
Office of the Mayor 
The City of Harrisburg 

Stephen R. Reed 

City Government Center 
10 orth Market Square 

Harrisburg, PA 17101-1678 
(717) 255-3040 

Moyor 

December 17, 2002 

The Rudy Bruner Foundation, Inc. 
130 Prospect Street 
Cambridge, MA 02139 

To Whom It May Concern: 

This letter is to serve as a recommendation and endorsement for the submission of 
the Harristown Development Corporation's (HDC) 2003 Rudy Bruner award application 
entitled "A Partnership to Revitalize Center City Harrisburg." 

Contrasting its 1981 status as the second most distressed city in the nation, 
Harrisburg has undergone a dramatic economic resurgence with over $3 billion in new 
investment now realized. Harrisburg bas won the top community awards in the state and 
nation for its dramatic and comprehensive gains in many areas. Rich in the history that 
helped shape both the nation and Pennsylvania, Harrisburg is now the region's center for 
finance, transportation, commerce, recreation, special events, entertainment, history, arts, 
and government. Our urban center is poised to fully embrace the challenges and 
opportunities of the 21 st Century with vision, confidence, and vigor. 

This office is pleased to recommend the application for your 2003 Selection 
Committee's review and consideration. 

With warmest regards, I am 

Step en R. Reed 
Mayor 
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PROJECT DATA 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms ti 
needed. If possible, answers to all questions should be typed or written directly on the forms. If the forms are not used and 
answers are typed on a separate page, each answer must be preceded by the queslton to which it responds, and the length 
of each answer should be limited to the area provided on the original form. 

Project Name: A PARTNERSHIP TO REVITALIZE CENTER CITY HARRISBURG Location: HARRISBURG. PA 

Owner: HARRISTOWN DEVELOPMENT CORPORATION 

Project Use(s): MAJOR OFFICE. RETAIL. RESIDENTIAL, STREETSCAPE. HISTORIC PRESERVATION. PARKING 
GARAGE DEVELOPMENTS 

Project Size: 50 ACRES OF CENTER CITY HARRISBURG Total Development Cost: APPROXIMATELY $450 
MILLION 

Annual Operating Budget (if appropriate): APPROXIMATERLY $42 MILLION 

Date Initiated: 1974 Percent Completed by December 11 2002: THIRD DECADE OF REDEVELOPMENT AND 

CENTER CITY IS NOW Fl NALLY ATTRACTING PRIVATE INVESTMENT INDICATING THE FINAL PHASE. 

Project Completion Date (it appropriate): FINAL PHASE 

At1ach. it you wish, a list of relevant project dates (SEE ATTACHED): 

Application submit1ed by: 

Name: BRADLEY R. JONES Title: CORP. DIRECTOR, PUBLIC & COMMUNITY SVC. 

Organization: HARRISTOWN DEVELOPMENT CORPORATION 

Address: 11 NORTH THIRD STREET, (P.O. BOX 1224) City/State/Zip: HARRISBURG. PA 17108-1224 

Telephone: (7 17) 255- 1041 Fax: (717) 236-8975 

E-mail: bradleyiones@hamstown.net Weekend Contact Number (tor notitication):(717) 612-9755 

Key Participants (Attach an additional sheet if needed) 

Organization Key Participant Telephone/e-mail 

Public Agencies CLIFFORD L JONES (717) 720-13361clijones @state.pa.us 

Architect/Designer JAMES KISE (215) 790-10SOr,kise@kskl.com 

Developer WILLIAM ALEXANDER (717) 231-9860 

Professional Consultant BRET PETERS (717l230·9660/bep@oparch1tecture.com 

Community Group FRANK HAAS (717) 237-5318 

Other JOHN FRYE (717) 232·5375/beepfrye@hbg.net 

JOHN J. BUCKLEY. JR. (717) 938·3839ifmhz@msn com 

Please indicate how you learned of the Rudy Bruner Award for Urban Excellence. (Check all that apply). 
_ Direct Mailing _ Magazine Advertisement Previous RBA entrant .X.Other (please specify) 

Professional Newsletter Previous Selection Committee 
Organization _ Magazine Calendar Member THROUGH FOAMER CONSULT ANT 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by 
others, and to post on the Bruner oundation web sites, the materials submitted. The applicant warrants that the applicant 
has full power and authoJity to it t e a plication and all attached materials and to grant these rights and permissions. 
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ABSTRACT 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if 
needed. If possible, answers to all questions should be typed or written directly on the forms. If the forms are not used and 
answers are typed on a separate page, each answer must be preceded by the question to which it responds, and the length 
of each answer should be limited to the area provided on the original form. 

Project Name A PARTNERSHIP TO REVITALIZE CENTER CITY HARRISBURG 

Address HARRISTOWN DEVELOPMENT CORPORATION. 11 NORTH THIRD STREET (P.O. BOX 1224) 

City/State/Zip HARRISBURG, PA 17108-1224 

1. Give a brief overview of the project, including major project goals. 

Brief Overview: 

Years of decline in Harrisburg"s downtown business activity was capped in 1972 by a disastrous flood of the 
Susquehanna River caused by Hurricane Agnes. The resulting damage to buildings was extensive and led to the 
closing of additional businesses as well as damage to residential areas north and south of downtown. At the same 
time, the expanding need for state government office space raised the possibility of establishing a campus across the 
river rather than contiguous to the Capitol Complex on the north side of downtown, which would have limited the 
benefit of downtown's largest employer. This dire situation was the impetus for a remarkable partnership among 
three parties: state government (led by Governor Milton Shapp); the City of Harrisburg; and a private non-profit 
development firm, the Harristown Development Corporation. formed by leading citizens to confront the imminent 
collapse of downtown. State government committed to remain and expand downtown; the Harrisburg 
Redevelopment Authority designated HDC as developer for downtown; and HDC commissioned the Harristown 
Urban Renewal Area plan for downtown in 1974 based upon the principles of mixed-use, street level retail, 
emphasis on pedestrian circulation, and the addition of multiple state office buildings-in leased space above 
retail-surrounding the remaining downtown. In particular, the Commonwealth of Pennsylvania signed long-term 
leases as a guarantee to allow nearly $150 million in tax exempt bonds to finance the first project-known as 
Strawberry Square-a 1.1 million square foot office building for the state, another tower for Bell of Pennsylvania 
(now Verizon), and additional common areas and retail. In addition, this bond deal also provided funding for the 
Chestnut Street garage, the 5th Street Garage, the 22 story 333 Market Street State office building and additional 
property acquisitions for future redevelopment. 

The City of Harrisburg received another incredible boost when it elected Mayor Stephen R. Reed in 1982-Reed 
was deeply involved in partnership with HDC on every downtown redevelopment project since his election to office 
and his leadership, expertise, vision, and tireless service for the past 20 years have demonstrated the integral nature 
of City leadership with regard to downtown improvements. Now in the year 2002, the Harristown Development 
Corporation and its affiliate companies have participated in dozens of redevelopment and renovation projects 
throughout the core of downtown in partnership with the City of Harrisburg and other public and private entities. 
HDC is now one of the largest economic development organizations in Southcentral Pennsylvania employing nearly 
500 including full and part time employees. Major properties in the HDC family include Strawberry Square, 333 
Market Stree~ Hilton Harrisburg and Towers, 301 Market Street (Kunkel Building), and International House 
Harrisburg. Through HDC"s affiliate, the Harrisburg Hotel Corporation, the corporation also manages the Central 
Pennsylvania College Conference Center in Enola and the Hilton Garden Inn in Hershey with the mission of 
bringing additional revenue for further downtown redevelopment. 

2. Why does the project merit the Rudy Bruner Award for Urban Excellence? (You may wish to consider such 
factors as: effect on the urban environment; innovative or unique approaches to any aspect of project 
development; new and creative approaches to urban issues; design quality.) 

• The Harristown Development Corporation illustrates the sustained. beneficial impact of a private, non
profit entity in pursuing a long-term agenda of change based on sound planning and a commitment to 
excellence in design. 

• The development is a model for other state capitals where government can become a vital anchor for 
rebuilding an aging town center. 



65-03 

ABSTRACT (Cont'd) 

• 'f.he concept of leasing state space from a non-profit developer permits buildings to be part of the urban 
fabric in a mixed-use building as opposed to an isolated institutional use, which typically results from 
government construction. 

• Design, management, and maintenance of government-leased space benefit from private sector efficiencies 
and flexibility while delivering a building expressly designed for state needs. 

• The strategic location of state employees in a mixed-use downtown rather than a single purpose setting can 
stimulate shopping, dining, entertainment, and residential activity in the town center, for which the 
development corporation can plan and help implement. 
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PROJECT DESCRIPTION 
Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if 
needed. If possible, answers to all questions should be typed or written directly on the forms. If the forms are not used and 
answers are typed on a separate page, each answer must be preceded by the question to which it responds, and the length 
of each answer should be limited to the area provided on the original form. 

1. How has the project impacted the local community? 

The Harristown Development Corporation, in partnership with the City and the Commonwealth, has virtually been 
involved in every major redevelopment activity in downtown Harrisburg for the past 28 years helping to revitalize 
and redevelop downtown Harrisburg into a redevelopment success story. 

□ By strongly anchoring state government offices to downtown, HDC has provided nearly $90 million in tax 
revenues paid to the City of Harrisburg, Harrisburg City School District, and Dauphin County making HDC the 
largest taxpayer in the City and one of the largest in the County. 

o The HDC family of affiliates employs nearly 500 full/part time employees of which about fifty percent (50%) 
are City residents. 

□ Since it's opening in 1990 the Hilton Harrisburg and Towers, through the industry standard hotel multiplier 
effect, has pumped nearly $815 million dollars into the local economy. In addition, the Hilton has welcomed 
over 1.2 million guests to the downtown since its inception. 

□ HDC has participated in the development of over $450 million worth of new and rehabilitation projects since its 
inception with a philosophy of rehabilitation and preservation of existing building fabric whenever possible. 

D HDC has provided a town center for the non-profit community through the use of its multi-purpose Strawberry 
Square atrium hosting hundreds of various events per year-in 2001 alone over 50,000 people attended events 
in Strawberry Square atrium. 

□ Participated in the creation of the City's first Downtown Improvement District Authority in 2002 providing a 
centralized marketing, cleaning, and hospitality service for downtown businesses with a budget of 
approximately $800,000. 

□ Since its inception, HDC has provided over $5 million in contributions to arts related organizations in the 
Harrisburg area. These contributions have been in the form of direct cash, tenant improvements, rent subsidies, 
contribution of services, and other support activities. Recipient organizations include Open Stage of 
Harrisburg, the Museum of Scientific Discovery, Metro Arts, the Popcorn Hat Players, Harrisburg Shakespeare 
Festival, the Harrisburg Symphony, Allied Arts, the Susquehanna Art Museum, and the Scholastic Arts and 
Writing Awards Program, among others. 

□ HDC has reestablished city retail after decades of decline through the incubation and attraction of local, 
regional, and national retail operations house in Phase I and JI of Strawberry Square and the 1st floor of 333 
Market Street. 

D HDC partnered with the public sector to make significant early investments in public infrastructure 
improvements such as parking garages, streetscape, lighting, fagade improvements, and street trees and 
landscaping improvements. 

2. Describe the underlying values of the project. What, if any, significant tradepoffs were required to implement the 
project? 

Harristown Development Corporation was originally created by community, business, and government leaders to 
conduct a long-term sustained redevelopment plan for downtown Harrisburg that would ensure a vibrant Capital 
City. The City of Harrisburg is the county seat of Dauphin County and the economic center of the Commonwealth 
of Pennsylvania's fifth largest metropolitan area. The Harristown plan was designed to anchor state govemment
Harrisburg' s number one industry-to the downtown for the long-term and to allow for the creation of leased state 
office space thereby creating local tax revenues for the City. With regard to trade-offs, during the ?O's and early 
80' s many of the projects under the Harristown plan which were completed were largely able to be financed through 
the proceeds of the initial bond offering of approximately $150 million of tax-exempt bonds and through office lease 



PROJECT DESCRIPTION (CONT'D) 

revenues from the public sector. During the mid and late 80's and early 90's with the initial seed monies dwindling 
and with greater operational and maintenance responsibilities HDC entered a period of largely public/private 
partnership funding for major projects. During the mid 90's and to the present day, HDC with massive operational 
responsibilities, significant overhead, and facing the aging maintenance needs of its initial projects, has entered a 
period of trying to leverag~ significant private investment in order to complete new projects. 

3. Describe the key elements of the development process, including community participation where appropriate. 

The HDC was formed by business and professional leaders throughout the Harrisburg area to specifically revive the 
failing downtown. The Greater Harrisburg movement (a non-profit corporation) organized in 1967 spent almost 
eight years completing a final report which would become the blueprint for the Harristown urban renewal project. 
The founders of the Harristown Development Corporation provided a very stable and well thought out plan which 
has largely been followed by HDC during the last 27 years of redevelopment. The initial financing of the 
Strawberry Square project and the structure of the long-term 40 year leases with the Commonwealth of PA and Bell 
of PA (now Verizon) were a key stabilizing factor in allowing HDC to pursue a successful and sustained long-term 
redevelopment agenda. In 1982, Mayor Stephen R. Reed was elected and has served an incredible leadership role 
for the City of Harrisburg during the last 20 years (he is serving his 6'h term as the Mayor). His role in helping to 
bring much needed public funding support, private investment, and creative local financing has played an enormous 

role in many downtown and citywide redevelopment projects during his tenure. 

4. Describe the financing of the project. Please include all funding sources and square foot costs where applicable. 

Initially, the nearly $150 million tax-exempt bond financing through the Harrisburg City Redevelopment Authority 
allowed the initial Strawberry Square, 333 Market Street, and multiple garages to be constructed in an expeditious 
manner. Later, during Phase II of Strawberry Square, HDC was able to get HS Square, Inc. to make a substantial 
investment in the project of over $8 million dollars and coupled this equity with a package of loan financing, HUD 
grant money, and HDC investment totally about $24 million for the entire Phase II project. The financing of the 
Hilton Hotel is quite unique and the entire $40 million project was a mixture of 28 different sources of funds 
including three mortgages, a HUD grant, and a potpourri of smaller private investment funding. A myriad of other 
projects are also detailed on the attached project sheet. 

5. Is the project unique and/or does it address significant urban issues? Is the model adaptable to other urban 
settings? 

The HDC' s founding by community leaders and the mechanism for change in the State Capital is a model for other 
cities and particularly other State Capitals who are trying to anchor state government to their downtown but also in 
way that allows state offices to be part of the urban fabric in a mixed use building as opposed to an isolated 
institutional use. The HDC illustrates the sustained, beneficial impact of a private, non-profit entity in pursuing a 
long-term agenda of change based on sound planning and a commitment to excellence in design. 
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COMMUNITY REPRESENTATIVE PERSPECTIVE 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if 
needed. lf possible, answers to all questions should be typed or written directly on the forms. If the forms are not used and 
answers are typed on a separate page, each answer must be preceded by the question to which it responds, and the length 
of each answer should be limited to the area provided on the original form. 

This sheet is to be filled out by someone who was involved, or represents an organization that was involved, in helping the 
project respond to neighborhood issues. 

Name: FRANK HAAS Title: ATTORNEY 

Organization: McNEES, WALLACE & NURICK Telephone: (717) 237-5318 

Address: 100 PINE STREET {P.O. BOX 1166\ City/State/Zip: HARRISBURG, PA 17108 

Fax (717-237-5300) E-mail dkeister@mwn.com 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by 
others, for any purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and 
authority to submit the application and all attached materials and to grant these rights and permissions. 

Si nature 
FRANK HAAS 

1 .How did you, or the organization you represent, become involved in this project? What role did you play? 

I was a founding HDC Board Member and its General Counsel (until retirement in 1995) who was appointed to the 
Board because of my community involvement with the Greater Harrisburg Movement (GHM)-a non-profit 
organization dedicated to promoting the economic. social. and cultural interest of the Harrisburg area. William 
Keisling was the Executive Director of the GHM and I was on the Board of GHM as well. Ultimately the GHM 
recommended the Harristown plan and created HDC as an organization. During the early 1970"s a number of us 
including William Keisling. Jim Evans. Bart Fields. Lou Milan. and Mayor Harold Swenson and I began 
negotiations with the Bell of PA (now Verizon) and the Commonwealth of PA to convince these parties to sign 
long-term leases (40 years) at what would become Strawberry Square (Phase I) and 333 Market Street state office 
towers. 

2. From the community's point of view, what were the major issues concerning this project? 

In 1950. ninety percent (90%) of retail businesses in the Harrisburg metropolitan area were based within the City of 
Harrisburg. By 1970. only ten percent (10 %) of this retail remained and the rest had migrated to the suberbs. 

In 1950, the population of the City of Harrisburg was 90,000. By 1970, the population had declined to about 50 
percent. 

In this 20 year period. the tax base for the City of Harrisburg had severely eroded and downtown Harrisburg 
suffered from distress, disinvestments, and deterioration. Furthermore, the situation was so bad that even the 
Commonwealth of PA was threatening to relocate some of its offices outside the City limits. 

3. What trade~offs and compromises were required during the development of the project? How did your 
organization participate in making them? 

During the early phase of HDC. it was necessary to gain control of major parcels of downtown real estate for 
redevelopment. The process of acquiring this real estate in my role as General Counsel for HDC was quite 
controversial at times. Often times it was necessary to acquire some buildings and relocate some popular 
organizations for the greater goal of future redevelopment. During this one-to-two year period HDC was often at 
the center of controversy. 

During this period HDC and the Commonwealth also worked to convince Harrisburg City Mayor Dautrich to build a 
new City Hall complex on 2"d Street. which symbolized the commitment of the City of Harrisburg regarding the 
renaissance of the downtown. 



COMMUNITY REPRESENTATIVE PERSPECTIVE (CONT'D) 

4. Has this project made the community a better place to live or work? If so, how? 

Since the inception of HDC, the City, County, and Harrisburg School District have received nearly $90 million in 
real estate tax revenues from the myriad of development projects that HDC is owner and developer. The Harristown 
project has provided the City and its downtown with a solid financial foundation for years to come. Clearly, the 
City and the downtown are stronger because of the investments made on this project and the spin-off developments 
as a result of it. During the early phases of HDC very little support existed for private investment of any type. Now, 
28 years later, there are substantial private investments being made by the business community and private citizens 
and entrepreneurs creating a renaissance not seen in Harrisburg since the 1920's. 

5. Would you change anything about this project or the development process you went through? 

The initial proposal of creating HDC and executing the Harristown plan was daunting. Given the climate of the era 
and the community and political atmosphere, it is hard to imagine doing it any differently. Certainly, difficult and 
often controversial decisions had to be made, however, I am not convinced, if faced with the same decisions that we 
would have done them much differently. 
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PUBLIC AGENCY PERSPECTIVE 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if 
needed. If possible, answers to all questions should be typed or written directly on the forms. If the forms are not used and 
answers are typed on a separate page, each answer must be preceded by the question to which it responds, and the length 
of each answer should be limited to the area provided on the original form. 

This sheet is to be filled out by staff representative(s) of public agency(ies) who were directly involved in the financing, 
design review, or public approvals that affected this project. 

Name: CLIFFORD L. JONES Title: DIRECTOR, GOVERNOR'S ACTION TEAM (Current): PA 
CHAMBER OF BUSINESS AND INDURSTRY (1991): SECRETARY OF DEPARTMENT OF ENVIRONMENTAL 
RESOURCES (1983) and SECRETARY OF DEPARTMENT OF COMMERCE (1964) 

Organization: GOVERNOR'S ACTION TEAM Telephone: {717) 720-1336 

Address: 100 PINE STREET City/State/Zip: HARRISBURG. PA 17101 

Fax: (717)-772-5419 E-mail: clijones@state.pa.us 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by 
others, for any purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and 

:~~:::~,:o submi~n~ateri:~l:::t::r:~:::::rights and permissions. 

1. What role did your agency play in the development of this project? Describe any requirements made of this 
project by your agency (e.g., zoning, public participation, public benefits, impact statements). 

Because of my multiple positions in state government and the business community in Harrisburg since 1963 I have 
had a unique perspective of participating in variety of downtown development projects-many of which Harristown 
Development Corporation (HDC) has played a unique role. I watched the collapse of the downtown in the early 
1960's and now I am amazed at its revitalization since the inception of HDC. 

During my tenure as Secretary of the Department of Environmental Resources. I was able to secure funding from the 
state to ensure the building of the Rachel Carson State Office Building (RCSOB) at 4th and Market Streets. While 
this project was built by the Commonwealth of PA. HDC provided the land through a swap of similar land at 3"' and 
Market Streets allowing for the construction of the RCSOB and the historic preservation of row buildings along 3"' 
and Market Streets by HDC (known as Phase II of Strawberry Square). Our agency needed to negotiate with HDC 
to acquire the property at 4'" and Market and transfer ownership of 3'' and Market properties from the State to HDC. 
The public benefits of the location of the RCSOB were immense allowing state employees from one major agency 
(DEP) to work together in one large building downtown with close proximity to the Capitol Complex as opposed to 
in a series of buildings all across the City. 

During my tenure in the private sector in the 1990's I also partnered with HDC to help facilitate the development of 
the Whitaker Center for Science and the Arts helping to secure $23 million state funding. 6 million in City funding. 
and $30 million in private funds for its development. 

During this period, I also worked with HDC to help facilitate the building of the Dauphin Deposit Headquarters 
building on 2"d and Market Street in downtown Harrisburg in 1992 and the location of the Pennsylvania National 
Insurance headquarters building in downtown Harrisburg in 1995. 

Currently, I am involved in working with HDC on the creation of a major business incubator project in a prime 

location building that is in need of significant rehabilitation. 

2. How was this project intended to benefit your city? What trade-offs and compromises were required to 
implement the project? How did your agency participate in making them? 

Location of the Rachel Carson State Office Building in downtown was intended to centralize Department of 
Environmental Resources 1,400 employees in one location with access to the Capital Complex. In order to 
implement the project a land swap with HDC was necessary in order to acquire the proper building site for 
construction. It was necessary to negotiate with HDC to arrive at a mutual decision that a land swap was the best 
solution for the downtown, the City, and both organizations. 

mailto:clijones@state.pa.us


PUBLIC AGENCY PERSPECTIVE (CONT'D) 

3. Describe the project's impact on your community. Please be as specific as possible. 

The location of the Department of Environmental Resources 1,400 employees in downtown contributed significantly 
to enhancing sales at downtown retail and service establishments since these employees were now all within 
walking distance of restaurants and amenities. Furthermore, this state office building, more than any other in 
downtown, propelled mass transit usage for these state employees since no parking structure was built to 
accommodate the workers. 

