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Dear Directors; 

Please accept this submission for the 2003 Rudy Bruner Award for Urban 
Excellence on behalf of the Renaissance Center. The Renaissance Center is a 
development of the Renaissance Cooperative, a joint venture of the Neighborhood 
Recovery and MacGregor Area community development corporations. Included 
herein is a binder containing the information requested by your application. 

Ifwe can answer any further questions regarding this project, our organization or 
our community, please do not hesitate to contact me. 

Sincerely, 

Paul D. Charles 
Executive Director 

Enclosure 

5445 Almeda Rd. Suite #505 Houston, TX 77004 
713-520-5232 (office) 713-520-5266 (facsimile) 
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PROJECT DATA 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate page, 
each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area provided 
on the original form. 

e,rn ms. 
Pro·ect Use 

Pro·ect Size I ol> oc,u Total Develo ment Cost 

Annual Operating Budget (if appropriate) 

Date Initiated S, f, /17) {,u In 

J ,,._Pro·ect Com letion Date if a ro riate 

Attach, if you wish, a list of relevant project dates 

Application submitted by: 

Name Fbl-<-1 D. C!ha..,..1.ts Title 

Organization 

City/State/Zip ~~ I ( )G 7700+-

Telephone ( 71? ) S2-o 5'2..32, 

Weekend Contact Number (for notification): '6:, )_ 'f"I ~ S 'f 8~ 

Key Participants (Attach an additional sheet if needed) 

Organization Key Participant Telephone/e-mail 

Public A encies 

Architect/Desi ner 

Develo er 

Professional Consultant 

Communit Grou 

Other 

Please indicate how you learned of the Rudy Bruner Award for Urban Excellence. (Check all that apply). 

_ Direct Mailing _ Magazine Advertisement X.Previous RBA entrant _ Other (please specify) 
.X Professional Newsletter Previous Selection Committee member 

Organization _ Magazine Calendar 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, and to 
post on the Bruner F undation web sites, the materials submitted. The applicant warrants that the applicant has full power and authority 
to submit the 1c 11 n and ~;tl!i~l'(}J/naterial and to grant these rights and permissions. 
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PROJECT DATA 
Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate page, 
each answer must be precede by the questions to which it responds, and the length of each answer should be limited to the area provided on 
the original form. 

Proiect Name Renaissance Center Location Houston, TX 

Owner The Renaissance Cooperative, a joint venture of the Neighborhood Recovery and MacGregor 
Area Community Development Corporations 

Project Use(s) Grocery Anchored commercial retail shopping Center 

Project Size 100,000 gross square footage Total Development Cost $5,238,889 

Annual Operating Budget (if appropriate): $1,050,000 

Date Initiated: September l 995(acquisition) Percent Completed by December I. 2002: 100% 

Project Completion Date (if appropriate): July 1997 (construction) September 2002 (refinance) 

Attach. if you wish, a list of relevant project dates 

Application submitted by: 

Name Paul D. Charles Title: Executive Director 

Organization The Renaissance Cooperative, a joint venture of the Neighborhood Recovery and MacGregor 
Area Community Development Corporations 

Address 5445 Almeda Road, Suite 505 City/State/ZIP Houston. TX 77004 

Telephone ( 713) 520-5232 Fax (713 ) 520-5266 

E-mail nrcdc@sbcglobal.net Weekend Contact Number (for notification): 832-498-5485 

Key Participants (Attach an additional sheet ifneeded) 
Organization Key Participant Telephone/e-mail 
Public Agencies Department of Housing and Community Development 713-868-8300 

Ms. Daisy Stiner, Director 

Architec/Designer Willie C. Jordan. Architect 713-680-0080 
Developer The Renaissance Cooperative 713-520-5232 
Professional Consultant 
Community Group Third Ward Redevelopment Council 713-523-3233 
Other OST/Almeda Corridors Redevelopment Authority 713-522-5154 

Please indicate how you learned ofthe Rudy Bruner Award for Urban Excellence. (Check all that apply). 
_Direct Mailing _Magazine Advertisement _X_Previous RBA entrant 
_X_Professional _Newsletter _Previous Selection Committee member 

Organization _Magazine Calendar _Other (please specify) _________ 

The undersigned grants the Bruner Foundation pennission to use, reproduce, or make available for reproduction or use by others, and to post on the Bruner 
Foundation websites, the materials submitted. The applicant warrants that the applicant has full power and authority to submit the application and all attached::::::~~:~··a~~ 
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ABSTRACT 
Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate page, 
each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area provided 
on the original form. 

Pro·ect Name 

Address Cit /State/ZIP 

1. Give a brief overview of the project, including major project goals. 

2. Why does the project merit the Rudy Bruner Award for Urban Excellence? (You may wish to consider such factors as: effect on the 
urban environment;_ innovative or unique approaches to any aspect of project development; new and creative approaches to urban 
issues; design quality.) 
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ABSTRACT 

Please answer questions in space provided. Applicants should feel free to use photocopies ofthe application forms ifneeded. If possible, 
answers to all questions should be typed or written directly on the fonns. If the forms are not used and answers are typed on a separate page, 
each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area provided on 
the original form. 

Project Name The Renaissance Center 

Address 6102 Scott Street City/State/ZIP Houston, TX 77004 

I. Give a brief overview of the project, including major project goals. 

The Renaissance Center is a 100,000 square foot grocery anchored conunercial retail shopping center. The project included 
acquisition, substantial rehab, and new construction on a 9.6 acre site. The prior uses of the site included a precursor to today's 
hypermarket (Shopper's Fair- early 1950's), a roller skating rink, a Zydeco dance club and professional office space. 

The Center, located in southeast Houston, at the intersection of Old Spanish Trail (historic US Hwy 90) and Scott Street was 
planned as a catalyst for development ( conunercial and residential) and economic investment in the greater Third Ward in 
southeast Houston. We had also hoped that the Center would represent a place of social and conununity interaction. The 
Center provides grocery and retail shopping opportunities to a trade area consisting of about 140,000 residents, and is the only 
full service grocery store operating in the trade area. The tenants of the Center include national credit tenants as well as 
entrepreneurial retailers from the conununity. 

The Renaissance Center is unique in that it is owned by the "residents" of the neighborhood- the two not-for-profit 
organizations having their basis and administration in residents of the conununity. The conununity (its residents and other 
stakeholders) participated in all stages of the planning and development process. The project also provided contractual 
opportunities for a number of vendors throughout the conununity. The project achieved 80% minority owned business 
participation in the total project. 

The Center houses about 375 full and part-time job positions. A significant number of those jobs being held by people in the 
neighborhood. The economic impact of the Center is conservatively estimated at about $30 million annually. 

Since undertaking the Center, additional economic investment has conunenced. Approximately 30,000 square feet of 
conunercial retail development has been proposed or conunenced. New fast food restaurant's have been opened or planned. 
And, approximately 500 multi-family and single family residential units have been planned or started. 

2. Why does the project merit the Rudy Broner Award for Urban Excellence? ("lou may wish to consider such factors as: effect on 
the urban environment; innovative or unique approaches to any aspect of project development; new and creative approaches to urban issues; 
design quality.) 

The Renaissance Center is urban development/ redevelopment created by local residents to address concerns and issues that 
they themselves have recognized. The Renaissance Cooperative chose as its logo the mythological Phoenix rising from the 
ashes; and the Center is the result of a conununity choosing to be empowered and their investment of an incredible amount of 
time and energy. These conununity residents make up the administration of the Renaissance Cooperative, a joint venture of 
two conununity based not-for-profit development organizations. 

The Center represents excellence in the sense of rallying a conununity to solve a critical social issue, by bringing to that 
conununity jobs, economic investment, and grocery shopping opportunities. The Center represents urban place in its 9.6 acre 
site at one of the busiest intersections southeast of the downtown area. Rehabilitation ofan older structure, new construction, 
as well as the addition oflandscaping and the blending of social interaction contribute to a rich urban experience. 

