlay 
Market) Opening Day Parade 
from cameras on our· roof," said 
Media Bridges Executive birec
tor Belinda Rawlins. 

On a more norinal day, Media 
Bridges will offer free media edu
cation programs for ~hildren and 
8dults, library-style equipment 
privileges for certified individu
als enrolled in a media educa"
tion program, facilities to de
velop programming for broad
cast on one of the group's four 
cable access channels and media 
production se!'Vices for other non
profits. 

0 People can come in and take 
classes on how to understand 
and use media to get their mes: 

sage acro:;;s," Rawlins said." Any
one with any idea call come in 
·and us~ this facility." 

Classes are offered on such 
topics as baSic equipment orien
tation, analog and digital edit
ing, production theory, portable · 
production and Web site design, 
Facilitators will also be on-hand 
-to both shoot and produce a non-. 
profit eve:nt fc_1r·coverage on cable 
access channels. School groups · 
are among those encouraged to 
utilize the facility and broadcast 
events. 

Media Bridges relocated from 
2114ReadingRoadwhereithad · 
been since its inception in 1988 
partly ·because of space con
straints and -lack, 6f visibility, 
but •' , because of the strong 
desin ..: located in Over-the
Rhine, where most of its con
stituents ·are. 

Built in 1915, the Bartlow 
Motors Building has had a num
ber Of uses through the years," 
including a car dealership when 
Race Street was known for such 
busillesses and niost recently as 
a map storage facility forTriple
A Cincinnati, which is located 

_directly across Central Parkway. 
The building was purcha~ed 

last year by Bruce Robinson, 
whose Bruce D. Robinson Archi
tects' headquarters occl.lpy the 
second floor. Media Bridges uses 
space on the first and third floors. 

Although at 87 years old the 
building was never designed to 
hold modern media technology, 
its sturdy arChitecture and 
prominent location lent itself 
perfectly to the cause. 

"We looked atsome otherprop
erties in Over-the-Rhine that • 
would have.been enormous con
struction projects," said Terry 
Boling,leadarchitectforLucllow-. 
based Terry Boling Architects. 
"Butthe Visibilityhere was ideal 
as part of the selection of this 
site." 

FoJ;" more inforination, about 
Media Bridges opportunities, call 
(513) 651'4171 · or visit 
www.mediabridges.com. 

• 

Belinda Rawlins Media BridQes executive director, shows off one of the priva~e work stations 

available for public use ai the new Race Street faclllty. . 

www.mediabridges.com
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D19 TV 
Media Bridges offers the training and equipment, 
they just need you 

elf DeDecca Lamax 

Summer is for reruns, and who' 
cares anyway: Dr. Greene is 
dead, Rachel had her baby and 
Ozzy's over. 

If onIY there were some way 
to make youi;- own television pro

gram, couch potatoes lament. You know, for 
free. No experience necessary. And find a · 
channel to air it. 

Well, there is, so get off your butts. 
Media Bridges is media for the people 

- a tech geek and geek wannabe equip
ment library, ·training and networking cen
ter and media outlet all at no charge. What 
better way to spend·your summer? 

"We allow people to gain a voice, a 
variety of voices on all different topics," 
says Tracey Warm, education coordinator. 

The Media Bridges name is recogni7.a
ble as the non-profit group managing the 
city of Cincinnati's cable access program
ming. It has four Channels on the cable 
dial - one each for religion, education 
and community access, plus a fourth 
shared channel. 

It's been on the scene for 10 plus 
years - earlier as Cincinnati Community Video - but 
has spent most of ~t time tµcked tightly into a 
crevice of Mount Aubl.ll'I).. 

"A lot of those years were spent trying to find a 
t facilitY, and we've found it," Wann says, referring to 
rrew Media Bridges space opened on the comer of 

.........e Street and Central Parkway downtown. · 
The new space is recognizable by its comer studio 

with large windows. Inside, it's an impressive hi-tech 
environment of imacs, G4s, TVs and steel accents. 

Now that Media Bridges is finally settled in its new 
building, the organization has U1e time and space neces
sary to really push the education part of it5 agenda. And 
it's easier than you'd think to go there, produce your 
own show and see it air on one of their channels. 

Beginning is easy .....:Just'get orientated and certified. 
Orientation is every Monday night and the first 
Saturday of each month. Certific.ation requires taking 
their free clcLSSes or certification tests if you already 
have the lmow-how. 

Certified individuals can then check out digital 
video cameras and light and sound e·quipment or 
reserve time in editing suites and studios. Tw0 studios 
aro available - the larger one requires a full crew and 
the self-service one requires a crew of two or three. 
Like the public library, Media Bridges requires a pic
ture I.D. and two forms of address verification. 

Warm sees a variety of participants in her classes, 
from suburban mothers to the unemployed looking to 
expand their skillset to high school students. Classes 
adapt to the education levels of anyone from a third
year digital media student to a senior st.ill in awe of 
their black-and-white picture box. 

"Project Bridges" is a pretty good place to start 
for beginners. Groups of roughly IO ffi<'Pt to produrc 
their own group mini-movie or doeumC'ntary. 

"Everybody's ideas arc infuse<l in I.It<' rirojPC'I,~ 
Wmmsays. 

Participants are exposed to everything from :.to
ryboarding to shooting footage lot lw 1·n111rmt<•r Pdit
ing process. One group currenl.ly underRay is doing 
an MTV Cribs-style documenL'lry on Media Bridges· 
new facility. 

PIIOTO: JTOI! BOlOOI 

eaanoan SHoweRS (IUGWf>,.a Pmn-T111'1e meina &RmGeS RtllJ'Tanm, HeJ.Ps Sill- anoeasan m: 

saln.OR pamc LeaRn ro WORK THe equipmerrr am, corrmumcare. 

Specialized classes are also available. Portable produc
tion classes cover the equipment from cameras to lights. 
Digital and analog editing classes are available as well as 
master classes, which are one-class sessions on various 
short topics. 

As for networking, the next'"MediaSalon" is in July in 
conjunction with the Cincinnati Film Society. People work

. ing on film or video projects meet, show a little of their 
footage and get feedback and ideas. Last month's covered a 
variety of content and knowledge levels from a middle-aged 
white man's document.ary on a biking event to a young 
black man's music video-style videograrn to his children in 
California and his animations in progress. 

And, really, anything goes. 
"We're a full First An1endment rights facility," Warm 

says, adding that restrictions on content are defined only by 
the law and community standards. 

The new, larger space has also allowed Media Bridges to 
branch out to t11e airwaves. Starting in late June, the organi
zation wilt launch a 24-hour streaming Internet radio st.a
tion. The aptly named Radio Room is equipped with tape 
deck, CD player, record player, telephone and multiple 
microphones just waiting for DJs and on-air personalities 
to start their shows. Four hours of technical training is all 
you need to get started. 

Warm envisions a variety of programs from talk shows 
to advice to specialized music hours featuring personal 
vinyl collections that.have been collecting dust. She might 
even get in on t.he fun. 

"I'm thinking girl bands," she says. uYou know, good girl 
bands that you don't hear on the m.dio." 