With regard to the Whitaker Center for Science and the Arts, this project now brings in nearly 400,000 visitors 
annually during all times of the day or night creating a vibrant and lively pedestrian environment for downtown. 
The Whitaker Center has spawned an enormous growth in restaurants and nightclubs since its opening in 1999. 

4. Did this project result in new models of public/private partnerships? Are there aspects of this project that would 
be instructive to agencies like yours in other cities? 

The development is a model for other state capitals where government can become a vital anchor for rebuilding an 
aging town center. 

5. What do you consider to be the most and least successful aspects of this project? 

The concept of leasing state space from a non-profit developer permits buildings to be part of the urban fabric in a 
mixed-use building as opposed to an isolated institutional use, which typically results from government 
construction. 

Design, management, and maintenance of government-leased space benefit from private sector efficiencies and 
flexibility while delivering a building expressly designed for state needs. 

The strategic location of state employees in a mixed-use downtown rather than a single purpose setting can stimulate 
shopping, dining, entertainment, and residential activity in the town center, for which the development corporation 
can plan and help implement. 
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DEVELOPER PERSPECTIVE 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if 
needed. lf possible, answers to all questions should be typed or written directly on the forms. lf the forms are not used and 
answers are typed on a separate page, each answer must be preceded by the question to which it responds, and the length 
of each answer should be limited to the area provided on the original form. 

This sheet is to be filled out by the person who took primary responsibility for project financing or is a representative of the 
group which did. 

Name: WILLIAM H. ALEXANDER Title: 

Organization : H. B. ALEXANDER ENTERPRISES Telephone: ( 717 ) 231-9860 

Address: 3300 NORTH THIRD STREET City/State/Zip: HARRISBURG. PA 17110 

Fax: (717) 231-9861 E-mai:I 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by 
others, for any purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and 
authority to submit the application and all attached materials and to grant these rights and permissions. 
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WILLIAM H. ALEXANDER 

1. What role did you or your organization play in the development of this project? Describe the scope of 
involvement. 

H.B. Alexander Construction was the general contractor for a number of the HDC projects including 333 Market 
Street, Phase II of Strawberry Square, and the Hilton Hotel and Towers. In addition, I currently serve as a member 
of the HDC Board of Directors. 

2. What trade-offs or compromises were required during the development of the project? 

Because of an unusually cold winter during the construction of 333 Market Street office tower, it was necessary to 
delay completion of the project by several months, requiring complex negotiations and a phased move-in schedule 
by the principal tenant. 

Phase II of Strawberry Square was a complex project that involved an out-of-state architect and specific guidelines 
for historic preservation. It was also further complicated by having to incorporate the project into the original Phase 
I of Strawberry Square and in the process of dealing with potential new occupants for the office and retail space 
being created. The buildings were in very rough condition and filled with rats, pigeons, water leaks, and various 
floor levels making the interior connections difficult-all while preserving the historic facades. 

3. How was the project financed? What, if any, innovative means of financing were used? 

Financing for Phase II of Strawberry Square was unique because the owner sold limited partner interests of the 
project to an investor in which the inducement was the historic preservation tax credits for the investor. In addition, 
a HUD Urban Development Action Grant was also obtained to help finance the project. 

With the Hilton Hotel, the financing was incredibly unique with 28 different sources of financing from a multitude 
of public, private, and community sources including one of the last available HUD UDAG grants before the program 
was discontinued. The hotel project was really financed by sheer will within the community. 



DEVELOPER PERSPECTIVE (CONT'D) 

4. How did the economic impacts of this project on the community compare with or differ from other projects you 
have been involved in? 

The projects our company worked on with HDC as the owner have had unbelievable economic benefits to the 
community in the form of real estate taxes paid to the community, reestablishment of retail in the City, and 
significant increases in employment and payroll. HDC, as a non-profit developer, took on the mission of 
revitalizing downtown Harrisburg and entered into projects that private developers would be less inclined to tackle 
because of both risk and perceived economic return. 

5. What about this project would be instructive to other developers? 

Three significant lessons learned from this project are as follows: 

Focus-HDC stayed focused on redevelopment of the basic downtown sector in the original Harristown plan; 

Perseverance-28 years after the original project began, the results are dramatic but it has taken a long period of 
time. Several projects like the Hilton Hotel and the Whitaker Center consumed a decade each in start to finish plan 
to completion. 

Flexibility-while HDC remained true to the original plan, there were times in the last few decades where it was 
necessary to remain flexible and adjust the plan accordingly. For example, Phase II of Strawberry Square was at one 
time planned for a state office tower and was later on swapped with the Commonwealth of PA to create a historic 
rehabilitation. 

6. What do you consider to be the most and least successful aspects of this project? 

The most successful element of the projects and the efforts of HDC has been the dramatic reversal of decline in the 
City of Harrisburg's downtown. The least successful aspects is the length of time that this renaissance has taken 
(nearly 3 decades). However, now after a sustained effort at creating a critical mass of development it appears that 
downtown Harrisburg's best days lie ahead. 
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you or your organization play in the development of this project? 

I have been a regular planning consultant for HDC and have participated in the evolution ofthe redevelopment of 
Harrisburg throughout the past several decades. Most recently, my firm produced a set of visual storyboards that 
clearly show the genius ofthe original Harristown plan ofredevelopment between three central historical landmarks: 
The Capitol, the Train Station (Harrisburg Transportation Center) and, Market Square. These storyboards are used 
by HDC frequently to describe to a multitude of audiences the essence ofthe original master planning behind the 
concept ofHDC. fu addition, my firm is now involved in a substantial model planning process for the "Third Street 
Extension"-a project that HDC helped to launch by taking an early risk in providing seed funding. 

2. From your perspective, how was the project intended to benefit the urban environment? 

The greatest role that HDC has provided over the past nearly three decades has been one of providing "at risk'' capital to be 
invested into real estate development projects. This investment has clearly produced significant results, which have had 
enormous returns over a sustained period of time. During the early 70's HDC literally halted the entire downtown from going 
oompletely down the drain and participated in a very meaningful partnership with the City ofHarrisburg and the Commonwealth 
to secure the largest downtown customer-state government to the area. 

3. Describe the project's impact on its community. Please be as specific as possible. 

The desirability of a city environment today is most important. Without question, Harrisburg's downtown (and as 
the downtown goes, so goes the entire city) is now largely a desirous place to live, work and play. This environment 
has been predicted upon the leadership and investment of both the Harristown Development Corporation and the 
City of Harrisburg under Mayor Stephen R. Reed. During the earliest years (1970's) there would have been 
absolutely no private investment in the downtown were it not for the investments made by HDC. This "baseline" 
investment by HDC has provided the impetus for what is becoming a much more enlightened mood of investment 
by the private real estate community. 

4. What trade-offs and compromises were required during the development of the project? How did your 
organization participate in making them? 

With regard to our organization's involvement in the South 3'' Street Extension project, there have been no 
necessary compromises to date. This project has thus far been a pioneering urban planning and design project that 
will chart the course of a major new transportation artery in the City ofHarrisburg. 

My organization attempted to participate in the planning and design of the Whitaker Center for Science and the Arts 
building but was not awarded the pre-development contract for this project. 

mailto:bep@oparchitecture.com


PROFESSIONAL CONSULTANT PERSPECTIVE (CONT'D) 

5. How might this project be instructive to others in your profession? 

It is essential to have an entity like HDC in Harrisburg that is willing to invest reasonable amounts of"risk capital" 
into projects and then inform the leadership in the community ofthe results of these investments. 

6. What do you consider to be the most and least successful aspects of this project? 

Clearly, the most successful aspect of this project is that the community and the Greater Harrisburg Movement had 
the foresight and vision to create the HDC and negotiate the long-term leases with Bell ofPA and the 
Commonwealth, which enabled Strawberry Square and 333 Market Street to be built. The creation of this 
mechanism through a major bond deal also allowed HDC to acquire a substantial amount of property in the 
downtown for subsequent redevelopment at a later date. Over the past 28 years, the City of Harrisburg has clearly 
undergone a complete makeover and is in full bloom ofa renaissance period. 

The least successful aspect of the redevelopment process in downtown is probably the still somewhat disjointed 
building fabric that has resulted from a variety of different scale buildings being built in close proximity to each 
other. In addition, during the early decades ofredevelopment many unique buildings were unfortunately taken 
down because they were in such a state of disrepair and decay that preserving them was beyond the financial 
resources of the HDC and the community. 
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Si nature 
JAMES NELSON KISE 

1 Describe the design concept of this project, including urban design considerations, choice of materials, scale, 
etc. 

The intent of the project was to remake Harrisburg's core using state government office space as the catalyst for people 
working, shopping, playing, and living downtown. Key to achieving this was locating and designing new state office space 
so that it was part of a mixed-use plan where retail or commercial uses occupied ground floor space within downtown's 
existing street grid. The campus concept of single purpose buildings, characteristic of post World War II expansion north of 
the Capitol. was to be abandoned. The demolition of downtown's failed. major hotel facing Capitol Park provided the 
opportunity of developing new office space above retail tied into the remaining department store in the heart of downtown. 
Called Strawberry Square, this mixed-use development was provided a set of design guidelines by us that were admirably 
transformed into architecture by Mitchel/Guirgola Associates. Historic Market Square to the west was planned as a focus for 
private office development and a new city hall. To the east, newly created Harrisburg Transportation Center was to act as a 
train and bus gateway to the city using a restored historic building that faced new state buildings flanking a dramatic vista of 
the Capitol's dome in the distance. 

2. Describe the most important social and programmatic functions of the design. 

The program for the initial development plan provided new space for four state office buildings. city hall, 
three parking garages, the addition of retail to bolster existing shops and a department store. a hotel, 
private office buildings. and low- and mid-rise apartments. Active uses were retained and reinforced 
wherever possible and key landmarks or historic structures were retained. 

To achieve this the development plan covered some 12 major blocks centered on Market Street stretching 
from the Susquehanna River to the Pennsylvania Railroad tracks and from Walnut Street on the north to a 
number of blocks on the south. To focus development in the core the central area of Harrisburg was 
rezoned, limiting high-rise development north of the core and west of the existing Capitol Complex. 
Development restrictions were also placed on part of the core to the south where existing low-rise 
buildings were to be retained and a residential area centered on Walnut Street was to be expanded. 

The social purpose of the plan was to recapture the city"s sense of its center. to restate its importance as 
the location of state government. and to renew a failed central tax base through real estate taxes or in lieu 
of tax payments from development. 

mailto:jkise@ksk1.com


ARCHITECT OR DESIGNER PERSPECTIVE (CONT'D) 

3 .Describe the major challenges of designing this project and any design trade-offs or compromises required to 
complete the project. 

The commitment of state government and Bell of Pennsylvania to build new space downtown meant that 
the 9 to 5 office population would continue to make downtown the region's core of employment. But 
making downtown more than a 9 to 5 location has been difficult. Four major challenges have not been 
easy to overcome: 

■ The change of regional retailing from downtown to suburban malls has made it tough to fill 
Strawberry Square's two floors of space and to provide retail frontage on key downtown streets. 
HOC' s ability to subsidize space is not unlimited. 

■ Increasing the number of people living downtown has been slow, even with success in converting 
the old city hall to apartments, renovating an adjacent block of 19th century buildings, and 
creating a new residential area on vacant land to the south. 

■ The closing of restaurants, bars, movies, and hotels after the flood killed what remained of 
nightlife. The Hilton Hotel and a science museum and perfornaing arts complex, known as 
Whitaker Center, have been important developments by HOC in changing this, but more remains 
to be done. The recent development of North 2nd Street into Restaurant Row shows that the 
previous investments by HOC and the Mayor are clearly paying strong dividends. 

■ Maintaining many office workers downtown who live in the suburbs has meant locating and 
designing large garages so that their visibility is minimized and street fronts are occupied by 
pedestrian-related uses. A more effective transit system is important to future growth. 

4. Describe the way in which the project relates to its urban context. 

In dramatic contrast to the contemporaneous plan for expanding state government in Albany, NY where 
new buildings flanking a mall above an enormous garage divorced itself from the city's center, the plan 
for Harrisburg was intended to provide a seamless meshing with adjacent city and state government 
surroundings. While concentrating new development around a mixed-use development named 
Strawberry Square, the plan preserved and reinforced the existing grid of streets, rebuilt the perimeter of 
historic Market Square, used landmarks large or small as markers, and placed new buildings so that they 
played against the skewed grid created by the axis of Market Street and that of the Capitol Complex 
centered on State Street. 

While rebuilding downtown using state government expansion as a driving force, preserving the majesty 
of the Capitol Building's dome was vital. Unlike Washington O.C., however, where no building 
challenges the Capitol's height, Harrisburg had built tall buildings in the early 20th century. New ones 
were added in relation to view sheds and vistas. The result is a visual statement of Harrisburg's duality as 
a center for Pennsylvania's government and as the center for a vibrant region. 



5. Describe the strengths and weaknesses of the project's design and architecture. 

The greatest strength of the project has been the continuity of purpose and pursuit of quality represented 
by the Harristown Development Corporation's (HDC) staff and board. Another key strength has been a 
highly effective working partnership with the city, particularly its mayor. A third strength has been the 
ability of HDC and us as their master plan consultants to change the plan pragmatically as circumstances 
changed. A notable example of this was abandoning the proposed location of State Office Building 3, 
when costs precluded its development, and completing Strawberry Square by renovating the existing 
stock of buildings. This was a notable benefit of HDC' s policy opposing demolition of property it 
controlled until new development was assured. 

The involvement of our firm for nearly 20 years in amending the plan, developing guidelines for 
implementation, preparing feasibility studies, reviewing designs, and designing the public environment as 
well as selected projects was important to the outcome. On the other hand, persisting national trends and 
changes in retailing have made realizing downtown's goals very difficult. The situation was worsened by 
the closing of the only remaining downtown department store and its demolition by independent owners. 
Another major difficulty was change in state administrations that pulled away from the development 
partnership whereby mixed-use buildings were secured by state leases for office space, but developed by 
HDC. As a result State Office Building 4 was developed where planned, but realized as a conventional 
single purpose building built by the state. 
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OTHER PERSPECTIVE 
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Si nature 7>' 1~ 

1. What role ou play in the development of this project? 

I wa. originally the Chair or a City or Harrisburg citiLens group and wa. nominuted to the Board or Harri~town 
Development Corporation (I!DC) a, a re ·ult of Ill) in,ol\emem in the community during the earl) 1970'\. During 
the beginning of m) term on the Board of H.DC I erved ru, Chair of the Affirma1i, e Action Commiuee to en ure 
strong minority participation in the dc,elopment projectS. 

2. Describe the impact that this project has had on the community. Please be as specific as possible. 

The HOC project ha had a tremendous impact on the Harri burg communi ty particu larly in the 
area of payment of rea l c. talc taxc to the City. the Harrisburg chool District. and the County. 
A ll total since the corporation was created, nearly $90 million in rea l e. tates taxe. have been 
paid by HDC. At the beginning. many people in the community were keptical about the ucces. 
of thi project. ome . aid that HOC' focu of rede eloping center city wa ill conceived 
becau e it would not a. si t the neighborhood in the Ci ty. However. in reality. the HOC 
redevelopment and revi taliLation of center city ha provided a ignificant and expanded tax 
revenue stream lhat has provided opportunily, j obs, and economjc growlh to the citizen of 
Harri burg and the region. 

3. What trade-offs and compromises were required during the development of the project? Did you participate In 
making them? 

The City of Harri:.burg wa. encouraged at the beginning by HOC and Lhe Commonwealth during the 1970'. Lo also 
make a sub Lantial commitment to the project by inve ting in a new City Hall. In order 10 proceed with Lhe new 
City Hall it was ncce ary Lo assume some debt which was a subject of some controver yin rhe community. When 
the Hilton Harrisburg and Towers tinally opened in 1990 it was a very symbolic tep that the City of Harrisburg' 
downtown wa trul) on its ,, ay lo u full-fledged renai ·ance. However. HOC as the parem company of the Hilton 
provided :.ignificunt financial resource. 10 en ure the succe of Lhe I lilton during u VCI) difficult period in the early 
90' . A a member of HOC Board. we ,,ere ver) upponive of thi'> decision knowing that the bad.ing of the parent 
company wa crucial 10 the succes<, of the Hilton. The 1\,layor of Harrisburg. Stephen R. Reed, who \\:I elected in 
1982 recognized early in hi. fin,1term the importance of taking ri~ks and borrowing fund 10 inve. t 111 the future of 
the City. Hi strategy and leader\hip in making these difficult dcci\ion ha been a l-.c) elemem that ha. \\Orl-.cd in 
concert with the rede, elopment or Ilarri. burg. 

mailto:hcepfryc.hbe@att.net


OTHER PERSPECTIVE (CONT'D) 

4. What do you consider to be the most and least successful aspects of this project? 

The HDC projects over the last 28 years in partnership with the City of Harrisburg and the current Mayor Stephen R. 
Reed have dramatically changed the landscape of the downtown in a most positive way. New jobs, new office 
centers, new retail, and an exciting array of arts and culture all have greatly contributed to a wonderful renaissance 
of the Harrisburg that has also immensely benefited the homeowners in the neighborhoods and the Harrisburg 
School District through dramatic increases in real estate tax revenues. Part of the mission of the HDC was to bring 
back retail to center city and this has certainly occurred to some extent, however, much more remains to be 
accomplished to create a thriving retail center in downtown that extends beyond the traditional hours of9-5 PM. 
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Si nature 

1. What role did you play in the development of this project? 

I joined HDC in 1980 as Vice Presidcm for Operation and later was promoted to Pre ident in 
1987. My iniLial role a Pre ident wa Loe tabli. h tronger relaLion hip wi th our major partner . 
particu larly Mayor Stephen R. Reed and official from the Commonwealth of PA. Under my 
tenure. the two mo t ignificant projects were the Hilton Harrisburg and Towers ($41 Million) 
and the Whitaker Center for Science and the An ( 52 Million). 

2. Describe the impact that this project has had on the community. Please be as specific as possible. 

The Hilton Hotel ha had a tremendou impact LO the local economy of the region and 
phenomenal impact on the downtown busine economy. Hilton i one of the mo t well known 
brand name aero the globe and the Han-isburg Hilton ha received the coveted four diamond 
rating almost every year of its existence since it. opening in ovembcr, 1990. The Whitaker 
Center for cience and the rt. has also had a 1remendou. impact in affirming center city 
Harri burg as the cenrer of the region· a1t and culture community. Thi facility ha aJready 
attracted over 1.000.000 visitor during it brief hi tory since opening in fall of 1999 and ha 
prope.lled North 2nd Street into a bu tling ·'Re taurant Row" wh.ich now feature a multitude of 
bar , nightclub , and eaterie . 



OTHER PERSPECTIVE (CONT'D) 

3. What trade-offs and compromises were required during the development of the project? Did you participate in 
making them? 

During the early phase of ownership of the Hilton it was necessary to provide large infusions of financial support 
from the HDC parent company in order to sustain the Hotel during a very difficult period of the economy. Clearly, 
the Hilton might never have survived without the backing of HDC as the parent company. In addition, it was 
necessary to remove the management company of the Hilton and hire the current employees virtually overnight lo 
ensure the future viability of the property. Furthermore, it was necessary to buy-out many of the past investors in 
the Hilton at less than full value in order to secure greater financial stability for the property. 

4-. What do you consider to be the most and least successful aspects of this project? 

During my tenure as President of HDC, clearly the two most significant projects that HDC worked to facilitate were 
the building of the Hilton Hotel and the Whitaker Center for Science and the Arts. These two major downtown 
projects were tremendous accomplishments and were envisioned as part of the original Harristown master plan. The 
current HDC President, Russell Ford, worked tirelessly on both the Hilton Hotel and the Whitaker Center projects in 
partnership with Mayor Stephen R. Reed and other partners to ensure their viability. 

Also, during my term, we discovered that the tiles on the Strawberry Square Phase I office towers were not properly 
manufactured. This led to a lengthy investigation and remediation issue that involved litigation and significant 
oversight to correct the problem. 



International House 
Harrisburg, Pennsylvaaia 

Just a few great reasons to stay at the 
International House!! 

♦ International House is a unique residential experience 
found nowhere else in Central Pennsylvania 

The International House Manager and Resident Assistant 
rovide a support system not available in typical residential 

facilities 

+ Live in an efficiency apartment - no more sharing kitchen 
and bath facilities 

+ Student units are completely furnished including a 
television, telephone with local service, alarm clock and 
kitchen utensils! 

+ Locat ion can't be beat. Easily accessible to the bus and train 
station, state government offices. shopping and Harrisburg's 
new restaurant row and nightlife on Second Street. 

+ Centrally located within a four-hour drive or short train ride 
to New York, Philadelphia.Washington D.C. and Baltimore. 

♦ Discounted rates at the area's finest downtown health club. 
The Fitness Firm. 

+ Reasonable races and flexible leases 

2002/2003 Rate Structure 

Single Double 
Weekly $175.00 $215.00 
One Month $575.00 $825.00 
Three to Six Months $550.00 $800.00 
Six to Nine Months $525.00 $775.00 
Nine Months or more $500.00 $750.00 

AI/ rates are per 111011th, except the i,·eekly rate. A refi111duble security 
deposit ofone 111011th's rental is due 11po11 sig11i11g a lease. 

International House 
3 18 Chestnut Street 

Harrisburg, Pennsylvania I 710 I 
(7 17) 255-/ 095 

www.ihousehbg.org 

I 

www.ihousehbg.org




$ 6 £)/tt;;.Jte}t, j {J)f;Jf/, , , so let Mom know how special 
she is with something special from Stf7awberry Square. From gifts and cards lo 
fashion and accessories, Strawberry Square has eve1y lhi11g you need to make 
her feel perfectly polished... or just plain prelly. Discover Strawberry Square. 

Shop Monday thru Friday 10am-6pm, Saturday 10am-5pm. 
For store information please visit our web sile at www.slrawbenysquare.com. 

STRAWBERRY 
SQUARE. 