The Renaissance Center is also a true example of how partnership can be forged from a variety of relationships. There are so 
many stories that can be told about experiences which show just how much the Center's development impacted the people in 
this conununity, and thereby merits the Rudy Bruner Award for Urban Excellence. There's Mrs. Rose, who to this day still 
calls congratulating us for improving the landscape around her house; and then there are the 5 retirees who drove and parked 
their trucks at the site, everyday during the construction. They were driven by the excitement of new construction and 
improvements coming into their neighborhood. 
The Renaissance Center 
2003 Rudy Bruner Award for Urban Excellence 
The Renaissance Cooperative 
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American cities embody our nation's greatest 
triumphs and most daunting challenges. At 
their best they showcase the rich diversity, 
cultural achievement, and democratic values 
that characterize the American spirit. At their 
worst they reflect our country's most persistent 
social ills- economic disparity, hopelessness, 
neglect and abandonment. Yet there are those 
places that are developed with such vision and 
imagination that they transform urban problems 
into creative solutions. The Rudy Bruner Award 
for Urban Excellence (RBA) seeks to discover 
those special places and to celebrate and 
publicize their achievements. 

Excellence exists in every city. It can be 
found in downtowns, neighborhoods, and 
parks. The Rudy Bruner Award searches for 
urban places that embody excellence, and 
celebrates their contribution to the richness and 
diversity of the urban experience. These places 
often transcend the boundaries between 
architecture, urban design, and planning. They 
are born through processes of transformation -
the renewal of something old, or the creation of 
something new that resonates in the history of 
community life. 

The Rudy Bruner Award considers form only 
one aspect of urban excellence. An excellent 
urban place involves the interplay of process, 
place and values. Processes may be inclusive, 
innovative or participatory. Places may be 
grandiose or modest, new or historic, but they 
must be well designed. Values guide the 
inevitable trade-offs involved in bringing a 
project to life. The Award seeks to illuminate 
the complex process of urban placemaking, so 
that it may be strengthened to better reflect the 
balance between form and use; opportunity 
and cost; preservation and change. 

Eligibility/Who May Apply 
• The project must be a real place, not just a 

plan or a program. Since site visits are 
integral to the award process, the project 
must have been in operation for a sufficient 
amount of time to demonstrate success. 

• The project must be located in the contigu
ous 48 states. It is not feasible to conduct 
site visits at international locations. 

• There are no distinct categories. Projects 
may include any type of place which makes 
a positive contribution to the urban 
environment. 

• Urban environment is broadly defined to 
include cities, towns, or villages; a neigh
borhood within a city; an urban county; or 
an officially recognized region made up of 
two or more cities. 

• Applications may be initiated by any person 
who has been involved in the planning, 
development or operation of a project. 

Previous applicants may re-apply. 

Notice: 
'P~~je"~t~-;fro'ri, th~:city··of BOston, Massa

dill_s_'i~tt(at''e.lloi'.eligible for the 2003 
AWar(~Y.C1e·;dt.Je:to the participation of 
Miy_of'.M~ni_flo _on the_Selection Commit
tee.,_We''W'el_COrrie·-BostOn projects in future 
years:_~;"..,_.-,•,- • 

PrOje_cts re~eiving funds from the City of 
Chitag0-~re n0t eJigible due to the partici
pation of Commissioner Berg. 

Completing the Application 
The application is designed to give each 

project the opportunity to state its story in its 
own words, and to elicit multiple perspectives 
on project development. 

Applicants are urged to concentrate their 
efforts on providing a clear description of their 
projects and responsive answers to the ques
tions on the application forms. Expensive pre
sentations are discouraged. Although visual 
representations of the project such as drawings, 
photographs, plans, and maps are helpful, 
judgments will be based upon the quality of the 
project, rather than on the elaborateness of the 
presentation. 

Prizes and Presentation 

The Rudy Bruner Award for Urban Excel
lence is given to five winning projects in each 
biennial award cycle. 

• One Gold Medal Winner receives$50,000. 

• Four Silver Medal Winners are awarded 
$10,000 each. 

• The winning project may use prize 
money in any way that benefits the project. 

All winners are promoted by the Bruner 
Foundation and are included in books 
that are published by the Foundation. 

• All finalists will be featured in award cere
monies, and in a media outreach effort. 

2001 Winners 

Gold Medal: 
The Village of Arts and Humanities, 

Philadelphia, PA 

Silver Medals: 
Lower East Side Tenement Museum, 

New York, NY 

New Jersey Performing Arts Center, 
Newark, NJ 

South Platte River Greenway, 
Denver, CO 

Swan's Markelplace, Oakland, CA 

2003 Selection Committee 
Alicia Mazur Berg, Commissioner, Dept. of 
City Planning and Development, Chicago, IL 

Kofi S. Bonner, Executive VP, Business 
Operations & Chief Adminislrative Officer, 
Cleveland Browns, Berea, OH 

Gary Hack, Dean, Graduate School of Fine 
Arts, University of Pennsylvania, 
Philadelphia, PA 

Thomas M. Menino, Mayor, Boston, MA 

Maurice Lim Miller, Director, Family Indepen
dence Initiative, Oakland, CA 

Gail L. Thompson, Director, Performing Arts 
Center of Greater Miami, FL 

Perspective Sheets 

Perspective sheets are provided to assist 
people who were involved in the project in de
scribing their personal or organizational point 
of view. It is important that as many people as 
appropriate from the following categories com
plete perspective sheets, and a minimum of 4 
sheets is required as part of the application. If 
it is not possible or appropriate to submit 4 
sheets, please explain why not. Applicants may 
use their discretion to identify which categories 
are most pertinent to the project: 

• Community Representative perspective; 

• Public Agency perspective (from local, 
state or federal government agencies); 

• Developer perspective; 

• Professional Consultant perspective; 

• Architect or Designer perspective; 

• Other perspective (which might not fit 
above categories). 

Please obtain as wide an array of pers
pectives as possible. More than one "Other" 
perspective may be submitted if appropriate. 
Use the perspective sheet marked "Other'' for 
people who do not fit into the categories pro
vided or for a unique point of view that will 
enhance your submission. The completed 
perspective sheets must be included in the 
application package. 

Applicants should feel free to use photo
copies of the application forms if needed. If 
possible, answers to all questions should be 
typed directly on the forms. If the forms are not 
used and answers are typed on a separate page, 
each answer must be preceded by the question 
to which it responds. The length of each 
answer should be limited to the area provided 
on the original form. 

All information in the application should 
be placed in an 8-1/2" X 11" 3-ring binder. To 
assist the Selection Committee in reviewing the 
submissions, arrange the pages of the appli
cation and supplementary materials in the 
order indicated above. Please include one 
additional copy of Abstract, Project Data, and 
an image to be photocopied and sent to the 
Selection Committee for review. 

Key Dates 
Submissions must be received at the Found
ation no later than Monday, December 16, 
2002. 

• Five finalists will be notified by January 15, 
2003. 
Site visits to finalists will take place in 
January, February and March, 2003. 

• The Gold and Silver Medal Winners will be 
selected and notified in May, 2003. 

• Presentations of the Rudy Bruner Award for 
Urban Excellence will be made in May and 
June of 2003. 



PROJECT DESCRIPTION 
Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate page, 
each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area provided 
on the original form. 

1. How has the project impacted the local community? 

2. Describe the underlying values of the project. What, if any, signifcant trade-offs were required to implement the project? 



PROJECT DESCRIPTION (CONT'D) 

3. Describe the key elements of the development process, including community participation where appropriate. 

4. Describe the financing of the project. Please include all funding sources and square foot costs where applicable. 

5. Is the project unique and/or does it address significant urban issues? Is the model adaptable to other urban settings? 
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PROJECT DESCRIPTION 

Please a,1swer questions ;,, pace provided. Applicants should feel free to use photocopies of the application forms ifneeded. If possible, 
answers to all questions should be typed or written directly on th.e fonns. If the forms are not used and answers are typed on a separate page, 
each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area provided on 
the original form. 

