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PROJECT DATA 
Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate page, 
each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area provided 
on the original form. 

Project Name Church Street Marketplace location Burlington, Vermont 

Owner City of Burlington 

Project Use(s) Pedestrian Marketplace 

Project Size Four blocks Total Development Cost $3.7 million (improvements) 

Annual Operating Budget (if appropriate) $786,601 

Date Initiated 1981 (founding) 2003 (improvements) Percent Completed by December 1. 2008 60% 

Project Completion Date (if appropriate) December 2009 

Attach, if you wish, a list of relevant project dates 

Application submitted by: 

Name Ron Redmond Title Executive Director 

Organization Church Street Marketplace 

Address 2 Church Street Suite 2A City/State/Zip Burlington, VT 05401 

Telephone ( 802 ) 865-7254 Fax ( 802 ) 865-7252 

E-mail rredmond@verizon.net Weekend Contact Number (for notification): 802-238-5598 

Key Participants (Attach an additional sheet if needed) 

Organization Key Participant Telephone/e-mail 

Public Agencies David White (802) 865-7194 dewhite@ci.burlington.vt.us 

ArchitecVDesigner Terry Krinsky (802)-864-7843 terry@tkland.com 

Developer Penrose Jackson (802)-847-3445 Penrose:Jackson@vtmednet.org 

Professional Consultant Tom Dillon (802) 999-6175 tdillonconsulting@yahoo.com 

Community Group Tim Halvorson (802) 658-0278 khalv@msn.com 

other Patrick Robins (802) 658-9800 probins@symquest.com 

Please indicate how you learned of the Rudy Bruner Award for Urban Excellence. (Check all that apply). 
_Direct Mailing _Magazine Advertisement Previous RBA entrant _Other (please specify) 
·X Professional Newsletter Previous Selection Committee member 

Organization _Magazine Calendar X Online Notice 
Bruner/loeb Forum 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, and to 
post on the Bruner Foundation web sites, the materials submitted. The applicant warrants that the applicant has full power and authority to 
submit the application and all attached materials and to grant these rights and permissions. 

Si nature 



ABSTRACT 
Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate page, 
each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area provided 
on the original form. 

Project Name Church Street Marketplace 

Address 2 Church Street, Suite 2A City/State/ZIP Burlington, Vermont 05401 

1. Give a brief overview of the project, including major project goals. 

Constructed in 1981, the 1 ,600-foot Church Street Marketplace is a traffic-free pedestrian mall encompassing four 
blocks in downtown Burlington, Vermont, a place that has earned repeated distinctions as one of America's most 
livable cities since the Marketplace was established. The Marketplace abuts the Burlington Town Center, an indoor 
mall, and includes a mix of 200+ local and national retailers, 80+ restaurants and bars, cart vendors, and offices. More 
than 30 percent of Chittenden County's expenditures occur downtown. The Marketplace features nearly 150 
family-friendly street entertainers annually, and is a central location for city events and activities. Headed by the iconic 
1816 Unitarian Church, the street seamlessly mixes several stunning historic properties with tasteful modem infill 
buildings. Sculpture, fountains, trees and flowers, and elegant lighting provide ambiance; benches and locally-quanried 
boulders offer relaxation spots for young and old. A thriving community center, it serves as a friendly gathering place, 
a networking hub, a frequent location for television newscasts and political announcements, a space for non-profits to 
provide information, and a backdrop for a wide variety of holiday festivities. The Marketplace is four blocks from Lake 
Champlain, the U.S.'s sixth-largest freshwater lake and a major recreation area. Church Street Marketplace was the 
outgrowth of an Urban Renewal Project begun in Burlington in 1958 with the intention of developing the area between 
Church Street, then a typical thoroughfare, and the lake. The result of years of planning and redrafts by multiple town 
leaders, city groups, and the citizens of Burlington, the Marketplace was designed to anchor the east side of the 
redevelopment project by creating an auto-restricted mall. Originally, two blocks were cordoned off to traffic and 
bricked; two additional blocks, including the block containing Burlington's City Hall, were added in 1995 and 2003-04. 
Design on a pedestrian scale, community use, a compatible transit system, and an extensive management and 
maintenance program were the major project goals. These original goals remain central tenets as the Church Street 
Marketplace continues to grow and thrive as the city's heart and soul. 