Walnut & Third Stree1 
Harrisburg, Pennsylvania 1710 I 

~ T R A \\ B E R R ) , (,! l 

B Dalton Bookseller 
Ideas Jnd Objects 
Strawberry Patch 

Popcorn Hat Players 
Shakespeare Fesm·al 

Arby·s 
Auntie Anne·s Pretzels 
Chef Chen·s Express 
Chicago Hot Dogs 
Mike"s Ice Cream 
DehBean 
Everything Yogurt & Salad Cafe 
Subway 
Ta.:o Bell Expr~ss 
Two Brothers P1::a 

GNC Live Well 

Baker & Pnce Jewelers 
Karat Gold Jewele rs 
~[odern Jewelers 

\ R E \ \ ll ' II l l P ' ll \ 3 R D 

Cmler Camera I-Hour Pho10 
R.1<l10Shack 

Bagel Lo,·ers 
Gingerbread ~!an 
Simply Turkey & More 

Capnol Copy Semcc 
Center Cu)' Clmopra, Iii.: 
Cingular Wireless 
Funess Firm 
Mark Cleaners & Newsstand 
PSECU 
Temple Universll) 

The C.1n<ly Store 

Craftv Generauons 
Cue-N1que Louerv II 
Pealer's Flowers & More 

Dress Barn 
Dress Barn \\'omen 

D I R E ( T O R ) 

Ach11les Heels 
Emporium Luggage 
Kiss the Frog 
LaFemme Johe 
Michael Boyd 
Omega \\'orld Tm·el 
Ph1ll1ps 
Plum Spon 
RAE s Tobacco Shop 
Sparky and Clarks 

STRAWBERRY 
SQUARE, 

www.slrawbenysquare.com




OCve,ything they've done, won, (or just cause they're your hun!) dads 
and grads deserve special recognition. From gifts to cards to distinctive touches STRAWBERRY 

SQUARE.
for the wardrobe or the office, Strawberry Square has cvc,y thing you need to 

Walnut & Third Street 
keep 'em lool?ing sharp. Discover Scrawberry Square. Harrisburg, Pennsylvania 1710 I 

Shop Monday thru Friday 10am-6pm, Saturday 10am-5pm. 
For store i11formatio11 please visit our web site at www.strawberrysquare.com. 

, TR\\\ l\ I RR\ , ~ l \ R l .\ \ [) , II tl P, ll \ l R ll ll IR l t Ill R \ 

B Dalton Bookseller Cutler Camera l-Hour Photo Achtlk, Heeb 
Ideas and Oh1ect> RaJ10Shack Emponum Lugga!(e 
Strawberry Patch Kiss 1he Frog• Lafemmc Johe BageI Lovers 

Michael BoydPopcorn Hal PIJyers Gingerbread ~Ian 
Omega \\"orlJ TravelShakespeare Fesltval Simply Turke}' & More 
Phillip,

• Plum '>port
Arbn, Capaol Copy Sernce RAE, TClhacco '-hop
Aunnc Anne, Pretzel. Center Cl!}' Ch1ropracnc ~pdrk1 and Clarks 
Chef Chen, Express Cingular Wireless 
Ch1ca~o Ho1 Dogs Fnness FHm 
~like, Ice Cream \lark Cleaner, & News,t,rnd 
DehBtan PSECL 
hemhing Yogun & :,alad Cale Temple L'n11·ers11) 
Sub"•'' 
Taco B~ll Exprcs, The Cand}' Store 
Two Brothers P1::.1 

STR~\\BlRR)Cral1y Gcnerauon, SQUAREG1':C L1w \\'ell Cuc-N1qu, Loncry 11 
Pealer·, Flowers & \lore 

Baker & Price Jeweler, 
Karat Gold Jeweler~ Dres, BJrn 
M,,dcrn Jeweler, Dress Barn \\omen 

www.strawberrysquare.com


HARRISTOWN DEVELOPMENT CORPORATION CHRONOLOGY OF PROJCTS 
' 

PROJECT NAME 

Strawberry Square (Phase I) and 
Strawberry Arcade Walkway 

Chestnut Street Garage 

5th Street Garage 

Walnut Street Garage 

Widening of Aberdeen Street 

333 Market Street 

Menaker Building 

Rev. Dr. Martin Luther King City 
Government Center 
Old City Hall Apartments 

Harrisburg Transportation Center 

DATE 
FINISHED 
1980 

1980 

1980 

1980 

1980 

1980 

1980 

1982 

1982 

1985 

DESCRIPTION 

Mixed Use Commercial Office/Retail Complex 
containing over 1.1 million square feet and showcase 
public atrium 
Parking Garage for 1088 cars 

Parking Garage for 856 cars 

1,100 space parking garage that was previously built 
before Strawberry Square 

Widening of the Street 

22 Story Mixed Used Commercial Office Building 
containing overA00,000 square feet of state office 
space and common area and 14,500 square feet of 
retail space 
Rehabilitation and restoration of a historic 6 floor 
office building with street retail/restaurant 
4 Story 136,Q00 square foot City Government office 
center 
First class apartment building with loft and efficiency 
units 
Harrisburg Transportation Center historic , 
rehabilitation of main station and surrounding 
properties 

H:OC'sROLE 

Developer and 
Property Manager 

Developer 

Developer 

Acquired the garage 
and later sold to the 
Hbg. Parking Authority 
Contributed Land and 
Construction Expenses 
Developer and 
Property Manager 

Developer and 
Property Manager 
Pre-development and 
Prniect Manager 
Facilitator of property 
acquisition 
Pre~Development and 

land acquisition 

TOTAL 
COST 

$75 Million 

$4.7 Million 

$3.4 Million 

$6.4 Million 

$70,000 

$40.8 Million 

$1.4 Million 

$9 Million 

$400,000 

PARTNERS 

Commonwealth of PA 
Bell of PA (Verizon) 
City of Harrisburg 
Commonwealth of PA 
Bell of PA (Verizon) 
City of Harrisburg 
Commonwealth of PA 
Bell of PA (Verizon) 
Harrisburg Redevelopment 
Authority 
City of Harrisburg 
Commonwealth of PA 
Bell of PA (Verizon) 
City of Harrisburg 

Commonwealth of PA 
City of Harrisburg 

City of Harrisburg 

City of Harrisburg 

City of Harrisburg 
Landsmarks for Living 
City of Harrisburg 
Federal Government 
Capitol Area Transit 



HARRISTOWN DEVELOPMENT CORPORATION CHRONOLOGY OF PROJCTS 

() 
PROJECT NAME DATE TOTAL 

PARTNERSDESCRIPTION HDC'sROLE
FINISHED COST 

Aberdeen Mews (4th and Walnut 1985 City of Harrisburg 
row buildings) 

Renovation and rehab of existing three and four story Financing 
Private Property Ownersrow buildings along 4th/Walnut Streets which Held 2nd Mortgages 

$1.1 Million 
Private Partnerships 

and retail spaces and 30 residential units 
included in total 18 commercial offices, restaurant and Master Planner and 

property acquisition 
Market Square/Market Street City of Harrisburg 
Streetscape Project 

1988 New bus transfer station, new plaza, brick/concrete Project Manager 
Private Property Owners 

landscape and shrubbery, and Victorian clock 
sidewalks, granite curbs, historic street lamps, 

Federal Government 
3.5 Million 

(UMTA) 
Commonwealth of PA 
Capitol Area Transit 

Strawberry Square Phase II 1989 City of Harrisburg 
including 241,000 square feet of high end office 
Historic preservation expansion of Strawberry Square Owner and Developer 

HUD UDAG Grant 
space and retail all linked by dramatic glass skylights 

and Property Manager 
Hechinger' s Inc. (Ltd. 

and paved walkways. 
$24 Million 

Partner) 
Nation's Bank 

USF&G Building 1989 City of Harrisburg 
- renovations and then 

Historic renovation of a 1908, eight story building Purchased for 

() 
$1. 8 Million 

sold 
Washington Square/Mulberry St. 1990 City of Harrisburg 
Station Apartments 

200 unit apartment and townhouse complex along Contributed land and 
Private Developer 

and served as Design 
South Second Street on about 10 acres equity and financing 

HUD
$20 Million

Consultant 

Harrisburg Hilton and Towers 1990 City of Harrisburg 
containing lobby bar, casual and fine dining, 10,000 
15 Story, 341 room 4 diamond first class hotel Owner and Developer 

and Hotel Manager HUD
$41 Million 

Commonwealth of PA 
Private Investors 
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HARRISTOWN DEVELOPMENT CORPORATION CHRONOLOGY OF PROJCTS 

PROJECT NAME DATE TOTAL 
PARTNERSDESCRIPTION HDC'sROLEFINISHED COST 

City of HarrisburgKeystone Plaza 1991 Four story, 55,000 s.f. commercial office building Land Transfer and 
$6.7 Million 

Private Developer with 106 car parking garage Facilitator 
City of HarrisburgGovernor Hotel 1992 Former hotel renovated into 46 apartments for elderly Building management, 

~$2 Million Private Developer and handicapped tenants. planning assistance, 
Commonwealth of PAand facilitation 
City of HarrisburgRachel Carson State Office 1992 16 Story 440,000 s.f. state office building- Facilitator and 

$34 Million 
Building (4th and Market) Commonwealth of PAapproximately 1,400 employees provided land swap 

City of HarrisburgPennsylvania National Insurance 1995 15 Story, 250,000 s.f. major office tower with Land acquisition and 
PA National Insurance Headquarters Building and PNI capacity for 900 employees. Adjacent parking pre-development $52 Million 

Garage Facility garage has 742 spaces. 
Whitaker Center for Science and 1999 200 Exhibit Science Center, 200 seat IMAX theater, 
the Arts and 660 seat performing arts theater all under one 

roof 

Over $2 Million of City of Harrisburg 
Contributed Services, Commonwealth of PA 
Financial Management, 
Site Acquisition and 

$52 Million 
Whitaker and other private 
Foundations and 

Facilitation Corporate and Individual 
Contributors 

301 Market Street (Kunkel City of Harrisburg1999 Renovation of three floors of historic 9 story office Owner and Developer 
Building) H.B. Alexanderbuilding to create space for the Susquehanna Art $1.5 Million 

Museum and office space for arts organizations. 
City of HarrisburgTemple University Harrisburg 2000 35,000 s.f. modern satellite branch campus of Facilitated Lease and 
Temple University Temple University containing fully wired "smart Lease hold $1.4 Million Campus 

improvementsclassrooms" and training and administrative offices 
Shops on Third at Strawberry 2001 Dramatic lease hold improvements and relocation of 
Square six new street level retailers on Third and Market 

Streets to enhance street retail shopping district 

Developer and City of Harrisburg 
Manager Various Retailers 

$500,000 
Dauphin County 
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HARRISTOWN DEVELOPMENT CORPORATION CHRONOLOGY OF PROJCTS 

() 
DATEPROJECT NAME 

DESCRIPTION
FINISHED 

International House Harrisburg 2002 Renovation of two unique three story buildings at 
318/320 Chestnut St. into a vibrant international 
student/intern residential complex with 11 units full 
residential kitchen and 1,000 s.f. multi-cultural 
lounge for events and activities 

() 

HDC'sROLE 

Developer and Owner 
and Property Manager 

TOTAL 
COST 

$1 Million 

PARTNERS 

City of Harrisburg 
Commonwealth of PA 
Dauphin County 
Pennsylvania Hardwood 
Development Council 
Hardwood Product 
Companies 
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From Philadelphia: 
Take the Pennsylvania Turnpike west to exit 20, connect to 
1-83 South to exit 43 for Second Street. Follow Second 
Street to Chestnut Street, make a right onto Chestnut 
Street, the International House is two blocks on the left. 

From New York: 
Take 1-78 west to 1-81 south to 1-83 south to exit 43 for 
Second Street. Follow Second Street to Chestnut Street 
make a right and the International House is two blocks on 
the left. 

From Baltimore & Washington D.C 
Take the Beltway (495) to Interstate 83 North . Take the 
Harrisburg exit 43 for Second Street. Follow Second Street 
to Chestnut Street make a right onto Chestnut Street, the 
International House is two blocks on the left. 

For information regarding train service to Harrisburg look 
on the web @ www.amtrack.com 

So what are you waiting for? Send us your application a,. 
be a part of the newest addition to the Harrisburg area. We 
look forward to meeting you soon! 

International House 
Harrisburg, PA 
(717) 255-1095 

www.ihousehbg.org 

. 1onal Ho 
Harrisburg, Pennsylvania 

318 Chestnut Street 
Harrisburg, Pennsylvania 1710 I 

www.ihousehbg.org 

The International House Life 

International House was designed to provide a warm and 
friendly environment where international and U. S. students, 
scholars and interns can live, and learn from one another 
through their everyday activities.The home-like atmosphere 
promotes international understanding, while cushioning the 
culture shock and language barriers typically experienced by 
new visitors. This unique residential experience provides the 
opportunity to explore and experience new lifestyles and 
viewpoints, preparing residents for success in the global 
economy. 

The typical International House resident is a scholar in the 
United States to further his or her education at a local college 
or university or through an internship experience. Those 
who choose to reside at the International House endeavor 
to be part of an international community and to share in an 
experience that will enrich their stay in the United States. 

kocation, Location, Location 

Location is everything, and the International House of 
Harrisburg is in the center of it all. Nestled in Central 
Pennsylvania, Harrisburg is the state capital, home to state 
government, an environment rich with learning opportunities. 
The International House's downtown location provides con
venient access to shopping and services at Strawberry 
Square, entertainment, dining options, as well as corporate 
and government offices. Since the IH is just one block away 
from the train and bus stations, it is an easy commute by 
convenient public transportation to many of the area's 
institutions of higher learning. 

When it is time to explore, the International House is witt .... 
minutes of major highways that will link you to famous cities 
like New York, Philadelphia, Pittsburgh and Baltimore, all 
within a four-hour drive! The Harrisburg Transportation 
Center, home to Amtrak's Station, connects via rail to New 
York, Philadelphia and Washington D. C.And don't forget, the 
Harrisburg International Airport is only 20 minutes away. 

Housing Information 

Large enough to provide many opportunities for interaction, 
yet small enough to be intimate, the International House has 
accommodations for up to fourteen individuals in eight sin
gles and three double units. Leases are available for periods 
from as little as a month up to two years (on housing agree
ments renewed annually). During certain periods of the year, 
apartments are available for daily or weekly rental. Subject 
to availability, small groups may be accommodated. 

The International House was designed after much research; 
the final layout addresses many of the issues that have 
C" ·ed problems in similar housing situations. Each apartment 
1 if-contained with its own private bathroom and 
kitchenette, offering privacy for personal activities. The 
space is attractively decorated and features wall to wall 
carpeting, bed, dresser, desk and chair and a large wardrobe 
for storage. In addition to the refrigerator, stove and 
microwave, each apartment provides a 19" color television 
and an alarm clock. In essence you can arrive with the bare 
essentials, each unit will be equipped with bed linen, towels, 
dinnerware, flatware and cooking utensils. Storage space for 
your large items is provided in the basement and a coin
operated laundry is also included. Local telephone service 
will also be provided and cable and Internet service is avail
able through local providers for an additional fee . For rates 
please refer to the rate card. 

I 

www.ihousehbg.org
www.ihousehbg.org
www.amtrack.com
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To encourage interaction, two lounge areas and a full 
kitchen are available for the residents' use. The second 
floor lounge provides the perfect setting for casual conver
sations or catching your favorite American television 
program. The ground floor multi-purpose room is available 
for house functions and offers a computer with free 
Internet access. A complete vending area and coffee is also 
available for those nights when the thought of cooking 

makes you weak! 

The International House Lounge on the first floor will be 
the site of many programs developed in concert with 1, 
academic institutions to encourage international under
standing. Whether it is a visit by a famed artist or a diplomat 
visiting the Governor, a stop by the International House 
Lounge isn't out of the question. Residents are encouraged 
to take advantage of these special opportunities. 
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While providing you with privacy and comfort, the 
International House also offers a great support system. The 
International House Manager and Resident Assistant will be 
there from the beginning to welcome you to your new 
home, answer your questions and ease your transition . The 
Resident Assistant will live in the house and provide an on
site resource. Round the clock assistance will be provided 
through our 24-hour security staff. The Manager and 
Resident Assistant have experience and training to assist in a 
variety of situations. Feel free to use this important service. 

"''~ekly and monthly activities, social programs and trips will 
.,lanned by the staff to help you to get to know the other 

residents and your surroundings. Holiday parties, dinner par
ties and excursions to area attractions are just a few of the 
options.As a resident you are encouraged to share your her
itage through special events planned in conjunction with our 
staff. 

Eligibility Information 

To be eligible to live at the International House you must be 
21 or older, be a full time student, professional intern or 
trainee or affiliated with an institution of higher education. 
Unfortunately neither children nor pets can be accommodat
ed at the International House. 

Application Procedure 

Please use the application included with this brochure, if one 
is not included you can call the International House by dialing 
(717) 255-1095 or by writing to P.O. Box 1224, Harrisburg, 
PA 17108 and we will be happy to send you an application. 
Or you can visit us on-line @ www.ihousehbg.org, where 
v-•1 can either complete your application on-line or down-

' a copy. 

After we review your application we will send you an accept
ance letter.At that time a deposit will be required to reserve 
your apartment.A complete checklist will be provided at 

mcome to your home away from home, where new friends and new experiences await! that time , answering many of your questions. Once accepted 
at the International House, the International House Manager 
will be available to provide more personal attention and 

Third Floor information. 

https://letter.At
www.ihousehbg.org
https://options.As


In the thriving heart of this 

historic city, near popular 
Gettysburg, Hershey and 
Lancaster attractions, the 
Hilton Harrisburg & Towers 
hails from the newest 

generation of business and 
pleasure hotels. 

The Hilton is a short walk to 
many of the city's main 

attractions. The specialty 
shops and casual eateries of 
Strawberry Square are 
connected directly to the 
hotel by way of an enclosed 
arcade. Also connected is the 
lmax Theatre, Science Center 

and Pe1forming Arts Theatre 
of Whitaker Center for 
Science and the Arts. Just two 
blocks north, you can tour 

the magnificent Capitol 
building and its landscaped 
grounds. Or see our state's 
natural history and fine art on 

display at the Pennsylvania 
State Museum. 



Mali.e yourself 
at home. 

No detail has been overlooked 
in our 341 luxurious guest 
rooms and spacious suites. 
Amenities available to our 

guests include an indoor pool 
and fitness center. Valet and 
express check-out. And 

complimentary transportation 
to and from Hanisburg 
International Airport. 

Our uppermost Hilton Tower" 
Concierge Class floors 
provide the ultimate in luxury. 

As a Towers guest, you can 
enjoy i·ichly furnished living 
quarters, separate registration, 

private key access, concierge 
services, an exclusive Towers 

chm lounge and a compli
mentary Continental breakfast. 

Whether you choose formal or 
casual dining at the Hilton 
HruTisburg, there's always a 

treat in store. You can enjoy 
the best in regional American 

cuisine along with an 
extraordinru·y wine list at The 

Golden Sheaf. Specialties 
change frequently, reflected in 
a diverse seasonal menu. 

An elaborate sideboard of 
fresh salads, hearty soups 
and international specialties 
await you at Raspberries 
Rotisserie, a lunchtime favorite 
for taste and value. It's also a 

must for Sunday brunch with 
made-to-order omelets and 
elaborate desserts. 

Enjoy lite snacks and a micro

brew at the Market Square 
Cafe. Or enjoy live jazz and 
high spfrits at The Bai·, just off 
the lobby. Room service is also 
available seven days a week 

featuring an extensive menu 
from all ow· restaurants. 

Meeting and banquet 
facilities at the Hilton 
Harrisburg & Towers range 
from classrooms to 
boardrooms to balh-ooms (the 

largest seating up to 1,200). 
With more than two dozen 
different spaces available, an 

artfully prepru·ed banquet or 
theme function can be 

designed for you. 

All this and much more 
await. Whether it's vibrant 

atmosphere, highly 
personalized service or 
unlimited access to the 

Capitol Hill, it must be the 

Hilton Harrisburg & Towers. 



ACollector's Dream )
of unique handmade gifts & collectibles 

• Boyds Bears • Ty Beanie Babies 

• Lizzie High • Cat's Meow 

• All (iod's Children• Harmony Kingdom 

• Featuring Local Artisans 

Strawberry Square • Lower Level 
234-5051 

-~-
= 

-rt~ 
Strawberry

cpatch• 
Custom Packaging 

UPS Shipping Station 
• Overnight Available • 

Gift Wrapping & Custom Baskets 
• Your Gift or Ours • 

Balloons & Candy Arrangements 
233-4990 

A holiday store and so much more. 0
Collectibles including Department 56, 

Polonaise, and Boyds Bearstone and Plush. 

./08 S trllll'berry Sqm,rc 
llarri.~b11rg, PA 17101 

(717) l .14. 551 7 

Opl•11: Mo11 .• f 'ri. !Oum to 6pm 
Sat. 10am ro 5pm 

Strawberry Square 
Third & Walnut Streets 

Harrisburg, PA 

Call (717) 236-5061 for more information . 

• Achilles Heels (233-5777) 

Fine shoes & apparel for men. A variety of leather goods & accessories for 

ladies & gentlemen. 

• Arby's (234-8633) 

Slow roasted roast beef sandwiches and other varieties, select ch icken c, ·~·-'es 

& a light menu with fresh toppings & savory sauces. We also have salads & 

premium cut potatoes & a new line of appetizers to treat your taste buds. 

• AT&T Wireless Services (236-6612) 

One of the largest digital wireless networks in North America. AT&T provides 

customers with premier wireless voice & data communication services. 

• Auntie Anne's Pretzels (236-5550) 

Try a fresh baked, golden brown, hand rolled soft pretzel. 

Nine different pretzel flavors available. 

• B. Dalton Bookseller (234-9444) 

Books, audio books, book accessories, chi ldren's books, 

magazines, cards & maps. 

• Baker & Price Jewelers (232-8425) 

Fine jewelry, rings, diamonds, pendants and watches. Watch and 

jewelry repair. We accept all major credit cards. Layaway available. 

• The Candy Store (238-2628) 

Premium chocolates, candies, nuts, snacks and monthly specials. 

• Capital Health Club (233-8800) 

Offers a new line of Cybex circuit equipment, free weights and cardiovascular 

equipment. Daily aerobics classes available. Complete locker facilities, steam, 

sauna and more. $7.00 per day guest fee. 

• Capitol Copy Service (233-2250) 

Complete copy services for the professional. 

Full color & same day service available. 

• Center City Chiropractic (238-5010) 

Effective, natural , safe treatment for injuries & pain relief. New patients 

welcomed. Most major insurances accepted. Convenient lunchtime 

appointments. Call for hours. Relief today - health tomorrow. 

• Chef Chen's Express (236-6888) 

Authentic Chinese food made by our chef everyday. 

All your favorites available. Daily specials. 

• Chicago Hot Dogs (238-2743) 

Great burgers and 100% beef hot dogs with all th e trimmings. 

• Cratty Generations (234-5051) 

Collectibles, collectibles, collectibles! Gifts for everyone. Boyds Bearstone & 

Plush, Lizzi High, All God's Chi ldren, Cherished Teddies, Little Soul Dolls, 

Harmony Kingdom & much more. 

• The Creamery (236-6234) 

Ice cream for everyone! Forty delicious flavors to choose from. 

Try our old fashioned soda or banana sp lit. 