I. How has the project impacted the local community? 

The project is located at the intersection ofScott Street and Old Spanish Trail, one of the busiest intersection in Southeast 
Houston. The population of the trade area measures approximately 140,000 persons. Even with the elevated traffic counts and 
demographics, there had been no financial or business investment in the area. Deferred maintenance and flight were the name 
of the game in the area. 

The project took a blighted comer, with some boarded up spaces, and brought in economic investment and revitalization. The 
new construction and substantial rehab of the site have created a communal focal point and gathering place for the community. 

The Renaissance Center has brought to this community grocery shopping opportunities that were not available prior to its 
development. For grocery shopping, most of these people would travel significant distances to buy groceries. Many of the 
others would shop at a variety of convenience stores, which ultimately resulted in their spending considerably more on 
groceries. 

The Center is the home to 375 full- and part-time job positions. At least 60% of these are new positions created by the tenants 
at this location, and paying above the minimum wage. A number of the employers also setup hiring centers in the 
neighborhood and recruited from the immediate community. 

The Center bas catalyzed new economic investment, reversing a long term practice of flight and blight. This investment has 
spread and is now visible in residential and commercial areas surrounding the Center. New housing construction, commercial 
construction, as well as home repair and rehabilitation is evident nearby. New landscaping is also obvious to drivers in the 
neighborhood. Some estimate between $20-$40 million in new investment in the area around the center. 

The estimated economic impact of the Center is approximately $30,000,000 annually-· a significant return on investment for 
the community, city and state. 

The psychological impact on a community is only partially measurable in terms of financial dollars and cents, but is evident in 
terms of the community pride exhibited in the residents, shoppers and retailers. People now identify the neighborhood in terms 
of the Center("... you know, where the HEB center is ... ") as opposed to the intersection of .... 

2. Describe the underlying values of the project. What, if any, significant trade-offs were required to implement the project? 

At the core of the mission of the developer were these underlying values: 

• Provide grocery and retail shopping opportunities within the community; 
• Provide employment opportunities for the residents of the neighborhood; 
• Catalyze economic investment in the area; 
• Rally the community to address issues and concerns ofthe community; 
• Local control of large scale development within the community insuring responsiveness to the community; 
• Provide an opportunity for minority contractors to participate in the construction activities; 
• Creating and utilizing partnerships; 

These were the significant trade-offs required for implementation: 

• During planning the developer/ owners wanted a large sized grocery store, but the lease with the grocery company dictated a much 
smaller store (about half the desired size). After operating the store, and the success of the store, the grocer increased the size of 
the store by about 35% to accommodate the business volume; 

• We opted to forego an investment partner on the basis of some business tenns, their cost of their capital, and control- "all money 
isn't good money;" 

The Renaissance Center 
2003 Rudy Bruner Award for Urban Excellence 
The Renaissance Cooperative 



Project Description (cont'd) 

3. Describe the key elements ofthe development process, including community participation where appropriate. 

The Renaissance Center has as its roots the community residents coming together to discuss and plan for the revitalization of 
their neighborhood. Over the course ofa number of years the residents met with local grocery companies in an effort to 
attract a grocery store to the neighborhood, but unsuccessfully. Then enters the community development corporations and the 
process became formalized. 

The Cooperative then assembled the development team and the financing teams and began working on concepts that would be 
pitched to the retail and financial communities. At the same time, a market study was commissioned, and was conducted (pro 
bone) by a Houston based shopping center developer - Weingarten Realty Investors ( our developer advisor). 

We assembled a design/ build team consisting of the architect, contractor, construction manager, developer, and developer 
advisor to develop concepts for the Center. When the concepts were completed, we brought in the leasing brokers who then 
began marketing the site to prospective tenants. When the grocer was signed to a long term lease, the bank released funds for 
acquisition and design. The initial stage was demolition and construction of the grocery store. The next stage included the 
rehabilitation of the existing building into retail space and the construction ofa pad site building. The retail store openings 
trailed the grocery store opening by approximately six months. Total project schedule from acquisition to construction 
completion was about 20 months. 

4. Describe the financing of the project. Please include all funding sources and square foot costs where applicable. 

Lenders 
Local Initiative Sunnort Cornoration 
Local Initiative Sunnort Corporation 
Chase Bank ofTexas 
Houston Small Business Develooment Center (Sec. I 08) 
Citv ofHouston 
JP Morgan Bank 

First Capital Bank 

Loans 
$ 50,000 
$ 30,000 
$1,328,000 
$1,050,000 
$ 350,000 
$3,238,883 

$4,900,000 

Terms 
Recoverable erant, 0%, 3 vear term 
Predevelopment Grant 
Acauisition loan 
7%, 20 vear amortizing 
0%, IO year performance based loan 
Construction I Permanent 
Conventional mort~a~e 
Conventional mort1rne:e, refinance 

5. Is the project unique and/or does it address significant urban issues? Is the model adaptable to other urban settings? 

This project is defmitely unique, particularly in this region. At the time of development, it's ownership structure was certainly 
unique in this market -- two community development corporations joint venturing to develop and own a commercial retail 
center housing a significant grocery store. But the structure created a much stronger community presence to accomplish the 
goal of overcoming significant issues - economic flight, joblessness, no grocery shopping opportunities, and blight. 

While there are some unique qualities to the creation of this project, the conditions leading to the necessity for the project exist 
in many communities across the country. This is certainly a model adaptable to other urban settings. Also, certain conditions 
in other areas may enable this kind of development to be done with access to greater resources than were available to us. This 
project is certain proof that a community can be empowered to resolve its social and economic issues. 

The Renaissance Center 
2003 Rudy Bruner Award for Urban Excellence 
The Renaissance Cooperative 
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COMMUNITY REPRESENTATIVE PERSPECTIVE 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. Ifpossible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate page, 
each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area provided on 
the original form. 

This sheet is to be filled out by someone who was involved, or represents an organization that was involved, in helping the project respond to 
neighborhood issues. 

Name Kent Hadnot Title Executive Director 

Organization Third Ward Redevelopment Council Telephone /713) 523-3233 

Address 5445 Almeda Suite 503 City/State/ZIP Houston, Texas 77004 

Fax /713) 523-4489 E-mail kcnthadnot@hotmail.com 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for any 
purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and authority to submit the application 
and all attached mate~als ah~ogran~ t~e rights and pennissions. 

l J \ ,.. ,
Si nature ~- \ .... · 

1. How did you, or the organization you represent, become involved in this project? What role did you play? 

The Third Ward Redevelop1,1ent Council (TWRC) is a non-profit planning and coordination entity working with 
major stakeholders, businesses, civic clubs, and developers in the revitalization of the Third Ward neighborhood. The 
Council, through its membership, conducted visioning sessions with all of the community stakeholders to develop the 
Greater Third Ward Community Plan, The Plan's purpose was to direct the development and redevelopment activities 
that would occur within the service area, The plan identified the Old Spanish Trail and Scott Street as corridors for 
commercial development. 

TWRC became involved with the project as a strong advocate for this project as it had recognized through a series of 
community meetings that the neighborhood was under-served by major retailers and supermarkets, 

Also, a number of the founders of the TWRC are involved in the management of the Renaissance Cooperative. 

2. From the community ('s) point of view, what were the major issues concerning this project? 

The major issues concerning this project were the perceptions held of the neighborhood by the private investment 
community. Years of flight, chronic disinvestment, and physical dilapidation ofsmaller retail centers in close 
proximity to the Renaissance Center gave off signals that a major grocery chain would not succeed in the community. 
TWRC, worked closely with the Renaissance Cooperative in helping to illustrate the true market dynamics and the 
high levels of retail leakage prevalent in the community. 