Media Brid~l'.S offers frt'(' training, free equipment 
n•nl.al arui fn•t> brnadC'a'>I possibilities. Ideas arcn'L indud
<•d, Thcrp's no l'Xl'tlS(' nol l.o ~<'lout there and make your 
(JWll TV. 

https://currenl.ly
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You're Invited to 
Media Bridges Cincinnati 

When: March 29, 2002 

Where: 
(FINAL FRIDAY) 
1100 Race Street ~~Time: 6pm - 9pm LJ Central PKWY 

• Tour Media Bridges' 
new media arts 
education facility 

• Chat with our staff 
• Enjoy refreshments 

& our special musical 
guest THE SIDECARS 

f ! NE If•• STATE A<lUC 

AR IS THAT SUPPORTS PUBLI TIIE CITY OF 
FUN 0 PRO~RAIIS IN TH! UT CINCINNATI 

Non-Profit 
U.S. Postage 

PAID 
Cincinnati, OH 
Permit #5796 
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~<~ The o,eate, fflF'1fth Third Bank ~ Cincinnati .,!TI1( pOUN b AT 10 N Ohio Valley Foundauon 
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By the time you reaa"tffis, Media Bridges' radio 
stream will be going strong at 
www.mediabridges.org/Radio.html! Get familiar 
with our fresh, new Radio Policy and get 
yourself certified to host a show! WE WANT 
YOU to be the next Wolfman Jack! 

Join in the conversation with our new discussion 
board at mediabridges.org.lt's your space to connect 
with other media makers to access each other's 
projects, share technical knowledge, or just general 
information. We'll be asking what other topics 
you 're interested in as the boards grow. Go to 
mediabridges.org and log in now! 

If it weren't for Philo T. Farnsworth, 

inventor of the television, 

we'd still be eating frozen radio dinners. 

-Johnny Carson 

Blue Chip
Cable Access 
Awards 2003 
The Blue Ch ip Cable Access Awards is a show held to 
recognize prog rams produced by groups and ind ividuals in 
the Southwestern 
have effectively 
access centers. 

, 

Ohio and Northern Kentucky area that 
communicated the miss ions of local 

Mark your calendars folks. 
The Blue Chip Cable Access 
Awards are fast approaching! 

• Entry Deadline 
December 31 , 2002 

• The Awards Program 
is set for March 28, 2003 
on B& BRiverboat 

Parking At 
Media Bridges 
Parking at Media bridges is conveniently located at the meters 
in front of our building on Race Street. After 5pm, parking is 
available behind the building in the Ferguson lot. To park in the 
lot, enter the drive on Central Parkway between Vine and Race 
Street and fol low the drive straight back to the lot. The gated lot 
on the back corner of the bu ilding is a private lot and all vehicles 
wil l be towed . 

Monday through Thursday 
8AM- 10:30PM 

Friday 8AM - 6PM 
Saturday 9AM - 5PM 
Sunday 1 0AM - 5PM 

HOLIDAY HOURS 
November 28 & 29, CLOSED 

Thanksgiving 
December 17, 12PM - 3PM 

Staff Holiday Party 
December 24 8AM - 5PM 

Christmas Eve 
December 25 & 26, CLOSED 

Christmas 
December 31 8AM - 5PM 

New Year's Eve 
January 1, CLOSED 

New Year's Day 
January 20, CLOSED 

Martin Luther King, Jr. Day 

MEDIA BRIDGES STAFF 
Email any staff member: firstname@mediabridges.org 

MEDIA BRIDGES 
CINCINNATI 
1100 RACE STREET 
CI NCINNATI, OH 45202 
(51 3) 651 -4171 
(51 3) 651-1106 fax 
For TTY/TDD 
use Ohio Relay Service 
1-800-750-0750 
info@mediabridges.org 
http://mediabridges.org 
Metro Bus Routes: 
17, 20, 46, 78, 64 
& 23 SunRun 

IVIS I 

Mike Barnhart 
Julie Cracolici 
Dan Dorsey 
Joan Hammerlein 
Charmlin Howard , Jr. 
Brian Losekamp 
Lisa Newbold 

Belinda Rawlins 
Brandon Showers 
Dennis Sullivan 

Tracey Warm 
Becky Weatherford 

Karen Wilmhoff 

Education Facilitator 
Director of Operations 
Education Facilitator 
Programming Facilitator 
Facilitator 
Education Facilitator 
Underwriting/Sponsorship 

Facilitator 
Executive Director 
Facilitator 
Non-Profit Services 

Coordinator 
Education Coordinator 
Assistant to 

Executive Director 
Graphics Facilitator 

http://mediabridges.org
mailto:info@mediabridges.org
mailto:firstname@mediabridges.org
https://mediabridges.org
www.mediabridges.org/Radio.html
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THE IMPORTANCE OF MEDIA EDUCATION IN TODAY'S SOCIETY 

Agrants officer asked me recently why their small foundation should fund media education programs. Isn't 
that just a luxury when there are so many critical needs in our community? Drug use, poverty, low test 
scores, violence, social justice... the list goes on and on. 
Stop here for a second. If you are someone who produces programs at Media Bridges, how would you 
answer? If you work with an organization that has used our Non Profit Services, how wou ld you answer? 
If you keep saying that you're going to take classes and haven 't yet, how wou ld you answer? 

SO HOW DO I ANSWER? ......................................................................................... 

Non-Profit 
Organization 

PAID 
Cincinnati, OH 

Permit No. 5796 
1100 Race St. 
Cincinnati, OH 45202 return service requested 
with support from: 

e F NE 
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Funded by 

Ohio Arts Council 
THE CITY OFlf"ASTATE AGENCY 

THAT SUPP ORTS PUBLIC CINCINNATI 
PROGRAMS IN THE ARTS 

r<t The Greater 
J.J.b_ Cincinnati 
~ FOUNDATION~~,.-- .. 

IT IS 17OT 

EllOUGH TO SH OLU 

PEOPLE HOLU TO 

I II 1E BE-•TERI :L.IV I 

THERE IS R 

"'R""R-•E F"R111 IIU I U 

RllY GROUP LUITH 

EnoRmous 

POLUERS OF 

cornmun:cRT1on 

SH"' 11 PE"P 1 E-rn ULI.J L,I U U 

Hn111 -rn BEULU I U 

BETTER." 

-mRRYR mRl717ES, 

"Fl THE111nRn -rnLUU U I U I 

LUIZRROS" 

• 

Media education has a role in building healthy communities. Citizens can use 
media as a community organ izing strategy to address issues in their cultural 
envi ronment. People create media that examines how and why their co mm unities 
function. Non-profit organizations inform residents about vital services provided . 
Media produced by the community can help offset the effects of the messages 
about violence, drug use, and stereotypes consumed every day. People are 
empowered when their voices are heard through the messages they create and 
disseminate. 

Media education su~ orts the curriculum in our schools. Students learn crucial 
analytical and evaluation skills as they learn how to deconstruct the messages of 
the media. Problem solving skills are developed as children use media tools to 
explore core curriculum subjects in creative ways. Communication skills are 
developed. 

Media education addresses public health and drug use concerns. People learn to 
look critically at how media influences choices and individual behavior. People 
become aware of the impact of excessive exposure to media messages about 
violence, alcohol and drug use, or poor nutritional practices. Awareness of 
organizations supporting healthy and safe communities increases when people 
create their own media. 

Media education impacts economic development. Individuals develop technology 
skills, computer literacy, and project/time management. Communication skills to 
effectively market services to the community improve. Participation in community 
activities and organizations increases causing improved flow of resources to the 
community level. 
Tell me, why is media education important to you? Email your responses to 
belinda@mediabridges.org 

mailto:belinda@mediabridges.org


SO WHAT'S 
FINAL FRIDAY? 
Final Friday takes place on the last Friday of every month from the 
Main Street Gallery District to the Pendleton Arts Center and all 
the way down to galleries on Fourth Street. This event showcases 
all of the new art shows at galleries and other art centers in the 
downtown area. Now Media Bridges is a part of the fun! We will 
participate in this event once per quarter so mark your calendars 
and come out to see us between 5-9PM. Tour our new media arts 
education center, sign up for Orientation and meet our staff while 
you enjoy refreshments all for FREE! Then go and check out other 
openings around the neighborhood, it 's a blast! 