2. Why does the project merit the Rudy Bruner Award for Urban Excellence? (You may wish to consider such factors as: effect on the 
urban environment; innovative or unique approaches to any aspect of project development; new and creative approaches to urban 
issues; design quality.) 

While recently-established projects may seem more obvious award candidates, Church Street Marketplace merits the 
Bruner Award precisely because it is a well-established success and a proven model of great urban design. First, the 
Marketplace exemplifies excellence in its stunning physical facility. Continuously-maintained architecture and 
amenities give the Marketplace beauty. A nine-member Commission is charged with improving and maintaining the 
Marketplace over time; a central office manages the Marketplace on a daily basis. Capitol and cosmetic upgrades are 
never-ending but must never interfere with business and pleasure. Small projects (moving trees, fixing surface 
defects) and large (adding an entire pedestrian block, reconstructing an alleyway) are accomplished in "bite-size 
chunks," keeping interruptions minimal and spreading budget expenditures out over time. Second, the Marketplace 
offers a diverse balance of goods and services, proving that big and small can co-exist in harmony. National anchor 
stores use ad dollars to bring in shoppers who then patronize local retailers. Unlike other downtowns that failed to 
adapt when nearby large-scale retail development arose, the Marketplace has proven that mixed use development 
can flourish right in city centers. Similarly, the range of eateries, nightspots, and entertainmenUarts options cater to a 
wide variety of palates and pocketbooks. Third, the Marketplace offers engaging activities that have little or nothing to 
do with transacting business. Exciting, even quirky, events establish a feel-good sense of place and bring people back 
later. Street entertainers like high-wire walkers and Hip Hop dancers engage the public day-today. Sublime festivities 
like the holiday tree-lighting mix with the charmingly ridiculous, such as the St. Patrick's Day parade featuring cement 
mixers (compliments of Burlington's S.D. Ireland Concrete). Church Street is synonymous with community-jleople go 
to the Marketplace not just to access a wide range of goods and services, but because they love being there. 
Fourth, the Marketplace has continuously implemented creative solutions to urban challenges. In 2000, with state and 
local funding, the Marketplace created the Street Work program. Four social workers anticipate the needs and ills of 
the homeless, the mentally ill, and those engaging in illegal activity on the street. Solutions are found-whether a hot 
cup of coffee, housing, or medical services-that have dramatically reduced disruptive behavior. 



PROJECT DESCRIPTION 
Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate page, 
each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area provided 
on the original form. 

1. Describe the underlying values and goals of the project. What, if any, signifcant trade-offs were required to implement the project? 

Early planners realized, as suburban shopping options were sprouting up, that if Burlington was to remain the 
regional center of commerce, the city had to create something special. They believed that an economically diverse 
and strong city center translated into a strong sense of community and regional identity. Other values included a 
desire to put pedestrians, instead of vehicles, in the foreground; to celebrate local heritage by investing in historic 
architecture, and to create a clean, safe, beautiful, multi-dimensional space and showpiece in the heart of downtown. 
implementation trade-offs included scrapping the two plans, the overall budget being cut considerably, and a change 
in architects, all part of the lengthy process of arriving at a plan citizens would support. In the end, the "measure 
twice, cut once" approach produced a design that has become the envy of many other cities, and endeared the public 
to it in the process. 
As with any capital project, construction itself is a trade-off that business people and citizens must endure. However, 
no business closed or saw a drop in sales during the initial two-block construction phase, and that has held true 
during the addition of successive blocks and other improvements. While crews might prefer a "get in, get out" 
approach, Marketplace staff seeks compromises to make work as unobtrusive as possible. Crews must stop work for 
an hour during lunchtime so diners can enjoy their meals without noise interruptions. 
Initially, the Marketplace enjoyed a healthy advertising budget. Over time, however, other expenditures forced severe 
cuts for ads. Fortunately, the Marketplace is so well known at this point and corporate sponsorships have helped fill 
the gap. Unforeseen expenses, such as a need to overhaul the street's electrical system this year, mean that other 
improvements (new signage, more benches and bike racks, improving drainage) must wait. 
Finally, on a day-to-day basis, there are always smaller, but no less important, trade-offs that must be made. Events 
might temporarily block storefronts or cart vendors might balk at the spot they've been assigned. A high-level 
commitment to safety, security, and cleanliness is a never-ending job. And catering to a diverse clientele (baby 
boomers vs. Millennials; natives vs. tourists) requires finesse and creativity. 
Ultimately, most trade-offs have been beneficial, even if at first they have seemed frustrating, because they have 
inspired creative thinking, collaboration, compromise, and strategic planning. 