3. What trade-offs and compromises were required during the development of the project? How did your organization participate in 
making them? 

TWRC was not involved in this aspect of the project. 

The Renaissance Center 
2003 Rudy Bruner Award for Urban Excellence 
The Renaissance Cooperative 

mailto:kcnthadnot@hotmail.com


C 
COMMUNITY REPRESENTATIVE PERSPECTIVE (cont'd) 

4. Has this project made the community a better place to live or work? If so, how? 

The Renaissance Center has no doubt impacted the long-term viability of the Third Ward neighborhood, as well as 
several adjacent communities within its tertiary trade area. The center has created a plethora ofjobs, and brought in a 
grocery store that is far superior to what residents had in the past. In our work to revitalize the community and attract 
new developers and investments, many have cited the success of the Renaissance Center as a reason to build new 
housing and smaller retail outlets in the community. In essence, the center has been the catalyst for over $20,000,000 
in new public and private investment within just an eight-block radius form the HEB store. 

5. Would you change anything about this project or the development process you went through? 

There is nothing I would change about this project as it truly represented a holistic approach to community 
redevelopment. 

The Renaissance Center 
2003 Rudy Bruner Award for Urban Excellence 
The Renaissance Cooperative 



PUBLIC AGENCY PERSPECTIVE 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or w ritten directly on the forms. If the forms are not used and answers are typed on a separate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original form. 

This sheet is to be filled out by staff representative(s) of public agency(ies) who were directly involved in the financing, design review, or 
public approvals that affected this project. 

Douglas Mcl(jnna Deputy Director 
Name Title 

City ofHouston-Housing & Community Devel~8Rbne 713.865.41 l3 Organization 

Address 601 Sawyer; 41h floor City/State/ZIP Houston, TX 77007 

Fax ( 713.865.4113 E-mail doug.mckinna@cityofbouston.net 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for any 
purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and authority to submit the 
application and II attached aterials and lo grant these rights and permissions. 

,!!
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1. What role did your agency play in the development of this project? Describe any requirements made of this project by your agency 
(e.g., zoning, public participation, public benefits, impact statements). 

2. How was this project intended to benefit your ci ty? What trade-offs and compromises were required to implement the project? How 
did your agency participate in making them? 

mailto:doug.mckinna@cityofbouston.net
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1. What role did your agency play iu the development of this project? Describe 
auy requirements made of this project by your agency. 

The City ofHouston provided a 2nd lien (Chase Bank held the first lien) in the form of 
HUD funded Section 108, Economic Development Initiative (EDI) and Community 
Development Block Grant (CDBG) funds. 

The City ofHouston required that the Renaissance Center hire an experienced and 
proven property manager to manage tenant build-out and leases. 

In qualifying for the funding, the Renaissance Center had to meet an established HUD 
objective for Enhanced Enterprise Communities. The Center met the objective ofjob 
creation by creating over 300 jobs. 

2. How was this project intended to benefit your city? What trade-offs and 
compromises were required to implement the project? How did your agency 
participate iu making them? 

This project was intended to address a number of issues in the long neglected 
neighborhood in which it was placed. It provided a new grocery store so those 
residents in the nearby community would not have to travel unusually far distances in 
order to shop for food. It intended to create new jobs and replace a vacant and worn 
property with an economic anchor such as the HEB grocery store. 

3. Describe the project's impact on your community. Please be as specific as 
possible. 

The Renaissance Center has raised the standard of living for residents in the 
surrounding area. Many of the products and services now being offered there by 
national chains were scarcely represented before the Center opened. Residents can 
now rent a video from BlockBuster, buy a burger from McDonalds or open an 
account at a bank all within the block where the center sits. Areas with more per 
capita income tend to talce these conveniences for granted but the old 3rd Ward 
neighborhood surrounding the Renaissance Center truly appreciates them. 

4. Did this project result in new models of public/private partnerships? Are there 
aspects of this project that would be instructive to agencies like yours in other 
cities? 

What stands out about a project like the Renaissance Center is not any new type of 
methodology but the fact that there are not enough of them. There are many 
neighborhoods that are in desperate need of something simple like a grocery store, but 
there are far too few developers, like the Renaissance Cooperative, who see the 
opportunities hidden in these challenging undertakings and who have the resolve to 
do what it takes to make them happen. 



5. What do you consider to be the most and least successful aspects of this project? 

The most successful aspect of the Renaissance Center would have to be it's economic 
stimulus achieved throughjob creation and the attraction of similar economic 
investment in the area. 
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A.merica·n cities embody our nation's greatest 
triumphs and most daunting challenges. At 
their best they showcase the rich diversity, 
cultural achievement, and democratic values 
that characterize the American spirit At their· 
worst they reflect our country's most persistent 
social ills - economic disparity, hopelessness, 
neglect and abandonment. Yet there are those 
places that are developed with such vision and 
imagination that they transform urban problems 
into creative solutions. The Rudy Bruner Award 
for Urban Excellence (RBA) seeks to discover 
those special places and to celebrate and 
publicize their achievements. 

Excellence exists in every city. It can be 
found in downtowns, neighborhoods, and 
parks. The Rudy Bruner Award searches for 
urban places that embody excellence, and 
celebrates their contribution to the richness and 
diversity of the urban experience. These places 
often transcend the boundaries between 
architecture, urban design, and planning. They 
are born through processes of transformation -
the renewal of something old, or the creation of 
something new that resonates in the history of 
community life. 

The Rudy Bruner Award considers form only 
one aspect of urban excellence. An excellent 
urban place involves the interplay of process, 
place and values. Processes may be inclusive, 
innovative or participatory. Places may be 
grandiose or modest, new or historic, but they 
must be well designed. Values guide the 
inevitable trade-offs involved in bringing a 
project to life. The Award seeks to illuminate 
the complex process of urban placemaking, so 
that it may be strengthened to better reflect the 
balance between form and use; opportunity 
and cost; preservation and change. 

Eligibility/Who May Apply 
• The project must be a real place, not just a 

plan or a program. Since site visits are 
integral to the award process, the project 
must have been in operation for a sufficient 
amount of time to demonstrate success. 

• The project must be located in the contigu
ous 48 states. It is not feasible to conduct 
site visits at international locations. 

• There are no distinct categories. Projects 
may include any type of place which makes 
a positive contribution to the urban 
environment. 

• Urban environment is broadly defined to 
include cities, towns, or villages; a neigh
borhood within a city; an urban county; or 
an officially recognized region made up of 
two or more cities. 

• Applications may be initiated by any person 
who has been involved in the planning, 
development or operation of a project. 

Previous applicants may re-apply. 

Notice: 
:p·~:Jid_SJrCl·in: th-~_-City-of Boston, Massa

ch\.isett51.Jfe:rlot'eligible for the 2003 
AWa:i"d-c)'cle due:to the participation of 
May"or_ME!nin_o·oi:-i the Selection Commit
tee; We w~lcome Boston projects in future 
yea~s: 

P_rojects_receiving funds from the City of 
Chicag0,.li-e not eligible due to the partici
pation of Commissioner Berg. 

Completing the Application 
The application is designed to give each 

project the opportunity to state its story in its 
own words, and to elicit multiple perspectives 
on project development. 

Applicants are urged to concentrate their 
efforts on providing a clear description of their 
projects and responsive answers to the ques
tions on the application forms. Expensive pre~ 
sentations are discouraged. Although visual 
representations of the project such as drawings, 
photographs, plans, and maps are helpful, 
judgments will be based upon the quality of the 
project, rather than on the elaborateness of the 
presentation. 

Prizes and Presentation 

The Rudy Bruner Award for Urban Excel
lence is given to five winning projects in each 
biennial award cycle. 

• One Gold Medal Winner receives$50,000. 

• Four Silver Medal Winners are awarded 
$10,000 each. 

• The winning project may use prize 
money in any way that benefits the project. 

• All winners are promoted by the Bruner 
Foundation and are included in books 
that are published by the Foundation. 