Final Friday Schedule: 
October 25, 2002 
• Film Short presented by Becca Sage 
• Musical guest: DJ Fat Back and Special Guests 
January 31, 2003 
• Feature media piece by our very own Brandon Showers 

v1s1:r us ON FINAL FRIDAY! 

NOTICE 
THE 

NEONI 
Media Bridges has beautiful new signs created at City Lig hts Neon and made 
possiblethrough Project Support of $5,000 l:)rovided by agrant from the Fine 
Arts Fund through the Community Arts Fund. 

Check It Out: 
Media Bridges' 
Reference Library 
Did you know that Media Bridges 
has a reference library complete 
with tapes, CD ROMS, books, 
magazines and curriculum 
resources that are available for 
your use? Next time you're at our 
facility, we invite you to come 
upstairs and check it out. Enjoy 
the rooftop garden and catch up 
on freelance productions, 
conferences and film festivals in 
the latest issue of The 
Independent, read about important 
media literacy discussions in The 
Index, research the technical aspects of certain media equipment and 
software in the an issue of DV or use one of our production textbooks to help 
solve an audio or lighting problem you are having with your project. Use the 
computer to work through the production process in the interactive CD ROM 

"How to Make Your Movie" or get some extra practice with a software 
program by using the iMovie CD ROM tutorial. If you are a teacher or youth 
educator planning to use media as an educational tool , use some of our 
curricu lum materials to help organize and add to your student's learning 
experience. 

Books and magazines are available for check out for one week and tapes and 

THANKS! 
Media Bridges thanks our in-kind sponsors who provided us with materials 
and services that assisted in our day-to-day operations. Donations such as 
paper from John Henry Simmons of B.E. K.I.N.D. and Adobe Software 
donated through Gifts In Kind International are examples of just a few of the 
generous gifts given to our organization . If you would like to make a donation 
of any kind to Media Bridges please contact our Assistant to Executive 
Director, Becky Weatherford or Underwriting & Sponsorship Facilitator 
Lisa Newbold at 651 -4171 or visit our wishlist at www.mediabridges.org. 

ANALOG - donations of up to $249SPECIAL Phillip Hand 
Dr. T. Robin RileyTHANKS Russell Hill 
Rev. Carolyn GriffithTO OUR Dennis Sullivan 
Cincyring.comCONTRIBUTORS John Henry Simmons 

You can support Media Bridges, Maurice Tedder 
Treva Pryortoo! Call today and give at the 
Loftus & LoftusAnalog, Digital or Broadband 
William Love 

level! Kroger Co. 
Pilder's DeliBROADBAND - donations 
Remke Marketof $1 ODD and up 
Sam's Club

Ameritech SBC 
Shur-Good Biscuit Co., Inc.City of Cincinnati Fran's Sandwich Shop

Cincinnati Empowerment 
Clark ontes-so i

Corporation e ery TikkanenCincinnati Institute of Fine Arts 
Community Arts Fund 

BOARD OF TRUSTEESDavis Furniture 
Dr. Ramona BrockettFeldkamp Enterprises 

Northern KentuckyGreater Cincinnati Foundation ~;;,..,..~.........umversny~--~- ··-
HGC Construction " Richard G. Stevie, Ph.D.,OCCN 

Cinergy Corporation
Ohio Arts Council 

William G. Love, Ill,
Ohio Valley Foundation, Cincinnati Public
Fifth Third Bank, Trustee 

Schools 
Carolyn GriffithDIGITAL - donations of $250-$999 Hope Temple

Hope Temple Baptist Church Church mistries
Jerrie! Baptist~chureh 

Mary Ann Haynes
New .eginning Christian 

Delta Air Lines
Fe ~owship Church Sam Malone 

omas Speer ACS , Inc. 
earns of Heaven Baptist Church Dr. Myrtis Powell

Stephen Haller Miami University
Dr. Brain Robert Reiner

affee Klatsch Civic Volunteer 
·usiness Volunteers for the Arts Thomas E. Speer,
Time Warner Cable Speer & Associates
Belind Rawlins 

Nicholas Strauss,Richard Ste ·e Ph. D Independent
Dr. Michael Washington Investor
Nicholas Strauss Alphonzo J. Wesson, Ill,
Louise & Grauman Marks Emeritus

Memorial Fund ZoMotionRobert Reiner,_-
Production

Aioli 
Barre1 House Brewery 
Gifts in Kind International 
Stereo Advantage 

N 
CD ROMS can be reserved for use at our facility. Please stop by and check it 
out! We are constantly expanding our library so we look to you for DEVELOPMENT FACILITATORsuggestions for expanding our media resources. A call for titles goes out to 
those of you who have come across good resources, whether they are books, Lisa Newbold, our new Underwriting/Sponsorship Facilitator, can help you 
magazines, CD ROMS or videos that you believe would help others in their make a charitable donation to Media Bridges. 
search for media knowledge. Please email tracey@mediabridges.org with any 
title suggestions. 

mailto:tracey@mediabridges.org
https://Cincyring.com
www.mediabridges.org
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SPECIAL FALL 
CLASS OFFERINGS 
MEDIA SALONS 
Media Salons provides producers, professional and novice, the 
opportunity to assemble in a non-formal session to view and discuss 
original media projects. Participants can discuss each other 's 
productions, network with other local media makers and present works
in-progress in a group critique setting . This program is open to anyone 
who would like to show or discuss his or her work in a public capacity. 
November 13, 7pm. 

MASTER CLASSES 
These seminar style classes will give participants the opportunity to 
delve into in-depth issues associated with various forms and concepts 
surrounding the media. Embracing a different topic each class, local 
media professionals provide realistic commentary on various issues as 
well as facilitate active discussion. 

PROPOSED MASTER CLASSES 
Check Back for Dates 

NOVEMBER 
Using the Internet as a Research Tool, 

Bart Rosenberg 

Getting Your Independent Production Seen, 
Eric Chatterjee, Independent Producer 

DECEMBER 
Media as a Tool for Social Change, 

Barb Wolf 

Getting Your Business or Non-Profit in Print, 
Rob Daumeyer, Editor of The Business Courier 

JANUARY 
How to Write Your Screenplay: A Crash Course in Three Acts, 

Edward Case, Screenwriter 

Promoting Your Small Business or Organization on a Budget, 
Arie Vandenberg, ArtSpike Magazine 

FEBRUARY 
Constructing Media Content for Non-Profit Services, 

Dennis Sullivan, Non-Profit Services Coordinator 

Creating a Press Kit for your Business or Organization, 
Sarah Smith, Dan Pinger Advertising 

NEW 
EDUCATION 

FACILITATORI 
Mike Barnhart is the new friendly face teaching classes and at Help 
Desk Saturday through Wednesday. 

LOOK AT 
MEDIA BRIDGES' 
CLASS LISTINGS 
Call 651-4171 
to register today! 

ORIENTATION (prerequisite for all classes or use of equipment): 
Everyone who is interested in participating in any classes or programs at 
Media Bridges must attend Orientation. Participants learn about programs, 
equipment and discuss cu rrent trends in media today. Facilitators review all 
access rules, operating procedures, and help participants define their goals 
and interests in their quest for media literacy. Participants must bring a 
picture ID and 2 forms of evidence to prove Cincinnati residence. Classes 
are on every Monday and select Saturdays. 