• Cue-Nique Lottery II (234-5522) 

Novelties & Pennsylvania Lottery ticket sales. 

• Cutler Camera 1- Hour Photo (236-6220) 

Film & one hour processing. Cameras, binoculars, telescopes, photo albums 

& frames. Photo supplies and accessories, dark room equipment and more. 

Neat ideas for your family photos. 

• DeliBean (230-811 2) 

Coffee house/cafe featuring gourmet coffees, cappuccinos & espressos, in all 

flavors & sizes. Serving vegetarian meals, wraps, salads, sandwiches & 

soups & sushi . Open for breakfast. Daily specia ls. 

• Dress Barn (234-4875) 

Great women's fashions and shoes to help women look their best from head to 

toe. Our friendly sales associates can show you the latest trends and help with 

today's "Career & Casual" looks. 

• Dress Barn Woman 

Plus size women 's fashions in todays latest styles. Womans sizes 14-24. 

• Everything Yogurt & Salad Cafe (232-4688) 

Good food that's good for you! Fresh salads & wraps made right in front of you, 

the way you like it. Open for breakfast, lunch and dinner. Take-out available. 

• GNC Live Well (236-3301) 

GNC is a natural health store & the leader in preventative health, sports 

nutrition and dietary supplements, with a dedication to customer service . 

It happens at the Hilton.™ 

@ 
Hilton 

Harrisburg & Towers 

fine dining • spacious rooms • meeting/banquet facilities • live jazz 

NORTH SECOND STRE ET• 233-6000 

Science Center 

Whitaker 
CENTER 
For Science and the Arts 



• Gingerbread Man (221-8400 or 221-8500) 

Casual lunch & upscale menu, serving sandwiches, salads & dinner entrees. 

sandwiches, homestyle soups, fresh salads & desserts. 

• I and Objects (234-4505) 

Ideas for your home, business and special occasions. Lamps to en lighten, 

bright holders for candles, splashy vases.. . treasures galore ..bags to handle, 

rings for ears. Lots of neat stuff for everyone in the family. 

• Karat Gold Jewelers {238-4653) 

A traditional service-oriented jewelry store. Offering full repair services as well 

as custom crafted jewelry. Check out our line of unique wedding bands and 

distinctive gifts. We trade/buy old gold & diamonds. Layaways welcome. 

• Manhattan Bagel {233-2055} 

Bagels baked from scratch, made fresh all day. Espresso bar, hot & cold 

sandwiches, homestyle soups, fresh salads & desserts. 

Serving breakfast, lunch and dinner. 

• Mark Cleaners & Newsstand (236-6477) 

Expert dry cleaning and laundry. Full line of magazines, 

newspapers and sundries. 

• Modern Jewelers (236-0957) 

Diamonds, colored gems, gold jewelry & watches. Modern designs & one of a 

kind pieces. In house custom design and repair services. Appraisals, Layaway 

and financing available. We buy gold & diamonds. 

• Omega World Travel (234-2136) 

"Soaring Beyond Expectations" Call for all your travel needs. 

• Pealer's Flowers & More (232-2378) 

Beautiful fresh flowers every day. The best arrangements in town! 

Pick your own bouquet or let us do it for you. Stop in & see our display case 

with daily specials. 

• Phillips Office Plus (234-7015) 

A full service office products store. Specializing in fine writing instruments, gifts, 

PCS phones, meeting supplies, self service copies, office furniture & office 

machines & more. AAA service available Monday - Friday. 

• h,,.,.:orn Hat Players (238-4111) 

Central Pennsylvania's favorite children's theatre for kids 2-10 & their families. 

Enjoy our energetic & witty adaptations of all your favorite fairy tales. 

• RAE'sTobacco Shop (233-1218) 

The best cigars, cigarettes and smoking accessories. Smoking Lounge. 

• RadioShack (236-5195} 

"America's Technology Store" since 1921. Offering the latest technology in 

entertainment, communications, education & security. 

• Seasons by Craft Generations (234-5527) 

A holiday store and so much more! Collectibles including Department 56, 

Polonaise, Lang, Possible Dreams and Boyds Bearstone & Plush. 

• Shab's Middle Eastern Cuisine (236-0335) 

Mediterranean food at its best. Freshly made pita strollers, salads and platters. 

Serving breakfast, lunch and dinner. 

• Simply Turkey & More (909-2013) 

Providing both healthy & delicious food for people with busy schedules. 

Turkey breasts, rotisserie chicken and baked ham baked daily. 

Catering is available for all occasions. 

• Strawberry Patch (233-4990) 

A Hallmark Gold Crown Store featuring cards, gifts, balloons & candy for every 

occasion. We gift-wrap & ship anywhere. 

• Subway 

Fresh made sandwiches on fresh made bread. Just the way you like it. 

• Taco Bell Express (232-4688) 

Mexican food featuring tacos, hard and soft, burritos and nachos. 

• Tangerine Fine Arts (236-8180) 

Harrisburg's premier art gallery. Vast collection of limited editions & original 

art work by local & international artists. Etchings, jewelry, sculpture, pottery 

watercolors, oils, acrylics and more. Framing services available. 

• Two Brothers Pizza (233-7540) 

Fresh baked pizza, New York style Neapolitan pizza, hot & cold subs. 

ACollector's Dream 
of unique handmade gifts & collectibles 

• Boyds llears • Ty lleani< Babies 

• Lizzie High • Cat's Meow 

•All (jod's Children • Harmony Kingdom 

• Featuring Locn l Arti sans 

Strawberry Square • Lower Level 
234-5051 
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Strawberry

cpatch• 
Custom Packaging 

UPS Shipping Station 
• Overnight Available • 

Gift Wrapping & Custom Baskets 
• Your Gift or Ours • 

Balloons & Candy Arrangements 
233-4990 

A holiday store and so much more. 0
Collectibles including Department 56, 

Polonaise, and Boyds Bears/one and Plush. 

408 Stmll'berry Sr11wre 
//t,rrisburg, PA 17101 

(717) 13./-5517 

Open: Mrm.-Fri. 1011111 to 6pm 
Sfll. I Oum 111 .'ipm 

Strawberry Square 
Third & Walnut Streets 

Harrisburg, PA 

Call (717) 236-5061 for more information. 

• Achilles Heels (233-5777) 

Fine shoes & apparel for men. A variety of leather goods & accessories for 

ladies & gentlemen. 

• Arby's (234-8633) 

Slow roasted roast beef sandwiches and other varieties, select chicken c, ,~,.;es 

& a light menu with fresh toppings & savory sauces. We also have salads & 

premium cut potatoes & a new line of appetizers to treat your taste buds. 

• AT&T Wireless Services (236-6612) 

One of the largest digital wireless networks in North America. AT&T provides 

customers with premier wireless voice & data communication services. 

• Auntie Anne's Pretzels (236-5550) 

Try a fresh baked, golden brown, hand rolled soft pretzel. 

Nine different pretzel flavors avai lable. 

• B. Dalton Bookseller (234-9444) 

Books, audio books, book accessories, ch ildren's books, 

magazines, cards & maps. 

• Baker & Price Jewelers (232-8425) 

Fine jewelry, rings, diamonds, pendants and watches. Watch and 

jewelry repair. We accept all major credit cards. Layaway available. 

• The Candy Store (238-2628) 

Premium chocolates, candies, nuts, snacks and monthly specials. 

• Capital Health Club (233-8800) 

Offers a new line of Cybex circuit equipment, free weights and cardiovascular 

equipment. Daily aerobics classes available. Complete locker facilities, steam, 

sauna and more. $7.00 per day guest fee. 

• Capitol Copy Service (233-2250) 

Complete copy services for the professional. 

Full color & same day service available. 

• Center City Chiropractic (238-5010) 

Effective, natural, safe treatment for injuries & pain relief. New patients 

welcomed. Most major insurances accepted. Convenient lunchtime 

appointments. Call for hours. Relief today - health tomorrow. 

• Chef Chen 's Express (236-6888) 

Authentic Chinese food made by our chef everyday. 

All your favorites available. Daily specials. 

• Chicago Hot Dogs (238-2743) 

Great burgers and 100% beef hot dogs with a ll the trimmings. 

• Crafty Generations (234-5051) 

Collectibles, collectibles, collectibles! Gifts for everyone. Boyds Bearstone & 

Plush, Lizzi High, All God's Children, Cherished Teddies, Little Soul Dolls, 

Harmony Kingdom & much more. 

• The Creamery (236-6234) 

Ice cream for everyone! Forty delicious flavors to choose from. 

Try our old fashioned soda or banana split. 

• Cue-Nique Lottery II (234-5522) 

Novelties & Pennsylvania Lottery ticket sales. 

• Cutler Camera 1- Hour Photo (236-6220) 

Film & one hour processing. Cameras, binoculars , telescopes, photo albums 

& frames. Photo supplies and accessories, dark room equipment and more. 

Neat ideas for your family photos. 

• DeliBean (230-8112} 

Coffee house/cafe featuring gourmet coffees, cappuccinos & espressos, in all 

flavors & sizes. Serv ing vegetarian meals, wraps , salads, sandwiches & 

soups & sushi. Open for breakfast. Daily specials . 

• Dress Barn (234-4875) 

Great women's fashions and shoes to help women look their best from head to 

toe. Our friendly sales associates can show you the latest trends and help with 

today's "Career & Casual" looks. 

• Dress Barn Woman 

Plus size women's fashions in todays latest styles. Womans sizes 14-24. 

• Everything Yogurt & Salad Cafe (232-4688) 

Good food that's good for you! Fresh salads & wraps made right in front of you, 

the way you like it. Open for breakfast, lunch and dinner. Take-out available. 

• GNC Live Well (236-3301) 

GNC is a natural health store & the leader in preventative health, sports 

nutrition and dietary supplements, with a dedication to customer service. 
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ULI-the Urban Land Institute 
is a nonprofit education and 

research organization that is sup
ported and directed by its members. 
Its mission is to provide responsi
ble leadership in the use of land 
to enhance the total environment. 

ULI sponsors educational 
programs and forums to encour
age an open, international exchange 
of ideas and experience; initiates 
research that anticipates emerg
ing land use trends and issues; 
proposes creative solutions based 
on this research; provides advi
sory services; and publishes a wide 
variety of materials to dissemi
nate information on land use 
and development. 

Established in 1936, the In
stitute today has approximately 
13,000 members and associates 
from more than 40 countries rep
resenting the entire spectrum of 
the land use and development 
disciplines. They include devel
opers, builders, property owners, 
investors, appraisers, planners, 
attorneys, engineers, financiers, 
academics, students, and librari
ans. ULI members contribute to 
higher standards of land use by 
sharing their knowledge and expe
rience. The Institute has long been 
recognized as one of America's 
most respected and widely quoted 
sources of objective information 
on urban planning, growth, and 
development. 

Much of the lnstitute's work 
is accomplished through its coun
cils, which include: 
• Commercial and Retail 

Development Councils 
• Community Development 

Councils 
• Development Infrastructure 

and Services Council 
• Development Regulations 

Council 
• Industrial and Office Park 

Development Councils 
• International Council 
• National Policy Council 
• Recreational Development 

Council 
• Residential Development 

Councils 
• Small-Scale Development 

Councils 
• Urban Development/Mixed

Use Councils 
This Advisory Services panel 

report is intended to further the 
objectives of the Institute and to 
make authoritative information 
generally available to those seek
ing knowledge in the field of ur
ban land use. 

Richard M. Rosan 
Executive Vice President 
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FOREWORD: THE PANEL'S 
ASSIGNMENT 

When it opened in 1978, The Harristown Development 
Strawberry Square was the Corporation (HDC), a nonprofit 
leading symbol of Harris publidprivate partnership for de
burg's urban renewal. velopment established in 1974, was 

created to implement the Harris
town Plan. The board of directors 
adopted a new name for the Key 
Block-Strawberry Square-and 
decided to seek a partnership with 
private industry and the common
wealth of Pennsylvania. The part
nership worked to attract Bell of 
Pennsylvania and the common
wealth of Pennsylvania as the 
anchor tenants for Strawberry 
Square's office towers. Bell and 
the commonwealth each originally 
occupied approximately one-half 
(±500,000 square feet) of the total 
available office space. 

When it opened in 1978, 
Strawberry Square stood as the 
leading symbol of Harrisburg's 
urban renewal. The multiuse facil
ity featured more than 1.1 million 
square feet of office and retail space 
that overlooked the state capitol 
building and stood within easy 
walking distance for more than 
30,000 downtown workers. The two 
towers were linked by over 100,000 
square feet of retail space and food 
vendors on the lower three levels, 
intended to help rekindle interest 
in center-city Harrisburg as a 
retail center. 

Financing for the project was 
provided by a $105 million Series 
A bond issue, authorized by the 
city in February 1976. A Series B 
bond issue dating from the same 
time in the amount of $3.5 million 
enabled HDC to acquire the Walnut 
Street parking garage, which today 
provides parking for Strawberry 
Square and the Harrisburg Hilton 
and Towers. One year later, the 
Series A bonds were replaced by 
a $149,310,000 Series C bond is
sue that took advantage of more 
favorable interest rates. 

HDC broke ground for Phase I 
of Strawberry Square in April 1976. 
Bell began moving employees into 
the west office tower in March 1978, 
while the Pennsylvania Department 
of Revenue, the first state agency 
to move in, opened its offices in 
the east tower in September 1978. 
Retail tenants began to move in, 
and the entire facility celebrated 
its formal grand opening in No
vember 1980. 

Thanks to Strawberry Square's 
high name recognition and central 
location, its atrium has become, 
in effect, a Harrisburg town square, 
hosting more than 300 commu
nity and media events annually. 
The atrium also is home to the 
renowned kinetic artist George 
Rhodes's Chock O' Block Clock. The 
41-foot-high clock tower, composed 
of a myriad of balls, tracks, and 
noisemakers on three interacting 
levels, can be viewed from all an
gles and captivates both the young 
and the young at heart. 

Strawberry Square also cur
rently houses the Museum of Sci
entific Discovery, central Pennsyl 
vania's largest hands-on science 
museum for children; the Susque
hanna Art Museum; and the Pop
corn Hat Players Theater. The 
~' " eum of Scientific Discovery 
-~ cts more than 80,000 visi 
tors annually. 

In 1989, more than 11 years 
after opening Strawberry Square, 
HDC completed Phase II, an un
usual $21 million expansion in
cluding the historic restoration of 
ten 19th- and early 20th-century 
buildings that are listed on the 
National Register of Historic Places 
and that represent the city's oldest 
remaining retail establishments. 
The lower floors of the buildings 
were converted to more than 60,000 
square feet of retail space, while 
the upper floors became more than 
111 ,000 square feet of desirable 
office space. All new space was 
linked to the existing parts of Straw
berry Square by glass skylights in
stalled over paved walkways and 
corridors. 

George Rhodes's Chock O' 
Block Clock is the whimsical 
centerpiece of Strawberry 
Square's atrium. 
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Strawberry Square currently 
houses the Museum of 
Scientific Discovery. 

The Strawberry Square expan
sion stands as a testament to the 
necessity of combining public and 
private funds to revitalize urban 
areas. The $21 mi II ion expansion 
was financed primarily by a $ I 0. 5 
million mortgage held by Mary
land National Bank (now Nations
Bank), $6.5 million in equity from 
HDC, and a $5 .1 million second 
mortgage obtained from the city 
of Harrisburg in the form of a fed
eral Urban Development Action 
Grant (UDAG). 

Phase I of Strawberry Square 
was designed to have Pomeroy's 
department store at the northwest 
comer of Market and Fourth streets. 
At the time, Pomeroy's was a highly 
visible, viable, 90,000-square-foot 
store, but later Pomeroy's was sold 
to Bon Ton department store, and 
in the wake of declining retail sales 
in the late 1980s, Bon Ton closed 
the store in 1990 and demolished it. 

In the meantime, HDC was 
working to offer shares in the 
Phase II project to outside inves
tors. By encouraging companies 
to invest in downtown Harrisburg, 
HDC intended to recover its origi
nal equity investment and to r .·• . 
cycle those revenues into otha l 
city projects. "' 

In November 1989, Hechin
ger's, Inc., the Landover, Maryland
based chain of building supply 
stores, acquired a 99 percent, 
limited-partnership interest in 
Strawberry Square Phase II, with 
an affiliate of HDC remaining as 
general partner and manager of 
the complex. Today, Strawberry 
Square is operating under this 
same arrangement. 

In recent years, in spite of on
going development projects nearby 
and the efforts of HDC, Strawberry 
Square has not become the focus 
of regional retail and other activity 
it was intended to be. And for all 
practical purposes, it has failed to 
attract any significant nighttime 
or weekend activity. 

To assist HDC and the city of 
Harrisburg in addressing these 
and other issues surrounding 
Strawberry Square, HDC asked the 
Urban Land Institute to convene 
an Advisory Services panel to es
tablish the retail potential of the 
center, to recommend marketing 
and development strategies that 
would help the center to achieve 
its market potential, and to recom
mend planning and design crite
ria to maximize the center's op
portunity in the marketplace. 

The ULI Advisory Services 
panel visited Harrisburg from 
J~o uary 15 through January 20, 
.[ , The intensive five-day study 
ih vi lved interviews with more than 
60 public officials, business and 
community leaders, real estate 
professionals, and private citizens. 
The panel also studied the perform
ance records of the center and met 
with the management of HDC. 

In addition to addressing the 
retail issues surrounding the Straw
berry Square project, the sponsor 
clearly emphasized that the "north 
star" for the panel's study should 
be the continued revitalization of 
the CBD. In this context, the panel 
carefully reviewed Harrisburg's 
initial 20-year plan and all of its 
completed elements. 

Panelists begin their walking 
tour of Strawberry Square 
with HOC President Jack 
Buckley. 

To guide the panel in the com
pletion of its assignment, HDC 
prepared the following specific 
questions: 
• How can the city and Harris

town Development Corporation 
encourage local residents and 
people from outside the area to 
come to downtown Harrisburg? 

.. . . -. 
. .~ . ' = _,,=~u~ 

• How can additional attrac
tions-facilities, activities, 
and services_:_be added to the 
downtown? 

• What next steps should HDC 
take to stimulate 'round-the
clock activity in downtown 
Harrisburg? 

• What types of attractions
retail, cultural. or amusement
would provide a regional draw 
of people to Harrisburg? 

The panel continues its 
walking tour of downtown 
Harrisburg. 
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Strawberry Square attracts 
many shoppers during week
day lunch hours. 

• How can the recommended 
improvements be financed? 

• What is the right mix of ten
ants for Strawberry Square, 
and what hours should the 
center maintain? 

• How does downtown Harris
burg compare with other parts 
of the region as a destination 
and a provider of retail, enter
tainment, and other commer
cial services and facilities? 

• What is the customer base for 
the downtown, and what are 
these customers' economic 
and demographic profile? What 
kinds of activities and services 
can the downtown offer these 
customers? 

• Should Strawberry Square at
tempt to compete with the sub
urbs, or does it have a different 
demographic base? What is the 
target market for the center? 

• What planning and design 
improvements should the city 
make to improve access to the 
downtown and to ensure a 
safe and secure environment? 

• What access improvements
transportation systems, land 
use, signage, infrastructure-can 
be made to increase the num
ber of visits to the downtown? 

• What design changes need to 
be made in Strawberry Square 
to make it a more viable retail 
and town center? 

• What changes should be made 
to the Walnut and Chestnut 
parking garages to make them 
more convenient and less 
threatening to the Strawberry 
Square user? 

• What changes should be made 
to the streetscape in the Straw
berry Square vicinity to make 
it more appealing to visitors 
and to increase the perception 
of public safety? 

INTRODUCTION AND SUMMARY OF 
RECOMMENDATIONS 

Throughout history, people 
have aspired to greatness in 

their center cities . From the agora 
in Athens to Rockefeller Center in 
New York, there traditionally has 
been a drive to create an emblem 
or icon of the center of urban life, 
signifying the importance of com
ing together in the core of the city. 
Daniel Burnham, the planner and 
principal architect of the Chicago 
master plan, once said, "Make no 
little plans, for they do not have 
the power to stir men's blood." We 
believe that the city government 
of Harrisburg (with exceptional 
leadership from the mayor's office). 
the Harristown Development Cor
poration (HOC). and many others 
have created and implemented a 
monumental plan for Harrisburg's 
central business district (CBD) 
that indeed has "stirred men's 

To place this report in the blood." The panel wishes to con
proper context, it is important togratulate the city of Harrisburg and 
review some history. During the HOC on the initial plan for the CBD, 
1960s and '70s, many cities thatthe Harristown Plan , drafted 20 
were faced with the deterioration years ago. With the momentum 
of their CBDs attempted to refocuscreated through these efforts and 
attention on the downtown by inthe obvious resurgence of the CBD, 
itiating building projects anchored the panel believes that Harrisburg 
by new or remodeled department is on the brink of an opportunity 
stores. In communities such asto create one of the truly outstand

ing and most desirable CBDs in 
the nation. 

Panel Chair Clyde Jackson 
addresses the sponsor and 
guests during the panel's 
presentation. 
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HDC General Counsel Frank 
Haas, Jr., briefs panelists 
Susan Shick, Jim Porter, and 
Don Hunter (left to right) . 

New office buildings indicate 
strength in Harrisburg's CBD. 

Cincinnati , Washington, Denver, 
and Miami, where the central de
partment stores retained their 
presence and vitality, these retail 
projects were successful and con
tinue to thrive. However, with the 
realignment of the department 
store industry in the late 1980s, 
which caused bankruptcies and 
closures, most CBD retail projects 
thrived only so long as the anchor 
department stores remained vital 
and up-to-date. In many cities, 
retail was built with a weak depart
ment store as an anchor or with
out regard to the need for depart
ment store anchors, under the 
assumption that if one provided 
distinctive retail space occupied 
by high-end tenants, shoppers 
would come to the CBD. In almost 
every case, the results have been 
the same: near- or long-term fail
ure of those projects. 

The Harristown Development 
Corporation was created in 1974 
to be a key implementer of a mas
ter plan to revitalize the central 
business district of Harrisburg. 
Over the past 15 years, in coop
eration with the city and numer
ous other agencies and private 
companies, HOC has effected 
monumental. positive change in 
the CBD and substantially has 
fulfilled the first phase of its plan. 

_ 

-h 

The panel believes that Har
risburg is at a new point of embar
kation in its continuing transfor
mation from one of America's most 
challenging urban environments 
into an exciting, vibrant city with 
a wealth of opportunity. Therefore, 
in the context of the enormous 
changes in the retail industry and 
the evidence of CBD retail failures 
in many cities, this report provides 
a plan offering both a near-term 
and a long-term perspective for 
Strawberry Square and the CBD. 