• All finalists will be featured in award cere
monies, and in a media outreach effort. 

2001 Winners 

Gold Medal: 
The Village of Arts and Humanities, 

Philadelphia, PA 

Silver Medals: 
Lower East Side Tenement Museum, 

New York, NY 

New Jersey Performing Arts Center, 
Newark, NJ 

South Platte River Greenway, 
Denver, CO 

Swan's Marketplace, Oakland, CA 

2003 Selection Committee 

Alicia Mazur Berg, Commissioner, Dept. of 
City Planning and Development, Chicago, IL 

Kofi S. Bonner, Executive VP, Business 
Operations & Chief Administrative Officer, 
Cleveland Browns, Berea, OH 

Gary Hack, Dean, Graduate School of Fine 
Arts, University of Pennsylvania, 
Philadelphia, PA 

Thomas M. Menino, Mayor, Boston, MA 

Maurice Lim Miller, Director, Family Indepen
dence Initiative, Oakland, CA 

Gail L. Thompson, Director, Performing Arts 
Center of Greater Miami, Fl 

Perspective Sheets 
Perspective sheets are provided to assist 

people who were involved in the project in de
scribing their personal or organizational point 
of view. It is important that as many people as 
appropriate from the following categories com
plete perspective sheets, and a minimum of 4 
sheets is required as part of the application. If 
it is not possible or appropriate to submit 4 
sheets, please explain why not. Applicants may 
use their discretion to identify which categories 
are most pertinent to the project: 

• Community Representative perspective; 

• Public Agency perspective (from local, 
state or federal government agencies); 

• Developer perspective; 

• Professional Consultant perspective; 

• Architect or Designer perspective; 

• Other perspective (which might not fit 
above categories). 

Please obtain as wide an array of pers
pectives as possible. More than one "Other" 
perspective may be submitted if appropriate. 
Use the perspective sheet marked "Other" for 
people who do not fit into the categories pro
vided or for a unique point of view that will 
enhance your submission. The completed 
perspective sheets must be included in the 
application package. 

Applicants should feel free to use photo
copies of the application forms if needed. If 
possible, answers to all questions should be 
typed directly on the forms. If the forms are not 
used and answers are typed on a separate page, 
each answer must be preceded by the question 
to which it responds. The length of each 
answer should be limited to the area provided 
on the original form. 

All information in the application should 
be placed in an 8-1/2" X 11" 3-ring binder. To 
assist the Selection Committee in reviewing the 
submissions, arrange the pages of the appli
cation and supplementary materials in the 
order indicated above. Please include one 
additional copy of Abstract, Project Data, and 
an image to be photocopied and sent to the 
Selection Committee for review. 

Key Dates 
• Submissions must be received at the Found

ation no later than Monday, December 16, 
2002. 
Five finalists will be notified by January 15, 
2003. 
Site visits to finalists will take place in 
January, February and March, 2003. 

The Gold and Silver Medal Winners will be 
selected and notified in May, 2003. 
Presentations of the Rudy Bruner Award for 
Urban Exceffence will be made in May and 
June o/2003. 



DEVELOPER PERSPECTIVE 
Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original form. 

This sheet is to be filled out by the person who took primary responsibility for project financing or is a representative of the group which 

::~e (11,W l>, Ch -w(es Title 

Telephone ( 71?;; ) 5 2o 6 Z 3 Z. 

City/State/ZIP 

E-mail 

The undersigned gran s the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for any 
purpose whatsoever, he materials submitted. The applicant warrants that the applicant has full power and authority to submit the 
application and ched m · Is grant ese rights and permissions. 

Si nature 

1. What role did you or your organization play in the development of this project? Describe the scope of involvement. 

2. What trade-offs or compromises were required during the development of the project? 

3. How was the project financed? What, if any, innovative means of financing were used? 



DEVELOPER PERSPECTIVE (CONT'D) 

4. How did the economic impacts of this project on the community compare with or differ from other projects you have been 
involved in? 

5. What about this project would be instructive to other developers? 

6. What do you consider to be the most and least successful aspects of this project? 



DEVELOPER PERSPECTIVE 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms ifneeded. Ifpossible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate page, 
each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area provided on 
the original form. 

This sheet is to be filled out by the person who took primary responsibility for project financing or is a representative of the group which did. 

Name Paul D. Charles Title: Executive Director 
Organization: Neighborhood Recovery CDC Telephone (713) 520-5232 
Address: 5445 Almeda Road, Suite 505 City/State/Zip Houston, TX 77004 
Fax (713 )520-5266 E-mail mcdc@sbcglobal.net 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for any 
purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and authority to submit the application 
and all attached ·ats and to grant t ese rights and pennissions. 

Si ~ 
1. What role did you or your organization play in the development ofthis project? Describe the scope of involvement. 

The Renaissance Cooperative, a joint venture of the Neighborhood Recovery and MacGregor Area Community Development 
Corporations, served as developer/ owner of the Renaissance Center. As developer we assumed the responsibility of 
assembling the development team, including development advisor, technical professionals, construction contractor, leasing and 
financing. The Renaissance Cooperative provided property management services during construction and for a period 
following completion, at which point we acquired the services of the Vista Management Company as a fee based property 
manager. 

2. What trade~offs or compromises were required during the development ofthe project? 

Early in the life of the project, we had planned on attracting new restaurant opportunities to Houston. We had many successful 
meetings with restauranteurs from New York, California and Houston, who were looking for expansion opporttmities, and 
whose customer demographics matched the demographics of this community. The architect designed a facility that would 
house a restaurant, including an outdoor heavily landscaped patio for dining. But, when the expansion plans were impacted by 
some financial hiccups, we modified the facility and set out looking for another kind of tenant. 

The grocer decided during their design process that they would build a prototype facility that would increase through-put and 
efficiency, while maintaining the visibility and visitability that is indicative of grocery store design. Since the original 
completion of the grocery store, the grocer has experienced such overwhelming volume, the grocer has increased the size of the 
store by 35%. Within three months of opening the store, the location had become the #1 store in the chains 70-store Houston 
region, in 5 of the 6 categories that grocery stores measure success. 

3. How was the project financed? What, ifany, innovative means of financing were used? 

Site acquisition was accomplished utilizing a land acquisition loan. The site is located in a state empowerment zone and was 
included in the City of Houston's Empowerment Zone application. This designation allowed for some federal funding through 
Houston's Enhanced Enterprise Community designation and HUD' s Section I 08 Program. The City of Houston also provided 
HOME funds as a 3'' lien performance loan. These funds were used to take-out the acquisition loan. 

A local bank provided the construction loan, which converted to a permanent loan at completion. The lease terms with the 
Grocer required them to construct the grocery store, and we provided a tenant allowance that would reimburse them for their 
hard costs - giving the Cooperative ownership of the building. 

Recently, due to the lowering of interest rates, the Cooperative has completed a refinance of the debt on the Center. The new 
financing allowed for a 200 basis point lowering of the interest rate. Additionally, we were also able to reduce some of the 2'' 
lien debt all while lowering our monthly debt payments. 

The Renaissance Center 
2003 Rudy Bruner Award for Urban Excellence 
The Renaissance Cooperative 

mailto:mcdc@sbcglobal.net


DEVELOPER PERSPECTIVE (cont'd) 

4. How did the economic impacts of this project on the community compare with or differ from other projects you have been involved 
in? 

As community development corporations we are involved in a variety of different aspects of revitalization in this community. 
Our work includes affordable housing, education and training, commercial and retail development and financial literacy. The 
difference in the economic impact of the Center, as compared to our other efforts, reflects the risks and rewards of retail 
development and economic investment. The measured economic impact of this deal lies in the job creation, the financial 
investment, the goods and services available on-site, and the catalyst development occurring in the surrounding community. 
We are conservatively estimating the economic impact of the Center at approximately $30 million annually. 