PROJECT BRIDGES (prerequisite: Orientation): 
Come together with other learners like yourself and help make media matter 
in your community with Project Bridges. This intense 10-week course is a 
comprehensive study in media literacy that brings together novices and 
experts to design & produce a complete a program from start to fin ish. 
Participants chose a story to tell. .. about issues, organizations or people. 
Project Bridges allows participants to harness the power of media to bridge 
understanding among people and make a commitment to create media that 
makes a difference. 

PORTABLE PRODUCTION (prerequisite: Orientation): 
This program provides participants with the elements needed to shoot a 
good analog or digital video. Techniques such as framing , composition , 
camera angles and lighting will be demonstrated and practiced . Upon 
completion of this four-week course , partic ipants can complete a 
competency test for certification to use Media Bridges' cameras for future 
projects. 

ANALOG EDITING (prerequisite: Orientation): 
This program enables participants to learn and practice concepts and 
techniques necessary to edit linear video. Learn about sequencing, cutting , 
sound and how to add simple graphics to analog video. Upon completion 
of this four-week course, participants can complete a competency test for 
certification to use Media Bridges' analog editing equipment for future 
projects. 

iMOVIE (prerequisite: Orientation): 
iMovie provides participants with the basic techniques used to ed it digital 
video. Using Macintosh computers and iMovie, participants will learn how 
to edit non-linear video with simple sound and graphics . Upon completion 
of this four-week program, participants can complete a competency test for 
certification to use Media Bridges ' digital editing equipment for future 
projects. 

FINAL CUT PRO (prerequisite: Orientation & iMovie): 
Our Final Cut Pro class teaches participants about more advanced 
techniques used in editing digital video. Using Macintosh computers and 
Final Cut Pro software, participants learn how to edit non-linear video in 
preparation for the next level of editing with AVID. Upon completion of this 
four-week program, participants can complete a competency test for 
certification to use Media Bridges' digital editing equipment for future projects. 

AVID (prerequisite: Orientation, iMovie & Final Cut Pro): 
AVID class enables participants to learn advanced concepts and techniques 
necessary to edit digital video. Using the AVID editing system, participants 
learn how to edit non-linear video with advanced sound and graphics for a 
professional quality finished product. Upon completion of this fou r-week 
program, participants can complete a competency test for certification to 
use Media Bridges ' AVID digital editing equipment fo r future projects. 

INTERNET RADIO (prerequisite: Orientation): 
With our new Internet radio broadcasting capabilities, these classes 
immerse participants in the concepts and techniques needed to created and 
produce a radio program that broadcasts worldwide via the Internet! 
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iRhine~oom 
Where Dot-Com Stands for COMMUNITY iRhine 

Where Dot-Com Stands for COMMUNITY! 



How to Reach Us 
E-mail. review@irhine.com 

Phone. 513.723.0292 

Address. iRhine 
1216 Central Parkway 
Cincinnati, OH 45210 

Web Site. www.iRhine.com 

Reprints. They'll cost you. ;-) 

iRhine 
Where Dot-Com Stands for COMMUNITY! 

Editor & Publisher. Ran Mullins 

Art Director. Gina Hartmann 

Design. Metaphor Studio, LLC 

Volunteer Coordinator. Yul Meade Butler 

Special Projects Assistant. David Pollard 

SpecialThanks. 
Barbara Aras, Brigitte Anderson, Eric Avner, Belinda, 
Rich Bitting, Pete Blackshaw; Otto M. Budig, Jr., 
Raymond Buse III, Joe Bush, BriAnna Butler, Liz 
Butler, Marie Gemelli Carroll, Bridget Castellini, Mark 
Celsor, Pat Clifford, Harvey Jay Cohen, Ann Cotter, 
Thomas Courtney,Joelle Daniel, Darrick Dansby,Jacob 
Drabik, Pat DeWme, William Dickson, Cathy Frank, 
Chris Frutkin, Suzie Harkavy, Marge Hammelrath, Russ 
Hardesty, Aaron Herzig, Johnathan Holifield, Ed 
Hubert, Tom Jackson, Patrick Jennings, Scott Jennings, 
Jay B. Kalagayan, Greg Kathman, Joan Kaup, Mike 
Kiley, Albert Lane, Karen Leavitt, James P. Leyda, 
Rachel Melcer, George Malinsky, Jim Moll, Dave 
Noonan, Kathleen Norris, Maurice Oshry, Rick Pender, 
Jamey Ponte, Jackie Reau, Gary Robbins, Mark 
Schmidt, Kary Shankar, Christopher Shea, Gregory 
Allgire Smith, Annette Smith.'.farver, Matt Strippelhoff, 
Jim Tarbell, Philip C. Thornberg, Nicholas Wood, 
Daniel Young,James Zimmerman 

CincyTechUSA, City of Cincinnati, Enjoy the Arts, 
Findlay Market, Greater Cincinnati Chamber of 
Commerce, Kaldi's, Know Theatre Tobe, Main Street 
Ventures, Media Bridges, Studio Vertu, Urban Sites 
Properties 

iRhine is a community marketing initiative focused on the 
many benefits of the historic neighborhood of Over-the-Rhine 
in Cincinnati, Ohio. iRhine represents a NEW Cincinnati. This 
involves new ways of thinking about Cincinnati culture, ne~ 
ways of looking at Cincinnatians, and new ways of acting an, 
living in downtown Cincinnati. iRhine's mission is to develop a 
central community focus of communication for multiple 
agendas and information, serving as a conduit and catalyst for 
the many diversified offerings in the historic Cincinnati 
neighborhood of Over-the-Rhine (OTR), in order to support 
and encourage socio-economic development for the Greater 
Cincinnati Region. A culturally diverse community is a 
culturally rich community and that community is Over-the
Rhine. It is time that Cincinnati starts exploiting this fact 
rather than trying to hide it. We all have an idea of what we 
want this community to be and this community has the ability 
to be many things. It's time for a change with iRhine. Show 
your support Cincinnati! 

M~~OT 
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METAPHOR STUDIO, LLC 
President & CEO. Ran Mullins 

©2001 Metaphor Studio, LLC. 
All Rights Reserved. 
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iRhine would like to 
e1ve everuone tli~ 
a~g3Rtgalfla\0 thi e 
ma1or stories and 
events. tnatd "Rh"nave snaoe i ine
since out inception. 
After a full year of existence, iRhine has been actively 
involved in community efforts to assist in moving 
Over-the-Rhine forward. iRhine has emerged as a 
voice for those who want to make a difference and 
create a thriving community that works. 

October 1999 
Ran Mullins brings Metaphor Studio to 1216 West 
Central Parkway in Over-the-Rhine. Mullins and 
artist Gina Hartmann renovate the loft that is to be 
the birthplace of iRhine. 

,. ebruary 2000 
Ran Mullins, iRhine Founder, creates the initial vision 
for a community marketing initiative for Over-the
Rhine and the domain name iRhine.com is registered 
on February 27th. 

August2000 
Ran Mullins shares his initial vision for iRhine with 
Johnathan Holifield of the Greater Cincinnati 
Chamber of Commerce in an effort to support the 
Regional Technology Initiative and strengthen the 
Over-the-Rhine neighborhood by creating a digital 
community in the Digital Rhine. 