2. How has the project impacted the local community? 

The Church Street Marketplace has not only impacted the local community (in many senses, it is the local 
community), a colorful and diverse neighborhood where you might meet up with anyone at any time. It's "Vermonrs 
front porch," says Vermont's senior U.S. Senator, Patrick Leahy (D·VT). "Whenever I leave my office and walk up 
Church Street to get the paper in the morning, it usually takes me at least an hour and a half to get back. I have 
learned more from just talking to people on the street than from any poll or survey." 
High-profile, high-attendance events on the Marketplace bring people together in a concentrated location, rather than 
disconnecting them throughout the city. These events celebrate, and reinforce, the rich diversity of Burlington's 
citizens and cultures. Church Street is a prime location for the 1 0-day-long Discover Jazz Festival, Key Bank Vermont 
City Marathon, and First Night Burlington. It is a thoroughfare for parades of Mardi Gras revelers in February (snow or 
shine), Chinese New Year dragons, and marching bands. The 200,000 holiday lights (now 100% LED) draw 
individuals from all over to marvel at the magical winter wonderland. 
Finally, the Marketplace has made a huge economic difference to the community. From day one, the Marketplace 
championed a combination of local and national retailers, and eateries of a wide price range. Citizens have rewarded 
this diverse mix by staying downtown to shop and dine (more than 30% of the county's restaurants expenditures 
occur downtown). Tourists and visitors love the ail-in-one appeal of the Marketplace, plus its proximity to waterfront 
activities and celebrated arts-and-entertainment venues like the historic Flynn Theater. Several major Vermont 
companies got their start on Church Street. It was the first location for Bruegge~s Bagel Bakery, now with 280 shops 
nationwide. The hugely successful Vermont Teddy Bear company started as a carl vendor. In 1982, four years after 
starting the business, Ben & Jerry's moved from its original location near the Marketplace onto the Marketplace. 
Lease rates on the Marketplace are the highest in the State for good reason; business has continually boomed here. 
Perhaps the best indication that the Marketplace has become a community institution is the commitment on the part 
of business owners, officials, and citizens to continually plan for its future. A strategic planning initiative is underway to 
envision the next 20 years of the Marketplace and keep it competitive -to take downtown Burlington's best success 
and make it even better. 
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The idea for a pedestrian mall in downtown Burlington was first tested in 1971-72, when the Burlington Downtown 
Merchant's Association experimented with closing the street's four blocks to traffic. The first street fair, lasting a day, 
attracted 15,000 people; 50,000 attended the second week-long fair. These successes reinforced cooperation 
between the Planning and Street Commission, the Traffic Department, and downtown merchants. 
Development of the ideas that led to today's Marketplace took several years. Two early two-story designs (one 
accessing upper levels of buildings; one connecting street and basement levels) failed due to public feedback 
garnered during hearings and surveys. Meanwhile, officials traveled to other cities with auto-restricted malls, as well 
as Disneyland because of its extensive management and maintenance program, to see what worked and what didn't. 
The final, one-level design was developed throughout 1979-80. This included bringing the street level up to the 
sidewalk level, resurfacing the street with brick, adding canopies and shelters, closing two blocks to cars, improving 
utilities, and implementing bus stops at two Church Street intersections. The city received $5.4 million from the Urban 
Mass Transportation Administration (UMTA) and voters approved $1 .5 million, as well as the creation of a Church 
Street Marketplace District Commission to levy common area fees on Marketplace properties. 
Construction lasted from July, 1980, to October, 1981. During that time, no businesses along the street changed 
locations or terminated; nor did retail sales show any decline. The top block was closed to traffic in 1994 and the 
lower block in 2004. Since completion of the Marketplace, retail occupancy has remained at or near 100%. 
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1980: Construction of Marketplace (middle 2 blocks closed to vehicular traffic). Funded via UMTA, $5,400,000; 
Bonds; $1 .500,000 