A comparison of this economic impact ofthis retail development as compared to other retail development is difficult, due to 
the shortage of comparable retail development in the area. 

5. What about this project would be instructive to other developers? 

This project enables a developer to find additional success measures. Having a community involved, buying-in and involved in 
the process, while it may add time, the resultant benefit is tangible in increased sales, traffic, volume, loyalty and goodwill. I 
believe that the recognition of market potential - investing in underserved neighborhoods does provide investment 
opportunities. 

6. What do you consider to be the most and least successful aspects of this project? 

The most successful aspects would include: 

• Involving the community in the planning of the Center; 
• Successfully developing the Center and achieving significant (~80%) minority participation; 
• Job creation statistics-375 jobs on-site; 
• Residual investment catalyzed- some measure at between $20 - $40 million ofnew development surrounding the Center; 
• The design/ build construction concept helping to contain development costs; 
• The resultant impact on the community's spirit; 
• The redevelopment and rehabilitation of a once blighted site into a thriving example ofvitality; 

The ]east successful aspects: 

• Not being able to garner a local tax abatement. 

The Renaissance Center 
2003 Rudy Bruner Award for Urban Excellence 
The Renaissance Cooperative 
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American cities embody our nation's greatest 
triumphs and most daunting challenges. At 
their best they showcase the rich diversity, 
cultural achievement, and democratic values 
that characterize the American spirit. At their 
worst they reflect our country's most persistent 
social ills - economic disparity, hopelessness, 
neglect and abandonment. Yet there are those 
places that are developed with such vision and 
imagination that they transform urban problems 
into creative solutions. The Rudy Bruner Award 
for Urban Excellence (RBA) seeks to discover 
those special places and to celebrate and 
publicize their achievements. 

Excellence exists in every city. It can be 
found in downtowns, neighborhoods, and 
parks. The Rudy Bruner Award searches for 
urban places that embody excellence, and 
celebrates their contribution to the richness and 
diversity of the urban experience. These places 
often transcend the boundaries between 
architecture, urban design, and planning. They 
are born through processes of transformation -
the renewal of something old, or the creation of 
something new that resonates in the history of 
community life. 

The Rudy Bruner Award considers form only 
one aspect of urban excellence. An excellent 
urban place involves the interplay of process, 
place and values. Processes may be inclusive, 
innovative or participatory. Places may be 
grandiose or modest, new or historic, but they 
must be well designed. Values guide the 
inevitable trade-offs involved in bringing a 
project to life. The Award seeks to illuminate 
the complex process of urban placemaking, so 
that it may be strengthened to better reflect the 
balance between form and use; opportunity 
and cost; preservation and change. 

Eligibility/Who May Apply 
• The project must be a real place, not just a 

plan or a program. Since site visits are 
integral to the award process, the project 
must have been in operation for a sufficient 
amount of time to demonstrate success. 

• The project must be located in the contigu
ous 48 states. It is not feasible to conduct 
site visits at international locations. 

• There are no distinct categories. Projects 
may include any type of place which makes 
a positive contribution to the urban 
environment. 

Urban environment is broadly defined to 
include cities, towns, or villages; a neigh
borhood within a city; an urban county; or 
an officially recognized region made up of 
two or more. cities. 

• Applications may.be initiated by any person 
who has been involved in the planning, 
development or operation of a project. 

Previous applicants may re-apply. 

Notice: 
\j:,r~j€2!~-fr?m-~he City of Boston, Massa

ch~Sett_s~~re·not_"f!ligible for the 2003 
AWard·c)'de: _due to the participation of 
Ma)"or Menil1o on the Selection Commit
tee. ·we~welc0me B0ston projects in future 
years; 

Projects receiving funds from the City of 
Chicago are not eligible due to the partici
pation of Commissioner Berg. 

Completing the Application 
The application is designed to give each 

project the opportunity to state its story in its 
own words, and to elicit multiple perspectives 
on project development. 

Applicants are urged to concentrate their 
efforts on providing a clear description of their 
projects and responsive answers to the ques
tions on the application forms. Expensive pre
sentations are discouraged. Although visual 
representations of the project such as drawings, 
photographs, plans, and maps are helpful, 
judgments will be based upon the quality of the 
project, rather than on the elaborateness of the 
presentati?n. 

Prizes and Presentation 

The Rudy Bruner Award for Urban Excel
lence is given to five winning projects in each 
biennial award cycle. 

• One Gold Medal Winner re~eives $50,000. 

• Four Silver Medal-Wi'nners are awarded 
$10,000 each. 

• The winning project may use prize 
money in any way that benefits the project. 

All winners are promoted by the Bruner 
Foundation and are included in books 
that are published by the Foundation. 

All finalists will be featured in award cere
monies, and in a media outreach effort. 

2001 Winners 

Gold Medal: 
The Village of Arts and Humanities, 

Philadelphia, PA 

Silver Medals: 
Lower East Side Tenement Museum, 

New York, NY 

New Jersey Performing Arts Center, 
Newark, NJ 

South Platte River Greenway, 
Denver, CO 

Swan's Marketplace, Oakland, CA 

2003 Selection Committee 

Alicia Mazur Berg, Commissioner, Dept. of 
City Planning and Development, Chicago, IL 

Kofi S. Bonner, Executive VP, Business 
Operations & Chief Administrative Officer, 
Cleveland Browns, Berea, OH 

Gary Hack, Dean, Graduate School of Fine 
Arts, University of Pennsylvania, 
Philadelphia, PA 

Thomas M. Menino, Mayor, Boston, MA 

Maurice Lim Miller, Director, Family Indepen
dence Initiative, Oakland, CA 

Gail L. Thompson, Director, Performing Arts 
Center of Greater Miami, FL 

Perspective Sheets 
Perspective sheets are provided to assist 

people who were involved in the project in de
scribing their personal or organizational point 
of view. It is important that as many people as 
appropriate from the following categories com
plete perspective sheets, and a minimum of 4 
sheets is required as part of the application. If 
it is not possible or appropriate to submit 4 
sheets, please explain why not. Applicants may 
use their discretion to identify which categories 
are most pertinent to the project: 

• Community Representative perspective; 

• Public Agency perspective (from local, 
state or federal government agencies); 

• Developer perspective; 

• Professional Consultant perspective; 

• Architect or Designer perspective; 

• Other perspective (which might not fit 
above categories). 

Please obtain as wide an array of pers
pectives as possible. More than one "Other" 
perspective may be submitted if appropriate. 
Use the perspective sheet marked "Other" for 
people who do not fit into the categories pro
vided or for a unique point of view that will 
enhance your submission. The completed 
perspective sheets must be included in the 
application package. 

Applicants should feel free to use photo
copies of the application forms if needed. lf 
possible, answers to all questions should be 
typed directly on the forms. If the forms are not 
used and answers are typed on a separate page, 
each answer must be preceded by the question 
to which it responds. The length of each 
answer should be limited to the area provided 
on the original form. 

All information in the application should 
be placed in an 8-1/2" X 11" 3-ring binder. To 
assist the Selection Committee in reviewing the 
submissions, arrange the pages of the appli
cation and supplementary materials in the 
order indicated above. Please include one 
additional copy of Abstract, Project Data, and 
an image to be photocopied and sent to the 
Selection Committee for review. 

Key Dates 

• Submissions must be received at the Found
ation no later than Monday, December 16, 
2002. 
Five finalists will be notified by January 15, 
2003. 

• Site visits to finalists will take place in 
January, February and March, 2003. 

• The Gold and Silver Medal Winners will be 
selected and notified in May, 2003. 

• Presentations of the Rudy Bruner Award for 
Urban Excellence will be made in May and 
June of 2003. 



ARCHITECT OR DESIGNER PERSPECTIVE (CONT'D) 

3. Describe the major challenges of designing this project and any design trade-offs or compromises required to complete the project. 