December 2000 
iRhine continues to take shape and is shared with 
Metaphor Studio employees as research begins. Ran 
Mullins seeks council from friends and city business 
leaders regarding having Over-the-Rhine treated as 
well as any other neighborhood in the Greater 
Cincinnati Region. 

https://iRhine.com
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January 2001 
The initial identity is developed by Ran Mullins, Gina 
Hartmann and Metaphor Studio with the tag line 
"Where Dot-Com Stands for COMMUNITY". 
iRhine is presented to Marge Hammelrath, Executive 
Director of The Over-the-Rhine Foundation. 
Telephone calls are made to Judith Osbourne of the 
Over-the-Rhine Chamber of Commerce and attempts 
are made to contact Over-the-Rhine Community 
Council, Peaslee Center and the Drop-Inn Center. 

February 2001 
Research into the history and the political web of 
Over-the-Rhine continues. On February 26th 
Metaphor Studio and iRhine volunteers Yul Butler and 
Philip Thornberg present the iRhine vision to 
Johnathan Holifield and Raymond Buse, III of the 
Greater Cincinnati Chamber of Commerce and 
receive encouragement and verbal support. 

he concept for iRhine is formally developed and 
presented to The Over-the-Rhine Foundation's Board 
on February 27th by Ran Mullins and Jamey Ponte 
representing Metaphor Studio, LLC. 

March 2001 
Ran Mullins and Metaphor Studio staff continue to 
work towards completing the comprehensive plan for 
the implementation of the iRhine community 
marketing initiative. Fundraising begins. 
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iRhine 
Where Dot-Com Stands for COMMUNITY 

i R h 

hine's missloo · to actas a cen comm ty 
focus ofcommunication for multiple ogcndas 
information, scning a,; a condult and cami,st for 
the many diversiDcd offerings in the ltlstod 
Cincinnati neighborhood of Over-the-Rhine 
in order to support and encourage social and 

1economic development for the Greater 
•Cincinnati region. 

iRhineoeom 

~ots Launch
1Rn1ne.com 
April 9th meeting with Chris Frutkin, President of the 
Over-the-Rhine Chamber of Commerce to present 
the iRhine project. Protests begin that evening over 
the shooting ofTimothy Thomas. 

iRhine is officially moved into action out of a genuine 
need to strengthen the community following the April 
riots that occur downtown beginning on April 10th. 

iRhine.com, the Web site developed by Metaphor 
Studio, is officially launched on April 20th filled with 
current neighborhood data and history. The 
Cincinnati Business Courier prints an article by 
Rachel Melcer on April 20th covering the launch of 
iRhine, and the goals that it plans to achieve. The 
Web site receives over 10,000 visitors within weeks of 
being launched. 

Sbog Findla"\LRMarket 1n U l ~ 
iRhine.com also promotes a return to shopping at 
Findlay Market on Saturday; April 21, 2001 by sending 
out an e-mail to a database of thousands of 
individuals. iRhine shows support by organizing 15 
volunteers including the Metaphor Studio staff to 
canvas the Market area spreading the word about 
OTR information available online at iRhine.com. 

i Rhin t: .co m 

Neiohbarhood
Pot~uck 
iRhine volunteers also assist the Over-the-Rhine 
Foundation in spreading the word about the 
Neighborhood Pot-luck on Main Street on Sunday, 
April 29th. The event is a positive success for 
residents and business owners in the neighborhood. 

https://iRhine.com
https://iRhine.com
https://iRhine.com
https://1Rn1ne.com
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May 2001 
Meeting with Pat Clifford of the Drop-Inn Center to 
present the concept of the iRhine Project. City 
officials and Over-the-Rhine business leaders 
announce plans to support Over-the-Rhine businesses 
in an effort to attract patrons back to the community 
following the April riots. This initiative includes 
financial support as well as an effort to clean up OTR. 
See the press release at: 
iRhine.com>Community Affairs>MOTION (Rebuilding OTR) 

iRhine assists by posting financial need request forms 
for small businesses onlme and works with Cincinnati 
City Council member Pat DeWine to match funds 
from the city and the Greater Cincinnati Foundation 
for small business owners. iRhine.com also features an 
article outlining this initiative and posts a form from 
CNAS (Cincinnati Neighborhooo Action Strategy) 
and a form requesting City of Cincinnati graffiti 
removal for business owners and residents. 

June 2001 
Rhine promotes "Bridging the Gap." Main Street 
entures, Gaskin Product10ns, The Black Lavry:ers 

Association, Council members Alicia Reece, and Pat 
DeWine, meet at the Barrelhouse Brewing Company 
on June 19th for a Happy Hour to help Cincinnati 
"Bndge the Gap". This event is held in an effort to 
stimulate communication between community leaders 
regarding the state of OTR and Cincinnati following 
the ApriI riots. 

Urban Sites Properties unveils the palace of the 
Digital Rhine. On Friday,June 8, 2001 die doors of the 
Excelsior Business Lofts are flung wide open as the 
quintessential hip business bohem.1an work spaces are 
finally made available. iRhine promotes the opening as 
the first story on the front page of iRhine.com. 
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July 2001 
iRhine promotes the Findlay Market Cook-off, held 
on July 14th, in order to attract people back to the 
market. Findlay Market is one of the Cincinnati's 
oldest and greatest traditions. Restaurant chefs are on 
hand to create new recipes using ingredients from 
market merchants. iRhine includes the event as one of 
the first editorial cover stories on the iRhine.com 
Web site. 

iRhine celebrates the second anniversary of Main 
Street Ventures and the Digital Rhine and runs the 
story and thank you to the founders for pioneering 
the marketing of the Over-the-Rhine neighborhood to 
start-up technology companies. 

NOTE: August 20, 2001 WIRED News features a story entitled, Cincy's 
Artists Feel Tech Squeeze by Brad King and links to iRhine.com from 

Wtred.com in a reference to Digital Rhine. 

August 2001 
Pat DeWine announces a plan to help increase police 
visibility, and lower crime. This plan calls for an 
increase in overtime hours for officers, as well as an 
increase in funding to be used for increased police 
visibility. iRhine helps to promote this initiative by 
featuring a story that outlines Councilman DeWine's 
plan to stop the violence. 

July 26, 2001 

DEWINE INTRODUCES MEASURES FOR MORE POLICE PATROLS, 
INCREASED VISIBILITY TO CURB RECENTVIOLENCE 

Council member Pat DeWme today announced a plan to immediately increase the number of 
police officers on the street to combat the recent wave of violent crime attacking our city. At 
a press conference in front of Police Headquarters today; DeWme introduced a motion to 
allocate an additional $250,000 to the Police Division to be used for increased police 
visibility overtime. DeWme will push for passage of the motion at next week's meeting of the 
Law and Public Safety Committee. 

The amount proposed by DeWme will fund an additional 7,500 hours of police overtime, or, 
approximately 938 shifts over a two-month period. The increased overtime will be voluntary 
and will allow the Police Division to put more police officers on neighborhood beat patrols, 
devote more resources to the Violent Crimes Task Force, and increase positive interaction 
between police and citizens. 

11 We cannot allow the recent wave of violent crime plaguing our streets to continue," said 
DeWine. 11 We must act quickly and decisively to restore law and order. Nothing is more 
important." DeWme also urged citizens to publicly support their police officers and to help 
identify crime in their neighborhoods. DeWme is urging citizens to contact other Council 
members to ask them to 

support this important initiative. 

https://Wtred.com
https://iRhine.com
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Mir-f!cle Mile:
JUSt Because... 