1994: Closing Top Block to Vehicular Traffic; Funded through sale of City property; $600,000 

2003: Brick repairs, top three blocks; Funded through TCSP (Federal Highway Admin.); $300,000 

2004: Closing Lower Block (City Hall) to Vehicular Traffic; Funded through TCSP (Federal Highway Admin.) ; 
$1 ,500,000 

2008: Enhancement of Marketplace Alleyway; Phase Ill A improvements; funded through SAFETEA-LU; $400,000 

2009: Replace electrical and lighting system; Phase Ill B improvements; funded through SAFETEA-LU; $1 ,500,000 
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In the early 1980s, those who envisioned Church Street Marketplace were ahead of the curve. They anticipated 
trends in establishing lifestyle centers offering mixed-use development and catering to a full range of human 
interaction and community. A pedestrian-friendly, safe, inter-generational, residential and business environment, the 
Marketplace has had more than two decades to establish ··and improve·· itself. In addition to the Street Work program 
mentioned in the Abstract, the Marketplace has addressed such urban issues as noise and security by creating a 
Cabaret Association to increase responsible hospitality and set policies for late-night activity. The Marketplace runs a 
stringent graffiti-expunging system to keep public spaces welcoming. It has formed a Green Street Advisory 
Committee to increase sustainable practices on the street and among its businesses. Clearly the model is adaptable 
to other urban settings. A major factor in numerous Burlington city awards, the Marketplace most recently was 
designated one of 10 Great Public Spaces for 2008 by the American Planning Association. The APA Executive 
Director cited the Marketplace's "inclusive and careful planning and design process, historic buildings, thriving retail 
trade, carefully maintained streets and walkways, and strong community support." By virtue of receiving accolades, 
the Church Street Marketplace is being singled out as an exemplar. Over the years, other city planners have called, 
or visited, for advice. Marketplace staff has regularly provided strategic planning and administrative assistance. Most 
recently, city delegations from Canada, Japan, Russia, and even Charlottesville, Virginia have visited. The city of 
South Burlington is developing plans for its own pedestrian-oriented City Center based on the Church Street model. 



PUBLIC AGENCY PERSPECTIVE 
Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
answers to all questions should be typed or written directly on the forms. If the forms are not used and answers are typed on a separate 
page, each answer must be preceded by the question to which it responds, and the length of each answer should be limited to the area 
provided on the original form. 

This sheet is to be filled out by staff representative(s) of public agency(ies) who were directly involved in the financing, design review, or 
public approvals that affected this project. 

Name David E. White, AJCP Title Director of Planning & Zoning 

Organization City of Burlington Telephone ( 802 ) 865-7194 

Address 149 Church Street, City Hall City/State/ZIP Burlington, VT 05401 

Fax ( 802 ) 865-7195 E-mail DEWhite@ci.burlington.vt.us 
The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for 
any purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and authority to submit the 
application and all ttached m rials and to grant these rights and permissions. 

1. What role did your agency play in the development of this project? Describe any requirements made of this project by your agency 
(e.g., zoning, public participation, public benefits, impact statements). 

The City's Dept. of Planning & Zoning and the Burlington Planning Commission were intimately involved in the 
creation of the Church Street Marketplace from the very beginning. Th!! success of two street fairs in 1971 and 1972 
was taken as a demonstration of the feasibility of a mall and reinforced cooperation between the Planning and Street 
Commission, the Traffic Department and the downtown merchants. In 1971, Patrick Robins, then president of the 
Downtown Burlington Development Association (now Burlington Business Association), a downtown merchant's 
organization, had been appointed chairman of the Burlington Street Commission, and Bill Truex, principal of a 
prominent local architectural firm, had become chairman of the City's Planning Commission. 