In general, the panel believes 
that the CBD of Harrisburg has 
substantial strengths: a core em
ployment of more than 38,000 
workers, new hotels and office 
complexes, a highly effective and 
committed city government, com
mitted business and community 
leadership, and important new 
initiatives for growth. The panel 
examined each of the above as
sets, as well as regional factors, 
in making its recommendations. 

This report outlines the 
panel's responses and observa
tions on a number of issues re
garding the revitalization of retail 
trade at Strawberry Square and 
the continued revitalization of 
Harrisburg's central business dis
trict. The panel's recommendations 
fall into four major groups: Urbr . ~, 
Design, Design and Planning, Mc. , 
ket Demand and Potential, and De
velopment and Implementation. 

STRAWBERRY SQUARE, 
PHASES I AND II 

The panel recommends that 
istown Development Corpo

hicon take the following actions 
regarding Strawberry Square: 
• Revise the current retail con

figuration to approximately 
97,000 square feet of gross 
leasable area (GLA). 

• Commit $1 million to $2 million 
for refurbishing and remodel
ing the interior of the atrium, 
in general accordance with the 
plan suggested in the report. 

• Commit a minimum of $3 mil
lion for refurbishing and remod
eling the exteriors of floors one 
through three and the entrances 
to the common areas. 

• Commit a minimum of $1.1 mil
lion for office and $1 . 5 mi Ilion 
for retail tenant improvements. 
These funds should come from 
a combination of landlord- and 
city-sponsored programs. 

• Allocate 42,000 square feet of 
nonretail space to class A and 
class B office uses and other 
specialized uses. 

• Initiate a Strawberry Square cus
tomer and tenant survey to 
determine desired retail uses; 
use the results to create a stra
tegic leasing plan. 

• Hire a retail leasing specialist 
for Strawberry Square, and em
power that person to make 
deals based on preapproved 
guidelines drawn up in concert 
with the strategic leasing plan. 

• Reexamine Strawberry Square's 
management policies and pro
cedures, and reformat in line 
with industry norms. 

The panel believes that the 
above recommendations, if imple
mented, could generate an addi
tional $ I million in annual income 
for Strawberry Square. 

GAS LIGHT MIXED-USE 
DISTRICT 

The panel believes that the 
city of Harrisburg can take several 
actions to promote additional 
nighttime activity in the CBD. First, 
the city should initiate the devel
opment of a historic "gas light" 
dining, entertainment, and resi
dential district along Third Street 
from Market to Chestnut. To pro
vide funds for increased security, 
lighting, and streetscape improve
ments in the Gas Light District 
and into the CBD, the city should 
create a special assessment dis
trict. And to implement develop
ment activities, design controls, 
tenant guidelines, and landlord 
coordination for the Gas Light 
District, a centralized manage
ment system is suggested. 

The panel recommends re
modeling and refurbishing 
theexterior of floors one 
through three. 
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The panel recommends devel
oping a multiplex cinema on 
the site adjacent to Straw
berry Square. 

AMENITIES IN THE CBD 

The panel recommends that 
the city take the following steps 
to amenitize the CBD and make 
it more attractive as a tourist/ 
visitor destination: 
• Proceed as soon as possible with 

the Capitol Center for the Arts . 
• Create a high-quality botanical/ 

winter garden. 
• Create an upscale "pocket zoo" 

similar to the ones in Frank
furt, Germany, and Central 
Park in New York. 

• Create a conservatory of 
butterflies . 

• Examine the potential for de
veloping a multiplex cinema 
on the site adjacent to Straw
berry Square (the Pomeroy's 
site) . Combine the cinema with 
a multistory parking garage, 
which will help fund a subsidy 
to attract the cinema and will 
relieve a parking constraint in 
the capitol complex area. 

• Instruct the parking authority 
to examine the potential for 
building additional parking to 
support the continued devel
opment of the CBD. 

• Give strong consideration to 
creating a themed convention 
center/arena, with land reserves 
for additional hotel sites. 

• Strengthen Market Street in 
every way to ensure that it is 
the spine of the CBD. 

• Develop a marketing program 
to leverage the marketing of 
these and other CBD attractions 
off the enormous number of visi
tors already choosing Hershey 
Park, Lancaster, and Gettysburg 
as destinations for recreation. 
Make Harrisburg's CBD a pri
mary destination choice. 

• Create a comprehensive mas
ter plan for the CBD. 

URBAN DESIGN 

EXISTING URBAN 
DETERMINANTS 

Before considering recom
mendations on urban design ele
ments for downtown Harrisburg, 
it is important to take note of the 
existing determinants of urban 
form in the downtown. These de
terminants will serve as the foun
dations for the urban design ele
rn<> ts of any future master plan. 

Downtown Harrisburg is 
characterized by strong edges, an 
element that poses both a prob
lem and an opportunity. The aver
age pedestrian can walk across 
the area in about ten minutes. 
Harrisburg's current downtown is 
relatively small : approximately 
100 acres square, bounded by 
the Susquehanna River-a major 
asset-to the west; by the capitol 
complex to the north; and by rail 
road rights-of-way to the east and 
south . While these boundaries 
tend to limit the growth and ex
pansion of the downtown, they 
also define and strengthen the 
urban contours and serve to con
centrate new development within 
the existing core. 

APPROACHES 

The major approaches to the 
city are primarily from the freeways 
and are limited in number. The 
primary approaches from the north 
and south are principally along 
Second and Front streets . From 
the east, the major approaches lie 
along Market and Walnut streets, 
while from the west, the major 
approach lies across the Market 
Street bridge. As noted, these ap
proaches are relatively few, and 

the panel believes this to be a posi
tive element for urban planning. 

THE PLAN 

The historic street plan is well 
organized and based on a 400-foot
by-400-foot grid paralleling the 
river. The plan has two major axes, 
Market Street and Third Street, 
which bisect the downtown and 
divide it into quadrants. The down
town's major activity nodes de
velop off these major axes. 

To the west, Harrisburg is 
bordered by theSusquehanna 
River-a major asset. 
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The Old City Hall apart
ments are a center of night
time activity. 

ACTIVITY NODES 

These centers of activity tend 
to develop as a function of primary 
access and land use patterns. How
ever, the downtown's primary 
activity node-the "100 percent 
comer"-is not at the intersec
tion of Market and Third but some
what to the north, at Third and 
Walnut. Other major nodes of 
activity include Market Street 
Square, slightly off-center on the 
north/south grid, and the Trans
portation Center at Fifth and Mar
ket. The area of downtown most 
in need of an activity node is the 
south end of Third Street. 

---~..,--~~ 
- -:--.=-..-::.-""'".:--~ -
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MAJOR AREAS OF DAYTIME 
AND NIGHTTIME ACTIVITY 

The primary areas of daytime 
and nighttime population and 
activity are critical determinants 
of urban form. In Harrisburg, both 
daily and nightly activity areas fall 
within three distinct clusters. The 
largest concentration of daytime 
activity surrounds the southern 
-perimeter of the state government 
complex; the second area occurs 
at the west end of the central busi
ness district, surrounding Market 
Square; and the third concentration 
surrounds the hospital complex. 

Nighttime activity generally 
is centered around three major 
residential concentrations: the 
Old City Hall apartments and 
Walnut Place apartments to the 
east; various apartments clustered 
to the south; and the major hotels 
grouped around Market Street 
Square. Unfortunately, residen
tial use is very limited in the cen
ter city, with most of the beds in 
apartment buildings and hotels. 

UNIQUE CHARACTERISTICS 

Market Square is one part of a 
singular heritage that distinguishes 
Harrisburg and that should be pre
served and strengthened as part of 
any rehabilitation effort. Another 
unusual characteristic of Harris
burg is the number of steeples and 
o~h~r ro?f el~ments, which provi J) 
d1st1nct1ve views along the ma , ~ 
corridors. For instance, at the inter~ 
section of Walnut and Third, the 
pedestrian is oriented by a view 
of the capitol dome. Similarly, at 
the intersection of Fourth Street 
and Walnut, the eye is drawn to a 
view of a church steeple on Fourth 
Street, opposite Capitol Park. The 
church steeples, the capitol dome, 
and other vertical elements pro
vide important vista points that 
help visitors navigate the city. The 
abundance of downtown land
marks makes it easy for visitors to 
find their way, promoting a sense 
of safety and well-being. Again, any 
new master plan for the city must 
make every effort to preserve 
these important landmarks and 
view corridors. 

lj 

PARKING 

Parking, another major de
terminant of urban form, is well 
distributed throughout the down
town. Most parking is located 
within a three-minute walk of the 
major employment areas. The only 

l3ble exception is the state of~ 
~,-€ building, off Strawberry Square, 
which stands at the outer edge of 
a three- to five-minute walking ra
dius. The extended walking time 
to this location indicates that ad
ditional parking is needed to 
serve this building. 

PUBLIC SPACE 

Downtown Harrisburg has 
ample and well-distributed public 
spaces. These include Riverfront 
Park to the west, Capitol Park to 
the north, Market Square in the 
center of downtown, and the green 
space to the east by the Transpor
tation Center. The only area defi
cient in open space and attractive 
streetscape is the southern section 
of downtown. The panel recom
mends the development of a 
park there. 

STREETSCAPE 

Downtown Harrisburg's in
vestment in improving its street
scape is impressive. The heritage 
light standards are the dominant 
vertical element in the downtown 
streetscape. These include double
candle streetlights on Market Street 
and Second Street, and handsome 
single-candle lamps throughout 
the rest of downtown. In addition, 
the state's investment in the street
scape around the perimeter of the 
state capitol complex is highly at
tractive, particularly the distinctive 
torchere light standard. Unfortu
nately, pedestrian lighting is lim
ited in many other parts of down
town. Street tree plantings are 
impressive in some places, but the 
planning appears intermittent, with 
many areas in need of additional 
plantings. The current signage is 
sparse, not distinctive, and too 
small to be read from a car. The 
panel believes that a distinctive, 
consistent program of way-find
ing signage is essential for down
town Harrisburg. 

URBAN DESIGN 
RECOMMENDATIONS 

Harrisburg's current master 
plan is 20 years old. The panel 
recommends the development of 
a new comprehensive vision for 
downtown. This plan should articu
late the overall direction for the 
development of the downtown 
over the next 20 years. The docu
ment also should include design 
guidelines that take the architec
tural and materials pallette of the 
surrounding buildings into account, 
with provisions for an architec
tural review board to oversee the 
guidelines' implementation. This 
arrangement will provide a clear, 
consistent vision for architects in 
the design of new structures. 

As a framework for begin
ning this process, the panel offers 
the following urban design recom
mendations. These suggestions 
are not intended to be exclusive 
or exhaustive but to serve as the 
bases for developing a new Har
ristown Plan. 

/ I '!' ) 

/'1, 

Harrisburg has many 
church steeples and visually 
distinctive roof elements. 

Single-candle lamps and 
street trees enhance areas of 
Harrisburg. 
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The torcheres on the Market 
Street bridge abutment exem
plify the gateway statements 
needed at the city's principal 
entrances. 

The historic buildings on 
Third Street could become 
the home of the Gas Light 
Entertainment District. 

GATEWAYS 

The panel believes that Har
risburg should celebrate the ma
jor gateways to downtown. The 
Market Street bridge is the most 
notable gateway, and the torcheres 
on the bridge abutment exemplify 
the type of statement that needs 
to be made at the city's other prin
cipal entrances, including the Mar
ket Street rail underpass to the 
north and the Walnut Street bridge 
abutment. In addition to architec
tural enhancement, these gateways 
should include signage welcoming 
the traveler to Harrisburg. 

GAS LIGHT ENTERTAINMENT 
DISTRICT 

The panel's primary recom
mendation to bring additional 
nighttime activity to the down
town is to create a Gas Light 
Entertainment District. A prime 
area for this opportunity lies on 
south Third Street between Market 
and Chestnut. Eventually, this 
district could extend from the Capi
tol Park to the proposed conserva
tory at the south end of downtown
(see Proposed Urban Develop
ment diagram). The Gas Light area 
should activate the street level 
with pedestrian-oriented enter
tainment activities, such as res
taurants and pubs, ·and service 

establishments, such as banks. 
These businesses should open 
onto the street to activate it, both 
day and night. The city should con
sider closing Third Street between 
Market and Chestnut in the day
time to create a pedestrian thor
oughfare, reopening the street to 
vehicular traffic late at night. This 
would allow cafes and businesses 
to spill out onto the street during 
business hours. 

The upper floors of the build
ings in the Gas Light District should 
become residential, stacked flats 
on floors two through five. Build-

ings should not exceed 50 feet in 
height. At least some of these units 
should be for-sale, market-rate, 
condominium units. The panel 
believes that homeownership is 
a critical missing element in the 
downtown mix. Residential units 
should be accessed from the store
fronts and constructed so that 
each complex has a center court
yard. Some of the units might look 
out to the streetfront, and others 
inward to the courtyard. The exist
ing historic buildings should be 
saved and become part of the new 
residential complex. If saving an 
entire building proves impracti
cal, the panel recommends that 
the fronts of the historic buildings 
be saved to a depth of some 30 
feet and incorporated into a new 
building. Parking should be under
ground, accessed from the street 
to the rear of each complex. The 
Gas Light Entertainment Distry-)-, 
in combination with increasec. Y. 

downtown residential housing, 
would help promote 24-hour ac
tivity in the downtown. 

THE CAPITOL CENTER 
PROGRAM 

The Capitol Center program 
fits well with the Gas Light Enter
tainment District. However, the 
panel believes that the design 
should incorporate more street
level activities. These could include 
streetfront bookstore entrances 
and the placement of the gift shop 
on the ground floor, opening onto 
the street. The IMAX theater should 
be located at the intersection of 
Market Street and Third. The thea
ter's round form will help turn the 
corner and signify the center of 
downtown, the" I00 percent cor
ner." The round form should be 
allowed to encroach into the 
public right-of;way so that the 
theater is visible from both Mar
ket and Third streets. The roof 
of the theater should be a dome 
echoing that of the capitol and 
( viding a new vertical element 

\ \, the view corridor. 

OPEN SPACE 

The panel believes that open 
space is well distributed in the 
downtown, with Capitol Park to 
the north, Market Square in the 
center, and open space around the 
train station. However, there is a 
lack of open space to the south. As 
an anchor to the south end of the 
Gas Light District on Third Street. 
the panel proposes a new open
space park containing a pocket 
zoo, conservatory, and botanical 
gardens. This would be a major 
visitor destination and downtown 
amenity, while serving the open
space needs of the surrounding 
residents. The conservatory, in 
the form of a crystal palace or 
winter garden, would provide a 
dramatic anchor for the south 
end of Third Street. 

Additionally, the south end 
of downtown is an appropriate 
place for the development of 
downtown housing, and the panel 
recommends that the city con
tinue to seek infill residential 
housing in this section. 

TRAIN STATION 

The existing, historic train 
station has been renovated ex
quisitely. The panel believes, how
ever, that the train station needs 
additional activity to augment its 
current use as a transportation 
hub. One possibility is to take ad
vantage of the existing space and 
make this large envelope the home 
of a National Civil War Museum. 
In the panel's opinion, creating a 
National Civil War Museum in a 
southern state would be difficult 
for a number of reasons, but Har
risburg may be a very logical site, 
based on its proximity to Gettys
burg. A second possibility would 
be to make the train station the 
gateway to a future event/visitor/ 
activity zone, such as a conven
tion center or arena. The center/ 
arena would be located on the 
east side of town and linked to 
the station by extending the train 
platform over the mainline rail
road tracks . 

MULTIPLEX CINEMA 

The panel recommends the 
installation of a multiplex cinema 
and parking complex on the old 
Pomeroy's department store site .. 
The cinema would attract addi
tional nighttime activity for Straw
berry Square retail and food serv
ice operations, as well as provide 
additional parking to serve the 
demands of retail shoppers and 
state office building workers dur
ing the day. The most accessible 
sections of the parking should be 
reserved in the daytime to provide 
convenient, safe parking spots for 
Strawberry Square retail custom
ers. A key architectural feature of 
the multiplex complex should be 
the inclusion of an arcade and 
marquee at the corner of Fourth 
and Market streets, to signal the 
location of the cinema on the 
major Market Street axis . 

Harrisburg's historic train 
station has been meticulously 
renovated. 
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MARKET SQUARE 

A key development opportu
nity exists at the northeast corner 
of Market Square. The city should 
evaluate carefully the design of 
any proposed structure, however, 
as this corner has a major design 
responsibility to complete the book
ends of historical and/or distinc
tive buildings at the southern and 
northern ends of Market Square. 

SATELLITE PARKING 

The panel recommends that 
satellite parking be developed 
north and south of the core to in
tercept vehicles before they enter 
the downtown. City Island already 
provides convenient satellite park
ing to the west, and a new satel
lite parking lot should be devel
oped to the east, perhaps near 
the train tracks. Access to satel
lite parking should be furnished 
by highly themed shuttle vans, 
which can make the ride enter
taining. Shuttles should run into 
the downtown at intervals of no 
more than eight minutes so that 
visitors do not need to know the 
schedule. The short time between 
shuttles will make the parking 
more convenient and more likely 
to be used. 

STREETSCAPE 

The development of a com
prehensive streetscape plan for 
downtown Harrisburg will be im
portant as an organizing element. 
A good streetscape plan will serve 
as a visual web uniting all the 
various architectural elements in 
the capital. The panel believes 
that any comprehensive street
scape plan should include the 
following elements: 
• The Market Street and Third 

Street spines should be rein
forced with double-candle 
street standards. 

• A special gas-lamp style of 
lighting should be used on 
Third Street. 

• The area around Capitol Park 
and the capitol complex should 
feature the capitol complex 
streetlight standard on both 
sides of the street, for a consis
tent street view. For secondary 
streets, the single-candle heri 
tage streetlamp is appropriate. 

• Consideration should be given 
to placing pedestrian-level street
lamps between the standards 
for streetlights . While the prin
cipal purpose of the existing 
streetlights is to light the streets, 
the pedestrian-level streetlamps 
will light the sidewalks under 
the tree canopy. 

• Trees should be planted on all 
streets. 

DESIGN AND PLANNING 

The panel recommends a se
ries of adjustments to the ex

terior and interior design of Straw
berry Square to help ensure the 
future viability of the project. The 
overall concept is to give the re
duced gross leasable area (GLA) 
the highest priority in terms of visi
bility and attractiveness to the cus
tomer. On the interior, the inten
tion is to make the tenant more 
~ ortant than the architecture. 

( 
\ ' '! '-

cur BACK 3RD FLOOR 
ALLOW MORE LIGHT 

3RD 

FOOD COURT 

BASEMENT 

The panel believes that to some 
extent the existing interior and 
exterior of Strawberry Square 
emphasize architecture at the 
expense of the tenants. 

CINEMA 

The panel recommends that 
the city consider developing a 
multiplex cinema on the old 
Pomeroy's department store site. 

NEW LIGHTING 

The site is approximately 30,000 
square feet (230 feet by 150 feet) 
and would allow for a building 
of some 28,000 gross square feet. 
To articulate properly with Straw
berry Square and with the street 
level. the first floor will need to 
be dropped approximately 15 
feet at the lowest part of the audi
toriums, while the lobby level 
would be sited at seven feet be
low grade. 

SHOP 3RD 

SHOP 2ND 

SHOP1Sf 

BASEMENT 

NEW TILE FLOORS 
LIGHTER COLOR 

STRAWBERRY SQUARE ATRIUM CROSS SECTION 

NEW TENANT SIGNS 
INFILL BRIDGES 

NEW STOREFRONTS 
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Panelist Kell Martin confers 
with Annette Means of HDC. 

While the food court is the most 
successful part of Strawberry 
Square, it occupies some of 
the least acceptable space in 
the project. 

Using industry standards of 
about 15 square feet per seat (to 
allow for lobby, restrooms, and 
other related functions). the struc
ture could support a multiplex cin
ema with a total of 1,800 seats di
vided among six to eight screens. 

The site could be developed 
to include parking above the cin
ema. A 62-foot-long span struc
ture would work with the site and 
with the requirements of the cin
ema below and would eliminate 
column interference. This arrange
ment would allow for about 80 
stalls per level. The panel recom
mends five parking levels, for a 
total of 400 cars . 

In addition to providing good 
security for theater patrons in the 
evening, the cinema would share 
parking with office and retail uses 
during the day. The panel recom
mends that the parking authority 
reserve the most convenient park
ing spaces during the day to serve 
the retail uses in Strawberry Square. 

The panel recommends that 
entrance to the theater be gained 
through Strawberry Square's atrium 
only. A theater marquee should be 
placed on the corner of Fourth and 
Walnut streets to announce the 
films currently showing. The Mar
ket Street facade will need careful 
design consideration to ensure 
proper scale, integration of the 
marquee and playbill showcases, 
and streetscape treatment with 
light standards and trees. 

INTERIOR PUBLIC AREAS 

The following suggestions 
are made for remodeling and reno
vation of the center's interior pub
lic spaces. Readers will find it help
ful to refer to the cross-section 
drawing on page 31 and to the dia
gram of the panel's suggested re
vised leasing plans (see page 42). 

ACCESS AND VISIBILITY 

The panel recommends that 
the second-level bridge along the 
north edge of the atrium be re
worked to allow access to recon
figured tenant spaces. Also, panel 
members suggest eliminating the 
diagonal cut-through that was in
tended to give access to the old 
Pomeroy's site. These access 
changes will provide tenants with 
direct entrances opening onto a 
primary circulation path, allow
ing a higher level of retail perform
ance. Also, tenant signage should 
be provided at the tops of the open
ings in the atrium "wall ," in front of 
the tenant storefronts, and new 
projecting storefronts should be 
incorporated. Directly below these 
shops, tenant storefronts also 
should be redone so that the lower
level shops also project; new ten
ant signage should be added un
der the bridge to help identify 
these shops from the atrium. 

STAIRCASE 

A new grand staircase should 
be added adjacent to the clock 
tower. This will provide a highly 
visible alternative to the escalator 
and will be more friendly and ac
cessible than the existing stairway, 
which is tucked back between 
Phase I and Phase II buildings. 

FOOD COURT 

The food court, while clear!> -
the most successful part of them , -; 
has a seating area that is among "" 
the least acceptable spaces in the 
project. Most of the seating is con
tained under a low ceiling and 
sheltered from any natural light. 
In fact, there is a skylight above 
the food court, but it is blocked by 
the overhang of the third floor. 
The panel recommends cutting 
back the third-floor balcony to the 
existing column line, allowing a 
significant gain of light and air 
and a feeling of openness for the 
restaurant tenants' seating areas. 
The third-floor space is relatively 
nonproductive and will be vacant 
when the museum relocates into 
the Capitol Center for the Arts . 
The ceiling should be cut back. 

PAVING 

The panel recommends re
placing the wooden floor and over
laying the terrazzo with new, light
colored tiles with a rich pattern . 