During September, the streets of Over-the-Rhine are 
overflowing with the beautiful flowers of the Miracle 
Mile as the country is overcome with grief. "The 
Mile" is part of an initiative to help resurrect Over
the-Rhine and the surrounding community. iRhine 
takes time out to photograph these stunning flower boxes 
and share them with everyone on iRhine.com. BriAnna 
Butler, a teenager from Detroit, Michigan, writes the 
story on a trip visiting her father in Cincinnati. 
Preservation Magazine calls to request a reprint of the 
photos after seeing them on the Web site. 

I?~ntown Tour
OJ LlVlng 

iRhine also features the Downtown Tour of Living, 
and helps to promote city living and the development 

Oktoberfest
Zinz1nnat1 
Oktoberfest celebrates 25 years of Zinzinnati. iRhine 
also features the rescheduling of Oktoberfest 
Zinzinnati following the tragic 9/11 terrorist attacks. 
The event is featured on the front page of iRhine.com 
and e-mailed to our entire database. The event is a 
positive gathering in the wake of a national crisis. 

of the unique residential apartments and loft spaces ~=:::::::-:.... 
available in Over-the-Rhine. r 

https://iRhine.com
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Media Bridae~ 
Moves to CJ'fK 
iRhine features a story covering the new kids on the 
block: Media Bridges. During the month of October, 
Media Bridges works hard to finish up work on their 
new home at the corner of Central Parkway and Race 
Street. iRhine, welcomes Media Bridges to Over-the
Rhine by featuring them on iRhine.com during the 
month of October. 

Media Bridges offers many services and a number of 
exciting opportunities to the people of Cincinnati. 
Media Bridges is yet another example of the local 
commitment to improving Over-the-Rhine both as a 
~1mmunity and as an economic center for activity in 

mcinnati. Currently, Media Bridges is in the process 
of moving into a brand new facility on the corner of 
Race Street and Central Parkway in Over-the-Rhine. 

As Media Bridges' own vision states, they are working 
to become "The Place to Be". Not only is Media 
Bridges working to become "The Place to Be" in 
Over-the-Rhine; it is also helping to bring Over-the
Rhine one step closer to becoming "The Place to Be" 
in Cincinnati. 

Yisit..F..njoy the Arts 
1nUIK 
Later in the month, iRhine features Enjoy the 
Arts/START, another local OTR non-profit 
organization that is aimed at introducing people to 
the arts in Cincinnati. iRhine assists in promoting 
ETA gallery openings and promotes Final Fridays on 
Main and Pendleton Arts Center. 

If you've ever said you'd love to go see a play or opera 
but you just couldn't afford the tickets, now there's an 
inexpensive way for younger people in Cincinnati to 
experience everything the arts has to offer. With an 
Enjoy the Arts or a START membership, young 
professional's age 30 or younger and full-time students 
of any age can attend exhibits and performances by 
taking advantage of substantially discounted ticket 
prices. 

Participating organizations include: Broadway Series, 
Chamber Music Society, Cincinnati Art Museum, 
Cincinnati Ballet, Cincinnati Chamber Orchestra, 
Cincinnati Choral Society, Cincinnati Shakespeare 
Festival, Cincinnati Symphony Orchestra, Cincinnati 
Opera, Cincinnati Men's Chorus, Contemporary Arts 
Center, Contemporary Dance Theater, CSO Chamber 
Players and Casual Classics Concert Series, Ensemble 
Theatre of Cincinnati, Esquire Theatre, May Festival, 
Mayor's 801 Plum Concerts, Northern Kentucky 
Symphony, Playhouse in the Park, Showcase Cinemas, 
Taft Museum and UC College-Conservatory of Music. 

https://iRhine.com


iYil.te for Over-the
Kn1ne 
With election time early in November, iRhine 
introduces iVote. iVote serves as a way for people in 
the community to hear how Over-the-Rhine fits into 
the plans of city council candidates. iVote offers 
visitors the chance to compare the platforms of each 
candidate conveniently by visiting iRhine.com. 

The purpose of iVote is to provide a citywide forum 
for those with a passion for Cincinnati USA's greatest 
neighborhood, Over-the-Rhine. As the model 
neighborhood for the city of Cincinnati OTR will 
remain increasingly aware of council's views regarding 
making and keeping Over-the-Rhine safe, clean and 
profitable. Based upon decisions made for Over-the
Rhine we can all gauge our Council's view on solutions 
for our city as a whole. 

The neighborhood is currently under inhabited, but as 
comes to life (and it is coming to life), the streets 

, ill begin to bustle with bodies and activity. Even 
today, as buildings begin to come alive with residents, 
and as storefronts and offices begin to experience 
active daily commerce we will all be watching to see 
what decisions are made regarding Over-the-Rhine. 

IJ TMINAR.IA.:
Harmony o; Lzg1Jt 
LUMINARIA: Harmony of Light. Ran Mullins, Gina 
Hartmann and Yul Butler of iRhine, assist Thomas 
Courtney the LUMINARIA Committee ofvolunteers 
and several local sponsors, holding the first annual 
OTR Luminaria. The event is planned to bring the 
community of Over-the-Rhine and the city of 
Cincinnati together during the holiday season. 

https://iRhine.com


IJJMINAR-IA.:
Harmony o; Ltg1Jt 
On December 8th, historic Washington Park in Over
the-Rhine becomes the brightest spot in the Tri-state 
thanks to the vision of Thomas Courtney and the 
work of LUMINARIA and iRhine volunteers. 

iRhine assists in planning and promoting the event, 
working with DCI (Wordsworth Communications), 
and the Greater Cincinnati Chamber of Commerce to 
promote the event to the media. Ran Mullins and 
Metaphor Studio design and develop the branding, 
identity system and additional marketing materials. 

iRhine also features LUMINARIA on the Web site 
cover page of iRhine.com. Speakers include Thomas 
Courtney, Mayor Charlie Luken, Councilman Jim 
Tarbell, Councilman David Crowley and hosts Regina 
Carlswell and Andy Tiernan from Fox19 television. 

ponsors include Duro Bag, Candle-Lite, Hilltop 
Concrete, the Cincinnati Parks Board, General 
Electric, Turner Construction, Metaphor Studio, 
WVXU, Fox 19, Elegant Fare Catering, Kwik Copy 
Printing and The Over-the-Rhine Foundation. The 
event is a huge success thanks to the many people 
working together. 

LUMINARIA 
Harmony ofLight 

The year ends with a television news investigation by 
Channel 91s I-Team host Laure Quinlivan questioning 
the current state ofVine Street in Over-the-Rhine and 
providing potential solutions. iRhine promotes the 
program's re-airing onJanuary 6, 2002. 
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The iRhine.com Web site also wins by recruiting a couple 
for the event from Plymouth, Michigan to volunteer 
and experience what Over;the-Rhine in Cincinnati,,--..... 
USA has to offer. They are consimering movinrg to our 
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By the time you reaa"tffis, Media Bridges' radio 
stream will be going strong at 
www.mediabridges.org/Radio.html! Get familiar 
with our fresh, new Radio Policy and get 
yourself certified to host a show! WE WANT 
YOU to be the next Wolfman Jack! 

Join in the conversation with our new discussion 
board at mediabridges.org.lt's your space to connect 
with other media makers to access each other's 
projects, share technical knowledge, or just general 
information. We'll be asking what other topics 
you 're interested in as the boards grow. Go to 
mediabridges.org and log in now! 

If it weren't for Philo T. Farnsworth, 

inventor of the television, 

we'd still be eating frozen radio dinners. 

-Johnny Carson 

Blue Chip
Cable Access 
Awards 2003 
The Blue Ch ip Cable Access Awards is a show held to 
recognize prog rams produced by groups and ind ividuals in 
the Southwestern 
have effectively 
access centers. 