The process that Jed to the Marketplace took place over several years with Mayor Gordon Paquette and Planning 
Director Randall Kamerbeek working with a Steering Committee Chaired by Robins. Truex had a vision, based on the 
Stroge! in Copenhagen, which led to the Marketplace design. His visit to Disneyland along with Robbins Jed to the 
extensive maintenance and programming found on the Marketplace. Randall Kamerbeek, Director of Planning, was 
instrumental in leading the City of Burlington to a design that could be endorsed by the Mayor and Board of Alderman 
and a financing package that could complete the project. The Zoning Code for Burlington provided a framework in 
which historic properties were respected, design was expected to be compatible in massing and height with the 
existing buildings, and renovations to existing buildings were encouraged. 

2. How was this project intended to benefit your city? What trade-offs and compromises were required to implement the project? How 
did your agency participate in making them? 

The overall intent behind the creation of the Marketplace was based on economic vitality for Burlington's downtown -
the creation of a center for retail, restaurants, community events, and social interaction. The largest and most 
controversial trade-off was the closure of the street to traffic. As would be expected, the fear was that the Joss of traffic 
would have a negative impact on economic viability and make deliveries impossible. This concern persisted even to 
the most recent closure of the City Hall block to traffic. It is clear however, that none of these concerns have come to 
pass and the economic and community success of the Marketplace is unquestioned. 

During late 1976 and early 1977, a series of eleven local public hearings were held to display proposed designs for the 
Church Street mall. The Mayor, the Director of City Planning, Chairman of the Steering Committee, and the architects 
also traveled to several other cities that had built auto restricted malls, such as Portland, Minneapolis, and Providence. 
While those urban designs were helpful, it was a trip to Disneyland, with its extensive management and maintenance 
program keeping its· Main Street spotless, which inspired the maintenance and programming part of the Marketplace. 
By 1979 with the approved creation of the Marketplace Commission, passage of the bond issue, and assurance of 
federal money, involvement of the Burlington Planning Commission and the Church Street Steering Committee was 
over. The Burlington Planning Commission also participated in reviewing and supporting the most recent expansion 
and improvements to the Marketplace. 
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Church Street is the region's town square where all Vennonters come together. The civility one experiences on the 
Marketplace is a reflection of Vennont's "town meeting culture," where people have demonstrated a willingness to 
meet neighbors, accept differences and work together towards a common goal. Church Street is a remarkable 
demonstration of how a public space can bring together people of different ages, incomes, races, ethnicities, physical 
abilities. and sexual orientations - and do so in relative hannony. Vennonters are a hardy lot and weather never 
seems to restrain them from celebrations. Consequently, the Marketplace has become the locations for the region's 
most popular events and celebrations including the Burlington Winter Festival and Church Street Marketplace Ice Walk 
(Feb); Magic Hat Mardi Gras Parade to benefit Women's Rape Crisis Center (Feb); St. Patrick's Day Cement Mixer 
Parade (March); Key Bank Vennont City Marathon (May); Vennont Pride Parade (June); Discover Jazz Festival 
(June); Downtown Sidewalk Sale (July); Ferrari Festival (July); Festival of Fools (August); Marketfest (September); 
Halloween Parade & Festival (October); Santa Parade and Holiday Lighting Ceremony (November); First Night 
Burlington. 

The Marketplace and downtown Burlington are in very strong economic condition. Rents are high without being 
crippling and vacancies are low. The Marketplace in particular is very successful with very low vacancy. Burlington still 
supports 1/5 of all retail space and over 1/3 of all office space in Chittenden County with no loss of quality in the ability 
to command good rents. 
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The Marketplace has always been a collaboration between the City of Burlington, the merchants of Church Street, 
Burlington Town Center mall and the residents of Burlington. As mentioned, Bill Truex was the chair of the Planning 
Commission when the original idea of the pedestrian mall was initiated, and Randall Kamerbeck, the director that the 
City's Planning office, played a critical role in advocating for the development of the Marketplace and its design and 
funding. The City of Burlington did not have a community development department at that time and the Planning 
Department acted in that role. 