LIGHTING 

Additional lighting should be 
installed to brighten the atrium. 
The new lighting should include 
uplighting against the ceiling, which 
should be repainted . Decorative/ 
festive lighting should be incor
porated wherever appropriate. 

CEILINGS 

In the public corridors. these 
should be reconfigured wherever 
possible to increase height or ap
parent height and to incorporate(D lighting or uplighting. 

GRAPHICS AND SIGNAGE 

Signage should be modified 
to a consistent, themed approach 
and should include directional 
signs. Consideration should be 
given to a new logo, image, and 
name for the project. 

LANDSCAPING 

The panel recommends 
that a program for adding plant
ers with trees and foliage be insti
tuted. Additional seating should 
be incorporated wherever appro
priate. In addition, blank walls in 
corridors and particularly along 
the pedestrian-enclosed walkway 
should incorporate show win
dows with merchandise, graphic 
design elements. artwork, and 
so on. 

ART PROGRAM 

An art program that would 
highlight the thematic elements 
of the overall redesign should be 
considered for the project. 

TENANT STOREFRONT AND 
SIGNAGE CRITERIA 

Existing design criteria and 
requirements should be modified 
to require the best possible store
front design. The panel believes 
that customers' attention should 
be drawn to storefronts and to 
tenants' signage, rather than to 
the architecture of the building 
(see pages 32-35) . Many good ex
amples of storefront criteria have 
been drawn up by various devel
opers' architects. The panel's rec
ommendations are not intended 
to be taken as absolute design 
solutions but as suggestions that 
should be studied by the project 
architect. Storefronts should be 
changed as re-leasing is accom
plished and, in some cases, might 
be designed and constructed by 
the landlord. 

Ceilings in public corridors 
should be reworked to in
creaseapparent height and 
incorporate uplighting. 

The panel recommends 
cutting back the third-floor 
balcony (upper right) to 
increase air and light in 
the atrium. 

Blank walls in enclosed pe
destrian corridors should in
corporate show windows to 
enliven the environment. 
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I The panel recommends the 
installation of a continuous 
metal and glass marquee on 
Strawberry Square's exterior. 

' t 

I The bare steel "fin walls" above
I the Walnut Street pedestrian 

bridge offer a chance to cre
ate a dramatic entrance. 

I 

I 
II 
II 

I: 

change the exterior image of the EXTERIORS OF MARKET, 
building to emphasize the retail THIRD, AND FOURTH 
uses on the first two floors, and STREET ELEVATIONS 
the panel believes that this can 

While the panel understands be done without conflicting with 
that remodeling plans are under the office image above. The re
way for the exterior skin of the of modeling effort should result in 
fice building and retail base, upon a significant image transforma
review of preliminary plans, panel tion, giving a fresh and dramatic 
members would like to offer the lift and a design update without 
following observations and rec recourse to trendiness or cute
ommendations. It is essential to ness (see page 34) . 
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First, an effort should be made 

to create a retail icon. The panel 
believes that the bare steel struc
ture of the "fin walls"-between 
the two office buildings above the 
Walnut Street bridge-presents 
an opportunity to call attention 
to the retail entry below in an i -
teresting and dramatic way. The ' 
panel suggests cladding the steel 
framework in transparent glass, 
using elegant detailing and accent 
lighting. If detailed carefully, this 
cladding could lend a strong new 
design image to the entire project 
and could complement the new 
look of the metal panels. A by
product of this effort would be to 
allow views from the full-height 
windows in the corner offices 
behind the fin walls. 

Second, the project needs a 
better retail image along the street 
Preliminary plans for modifying 
the streetfront image on the lower 
two floors have been reviewed. 
While the panel believes that a 
good start has been made in im
proving the identification of retail 
activity, more should be done to 
open up visibility to the arcade and 
to the first- and second-floor win
dows under the Bell of Pennsylva-
nia office tower. ·' 

0 

I~~--NEW METAL AWNING ~ -...;M:.;.:=.EC~H.::.A.::.N.:.;:IC::::,A..:.::L:_____~-JI [ AND STRAWBERRY SQUARE LOGO 

--------- REMOVE EXISTING TILE 
PROJECTING WALLS 

OPEN-UP ARCADE -- NEW STREET TREES · 

2ND FLOOR 

NEW MARQUEE-METAL AND GLASS 
rr-.....!~t?~-~-=(-,:-.,.r1,,a-i---:.._,,,__ AND TENANT SIGNS 

- (WHERE HEAD CLEARANCE) 

~-------~---~NEW GRANITE OVER TILE 
FLOORS 1, 2, AND 3 

ADDITIONAL GLASS 

1ST FLOOR 

BASEMENTI 
STRAWBERRY SQUARE ARCADE CROSS SECTION 

The panel recommends com Under the state office tower, 
plete removal of the barrel-shaped similar metal awnings with Straw
tile elements and the addition of berry Square logo should be added 
a barrel-shaped metal awning with at the bay window locations. A 
Strawberry Square (or new name) continuous marquee with tenant 
logo identification. This awning signage should be added in these 
element would echo and maintain locations as well. At both corner 
the original architectural form and entrances to the building, addi
would continue the relationship tional canopies or awnings with 
with the bay windows under the signage elements should be added 
state office building. A new, con to identify these doors as impor
tinuous metal and glass marquee tant entrances. The design of these 
would have tenant signage at elements should be related to the 
tached to it. (An example of this design of the other awnings. 
type of marquee can be found on 
the Bowman's department store 
on Market Street) The panel agrees 
with the recommendation of the 
client's architect to open up the 
arcade by demolishing the per
pendicular fin walls. This should 
\~· one. 
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NEW GLASS "ICON" WALL 
OVER EXISTING STEEL FRAME 

ro 
I 

I 
I 

I 
I 

I 

NEW METAL AWN INGS NEW GLASS AND METAL NEW TENANT NEW GRANITE NEW STREET TREES WALNUT STREET 
WITH LOGO MARQUEE SIGNAGE WALL FACING ELEVATION 

1/32" = 1'-0 

RECOMMENDED EXTERIOR ELEVATION 

) 

3534 



The panel recommends better 
interior lighting arid colorful, 
graphically clear sigriage for 
theWalnut arid Chestnut 
street garages . mmr:l~llll~l lI 

Better lighting should be pro
vided , primarily in pedestrian cir
culation areas. This effect can be 
augmented by painting the under
sides of the structure (the ceilings) 
white. The panel observed an un
tidy appearance and suggests 
that maintenance be increased. 

New, fresh , colorful, and 
graphically clear signage should 
be installed, both at entrances and 
internally, for drivers and pedes
trians. The elevator lobbies and 
the corridors to the pedestrian 
bridge should be redesigned to 
be more "friendly," with increased ~ 
lighting, color, graphics, art , al . ) 
similar features. ,, 

TV monitors and security pa
trols should be incorporated and 
made highly visible. And priority 
should be given to the retail cus
tomer for the most convenient 
parking during shopping hours. 
While a system of card keying for 
the office tenants is being pro
posed, the method of payment 
for the retail customer should be 
kept as simple and convenient as 
possible. This, too, will enhance 
the impression of friendliness. 

MARKET DEMAND AND POTENTIAL 

During the 1960s and 1970s, 
many cities that faced a de

terioration of their central cores 
tried to refocus attention on their 
downtowns by building retail de
velopments anchored by new or 
remodeled department stores . In 
communities such as Cincinnati 
Washington, D.C., Denver, and ' 
Miami, many of those retail proj
ects were successful and did in 
fact draw shoppers into the down
town. However. with the 1980s In almost every case, the re

came a realignment of the depart sults have been the same: near- or 
ment store industry, with mergers, long-term failure of those retail 

leveraged buyouts, and subsequent projects. This has been the expe
bankruptcies, and downtown re rience of Harrisburg's Strawberry 
tail projects thrived only as long Square. With the closure of Bon 
as anchor stores remained vital, up Ton's and the inability of the retail 
to-date facilities. In many cities, mix at Strawberry Square to attract 
retail was developed without re a strong shopping response from 
gard to the need for department either office workers or suburban 
store anchors, on the assumption shoppers, Strawberry Square's re
that if one built attractive retail tail is underperforming. 
space, shoppers would come. Presented in this section of 

the report is a comparison of the 
current retail configurat ion and 
revenues, against a proposed re
configured retail and office center 
with net revenue achievable. ' 

Panelist Jim Porter talks 
about design guidelines dur
ing the panel's presentation . 

The panel recommends that 
storefronts along Third and Fourth 
streets receive metal or canvas 
awnings, as recommended by the 
client's architect. Prominent ten
ant signage also should be added, 
as well as street trees. 

Because the exterior red tile 
on the office towers is to be cov
ered completely with a new metal 
panel system, the panel strongly 
recommends covering the tile on 
the lower two floors as well. A 
granite tile material could be at
tached directly over the existing 
tile if it is bonded adequately. This 
approach would make a significant 
improvement in the appearance 
of the entire project, especially 
the retail base. 
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Streetlights should be im
proved and carefully designed to 
promote pedestrian traffic on all 
adjacent walks and to coordinate 
with the master lighting plan for 
downtown Harrisburg. And street 
trees should be introduced accord
ing to the city standards used on 
adjacent streets or as recommended 
in a new comprehensive plan. 

PARKING STRUCTURES 

The panel has reviewed the 
existing Walnut Street and Chest
nut Street garages. The following 
suggestions are intended to im
prove the perception of safety in 
the garages and to promote in
creased use by retail customers . 
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Panelists (left to right) Jim 
Porter, Charlie Ackerman, 
Clyde Jackson (chair), 
Susan Shick, and Christine 
Burdick work on the panel's 
recommendations. 

Current configuration is as 
follows: 

Phase I 
Square Footage 

Retail 73,853 
Food 5,547 
Museum of Scientific 

Discovery 25,546 
Vacant 18,080 

Phase II 
Square Footage 

Retail 52,109 
Vacant 16,159 

Total Retail (Phases I 
and II) 131,509 

Total Vacant (Phases I 
and II) 34,239 

The panel's recommended 
lease plan (with reconfiguration) 
looks like this: 

Component Square Footage 
Retail A 53,400 
Retail at Arcade 7,700 
Food 9,100 
Retail Outside 28,200 
Office, Etc. 42,900 
Cinema 28,000 
Total Retail 98,400 
Total Space 169,300 

ARGUMENTS IN SUPPORT OF 
RECONFIGURATION 

Based on its analysis of the 
site, as well as of supply and de
mand trends in the market, the 
panel has concluded that the cur
rent retail element of Strawberry 
Squa're significantly exceeds the 
size that is supportable in the mar
ket. Assuming a shopper base sup
plied from three sources-local 
population, downtown workforce, 
and suburban population drawn 
to the downtown for shopping
the total supportable square foot
age at Strawberry Square is esti
mated at 30,000 square feet. An 
additional 20,000 to 25,000 square 
feet can be supported in food 
(restaurants, delis, food court, fast 
food), entertainment (bar, club), 
and services (photo processing, dry 
cleaning, barber, beauty parlor). 

To support the additional 
retai recommended by the panel 
and the continuing operation of 
the health club, the panel recom
mends the addition of a multiplex 
movie theater, as described below 
and elsewhere in this report, and 
the creation of additional office 
space to increase the density of 
office workers in the immediate 
vicinity of the center. 

The vast majority (85 percent) 
of the support for the 25,000- to 
30,000-square-foot retail element 
and for related services is gener
ated by the downtown labor force, 
particularly the employees in the 
two office towers at Strawberry 
Square. Very little (5 percent) i}--\1: 
contributed by the residents in )j 
immediate in-town neighborhoods: 
Even with the recommended im
provements in Strawberry Square's 
physical plant, tenant mix, mer
chandise offerings, marketing, 
parking, security, and so forth, the 
suburban shopper is unlikely to 
represent a more significant de
mand. Because relying on captur
ing the suburban shopper would 
be highly risky, the panel does 
not recommend a significant ef
fort to expand the center's share 
of the suburban market. The esti
mated IO percent of space alloca
tion (some 2,500 to 3,000 square 
feet of total center space) that is 
supportable by suburbanites will 
represent the center's fair share 
of a significantly overbuilt retail 
market. And capturing even a "fair 
share" of the overall suburban re
tail market assumes Strawberry 
Square's completion of the cen
ter improvements discussed in , 
this report. ~ 

While downtown Harrisburg 
is the seat of the state government 
and related businesses, as well as 
a favorite destination of subur
banites for visiting, particularly 
attending special events, retailing 
has been in a long process of de
cline. The downtown's last depart
ment store closed its doors in 1990, 
and the area has seen the disap
pearance of many downtown shops 
and restaurants. The convenience 
and perceived security-driven emer
gence of suburban malls have pro
vided formidable competition for 
downtown merchants nationwide. 
As retail always follows residen
tial uses, the middle-class flight 
from cities such as Harrisburg has 
hastened the decline of downtown 
retailing The ULI panel does 
not foresee a turnaround in 
these trends. 

The common uses frequented 
by most suburbanites visiting their 
cities include those related to en
tertainment, culture, education, 
and sports/recreation. Thus, to 
maximize its opportunity, the re
tail element at Strawberry Square 
should be reconfigured to 98,400 
square feet of GLA, focusing pri
marily on shopping opportunities 
and retail services for the down
town workforce and secondarily on 
support retail and services for the 
new or reintroduced entertainment, 
cultural, and educational activities 
at the center. While 98,400 GLA 
exceeds the market share, the panel 
believes it necessary to consider 

the planned reconfiguration, the 
intended use of the project, and 
the opportunity to improve retail 
market share and quality of tenants 
by the proposed architectural en
hancements. Tenant mix, merchan
dise offerings, and marketing ef
forts that respond to the needs of 
the target market should be the 
subjects of extensive research to 
establish their appropriate parame
ters, which also will dictate the re
design of the center's physical plant. 

Middle-class flight has 
hastened the decline of 
downtown retailing. 
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PROJECTED INCOME FROM REPOSITIONED PHASES I AND II 

Phase I 
Combined Retail and Office Income 

after Expenses $1,859,850 

Unallocated CAM Charges plus Vacancy@! 0% 324,850 

Net Income $1,535,000 

Phase II 
Combined Retail and Office Income 

after Expenses $1,678,470 

Unallocated CAM Charges plus Vacancy@! 0% 216,000 

Net Income $1,462,470 

Total Available Income before Debt Service $2,997,470 

Assumptions 
Retail space is leased at a range of $15 to $20 per square foot. 
Office space is leased at a range of $15 to $20 per square foot. 

Food court space is leased at $35 per square foot. 

Cinema space is leased at$ I 5 per square foot. 

All lease rates are net of expenses. 

STRAWBERRY SQUARE: OPTIMUM-LEASE RATES AND REVENUE ACHIEVABLE ))' I 
AFTER RECONFIGURATION ' 

Net Lease Rate Gross Total Revenue 
Tenant Type per Square Foot Leasable Area Achievable 

Class A Retail $20.00 53,400 $1,068,000 

Retail at Arcade 15.00 7,700 115,500 

Food Court 35.00 9,100 318,500 
Retail Outside 20.00 28,200 564,000 
Interior Office 15.00 17,000 255,000 

Exterior Office 20.00 25,900 518,000 

Cinema 15.00 28,000 420,000 

Combined Retail and Office 
Income after Expenses 169,300 $3,259,000 

Other Income (estimated) $ 279,320 
Combined Income after Expenses, Phases I and II $3,538,320 

An exceptional opportunity 
exists to consider achieving a new 
image for the reconfigured center 
by renaming it. The completion of 
architectural and re-leasing work 
could provide a starting point for 
a marketing campaign that will 
lead to a new image and name 
for Strawberry Square. 

The reconfiguration from re
tail to office also will accommo
date the demand for 42,000 square 
feet of new office space in Straw
berry Square. Panel members have 
reviewed the space configuration 
and desirability with experienced 
local office brokers and believe 
that this new office space readily 
can be absorbed by the market, in 
• ,J.c w of the success of the office 
.. s in Phase II and the location 
of the center. 

This recommended plan of 
action, which focuses on high
quality retail and increases op
portunities for additional office 
space in a competitive market, 
should enable HDC to achieve 
higher rents and a better tenant 
mix. The panel's projection of 
rental income from the reconfig
ured space plan estimates a net 
operating income (NOi) of approxi
mately $2.9 million, which is con
siderably above the current esti
mated NOi. 

Highly desirable, Class A of
fice space will become available 
at the northwest corner of Straw
berry Square, made possible by 
the conversion of exi.sting space 
currently occupied by the science 
museum. An alternative to office 
use here might be a daycare cen
ter. Two office areas (see space 
plan, below) of approximately 
I 0,000 square feet will remain 
on the ground floor. 

Moreover, the plan allows the 
center to direct maximum retail 
frontage toward the atrium and 
inner courtyard, where maximum 
pedestrian traffic occurs.The atrium 
will continue to be available to 
attract those special events that 
already have been undertaken by 
HDC. Meanwhile, the existing re
tail areas will be refurbished and 
gradually retenanted in accord
ance with a strategic marketing 
plan. The retail at Third and Mar
ket will remain but should be able 
to support higher rental rates when 
the Capitol Center for the Arts is 
completed and the long-term im
portance of Market Street as a pri
mary corridor in the city is real
ized fully. 

The proposed plan provides 
for a small but desirable expan
sion of the food court into the 
edge of Phase II , enabling the 
enhancement of the food court 
while retaining its present desir
able location. 

The panel recommends the 
inclusion of an immediate traffic 
generator in the reconfiguration, 
such as a 4,500-square-foot live 
butterfly conservatory patterned on 
Callaway Gardens, Georgia. The 
maximum estimated cost to reno
vate the existing space is $300 per 
square foot, while the estimated 
attendance is 200,000 visitors an
nually. These visitors will provide 
immediate additional support for 
the reconfigured retail space. The 
panel recommends that this proj 
ect be undertaken as a publidpri
vate partnership and that a sub
stantial portion of the funds be 
raised from the private sector. 
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SECTION B --
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The panel also recommends 
the construction of an eight-screen 
cinema complex on the former 
Pomeroy's department store site. 
This recommendation is based 
on the ability of the city and HDC 
to attract a multiscreen cinema 
operator willing to pay $15 per 
square foot for a fully equipped 
and outfitted facility. The cinema, 
with principal entrance from the 
second floor of Strawberry Square, 
could be constructed to provide 
for parking above it (see diagram 
on page 42), with the revenue from 
the parking providing the basis for 
the subsidy that may be required. 
The subsidy, if required, will be 
justified by the benefits of the 
cinema as an excellent traffic gen
erator, a considerable boost to 
the food court, and to a lesser 
degree a support for the retail 
operations in the center. 

RENOVATION BUDGET 

The panel recommends that 
HDC authorize the following 
budget to facilitate the renova
tion of Strawberry Square to the 
new configuration: 
• A minimum of$ I million to 

$2 million should be provided 
for refurbishing and remodeling 
the interior of the atrium, in gen
eral accordance with the plan 
suggested in this report. 

• A minimum of $3 million should 
be provided for refurbishing 
and remodeling the exterior of 
the first through third floors 
and the entrances to the com
mon areas. 

• HDC should budget $1 . I mil
lion for office and $1. 5 million 
for retail tenant improvements. 
These funds should be provided 
by a combination of landlord 
funding and city-sponsored 
programs. 

Architectural changes to an 
existing center are always difficult. 
To assure maximum benefit for 
dollars spent, the panel strongly 
encourages HDC to solicit propos
als actively from architects who 
specialize in retail projects and 
whose r;:,rojects have a proven 
retail track record. 

IMPLEMENTATION 

RETAIL LEASING STRATEGY 

To achieve the objectives pro
posed in the revitalization plan, 
the panel recommends that HDC 
adopt specific, thorough implemen
tation strategies for the redevel
opment of Strawberry Square The 
panel believes that specific strate
gies in the areas of market analy
sis, retail leasing, tenant recruit
ment, management policies and 
procedures, and marketing and 
promotional activities are critical 
to the success of any revitaliza
tion effort. 

MARKET ANALYSIS 

The panel recommends that 
a professional retail market study 
be initiated immediately. Current 
and potential customers of Straw
berry Square should be identified 
and surveyed effectively to deter
mine their lifestyle patterns, retail 
shopping and entertainment needs, 
and current spending habits. The 
target population for the survey 
should include office employees 
of Strawberry Square and surround
ing office centers, residents within 
a three-mile radius of the city cen
ter, and visitors and staff at down
town hotels. The study also should 
collect demographic and psycho
logical information about the tar
get population. 

The results of this survey will 
identify and/or validate the target 
market and indicate the retail/ 
entertainment mix that can be 
supported by the survey popula
tion . This information will help 
identify a credible tenant mix 
that can serve the identified 
market base. 

LEASING PLAN 

Based upon information 
gleaned from the prescribed mar
ket study, the panel recommends 
that a tenant mix/master leasing 
plan be developed for Strawberry 
Square. The plan must be based 
on market demand information 
and should take into considera
tion the surrounding supply of 
existing downtown retail and the 
existing retail occupants of Straw
berry Square. 

Panel members urge that the 
plan be highly specific. Suggested 
locations and square-footage ex
pectations for specific store types 
should be recommended, with per
centage proportions of merchan
dise categories. This plan should 
include analysis of current market 
needs and requirements of these 
types of retail uses, and should 
consider both national and inde
pendent entrepreneurial retailers, 
restaurants, and/or food purvey
ors . The plan also may indicate 
those classes of business to be 
discouraged or excluded. 
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Panelists (left to right) 
Brian Grunwald and Don 
Hunter work on tfie panel's 
recommendations. 

This strategic mix plan should 
be reviewed and approved by 
the HDC board of directors and 
should be considered the road 
map for the economic vitality of 
the retail center. 

RECRUITMENT 

An independent retail leasing 
specialist should be hired to iden
tify and make deals with tenants 
in concert with the strategic mix 
plan. This professional should be 
directed according to the HDC 
board of directors' preapproved 
guidelines, which include lease 
requirements, minimum accept
able economic returns per tenant 
or space, the strategic mix plan 
itself, the marketing and recruit
ment budget, commission or in
centive arrangements, and the like. 

Having understood and ac
cepted the above guidelines, the 
leasing specialist should be em
powered to make deals autono
mously for Strawberry Square, 
subject only to final lease approval 
of the board of directors. This ar
rangement will allow the profes
sional to operate competitively 
in the market, maximizing his or 
her ability to attract high-quality, 
desirable tenants for the center. 
Any and all recruitment efforts 
should be directed and employed 
by this person, and regular reports 
and response from the leasing 
professional should be required. 