, 

Ohio and Northern Kentucky area that 
communicated the miss ions of local 

Mark your calendars folks. 
The Blue Chip Cable Access 
Awards are fast approaching! 

• Entry Deadline 
December 31 , 2002 

• The Awards Program 
is set for March 28, 2003 
on B& BRiverboat 

Parking At 
Media Bridges 
Parking at Media bridges is conveniently located at the meters 
in front of our building on Race Street. After 5pm, parking is 
available behind the building in the Ferguson lot. To park in the 
lot, enter the drive on Central Parkway between Vine and Race 
Street and fol low the drive straight back to the lot. The gated lot 
on the back corner of the bu ilding is a private lot and all vehicles 
wil l be towed . 

Monday through Thursday 
8AM- 10:30PM 

Friday 8AM - 6PM 
Saturday 9AM - 5PM 
Sunday 1 0AM - 5PM 

HOLIDAY HOURS 
November 28 & 29, CLOSED 

Thanksgiving 
December 17, 12PM - 3PM 

Staff Holiday Party 
December 24 8AM - 5PM 

Christmas Eve 
December 25 & 26, CLOSED 

Christmas 
December 31 8AM - 5PM 

New Year's Eve 
January 1, CLOSED 

New Year's Day 
January 20, CLOSED 

Martin Luther King, Jr. Day 

MEDIA BRIDGES STAFF 
Email any staff member: firstname@mediabridges.org 

MEDIA BRIDGES 
CINCINNATI 
1100 RACE STREET 
CI NCINNATI, OH 45202 
(51 3) 651 -4171 
(51 3) 651-1106 fax 
For TTY/TDD 
use Ohio Relay Service 
1-800-750-0750 
info@mediabridges.org 
http://mediabridges.org 
Metro Bus Routes: 
17, 20, 46, 78, 64 
& 23 SunRun 

IVIS I 

Mike Barnhart 
Julie Cracolici 
Dan Dorsey 
Joan Hammerlein 
Charmlin Howard , Jr. 
Brian Losekamp 
Lisa Newbold 

Belinda Rawlins 
Brandon Showers 
Dennis Sullivan 

Tracey Warm 
Becky Weatherford 

Karen Wilmhoff 

Education Facilitator 
Director of Operations 
Education Facilitator 
Programming Facilitator 
Facilitator 
Education Facilitator 
Underwriting/Sponsorship 

Facilitator 
Executive Director 
Facilitator 
Non-Profit Services 

Coordinator 
Education Coordinator 
Assistant to 

Executive Director 
Graphics Facilitator 

http://mediabridges.org
mailto:info@mediabridges.org
mailto:firstname@mediabridges.org
https://mediabridges.org
www.mediabridges.org/Radio.html
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THE IMPORTANCE OF MEDIA EDUCATION IN TODAY'S SOCIETY 

Agrants officer asked me recently why their small foundation should fund media education programs. Isn't 
that just a luxury when there are so many critical needs in our community? Drug use, poverty, low test 
scores, violence, social justice... the list goes on and on. 
Stop here for a second. If you are someone who produces programs at Media Bridges, how would you 
answer? If you work with an organization that has used our Non Profit Services, how wou ld you answer? 
If you keep saying that you're going to take classes and haven 't yet, how wou ld you answer? 

SO HOW DO I ANSWER? ......................................................................................... 

Non-Profit 
Organization 

PAID 
Cincinnati, OH 

Permit No. 5796 
1100 Race St. 
Cincinnati, OH 45202 return service requested 
with support from: 

e F NE 
A R T S 
F U N D 

Funded by 

Ohio Arts Council 
THE CITY OFlf"ASTATE AGENCY 

THAT SUPP ORTS PUBLIC CINCINNATI 
PROGRAMS IN THE ARTS 

r<t The Greater 
J.J.b_ Cincinnati 
~ FOUNDATION~~,.-- .. 
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Media education has a role in building healthy communities. Citizens can use 
media as a community organ izing strategy to address issues in their cultural 
envi ronment. People create media that examines how and why their co mm unities 
function. Non-profit organizations inform residents about vital services provided . 
Media produced by the community can help offset the effects of the messages 
about violence, drug use, and stereotypes consumed every day. People are 
empowered when their voices are heard through the messages they create and 
disseminate. 

Media education su~ orts the curriculum in our schools. Students learn crucial 
analytical and evaluation skills as they learn how to deconstruct the messages of 
the media. Problem solving skills are developed as children use media tools to 
explore core curriculum subjects in creative ways. Communication skills are 
developed. 

Media education addresses public health and drug use concerns. People learn to 
look critically at how media influences choices and individual behavior. People 
become aware of the impact of excessive exposure to media messages about 
violence, alcohol and drug use, or poor nutritional practices. Awareness of 
organizations supporting healthy and safe communities increases when people 
create their own media. 

Media education impacts economic development. Individuals develop technology 
skills, computer literacy, and project/time management. Communication skills to 
effectively market services to the community improve. Participation in community 
activities and organizations increases causing improved flow of resources to the 
community level. 
Tell me, why is media education important to you? Email your responses to 
belinda@mediabridges.org 

mailto:belinda@mediabridges.org


SO WHAT'S 
FINAL FRIDAY? 
Final Friday takes place on the last Friday of every month from the 
Main Street Gallery District to the Pendleton Arts Center and all 
the way down to galleries on Fourth Street. This event showcases 
all of the new art shows at galleries and other art centers in the 
downtown area. Now Media Bridges is a part of the fun! We will 
participate in this event once per quarter so mark your calendars 
and come out to see us between 5-9PM. Tour our new media arts 
education center, sign up for Orientation and meet our staff while 
you enjoy refreshments all for FREE! Then go and check out other 
openings around the neighborhood, it 's a blast! 

Final Friday Schedule: 
October 25, 2002 
• Film Short presented by Becca Sage 
• Musical guest: DJ Fat Back and Special Guests 
January 31, 2003 
• Feature media piece by our very own Brandon Showers 

v1s1:r us ON FINAL FRIDAY! 

NOTICE 
THE 

NEONI 
Media Bridges has beautiful new signs created at City Lig hts Neon and made 
possiblethrough Project Support of $5,000 l:)rovided by agrant from the Fine 
Arts Fund through the Community Arts Fund. 

Check It Out: 
Media Bridges' 
Reference Library 
Did you know that Media Bridges 
has a reference library complete 
with tapes, CD ROMS, books, 
magazines and curriculum 
resources that are available for 
your use? Next time you're at our 
facility, we invite you to come 
upstairs and check it out. Enjoy 
the rooftop garden and catch up 
on freelance productions, 
conferences and film festivals in 
the latest issue of The 
Independent, read about important 
media literacy discussions in The 
Index, research the technical aspects of certain media equipment and 
software in the an issue of DV or use one of our production textbooks to help 
solve an audio or lighting problem you are having with your project. Use the 
computer to work through the production process in the interactive CD ROM 

"How to Make Your Movie" or get some extra practice with a software 
program by using the iMovie CD ROM tutorial. If you are a teacher or youth 
educator planning to use media as an educational tool , use some of our 
curricu lum materials to help organize and add to your student's learning 
experience. 

Books and magazines are available for check out for one week and tapes and 

THANKS! 
Media Bridges thanks our in-kind sponsors who provided us with materials 
and services that assisted in our day-to-day operations. Donations such as 
paper from John Henry Simmons of B.E. K.I.N.D. and Adobe Software 
donated through Gifts In Kind International are examples of just a few of the 
generous gifts given to our organization . If you would like to make a donation 
of any kind to Media Bridges please contact our Assistant to Executive 
Director, Becky Weatherford or Underwriting & Sponsorship Facilitator 
Lisa Newbold at 651 -4171 or visit our wishlist at www.mediabridges.org. 