Today, the City's Dept. of Planning and Zoning works closely with the Church Street Marketplace and its Commission 
on a number of planning and development initiatives from development review to new zoning regulations. The 
Downtown Business Association, now the Burlington Business Association , is still a partner in downtown planning and 
development. The City's Community and Economic Development Office (CEDO), along with the Burlington Business 
Association and the Church Street Marketplace, fonn the "Downtown Partnership" whose responsibility it is to oversee 
and administer the city's Downtown Development District (including the Church Street marketplace and extending to 
the waterfront) under the Vennont Downtown Program. The Partnership has recently teamed-up with the Dept. of 
Planning and Zoning to undertake a strategic planning process for the continued economic vitality of the city's 
downtown area. The take-away lesson for others is a simple one - build a relationship around a common objective, 
communicate regularly, and respect differences of opinions. This is the underlying foundation to our success. 

'> \\'h t do· 'll t Of'"'''" lo l'e th~> mo<,f 111d k 1~1.., u • P'"IUI .1 1 · rl oflhi< · - .,. '' 

Church Street Marketplace is successful on many different levels. First is its visual context and collection of historic 
buildings. Views of the historic buildings, especially the iconic Unitarian church, provide a traditional and familiar 
backdrop to a modem space. Second as a community meeting place. People want to interact, to watch, to be seen, to 
be entertained, and to be part of what is happening. As such the Marketplace is the center for downtown events and 
parades. Church Street has parades KidsDay, Halloween, Mardi Gras, St. Patrick's Day, and New Year's; sporting 
events like the Vennont City Marathon and the Green Mountain Stage Race Criterium; holiday events including a tree 
lighting ceremony and 200,000 lights spread in trees, Fall Marketfest, and the Discover Jazz Festival with 10 days of 
performances on and around the Marketplace. The Marketplace is an economic success with a vivid mix of retail and 
restaurants. Today, Church Street has 25 eating & drinking establishments. Specialty retail and women's apparel are 
the top categories, with nationals occupying 40% and locals occupying 60% of spaces. Finally, the Marketplace is a 
success due to its careful management that maintains and makes improvements to the facilities and keeps them 
clean, safe and comfortable, and programming and promotions that brings events and activities to the space and 
keeps the Marketplace in the public eye. 

With success of course come challenges. These include suburban competition , traffic congestion and parking, and 
human behavior. Additionally, while the street level is vibrant and active, many upper second and third stories remain 
vacant or otherwise under utilized. We continue to seek ways to encourage rehabilitation and reinvestment in these 
upper floors and to realize opportunities for expansion of retail, office, and restaurant space along the street. 



Rudy Bruner Award 
·Landscape Architect Perspective 

Terry Krinsky 
TK Landscape Architects 
133 Blakely Road 

Landscape Architect 
(802) 864-7843 
Colchester, VT 05446 
terry@tkland.com · 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use 
by others, for any purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power 
and authority to submit the application and attached materials and to grant these rights and permissions. 

1. cone pt of this project, including urban design 
considerations, c ce o teria , scale, etc. 
0 Design concept: The Church Street Marketplace is a pedestrian friendly urban street. 
Land use on the Marketplace is a mix of retail, office, government, restaurants, clubs 
and urban park space. Each landuse compliments and strengthens the others. The 
restaurants serve shoppers and workers - the offices and retail provide a base of 
potential customers for the restaurants. 

0 Choice of materials 
Burlington is blessed with existing buildings that share a strong palette of materials that 
are icons of New England architecture. Some of these materials are granite, redstone, 
brownstone, and water-struck clay bricks. Wherever possible, we have chosen to use 
these same materials in new construction. Design style and detailing reflects our current 
culture but is compatible with the historic buildings on Church Street. The choice of 
materials is one way that the designers give the Marketplace a strong visual identity. 
We want visitors and users to see this place as a northern New England urban street 
and, hopefully, a uniquely northern Vermont place. 