MANAGEMENT POLICIES AND 
PROCEDURES 

To quote the Urban Land 
lnstitute's Shopping Center Develop
ment Handbook (1991). "Since a 
shopping center must be treated 
as an ongoing merchandising op
eration rather than as a straight
forward real estate venture, center 
management must be carefully 
arranged to be most responsive 
to the center's needs. The owner, 
whether or not he or she is also 
the manager, must provide lead
ership and drive." Accordingly, the 
Handbook also states, " ... the 
most important responsibility of 
the shopping center's manage
ment is to stimulate the mer
chants to create a marketplace 
that is above the commonplace." 

At Strawberry Square, atten
tion immediately should be di
rected toward the development 
and enforcement of an operating 
program and procedure manual, 
including aspects of hours of op
eration, maintenance standards, 
signage control, advertising and 
marketing standards, and other 
operational policies. It is of para
mount importance that this pro
gram and procedure manual be 
forwarded, enforced, and adhered 
to by center management. 

A center manager or manage
ment entity should be assigned 
and, with the board of directors' 
approved guidelines for the issues 
set forth above, given absolute 
authority to implement strictly 
the management policies and 
operational program. 

MARKETING AND PROMOTION 

The panel believes that an 
enhanced center marketing pro
gram should be launched and 
maintained professionally. The 
program should include but not 
be limited to: 
• An aggressive publicity program 

for the center's ongoing and/ 
or proposed renovation. 

• Establishment of a cooperative 
advertising program, givin. 
merchants an opportunity to 
participate in joint advertising 
campaigns. 

• Development of a cohesive ad
vertising and design program 
for the center, with coordinated 
elements that can be used by 
individual businesses in their 
marketing programs for further 
reach of the center's image. 

• Planning of community- and 
retail-oriented events to fur
ther attract the public to the 
center. It should be obvious 
that retail and merchandising 
events are to support retail 
sales . Likewise, community 
events serve to build goodwill, 
as well as to increase traffic to 
the center. 

( 

All of the above can be done 
by a professional on staff or by a 
professional entity either on re
tainer or on a project-to-project 
basis. If work is outsourced, care
ful in-house direction and account
ability must be maintained. 

In addition, both careful de
velopment and close scrutiny of 
concise operating expense and 
revenue reports are advised, for 
management purposes and for 
(I cial reasons. 

GAS LIGHT ENTERTAINMENT 
DISTRICT 

THEME 

Church Street Station in 
Orlando, Shockoe Slip in Rich
mond. the West End in Dallas. 
and Printers Alley in Nashville all 
have helped redefine the central 
cores of their respective cities as 
centers of after-hours dining and 
entertainment. These districts of
fer a broad array of pubs, saloons, 
sports bars, and entertainment 
uses to community residents and 
visitors. All of these areas contain 
historic buildings that have been 
remodeled and that provide pedes
trians with visual access through 
glass storefronts. The panel sug
gests that Harrisburg pursue ac
tively the creation of a lively en
tertainment district, patterning 
i• '\1 suc~~ssful models in other 

Jmunit1es. 

LOCATION 

The panel believes that an 
excellent Gas Light District could 
be created in the area commenc
ing south of the Hilton-Strawberry 
ski bridge on both sides of Third 
Street south to Chestnut, east to 
Dewberry Alley, and north to Mar
ket. While there are several historic 
and currently functional office 
buildings in this area, the panel 
believes that the ground-floor 
space in these buildings can be 
re-leased gradually to become 
compatible with the theme. 

SCHEME 

The panel recommends that 
Harrisburg establish a special 
historic district to accommodate 
this development. The city should 
empower a publidprivate agency 
to coordinate the activities of in
terested and qualified developer/ 
operators who want to pursue 
business in the district. Special 
lighting should enhance the pub
lic impression of an inviting and 
secure environment. 

ASSEMBLAGE 

The agency should undertake 
efforts to assemble land and build
ings in the district through options 
to purchase and/or lease. It should 
be incumbent on the publidprivate 
agency to encourage landowner/ 
lessee participation in the district 
by demonstrating the economic 
benefits to business and land
owners of a strong and viable 
Gas Light District. 

MANAGEMENT 

The agency should assem
ble interested parties from city 
government, the city redevelop
ment agency, the Capitol Center 
for the Arts, and private owners/ 
investors to develop a plan for the 
district that will influence design, 
tenant, and security issues within 
its boundaries. 

:~ . " 
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Panelist Cfiristine Burdick 
addresses market issues dur
ing tfie panel's presentation. 

Panelist Kell Martin dis
cusses tfie Gas Light Enter
tainment District during tfie 
panel's presentation. 
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Panelist Charles Ackerman 
discusses ways to amenitize 
and reenergize Harrisburg's 
downtown. 

FINANCING 

The city should offer assis
tance through special or tax incre
ment financing to provide lease
hold improvement financing within 
the district and to implement and 
finance the needed improvements 
to promote a safe, attractive envi
ronment for customer/patrons . 

TIMING 

The formation of the agency 
should occur as soon as possible 
to coincide with the development 
of the Capitol Center for the Arts. 

AMENITIES IN 
HARRISBURG'S CBD 

The success of the recom
mendations to improve Straw
berry Square and the Gas Light 
District will in part depend upon 
other efforts throughout central 
Harrisburg to add attractions and 
events to reenergize the down
town and to make it into a desir
able destination. The ULI panel 
recommends that several new 
amenities be developed in central 
Harrisburg during the next decade, 
with as many of these recommen
dations as possible accomplished 
by the year 2000. 

CAPITOL CENTER FOR 
THE ARTS 

This exciting new performing 
arts and science center should pro
ceed into land acquisition and 
construction as soon as possible. 
The panel reviewed project plans 
and feasibility studies; talked with 
project sponsors and architects; 
and recommended that certain 
facilities in the building program 
expand into space in Phase II of 
Strawberry Square, to give the 
theaters and entrance lobby more 
"elbow room ." The design of this 
significant building will be of the 
utmost importance: Capitol Center 
for the Arts should be a breath
taking building that is respectful 
of its historic context yet exciting 
and attractive, a building that in
vites visitors to the theaters and 
museums. The sponsors of this 
project deserve high praise for their 
planning and fundraising efforts. 
The entire Harrisburg community 
should support and assist in the 
development of this important re
gional cultural facility. 

A HIGH-QUALITY BOTANICAU . 
WINTER GARDEN 

Many cities have constructed 
small but carefully designed urban 
botanical gardens and glass- · 
enclosed winter gardens as down
town amenities and visitor attrac
tions. The ULI panel discussed 
this type of amenity with several 
Harrisburg public and private sec
tor leaders, gaining a favorable 
response. Several possible loca
tions were evaluated. The panel's 
plans show an excellent location 
in the southern part of the down
town near residential develop
ments, where this amenity could 
energize private investment and 
the upgrading of adjacent com
mercial properties. Next steps are 
to establish appropriate sponsor
ship and to conduct a feasibility 
study to estimate attendance, 
costs, and revenues. 

AN UPSCALE "POCKET ZOO" 

An exciting new form of zoo
logical park called a pocket zoo 
has been developed successfully 
on relatively small urban sites. 
Some examples are in Frankfurt, 
Germany; the Central Park Zoo in 
Manhattan; Lincoln Park Zoo in 
Chicago; and portions of three 
zoos planned and being expanded 
near Mexico City. Successful events 
in Strawberry Square have dem
onstrated that suburban families 
with no ties to downtown Harris
burg will bring their children into 
the city for high-quality entertain
ment. The zoo, coupled with the 
botanical garden and other ameni
ties described here, can form the 
basis for planning a "Day Down
town," to include lunch at a Gas 
Light District restaurant and shop
ping in Strawberry Square. 

A ONSERVATORY OF 
BUTTERFLIES 

An inexpensive yet exciting 
attraction that can be financially 
feasible and pay an economic rent 
is a butterfly aviary, which would 
allow visitors to walk through a 
climate-controlled space filled 
with thousands of butterflies. The 
butterfly population changes with 
the seasons and includes exotic 
butterflies from rain forests through
out the world, making this an evolv
ing attraction that can be visited 
frequently. This amenity in itself 
would generate incredible word
of-mouth advertising for central 
Harrisburg. 

A MULTIPLEX CINEMA 
ADJACENT TO STRAWBERRY 
SQUARE 

The ULI team has prepared 
design sketches for a six- to eight-
·- ~ter complex that can be de

."'-'6ped on the Pomeroy site with 
a multistory parking garage above 
it. Adequate parking support must 
be provided for any downtown 
cinema complex, even though 
existing structured parking is avail
able during the peak hours of cin
ema use in the evenings. A park
ing structure of approximately 
400 spaces could be developed 
on this site over a theater com
plex, which would have its entrance 
lobby in the Strawberry Square 
atrium. The parking structure 
would add needed daytime park
ing for downtown employees and 
Strawberry Square retail custom
ers while subsidizing theater 
operations. 

MORE PARKING 

The parking authority should 
examine the potential to build 
additional parking, which will be 
needed to support continued de
velopment in central Harrisburg. 
Some existing spaces will be made 
available temporarily as down
town office tenants rearrange them- · 
selves after occupancy of the Forum 
office tower, yet additional park
ing needs should be analyzed in 
light of the ULI recommendations 
and should be planned at strate
gic locations. The ULI panel also 
recommends the establishment 
of two intercept parking reservoirs 
for downtown workers (I) on City 
Island, for commuters coming from 
the west, and (2) in the vicinity of 
the old central Post Office distri
bution facility, for those coming 
from the east. This parking would 
be free or available at a nominal 
charge, connected to downtown 
with a short headway shuttle sys
tem that would run during peak 
hours. A Disney-type tram with a 
historic theme should run a rapid, 
tight loop between these two park
ing lots and a single drop point 
at the edge of downtown. 

A THEMED CIVIC/CONVENTION 
CENTER/ARENA 

After carefully analyzing mar
ket and financial feasibility, the city 
may wish to develop a civic center/ 
convention center, with a sports 
arena that can be used for addi
tional trade show exhibit space. 
The site should include provision 
for significant future facility expan
sion (at least doubling in size), 
adequate parking, and future ho
tel site(s). This type of facility can 
be justified from the standpoints 
of commerce generation and eco
nomic development, yet the ma
jority of user events will serve 
the metropolitan Harrisburg popu
lation. A Civil War theme, com
bining historic structures with a 
National Civil War Museum, could 
make this multi use facility unique 
in the nation and a good fit with 
Harrisburg's cultural history. 

STRENGTHENING OF 
MARKET STREET 

Because Market Street is the 
spine and major axis of central 
Harrisburg, it should-be strength
ened in every way possible and 
improved in function as a traffic 
distributor. 

48 49 



Harrisburg's historic train 
station also could serve as a 
gateway to a future conven
tion center/arena. 

A NEW COMPREHENSIVE 
MASTER PLAN 

The Harristown Plan of 20 
years ago has been implemented 
almost entirely through the diligent 
action of HDC, the city, the rede
velopment agency, private inves
tors, and numerous civic-minded 
citizens . It is now time to plan 
"Act II." Central Harrisburg has 
been brought back from despera
tion and decline to an attractive 
and well-functioning downtown. 
But it needs to be energized and 
taken to higher levels of activity 
and attraction so that it can re
sume its place as the regional hub 
of activity. The next plan should 
accomplish the objective of mak
ing central Harrisburg an interest
ing and exciting place to visit, one · 
of the best capital cities in Amer
ica. The ULI panel has included a 
conceptual urban design plan with 
this report to help launch and 
guide this process 

Finally, the city should lever
age these and other attractions to 
make central Harrisburg a primary 
choice for visitation . Downtown 
Harrisburg is not included among 
Hershey Park, Lancaster; and 
Gettysburg as local destination 
attractions. After implementing 
the recommendations included 
herein, it can be the primary at
traction in the region, with other 
attractions becoming satellite ex
cursions. To leverage these attrac
tions into higher levels of visita
tion and commerce, aggressive 
marketing and capable manage
ment efforts must accompany the 
development program recom
mended in this report. Other cit
ies with fewer assets and more at 
stake have shown that this can 
be done! 

CLYDE C. JACKSON, JR. 
Panel Chair 
Dallas, Texas 

Jackson is chairman of the 
board and chief executive officer of 
Wynne/Jackson, Inc., a real estate 
firm that has developed over $350 
million in portfolio properties and 
provided asset management and 
property management. leasing, 
marketing, and consulting services 
for over $ I bi II ion worth of real 
estate projects. Prior to forming 
Wynne/Jackson, Inc. , Jackson was 
involved in various phases of real 
estate development and brokerage 
through Southland Properties and 
Clyde C. Jackson, Jr., Real Estate. 
Jackson was involved in the plan
nl 1.g, development, and manage
. \ / t of Plaza of the Americas , a 
3.5 million-square-foot, mixed-use 
development in Dallas. Other ma
jor projects include South Shore 
Harbor, a I,700-acre, multiuse de
velopment in the Houston area 
that includes a golf course, marina 
and yacht club, and over 900 acres 
of residential uses; Meadowbend, 
a 2,000-acre, master-planned com
munity in Austin , Texas; and Valley 
Ranch. a 2.400-acre, master-planned 
development in Irving, Texas. 

Jackson studied business and 
law at Southern Methodist Univer
sity and was admitted to the Texas 
bar. Active in his community, Jack
son is a member of the Highland 
Park Presbyterian Church and has 
served on the boards of numerous 
groups, including Probe Ministries, 
Sky Ranches, Cornerstone Bank, 
The 500, Inc. , the Dallas Chamber 
of Commerce. and others. He is a 
past vice president of the Urban 
Lrnd Institute and currently serves 

he board of trustees . 

ABOUT THE PANEL 

CHARLES S. ACKERMAN 
Atlanta , Georgia 

Ackerman is president of 
Ackerman & Co , a diversified real 
estate firm specializing in develop
ment, investment advisory services, 
commercial brokerage, and prop
erty management. The company 
has developed more than 5.5 mil
lion square feet of office, retail, and 
residential projects over the last 
25 years and has received numer
ous awards for architectural and 
design excellence. Before forming 
Ackerman & Co., he was vice presi
dent at the Pope & Carter Com
pany in Atlanta. 

Ackerman is involved in nu
merous civic and educational com
mittees. He serves on the boards 
of trustees of the Clark Atlanta 
University, the University of North 
Carolina Business School, and 
Emory University's School of Art 
and Architecture. He serves as the 
Georgia state chairman of the U.S. 
Holocaust Memorial Museum and 
in I 990 received a presidential 
appointment to the Holocaust 
Memorial Council. He is a gradu
ate of the University of North 
Carolina at Chapel Hill. 

MARTA BORSANYI 
Newport Beach, California 

Borsanyi is a principal of the 
Concord Group, a real estate ad
visory firm . Prior to her current po
sition, she was executive vice presi
dent of Robert Charles Lesser & 
Co., a national real estate consult
ing firm, with responsibility for the 
Newport Beach office. She has a 
broad range of development and 
consulting experience. An expert 
in nonresidential real estate mar
ket trends, she has worked on nu
merous assignments for which the 
objective was to identify retail 
strategies, marketing plans, and 
design improvement. Before 
joining Robert Charles Lesser & 
Co., Borsanyi was head of market
ing services and in charge of the 
planning, research, and merchan
dising functions at the Mission 
Viejo Company, a subsidiary of 
the Phillip Morris Company. Pre
viously on the faculty at the Uni
versity of California at Irvine, she 
specialized in computer model
ing and scenario analysis . 

Borsanyi holds a graduate 
degree in economics from the Uni
versity of Budapest, Hungary, and 
a masters degree in business ad
ministration from the University 
of California at Irvine. She is an 
active member of the Urban Land 
Institute, the International Council 
of Shopping Centers, and the Home 
Builders Council of the Southern 
California Building Industry Asso
ciation . 
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CHRISTINE BURDICK 
Miami Beach, Florida 

Burdick is president of the Lin
coln Road Partnership, a publid 
private venture established to 
revitalize a traditional upscale re
tail area and renovate one of the 
few successful pedestrian malls 
remaining in the United States. 
She has more than 22 years of ex
perience in retailing and down
town management, including re
tail market assessment, business 
recruitment, advertising, promo
tions, tourism development, cul
tural and entertainment events, 
public relations, environmental 
maintenance, parking, and moni
toring publidprivate downtown 
investments. Prior to her current 
position, Burdick served as ex
ecutive director for Downtown 
Oak Park (Illinois) for eight years. 
She has consulted with many cit
ies in the planning and imple
mentation of downtown revitaliza
tion programs, including the 
establishment of business im
provement districts. She has spe
cial expertise in "centralized re
tail management," a concept 
involving self-governing pro
grams that adapt shopping cen
ter management principles to 
central business district settings. 

Burdick is an active member 
of the International Downtown As
sociation, serving on the executive 
committee for the last four years . 
She is an associate member of the 
Urban Land Institute, attended the 
University of Dubuque, and is cur
rently on leave from the Kellogg 
Graduate School of Management, 
where she is pursuing studies in 
urban economic redevelopment. 

BRIAN E. GRUNWALD 
San Francisco, California 

Brian Grunwald is principal of 
The Planning Collaborative. Before 
founding this firm, Grunwald was 
principal-in-charge of planning and 
urban design for HGHB Design 
Group. He has more than two 
decades of experience in urban, 
regional. and environmental plan
ning and in urban design for 
projects of varying size and com
plexity serving both public and 
private clients. 

Grunwald is a member of the 
American Institute of Architects, 
the American Institute of Certified 
Planners, the American Planning 
Association, and the Urban Land 
Institute. He holds a bachelor of 
architecture degree from Virginia 
Polytechnic Institute, a master of 
architecture in urban design from 
the University of Toronto, and a 
master of city planning from the 
University of Pennsylvania. 

DONALD HUNTER 
Annapolis, Maryland 

Hunter is president of Hunter 
Interests, a diversified real estate 
investment, development, and 
consulting firm specializing in large
scale, mixed-use developments 
and publidprivate ventures in 
urban areas. He is an urban econo
mist and real estate consultant 
who has packaged and developed 
many successful projects during 
his 29-year career. Hunter's devel
opment projects, managed person
ally or by his development compa
nies, total more than $700 million 
in value. He was formerly co-owner 
of Zuchelli, Hunter & Associates, 
a consulting firm providing mari<"t 
analysis and financial feasibili 
services to development clients. 

Prior to forming ZHA, Hunter 
managed several large commer
cial. residential. and industrial 
development projects and was an 
executive with Westinghouse Elec
tric Corporation and its develop
ment subsidiaries. He holds a 
bachelor's degree from the Uni
versity of Kansas and a master's 
degree from the University of 
California at Berkeley. 

JOHN KELL MARTIN 
Atlanta, Georgia 

As founder and chief executive 
officer of First Fidelity Mortgage 
Corporation , Martin does origina
tion, underwriting, placement, and 
investor development for a broad 
array of institutional investors in 
real estate debt/equity throughout 
the southeastern states . He also 
serves as president of First Fidel
ity Investments Corporation, an 
affiliated company engaged in 
real estate brokerage and sales 
activities. 

Martin is an active member 
of the Urban Land Institute, the 
National Realty Committee, and 
thP International Council of Shop
, ( Centers. 

JAMES PORTER 
Los Angeles, California 

Porter is a founding partner 
of Altoon & Porter Architects, a 
firm providing complete profes
sional services in architecture, 
planning, urban design, graphic 
design, and interior architecture 
to major clients for projects through
out the United States and inter
nationally. He is recognized as an 
expert with 26 years' experience 
in the design and planning of large 
mixed-use, commercial. retail, and 
office projects and in historic pres
ervation. Since 1984, Altoon & 
Porter has been responsible for 
design and planning on projects 
in 15 states valued at more than 
$500 million in construction costs. 

Before forming APA, Porter 
was an associate with Frank 0 . 
Gehry, FAIA, and managing part
ner with Charles Kober Associates. 
He holds a bachelor's degree in 
architecture from the University 
of Southern California . 

SUSAN SHICK 
Long Beach, California 

Shick is the director of com
munity development and the ex
ecutive director of redevelopment 
for the city of Long Beach. Prior 
to holding this position, she served 
as deputy director of the Santa 
Ana Redevelopment Agency, the 
manager of the Anaheim Redevel 
opment Agency, and the deputy 
executive director of the Glendale 
Redevelopment Agency. Earlier 
in her career, she worked for the 
federal Department of Housing 
and Urban Development. 

Shick is a member and past 
president of the board of the Cali
fornia Redevelopment Association, 
which represents agencies state
wide. She is an active member of 
the Urban Land Institute. Shick, 
who received her bachelor's degree 
in economics and history from 
Grinnell College in Iowa and her 
law degree from Pepperdine Uni
versity, is a member of the Cali
fornia bar. 
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Thank you for selecting Harrisburg as your destination point! Whether you're here 

on business or taking advantage of a little "r & r", you'll want to check out all of 

the attractions this great City has to offer. 

Center City Harrisburg offers shopping of unique items that cannot be found in a • 

Second Street is comprised of a diverse "row" of fabulous restaurants and night<::9t 

Eclectic art galleries and exhibits can be found throughout the entire downtown area. 

Take a stroll or jog along the scenic Susquehanna River. Interested in theatre or maybe 

sports? Center City Harrisburg offers these amenities and much, much more. 

We hope that you are excited about experiencing all that our City has to offer! 

Please use this booklet as your tour guide while you're here. 
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, , 

Greetings from Mayor Reed , 
' 

I gives me great pleasure to welcome you to downtownt 
Harrisburg and the surrounding area, As a City, Harrisburg 

cherishes the historical, social and cultural arts of our people and 
our various communities as emblems of enduring significance and 
influential character to the entire Commonwealth and nation. 
Traveling around downtown and the adjacent neighborhood.,,i,. 
will discover the qualities that make this City such an enri ~ 
place to visit-the goodness of its people, the richness o ,,s 
historical significance, and its geographic diversity 

With the City's beauty and vibrancy, I am confident you will discover a memory, 
maybe two, to last a lifetime. On behalf of all of the residents of Harrisburg, I would 

like to welcome you to the area. Best wishes for an enjoyable and ultimately memorable 
visit. 

The Honorable Mayor Stephen R. Reed 
City of Harrisburg 







' ' 

Shopping 
The 10th Muse Capitol Copy Service CVS Pharmacy 
220 N. Second Strawberry Sqr. 221-223 Market 
441-0656 233-2250 255-0103 

Achilles Heels Capital Health Club Doggie Style 
First Floor, Strawberry Sqr. 201 Strawberry Sqr. 913 N. Second 
233-5777 233-8800 213-DOGS . 