4. Describe the way in which the project relates to its urban context. 

5. Describe the strengths and weaknesses of the project's design and architecture. 



ARCHITECT OR DESIGNER PERSPECTIVE 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original form. 

This sheet is to be filled out by a design professional who worked as a consultant on the project, providing design, planning, or other ser
vices. Co ies ma be given to other design professionals if desired. 

. Qf!& fua,CIF'.t'.:a:"4,Name 

Or anization Tele hone , I"& (i8Q,ooeo 
Address 11 ~o GAAMO' e1..va City/State/ZIP Hou,rc:N,~ ,,o54 
Fax (7( ~) "74J •q 3(o'I E-mail W.Jcll"dQn@espoA~\~~re,•COW'! 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for any 
purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and authority to submit the 
applicati ermissions. 

Si 

1. Describe the design concept of this project, including urban design considerations, choice of materials, scale, etc. 

2. Describe the most important social and programmatic functions of the design. 

mailto:w.lcl.-4on@eifOA~\~~M�COW'I


ARCHITECT OR DESIGNER PERSPECTIVE 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms ifneeded. If Possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate page, 
each answer must be preceded by the quest to which it responds, and the length ofeach answer should be limited to the area provided on the 
original form. 

This sheet is to be filled out by a design professional who worked as a consultant on the project, providing design, planning, or other services. 
Copies may be given to other design professionals if desired. 

Name Title 

Organization Telephone ( ) 

Address City/State/ZIP 

Fax E-mail 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for any 
purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and authority to submit the application 
and all attached materials and to grant these rights and permissions. 

Si nature 

I. Describe the design concept of this project, including urban design considerations, choice of materials, scale, etc. 

Since this project is a renovation project, the restoration concept had to be one to compete with all new shipping centers and to 
compliment the proposed new H.E.B. grocery store on the same site. Rather than follow the design of the H.E.B., the owners 
allowed the firm ESPA to set the design motif of repetitive squares, both recessed and projected, or all building fascias or 
"friezes". Colors were selected for the entire sit in order to present a harmonious curb appeal for the entire site. The concept 
allowed the architect to diminish the scale to a more 
human one. 

2. Describe the most important social and programmatic functions of the design. 

The most important social and programmatic functions of the Center design would be the methodology and priority of the 
project's functional and aesthetic focus. The Center utilized a plaza concept in it's design to enhance itself as a neighborhood/ 
community venue where patrons would feel comfortable utilizing a modem commercial center in an urban community. 

The use of exterior insulating fmishing system, "EIFS", was selected to add additional insulation as well as realization of 
economy of means, since minimum demolition was required. The exterior aesthetics through unification of all building 
elements suggest a more humane exterior for attracting more commercial patrons. This commercial development has been 
quite successful fmancially over the life of the restoration. The most important social and programmatic functions of the 
Renaissance Center design would be methodology and priority of the project's functional and aesthetic focus. The Renaissance 
Center project utilized a plaza concept to it's design and functionality to build on and to create a neighborhood/community 
venue where future patrons would feel comfortable utilizing a modem commercial center in an urban community. 

The Renaissance Center 
2003 Rudy Bruner Award for Urban Excellence 
The Renaissance Cooperative 



ARCHITECT OR DESIGNER PERSPECTIVE (cont'd) 

3. Describe the major challenges of designing this project and any design trade-offs or compromises required to 
Complete the project. 

The major challenge was to design a "fountainhead" or theme site for all additional buildings in the neighborhood to follow. 
The dome shape was used to signal this prominent element for the center. The initial dome was to be shimmering copper clad 
aluminum, but due to contractor errors and budget restrictions, the metal used was pre-painted and galvanized. 

Our desire to create the "fountainhead" or to make a bold design statement conflicted with budgetary constraints. The 
compromise/ trade-off was that the design concept was simplified and not too detailed. When looking at this project the 
elevation has a continuous flow through each building. This allows for the retail center to complement the surrounding area. 

Another challenge to the design of the center was how to incorporate low maintenance materials because crime and vandalism 
are contributing factors to community downturns. 

4. Describe the way in which the project relates to its urban context. 

The Renaissance Center takes advantage ofall contributing urban factors found in the Third Ward. One example would be the 
conveniently designed points of entry that take full advantage of the nearby transportation corridors. The orientation of each 
building comes together in one stately and conservatively modem presence that positively impacts the surrounding 
neighborhood. 

The site was one of abandonment - significantly deferred maintenance, blight, boarded up and empty spaces. Therefore, by 
resurrecting this "graveyard" site, we had to be very careful in establishing a profile example for the rest of the community to 
follow. Since this project started the "renaissance" or "rebirth", a chain reaction of other projects has followed the same 
general design theme of the Renaissance Center. 

5. Describe the strengths and weaknesses ofthe project's design and architecture. 

The strengths of the design was the unifying "square" in the border detail, that was consistent in all of the buildings' design. 
Some squares were perforations, some were depressions, and others were raised Also, the consistency of colors, design 
elements, and materials allow the uniformity of the elevations on each building to make a statement ofpresence and purpose. 

The weakness of the project was the fact that budget constraints limited the infusion of a variety ofluxury design elements, did 
not allow for the construction of an impervious parking surface, or renovation ofthe interior of an existing lease space. 

The Renaissance Center 
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American cities embody our nation's greatest 
triumphs and most daunting challenges. At 
their best they showcase the rich diversity, 
cultural achievement, and democratic values 
that characterize the American spirit. At their 
worst they reflect our country's most persistent 
social ills - economic disparity, hopelessness, 
neglect and abandonment. Yet there are those 
places that are developed with such vision and 
imagination that they transform urban problems 
into creative solutions. The Rudy Bruner Award 
for Urban Excellence (RBA) seeks to discover 
those special places and to celebrate and 
publicize their achievements. 

Excellence exists in every city. It can be 
found in downtowns, neighborhoods, and 
parks. The Rudy Bruner Award searches for 
urban places that embody excellence, and 
celebrates their contribution to the richness and 
diversity of the urban experience. These places 
often transcend the boundaries between 
architecture, urban design, and planning. They 
are born through processes of transformation -
the renewal of something old, or the creation of 
something new that resonates in the history of 
community life. 

The Rudy Bruner Award considers form only 
one aspect of urban excellence. An excellent 
urban place involves the interplay of process, 
place and values. Processes may be inclusive, 
innovative or participatory. Places may be 
grandiose or modest, new or historic, but they 
must be well designed. Values guide the 
inevitable trade-offs involved in bringing a 
project to life. The Award seeks to illuminate 
the complex process of urban placemaking, so 
that it may be strengthened to better reflect the 
balance between form and use; opportunity 
and cost; preservation and change. 

Eligibility/Who May Apply 
• The project must be a real place, not just a 

plan or a program. Since site visits are 
integral to the award process, the project 
must have been in operation for a sufficient 
amount of time to demonstrate success. 

• The project must be located in the contigu
ous 48 states. It is not feasible to conduct 
site visits at international locations. 

• There are no distinct categories. Projects 
may include any type of place which makes 
a positive contribution to the urban 
environment. 

• Urban environment is broadly defined to 
include cities, towns, or villages; a neigh
borhood within a city; an urban county; or 
an officially recognized region made up of 
two or more cities. 

• Applications may be initiated by any person 
who has been involved in the planning, 
development or operation of a project. 

• Previous applicants may re-apply. 

Notice: 
_· PrOjects-froirrthe City·of Boston, Massa• 

ch_li~~tts}ir'e llot'"eligible for the 2003 
Aw"ard cy'cle pue to the participation of 
fv.1,ayor _Menin_o-i;m the Selection Commit
tee_. We welcom~ Boston projects in future 
ye~rs. _< " · 

Project,s:_receivtng· funds froril the City of 
Chicag0-afe·nofeligible-due to 'the partici
pation of Commissioner Berg. 

Completing the Application 
The application is designed to give each 

project the Opportunity to state its story in its 
own words, and to elicit multiple perspectives 
on project development. 