ANALOG - donations of up to $249SPECIAL Phillip Hand 
Dr. T. Robin RileyTHANKS Russell Hill 
Rev. Carolyn GriffithTO OUR Dennis Sullivan 
Cincyring.comCONTRIBUTORS John Henry Simmons 

You can support Media Bridges, Maurice Tedder 
Treva Pryortoo! Call today and give at the 
Loftus & LoftusAnalog, Digital or Broadband 
William Love 

level! Kroger Co. 
Pilder's DeliBROADBAND - donations 
Remke Marketof $1 ODD and up 
Sam's Club

Ameritech SBC 
Shur-Good Biscuit Co., Inc.City of Cincinnati Fran's Sandwich Shop

Cincinnati Empowerment 
Clark ontes-so i

Corporation e ery TikkanenCincinnati Institute of Fine Arts 
Community Arts Fund 

BOARD OF TRUSTEESDavis Furniture 
Dr. Ramona BrockettFeldkamp Enterprises 

Northern KentuckyGreater Cincinnati Foundation ~;;,..,..~.........umversny~--~- ··-
HGC Construction " Richard G. Stevie, Ph.D.,OCCN 

Cinergy Corporation
Ohio Arts Council 

William G. Love, Ill,
Ohio Valley Foundation, Cincinnati Public
Fifth Third Bank, Trustee 

Schools 
Carolyn GriffithDIGITAL - donations of $250-$999 Hope Temple

Hope Temple Baptist Church Church mistries
Jerrie! Baptist~chureh 

Mary Ann Haynes
New .eginning Christian 

Delta Air Lines
Fe ~owship Church Sam Malone 

omas Speer ACS , Inc. 
earns of Heaven Baptist Church Dr. Myrtis Powell

Stephen Haller Miami University
Dr. Brain Robert Reiner

affee Klatsch Civic Volunteer 
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CD ROMS can be reserved for use at our facility. Please stop by and check it 
out! We are constantly expanding our library so we look to you for DEVELOPMENT FACILITATORsuggestions for expanding our media resources. A call for titles goes out to 
those of you who have come across good resources, whether they are books, Lisa Newbold, our new Underwriting/Sponsorship Facilitator, can help you 
magazines, CD ROMS or videos that you believe would help others in their make a charitable donation to Media Bridges. 
search for media knowledge. Please email tracey@mediabridges.org with any 
title suggestions. 

mailto:tracey@mediabridges.org
https://Cincyring.com
www.mediabridges.org
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SPECIAL FALL 
CLASS OFFERINGS 
MEDIA SALONS 
Media Salons provides producers, professional and novice, the 
opportunity to assemble in a non-formal session to view and discuss 
original media projects. Participants can discuss each other 's 
productions, network with other local media makers and present works
in-progress in a group critique setting . This program is open to anyone 
who would like to show or discuss his or her work in a public capacity. 
November 13, 7pm. 

MASTER CLASSES 
These seminar style classes will give participants the opportunity to 
delve into in-depth issues associated with various forms and concepts 
surrounding the media. Embracing a different topic each class, local 
media professionals provide realistic commentary on various issues as 
well as facilitate active discussion. 

PROPOSED MASTER CLASSES 
Check Back for Dates 

NOVEMBER 
Using the Internet as a Research Tool, 

Bart Rosenberg 

Getting Your Independent Production Seen, 
Eric Chatterjee, Independent Producer 

DECEMBER 
Media as a Tool for Social Change, 

Barb Wolf 

Getting Your Business or Non-Profit in Print, 
Rob Daumeyer, Editor of The Business Courier 

JANUARY 
How to Write Your Screenplay: A Crash Course in Three Acts, 

Edward Case, Screenwriter 

Promoting Your Small Business or Organization on a Budget, 
Arie Vandenberg, ArtSpike Magazine 

FEBRUARY 
Constructing Media Content for Non-Profit Services, 

Dennis Sullivan, Non-Profit Services Coordinator 

Creating a Press Kit for your Business or Organization, 
Sarah Smith, Dan Pinger Advertising 

NEW 
EDUCATION 

FACILITATORI 
Mike Barnhart is the new friendly face teaching classes and at Help 
Desk Saturday through Wednesday. 

LOOK AT 
MEDIA BRIDGES' 
CLASS LISTINGS 
Call 651-4171 
to register today! 

ORIENTATION (prerequisite for all classes or use of equipment): 
Everyone who is interested in participating in any classes or programs at 
Media Bridges must attend Orientation. Participants learn about programs, 
equipment and discuss cu rrent trends in media today. Facilitators review all 
access rules, operating procedures, and help participants define their goals 
and interests in their quest for media literacy. Participants must bring a 
picture ID and 2 forms of evidence to prove Cincinnati residence. Classes 
are on every Monday and select Saturdays. 

PROJECT BRIDGES (prerequisite: Orientation): 
Come together with other learners like yourself and help make media matter 
in your community with Project Bridges. This intense 10-week course is a 
comprehensive study in media literacy that brings together novices and 
experts to design & produce a complete a program from start to fin ish. 
Participants chose a story to tell. .. about issues, organizations or people. 
Project Bridges allows participants to harness the power of media to bridge 
understanding among people and make a commitment to create media that 
makes a difference. 

PORTABLE PRODUCTION (prerequisite: Orientation): 
This program provides participants with the elements needed to shoot a 
good analog or digital video. Techniques such as framing , composition , 
camera angles and lighting will be demonstrated and practiced . Upon 
completion of this four-week course , partic ipants can complete a 
competency test for certification to use Media Bridges' cameras for future 
projects. 

ANALOG EDITING (prerequisite: Orientation): 
This program enables participants to learn and practice concepts and 
techniques necessary to edit linear video. Learn about sequencing, cutting , 
sound and how to add simple graphics to analog video. Upon completion 
of this four-week course, participants can complete a competency test for 
certification to use Media Bridges' analog editing equipment for future 
projects. 

iMOVIE (prerequisite: Orientation): 
iMovie provides participants with the basic techniques used to ed it digital 
video. Using Macintosh computers and iMovie, participants will learn how 
to edit non-linear video with simple sound and graphics . Upon completion 
of this four-week program, participants can complete a competency test for 
certification to use Media Bridges ' digital editing equipment for future 
projects. 

FINAL CUT PRO (prerequisite: Orientation & iMovie): 
Our Final Cut Pro class teaches participants about more advanced 
techniques used in editing digital video. Using Macintosh computers and 
Final Cut Pro software, participants learn how to edit non-linear video in 
preparation for the next level of editing with AVID. Upon completion of this 
four-week program, participants can complete a competency test for 
certification to use Media Bridges' digital editing equipment for future projects. 

AVID (prerequisite: Orientation, iMovie & Final Cut Pro): 
AVID class enables participants to learn advanced concepts and techniques 
necessary to edit digital video. Using the AVID editing system, participants 
learn how to edit non-linear video with advanced sound and graphics for a 
professional quality finished product. Upon completion of this fou r-week 
program, participants can complete a competency test for certification to 
use Media Bridges ' AVID digital editing equipment fo r future projects. 

INTERNET RADIO (prerequisite: Orientation): 
With our new Internet radio broadcasting capabilities, these classes 
immerse participants in the concepts and techniques needed to created and 
produce a radio program that broadcasts worldwide via the Internet! 
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