Arimo Health Care Cobalt Salon Downtown News • 
203 Chestnut 200 N. Second Second and Strawber 
232-4101 238-7190 232-1100 

B. Dalton Crafty Generations Dress Barn 
First Floor, Strawberry Sqr. First Floor, Strawberry Sqr. First Floor, Strawberry Sqr. 
234-9444 234-5051 234-4825 

Baker & Price Jewelers Cutler Camera Eddie's Fine Furniture 
First Floor, Strawberry Sqr. First Floor, Strawberry Sqr. 207 Market 
232-8425 236-6220 238-4411 

l O AHARRISBURG DOWNTOWN IMPROVEMENT DISTRICT AUTHORITY 

www . horrisbu rghel lo .com 



Eddie's Men Shop 
313 Market 
232-7676 

Emporium Luggage 
First Floor, Strawberry Sqr. 
920-0329 

The Gallery 
at Walnut Place 
413 Walnut 
234-6087 

GNC 
First Floor, Strawberry Sqr. 
236-3301 

Ideas & Objects 
First Floor, Strawberry Sqr. 
234-4505 

Jeanne's 
409Walnut 
234-3787 

Karat Gold 
First Floor, Strawberry Sqr. 
238-4653 

Kiss the Frog 
First Floor, Strawberry Sqr. 
230-8910 

La Femme Jolie 
7 N. Third 
234-1500 

Mark Cleaners 
First Floor, Strawberry Sqr. 
236-6477 

Martha's Imports 
401 Walnut 
233-0617 

Mastercraft Upholstery 
312 Chestrn;t 
232-4066 

Master Strokes 
Strawberry Sqr. 
268-0251 •· 
Michael • Boyd 
5 N. Third 
213-0344 

Modern Jewelers 
303 Strawberry Sqr. 
236-0957 



Shopping 
Mr. Mike's Record Paper Lion Gallery The Plum 
27 S. Third 421 N. Second 210 Walnut 
234-3181 717-213-9510 232-9251 

New York Gold Jewelry Pealer's Plum Sport 
43 S. Third First Floor, Strawberry Sqr. First Floor, Strawberry Sqr. 
236-9022 232-2378 737-4505 

New York Style Penn Leather Princess Nail Salon 
333 Market Fourth off Walnut 19 Fourth 
232-1337 887-1453 234-6666 • 
Omega World Travel Perks-n-Bribes Quality Shoe Repair 
235 Strawberry Sqr. 225 N. Second 103 S. Third 
234-2136 234-7602 232-9380 

The Original Copy Shop Phillips Rae's Tobacco Shop 
12 S. Third First Floor, Strawberry Sqr. 134 Strawberry Sqr. 
234-7070 234-7015 233-1218 

• 
'■distinctive shopping 

in the heart of the city " · 
third and walnut 
harrisburg 
717 . 23 6 . 5700 

www.strawberrysquare.com HARRISBURG DOWNTOWN IMPROVEMENT A DISTRIC;AUTHORITY 
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Radio Shack 
First Floor, Strawberry Sqr. 
236-5195 

Scarpe 
217 N. Second 
238-3382 

Seasons 
First Floor, Strawberry Sqr. 
234-5527 

Shakti Grocery 
6 S. Third 
233-7061 

Sneakervilla 
333 Market 
236-4690 

Strawberry Patch 
First Floor, Strawberry Sqr. 
233-4990 

Summerdale Shoe Repair 
25A N. Fourth 
901-9265 

Suzie's Alternations 
15 S. Third 
238-5058 

Tar~et Beauty Supplies 
14 . Third 
238-6822 

The Thrifty Shopper 
24 N. Court 
233-5362 

Terry Spengler's 
Hair Desi~n 
316 Ches nut 
234-8880 

The Tinder B_ox 
219 N. Second 
232-7166 

Trophy House 
308 Chestnut •
238-2838 

Transit News 
Train Station 
232-7775 

Walker's Art and Framing 
25 S. Third 
232-4787 



Morning, mid-day and ever:iing meals 
are a celebration of mouth-watering 

events. Contemplate starting y<Dur day with 
omelets filled with your favorife 
occol!.Jterments or by simply, enjoying a m·· . 
or !Dagel with a great cup 0f java. trna 
being able to choose from Thai, Mexicari, 
Indian, Italian, or American cuisines for lunch. 
Evening meals are filled with choices of 
delectable appetizers, scrumptious entrees, 
arid magnificent desserts. Center City, 
Harrisburg ali\d its surrounding areas offer a 
culturally diverse medley of tGntalizing food 
selections - anytime of the day - or night! 

•• 



2nd Wok 
106 N. Second 
233-8566 

5:01 Downtown 
37 N. Seoond 
23.3-1501 

Alva Hotel & Restaurant 
19 S. Fourth 
238-7553 

Ann's Snack Bar 
333 Market 
238s3144 

Appalachian 
Brewing Company 
50 N Cameron 
221-1080 

Arby's 
Food Court, 
Strawberry Sqr. 
234-8633 

Auntie Anne's Pretzels 
First Floor, Strawberry Sqr. 
236-5550 

Bagel Lovers 
First 1Floor, Strc;:iwberry Sqr. 
236-5600 

The Bread Shed 
204 Locust 
233-8759 

Cafe Sol 
231 North 
233-2009 

The Candy Store 
First Floor, Strawberry Sqr. 
238-2628 

• 



•
Cantone's D0wntown 
114 N. Second 
260-0010 

Capitol Restaurant 
'East Wing, Capitol 
232-5343 

Casa Cafe 
19 S. 'fhird 
233-33 ~4 

Char's Bella Mundo 
540 Race 
213-4002 

Chef Chen Express 
Food Cou~t, 
Strawberry Sqr, 
236-6888 

Chica8o Hotdog & Burger 
Food ourt, 
Strawberry Sqr. 
238-2743 

Cra~n's Briel< Haus 
229 .Second 
233-4287 

The Creamery 
>Fooal Court, 
Strawberry Sqr. 
236-6234 

Dee & Deb's Sul1>s 
207 Walnut 
432-9919 

Deli Bean 
Second Floor, 
Strawberry Sqr. 
230-8112 

Dingeldein Bakery 
2'14 Market · 
909-3Z03 

Double Jack's Tavern 
1313 N. Second 
233-5095 

Downtown Deli 
225 Market 
213-9881 

Epic 
25 S. Fourth 
233-0975 

• 
Everything Yogurt 
&Salad Cafe 
Food Court, 
Strawberry Sqr. 
232-4688 

The FireHouse 
. N.Second 

-6064 

Fisaga 
20 l N. Second 
441-1556 

Flamingo Grill 
318 Market 
238-9195 

Garrason's Tavern 
400 Forster 
232-2028 

Gingerbread Man 
first Floor, Strawberry Sqr. 
221-8400 

Tt:1e Golden Sheaf 
Harrisburg Hilton & Towers 
l N.Seoond 
233-6000 

Jack's Mustard Seed 
620 N. Second 
232-3663 

Jim's Deli 
116 Pine 
238-6223 

Mama's Pizza 
305 Mmket 
232-4171 

MangiaQui 
272 North 
233-7358 

McGrady's 
202 Locust 
232-9914 

Mercado's Pizza 
1012 N.Third 
232-4580 

Neato Burrito 
306 N. Second 
232-7467 



Nick's 1014 Cafe 
1014 N. Third 
238-8844 

NoMa 
20 N. Second 
234-7508 

Parev 
215 Pine 
920-1804 

Pasquale's Pizza 
24 S. Third 
236-3555 

Passa~e to India 
525 S. ront 
233-1202 

The Pep Grill 
205 Walnut 
233-6403 

Philadelphia Steaks 
and Hoagies 
23 N. FG>urth 
236-6082 

Quickie Lunch 
208 Strawberry 
238-7807 

Raspberries on a Roll 
Harrisburg Hilton & Towers 
l N.Second 
233-60@ 

Roxy's Cafe 
274 North Street 
232-9232 

Sandwich Man 
11 l N. Second 
236-7171 

Sammy's Authentic Italian 
502 N. Third 
221-0192 

Scotts Grille 
212 Locust 
234-7599 

Simply Turkey and More 
First Floor, Strawberry Sqr. 
909-2013 

.Spot
D N. Second 

234-5271 

St. Moritz 
714 N. Third 
232-9949 

The State House Restaurant 
The Crowne Plaza 
23 S. Second 
234-5021 

State Restaurant 
409 N. Second 
232-7888 

Stock's on Second 
21 l N. Second 
233-6699 

Subway 
Food Court, Strawberry 
Sqr. 
234-0280 

Taco Bell Express 
Food Court, 
Strawberry Sqr. 
233-4688 

Tokyo Express 
227 N. Second 
234-3250 

The Tuesday Club 
215 Pine 
920-1804 

Two Brothers Pizza 
Strawberry Sqr. 
233-7540 

Violet's 
405 Walnut 
233-5015 

Zembie's 
226 N. Second 
717-232-5020 
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71P111A bn ']11,,irket ,5,zMre 

tunc4, Ainner ~ j,i:z.:z. to Aowntown. Jn.spireA P.'t it.s ni,iture ,irc4itecture, 

• it .st,inA.s ,i.s ,i new corner.stone of Aowntown Ainint· 

0 (3,ife St9L, ne.stteA on If tree-tine,,( t,ine, invite.s it.s neitr46or.s 

MARS Lounge NOMA Cafe SOL 
400 N. Second St. 20 N. Second St. 231 North St. 

Downtown Harrisburg Downtown Harrisburg Midtown Harrisburg 
717.230.9440 717.234.7508 717.233.2009 



The 8th habit of 
highly effective people. 

Get Nextel Direct Co1111ect; the because it does11 i cltew up all of)'our 

digital two-way nulio fe11t11re. cell miuutes. Aud it lets you get rigltt 

It saves you tim e and money tltrouglt to tlte rigltt people i11sta11t(v. 

How business gets done'. 

1-800-NEXrEL9 
Shop at nextel. com/store for free shipping. 

https://nextel.com/store


C
enter City Harrisburg and its 

surrounding areas offer an 

array of culturally diverse amusem 

Take pleasure in watching live 

musicians, theatrical displays, IMAX® 

films, independent films, or art exhibits. With three fun-filled floors in Harsco Science Center, breath-taking films in IMAX®Theater and the 
best national and regional performers in Sunoco Performance Theater, Whitaker Center offers 
something for everyone.Visit us in the heart of downtown Harrisburg. 

IM A~ : 
THEATER 

222 Market Street 717-214-ARTS (2787) www.whitakercenter.org 

www.whitakercenter.org


Art Association 
of Harrisburg 
21 N. Front 
236-1432 

Capitol Dinner Theatre 
13th & Wayne 
233-5400 

Harrisburg Symphony
Association 
800 Corporate Circle, 
Suite 101 
545-5527 

Hershey Theatre 
15 E. Caracas 
Hershey 
534-341 l 

IMAX® Theater 
at Whitaker Center For 
Science and the Arts 
222 Market St. 
221-8201 

JumpStreet 
23 Forster 
238-1887 

Open Stage of Harrisburg 
223 Walnut 
232-6736 

Paper Lion Gallery 
421 N. Second 
213-9510 

Pop Corn Hat Players 
605 Strawberry Sqr. 
238-41 l l 

Reilly Theatre 
250 Reilly. 
909-6566 

Sunoco fi)
Performance Theater 
at Whitaker Center For 
Science and the Arts 
222 Market St. 
717-221-8201 

Susquehanna
Art Museum 
301 Market St. 
717-233-8668 

Tan~rine Fine Arts 
320 arket St. 
717-236-8180 

Walker's Art 
and Framing 
25 S. 3rd St. 

·-232-4787 



Susquehanna 
Art Museum 

iewing unique ait or 

abool her.ale fir.emen. Each museum 

offers <:1 wealth of cultural knowledge, 



Sclencean e 
222Marke1f 
221-8201 

Th.• John Harris 
Simon Cameron Mansion 
219 S. Front 
2.33..3462 Susquehanna

Art Museumuseum 
er jfarrtsburg 301 Market 

233-8668 h 

Fun so close, 
you can taste it! 

Just 12 miles from the State Capitol Buildin!J 
m~rshey off1::rs families the latest and !Jreatest 

n enter~amment and hospitality. Sweet 
surprises await at every turn from 

HERSHEYPARK.,, fine dinin!J, special events 
concerts and shows. Hershey has somethinq 

for everyone. 

I OCOLAlf AUf 



Baseball, Ice Hockey, Indoor Soccer, as well as Horse and Sprint Car Racing are all 
sports that spectators can take advantage of while living, working, or visiting 

Center City Harrisburg and its surrounding areas. 
The Harrisburg Senators baseball team ranks as one of the most 

successful minor league franchises, both on and off the field. h 
The Hershey Bears, AHL ice hockey team, have obtained ,11 

Calder Cup eight times in their existence. The Harrisburg Heat 
professional indoor soccer team really knows the meaning of ' 
fast paced. Penn National Race Course is the best way to 
watch horse racing and stay on top of National races. 

Visit www.senatorsbaseball.com, www.hersheybears.com, 
www.pennnational.com or www.heatsoccer.com, for scheduling 
and statistical information for each of these extraordinary venues. 

www.heatsoccer.com
www.pennnational.com
www.hersheybears.com
www.senatorsbaseball.com


M
ark your calendars for 

these thrilling events. 

There's always 

exhilarating happening within 

Center City Harrisburg and/or 

it's surrounding areas! 



Five Forks - Exquisite, 
award-winning cuisine 

Wine Spectator , 
award-winning wine list 

Private wine dinners 
and tastings 

Open Monday through 
Saturday from 5:00 p.m . 

Dress code - Business casual 

At Allfirst 
we value the diversity in our 

community and believe in 

developing enduring relationships 
with our customers and 

colleagues. 



At The 

Ouebv-er e-x/ubitr tW arotUe

your curwruy about the, ComJ-M~ 

~e,you, to tniJtk ant£fWOvui,e, W~ntf 

iltto W,11,M partand[WtU~. 

Next to the State Capitol • Third and North Streets, Harrisburg 

717)787-4978 • www.statemuseumpa.org 

The State Museum is administered by the Pennsylvania Historical and Museum Commission and supported by the Friends of The State Museum. 

www.statemuseumpa.org




Capital Area Transit (CAT) 
maintains and promotes t ransit services in the 
Harrisburg Metropolitan area., ... , . .717-238-8304 

Amtrak 
a ll trains arrive at Pennsylvania Railroad Station, 
Harrisburg . , . , , , . , , , .. .... , .. , . , .800-872-7245 

Capitol Trallways Bus Company 
provides intercity and 
interstate bus travel , , .. , . ... .. , , . .800-444-2877 

Harrisburg International Airport CHIA) ,888-442-5387 

Harrisburg Downtown Improvement District 
Authority Trolley 
enjoy free rides throughout 
Center City Harrisburg . ... , ... , .. , . . . .737-3958 

Distance in Miles to: 
Baltimore .. . , . . . , .. . , . , , .. , , . . . , ... .. ... .81 
New York City . ... .. , .. , . .. , . ... , . , . , , . , , .169 
Philadelphia ,, , ., , , .. . , . , .. ,, .. . , ... , .. . ,101 
Pittsburgh . , .. .. . . . , . .. . .... . . . , . .. . ... ..202 
Washington DC . . , .. . . .. .. ... . ........... l 06 

Police IFire IMedical 
Emergencies ... . ... . .. . , ... . . . . .. .......91 1 

Polson Control . ... .. .............800-521-6110 

Local Hospitals
Harrisburg Hospital ........ .. ....... . ..782-3131 
Holy Spirit Hospital ..... .. ... .. .. . . . ......763-2100 
Polyclinic Hospital .. . . .... . , . .. . . .782-. 
Community General 
Osteopathic Hospital . .... . ..652-3 

, 
· 

Seidel Hospital .. .. .. . .. ... . ... . .. ... . . ..782-3131 

Visitor Services 
Commonwealth Information Ctr .....800-932-0784 

Interstate Road Conditions .........888-783-6783 

Federal Express . ....... .... ... .. .800-463-3339 

U.S. Postal Service (Information) . . .. .. .. .257-2100 

Visitor Information Center . .. .... . .... . .236-6272 



Totally FREE Checking 

No monthly service fees 
No per check charges 
No minimum balance 

Seven-Day 
Branch Banking 

M-W 7:30-6 
Th-F 7:30-8 
Saturday 8:00-5 
Sun~ 11:00-4 

~ 

America' s Best 
Online Banking 

Bank 24 hours a day 
at commercepc.com 

Midtown Cinema 
in the Reily Midtown Center 

250 Reily Street, Harrisburg, PA 
717.909.6566 

www.midtowncinema.com 

HARRISBURG l_ HELLO 
HARRISBURG DOWNTOWN IMPROVEMENT (ttjl, DISTRICT AUTHORITY 

www .harrisbu rghello.com 

Visit your nearest branch, connect to commercepc.com or call 1-888-937-0004. 

Commerce 
• Bank America"s Most Convenient Bank• 

Member FDIC Hours apply to Downtown location only. 52 

https://commercepc.com
www.midtowncinema.com
https://commercepc.com


Brood Street Market 
YMCA 
The Civic Club 
The Fire House 
Cafe Sol 
St. Monitz 
Penn State Downtown Center 
Perks ' n Bribes 
The l 0 th Muse 
Mulberry ,Lane 
Stock's on 2nd 
Cobalt Salon 
Fisaga 

. cott's Gri lle 
ava~lio's 
he Pum 

17 Art Association of Harrisburg 
18 5:0 1 Downtown 
19 Renn National Insurance 
20 Hilton Harrisburg & Towers 
2 1 Open Stage 
22 Strawberry Square 
23 Allfirst Bank 
24 Crowne Plaza 
25 State Farm Insurance 
26 Hmrisburg D.I.D.A. 

River Street Garage 
. Locust Street Garage. 
Walnut Street Garage 
Fifth Street Garage 
Chestnut Street Garage 

27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
41 
42 
43 
44 
45 
46 
47 
48 
49 
50 
51 
52 

6 
7 
8 
9 
1 

Harrisburg Magazine 
Pasiua le's Pizza 
Wal ers Art Framing 
Pennsylvania Place 
Pinnacle Health Systems 
Af;)palaohian Brewing Company 
me National Civi l War Museum 
Fort Hunter Mansion 
Mars Lounge 
The Neiman Group 
The Patriot-News 
YWCA 
U,S. Post Office 
Su·squehanna Art Museum 
Ecltse 
Tin er Box 
Commerce Bank 
W hitaker Genter 
Pep Grill 
Shops on 3rd 
Cragin's Brick Haus 
Tuesclax Club/2Parev 
Dr0;bonfly Club 
Zem ie's 
Cantone's Downtown 
Nom0 

Market Stuare Garage 
Dauphin. ty . . Parking Garage 
Locust Street Lot 
Valet Lot 
Forum Place 

53 
54 
55 
56 
57 

58 
59 
60 

1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 

Fitness Firm 
Reilly Theatre 
DoggieS~le 
Mangia ui 
Sammy's Authentic 
Italian Restaurant 
Bangkok Wok 
The Spot 
Troeg's Brewery 

Harrisbur~ School District Admin. 
Ben frank in School 
Historic Harrisburg Assoc. 
The State Museum of PA 
Capital Complex 
St. Ster.hen's School 
federal Bui lding 
City Government Center 
The Forum 
O ld City Hall Apartments 
Dauphin Cty. Gourtho_u~e . 
Dauphin County Admm1stralion 
333 Market Street, Dept. of EduG 
Transportation Center· Greyhound 
TrG1nsport0tion Center· Amtrak 
Penn State East Gate Center 
Executive House A6ts . 
Dauphin County Li rary 
Veter0n's Bui ld ing 
Kunkel Plaza 



lbl /lolBUCHART BASCO 
HORN,INC. ASSOCIATES 

HDIDA Bnformation 

The Harrisburg Downtowfl lmprovemenf District Authority has bee~ formed and 

organized in accordance with the "Mi:.micipolify, Actm 1945," for the IPUrpose of 

eri\hancing the friendliness, beal'Jtificatioril, safety, cleanliness, hospitality, and 
eting of Downtow.ni Harrisburg. 

is our intent to engage pr<Dpenly owl!lers, b1.,Jsinesses, terionits, arr1d other.• 
stakeholder.s to retain the economic aRd real estate viability ot the Downtown 

lmpr.ovemer:it District, area so that if com successfully comjDete as an atfmctive 

location in WRich to live, work, shop, wisit and enjoy the Glowntown district. 

The office for the Harrisburg Downtown lm1Provement District- Authority is locoted 
at 22 South 3rGl St. Harrisburg, Pennsylvania 11110. The l-'IDIOA office phone rn,1rnber 
is 717-236-97/62. 

HARRISBURG DOWNTOWN IMPROVEMENT DISTRICT AUTHORITYA 5 7 
www .harrisburghello .com 

https://Downtow.ni


' I 

Board Members. HDIDA I ' i Board Members. IHDDDA Oft 

The Honorable Mayor 
Stephen R. Reed 

Thomas C. Bell 
Allfirst Bank 
Treasurer 

Jeff Clay 
PSERS 

Russell C. Ford 
Harristown Development Corp. 

J. Alex Hartzler 
Web Clients 

James Lanza 
Pasquale's Pizza 

Christopher Markley 
PinnacleHealth System 

Geoffery McDowell 
Perno Notional Insurance 
Co-Chair 

Stanley, Mitchell 
Commonwealth of PA 

Maggie Ntonados 
Pep Grill 

John Rhodes 
Rhodes Development 
Chair 

Dan Robinson 
DCED 

Eddie L. Ruth 
Eddie's Me1,1 's Shop 

Mark Stewart 
Wolf, Block & Schorr 
Mayor's Alternate 

Donald Walker Jr. 
Walker's Art & Framing 
Secretary 

Fredrick A. Clark 
Executi\'le Directm 

• 
The Honorable Mayor 
Stephen R. Reed 

Mark Stewart 
Wolf, Block 81. Schorr 

.Mitchell 
onwealth of PA 

Andrew Samuel 
Waypoint Bank 

Larry Means 
Property Management Inc. 

Thomas Flynn 
The li'lynn Group 

Ron Kamionka 
Eclipse Nightclub 

William Kaldas 
The Spo~ 

Jehn Brinjac 
Brlnjac li:ngineering 

Richard Friedman 
Friedman & King. ~C. 

David Disney, Esq. 
McNees. Wallace 
& Nurick LLC 

Carol Lopus 
St. Stephen· s 
Episcopal School 

Steve Weinstock ..Stock's om 2nd 

Dan Robinson 
DCED 

Rory Ritrievi 
Commerce Bank 

Fredrick A. Clark 
Executive Director 

58 HARRISBURG DOWNTOWN IMPROVEMENT ADISTRICT AUTHORITY HARRISBURG DOWNTOWN IMPROVEMENT ADISTRICT AUTHORITY 59 
www .harrisburghello .com www •harrisburghello .com 
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