Applicants are urged to concentrate their 
efforts on providing a clear description of their 

.projects and responsive answers to the ques
tions on the application forms. Expensive pre
sentations are discouraged. Although visual 
representations of the project such as drawings, 
photographs, plans, and maps are helpful, 
judgments will be based upon the quality of the 
project, rather than on the elaborateness of the 
presentation. 

Prizes and Presentation 

The Rudy Bruner Award for Urban Excel
lence is given to five winning projects in each 
biennial award cycle. 

• One Gold Medal Winner receives$50,000. 

• Four Silver Medal Winners are awarded 
$10,000 each. 

• The winning project may use prize 
money in any way that benefits the project. 

• All winners are promoted by the Bruner 
Foundation and are included in books 
that are published by the Foundation. 

All finalists will be featured in award cere
monies, and in a media outreach effort. 

2001 Winners 

Gold Medal: 
The Village of Arts and Humanities, 

Philadelphia, PA 

Silver Medals: 
Lower East Side Tenement Museum, 

New York, NY 

New Jersey Performing Arts Center, 
Newark, NJ 

South Platte River Greenway, 
Denver, CO 

Swan's Marketplace, Oakland, CA 

2003 Selection Committee 
Alicia Mazur Berg, Commissioner, Dept. of 
City Planning and Development, Chicago, IL 

Kofi S. Bonner, Executive VP, Business 
Operations & Chief Administrative Officer, 
Cleveland Browns, Berea, OH 

Gary Hack, Dean, Graduate School of Fine 
Arts, University of Pennsylvania, 
Philadelphia, PA 

Thomas M. Menino, Mayor, Boston, MA 

Maurice Lim Miller, Director, Family Indepen
dence Initiative, Oakland, CA 

Gail L. Thompson, Director, Performing Arts 
Center of Greater Miami, FL 

Perspective Sheets 
Perspective sheets are provided to assist 

people who were involved in the project in de
scribing their personal or organizational point 
of view. It is important that as many people as 
appropriate from the following categories com
plete perspective sheets, and a minimum of 4 
sheets is required as part of the application. If 
it is not possible or appropriate to submit 4 
sheets, please explain why not. Applicants may 
use their discretion to identify which categories 
are most pertinent to the project: 

• Community Representative perspective; 

• Public Agenc)' perspective (from local, 
state or federal government agencies); 

• Developer perspective; 

• Professional Consultant perspective; 

• Architect or Designer perspective; 

• Other perspective (which might not fit 
above categories). 

Please obtain as wide an array of pers
pectives as possible. More than one "Other" 
perspective may be submitted if appropriate. 
Use the perspective sheet marked "Other" for 
people who do not fit into the categories pro
vided or for a unique point of view that will 
enhance your submission. The completed 
perspective sheets must be included in the 
application package. 

Applicants should feel free to use photo
copies of the application forms if needed. If 
possible, answers to all questions should be 
typed directly on the forms. If the forms are not 
used and answers are typed on a separate page, 
each answer must be preceded by the question 
to which it responds. The length of each 
answer should be limited to the area provided 
on the original form. 

All information in the application should 
be placed in an 8-1/2" X 11" 3-ring binder. To 
assist the Selection Committee in reviewing the 
submissions, arrange the pages of the appli
cation and supplementary materials in the 
order indicated above. Please include one 
additional copy of Abstract, Project Data, and 
an image to be photocopied and sent to the 
Selection Committee for review. 

Key Dates 
• Submissions must be received at the Found

ation no later than Monday, December 16, 
2002. 

• Five finalists will be notified by January 15, 
2003. 

• Site visits to finalists will take place in 
January, February and March, 2003. 

The Gold and Silver Medal Winners will be 
selected and notified in May, 2003. 

• Presentations of the Rudy Bruner Award for 
Urban Excellence will be made in May and 
June of 2003. 



OTHER PERSPECTIVE 
Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided o~original form. 

Name - /~LA- &c--;r £<!..W,; C/6-" M~C 

Or anization 

City/State/ZIP j-/4 tfS'mAJ ff 'J"7JP0-f' 
I 

Fax ( 7/4) ,£,;J.,,j/(},S-- E-mail 

The undersigned grants the Bru Foundation permission to use, reproduce, or make available for reproduction or use by others, for any 
purpose whatsoever, the ma I s submitted. T applicant warrants that the applicant has full power and authority to submit the 
application and all a h ater" Is and t t these rights and permissions. 

Si natur 

1. What role did you play in the development of this project? 

2. Describe the impact that this project has had on the your community. Please be as specific as possible. 



OTHER PERSPECTIVE (CONT'D) 

3. What trade-offs and compromises were required during the development of the project? Did you participate in making them? 

\ 

4. What do you consider to be the the most and least successful aspects of this project? 



OTHER PERSPECTIVE 

Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms ifneeded. Ifpossible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate page, 
each answer must be preceded by the questions to which it responds, and the length of each answer should be limited to the area provided on 
the original form. 

Name: Theola Petteway Title: Executive Director 

Organization: OST/Almeda Corridors Redevelopment Authority Telephone (713) 522-5154 

Address: 5445 Almeda Road. Suite 502 City/State/ZIP: Houston. TX 77004 

Faxl'7l?,, /f'J-J- //0£ E-mail -Cl(?~ f ~ Su/hd/, IJef--
The undersigned grants the B Foundation permission to use, reproduce, or make available for reproduction or use by others, for any 
purpose whatsoever, t e · s submitted. pplicant warrants that the applicant has full power and authority to submit the application 
and all attached m r · i:i to gr t these r · ts nd pennissions. 

Si 

I. What role did you play in the development of this proje t? 

The Renaissance Center. located at the intersection of Old Spanish Trail and Scott Street is the epicenter of economic 
development in Tax Increment Reinvestment Zone (TIRZ) Number Seven, City ofHouston, TX (the Zone). The primary 
objective of the Zone, created by Houston City Council in May 1997 and amended in December 1998, is to provide a financing 
and management tool for alleviating blight. deteriorated site conditions and obsolete platting existing within the Zone. and to 
encourage the sound growth of commercial. indnstrial and residential development within the project area. Though at the time 
of the development of the Renaissance Center the Zone was not a developed entity, The Renaissance Cooperative was a key 
player in lobbying for the approval of the Zone. 

2. Describe the impact that this project has had on your community. Please be as specific as possible. 

The Tax Increment Reinvestment Zone has as its ongoing mission the encouragement of the development of commercial 
corridors. To that end. the Renaissance Center serves well as the benchmark standard for new developments in the face of 
urban decay and economic disinvestment. The existence ofthis commercial center has served to spur growth, attract financiers, 
and encourage innovative offerings from new, as well as established, commercial developers. By our estimation no less than 
$30 million to $40 million in new commercial, residential and mixed-use development projects have been catalyzed by the 
success ofthe Renaissance Center. 

The Renaissance Center 
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OTHER PERSPECTIVE {cont'd) 

3. What trade-offs and compromises were required during the development of the project? Did you panicipate in making them? 

The TIRZ and Authority were not yet formed at the time when the Center was developed. 

4. What do you consider to be the most and least succe.ssful aspects of this project? 

The HEB store located within the Renaissance Center is a great example of the project's success. The HEB store has proven to 
be among the most profitable in the Greater Houston Metropolitan Area. This fact has shown to all concerned the economic 
benefit of urban redevelopment. Additionally, there have been several significant positive impacts on the local community: 

• Catalyst for economic development and financial investment in the target area. 
• Economic growth in the City/County/State; 
• Bringing in new retail shopping opportunities; 
• Job creation within the tenant businesses; 
• Increase in the adjacent tax revenues and land valuations; 

The least successful aspect of this project is that it was not able to be constructed sooner! 

The Renaissance Center 
2003 Rudy Bruner Award for Urban Excellence 
The Renaissance Cooperative 
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