0 Scale 
The Marketplace is four blocks long, running north/south. Most of the buildings on 
Church Street are four stories or less. There are not many places open to the public 
where you can see a bird's eye view of the street. My favorite view of the Marketplace is 
from street level looking north from Main Street in front of City Hall. This view terminates 
with the steeple of the brick Unitarian Church. You feel the scale of an intimate urban 
street active with shoppers, diners, workers, and people at leisure. The mix of benches, 
street trees, lights, and public art on the edges of the street is balanced with open 
spaces in the center. of the street. The Marketplace still reads as an· urban street but it is 
devoted to pedestrian users. 

0 Public Art 
The Marketplace is a gallery of public art including sculpture, murals, and graphics. 

2. Describe the most important social and programmatic functions of the design. 
0 The design of the Marketplace enhances these urban experiences. The combination 
of all these experiences in one place strengthens each individual one. 

Shopping 
Dining (indoors and al fresco) 
Clubs, live music 
Office work 



Tourist destination 
Displays of public art 
Entertainment (buskers) 
Political rallies- Front yard of Burlington City Hall 
Meeting (friends, acquaintances, business, planned or unexpected) 
Walking 
Being at leisure 
Child friendly space for day care groups 

D The design makes this experience easy, accessible, and safe. For visitors coming in 
by private car, the link from the parking garage to the Church Street Marketplace is well 
lit, has permanent public art, and is a memorable transition from car to Marketplace. 
Canopies in front of the buildings make it easier to walk the street during inclement 
weather. 

3. Describe the major challenges of designing this project and any design trade
offs or compromises required to complete the project. 
D Designers must work around existing buried infrastructure. This requires engineering 
creativity. 
D Existing underground electric services are at end of life cycle and need to be 
replaced. This is expensive and digging to replace the conduits could require removing 
the existing brick paver surface and interrupting customer access to the shops and 
restaurants. We are working on a solution that minimizes these problems. 
D Design requires cooperation of many individual property owners, Church Street 
Marketplace Commission, Burlington Department of Public Works, Burlington Electric 
Department, and other utilities and stakeholders. 
D Design must be maintained without extraordinary grounds keeping requirements. 
D Design must be set up to permit snow and ice removal -sometimes extreme. 
D New construction will utilize green technologies wherever possible. We are currently 
exploring the use of LED street lights to replace the existing metal halide lamps on the 
street with the goal of reducing energy consumption and extending re-lamping intervals. 

4. Describe the ways in which the design relates to its urban context. 
D The Marketplace design relates to Burlington's position as Vermont's largest city. It 
serves as one of the few urban retail, dining, office, and entertainment centers in this 
rural state. 

D The Marketplace respects the inventory of historic buildings on Church Street and the 
evolution of the street to a pedestrian-only space. The detailing is appropriate for 
Burlington's position as Vermont's largest city but it stops short of tieing "too urban" for 
this rural state. The Marketplace is an urban streetscape but it is softened through the 
use of brick, colored stone, and substantial street trees. The street furnishings are user 
friendly and comfortable. 

D In many ways, the Marketplace is a linear urban park with opportunities for walking, 
relaxing on a bench, and enjoying music and live performances. 

D The Church Street Marketplace is just a few miles south of being halfway between 
the equator and the North Pole. Winter in this urban place can be extreme. Winter on 
the Marketplace is a very different experience from summer. LED holiday lighting strings 
on the street trees and temporary ice sculptures help lighten the winter experience and 
give the Marketplace a strong regional identity. 
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any play in the development of this proJcct? Describe the stope of rnvolvement. 

In January, 1980, Burlington, Vennont's Board of Aldennen appointed the first Church Street Mari<etplace District 
Commission. Faced with the daunting task of designing and building the Mari<etplace (and replacing all the subsurface 
utilities, a $1 .9 million feat in and of itself), the Commission met for the first time on January 7. Its first task was to hire 
a head staff person. I had worked on the planning phase of the Mari<etplace for nearly two years and was the person 
most conversant with Church Street, UMTA, City Hall and the planning process to date. I was only 32 years old, with 
no construction experience. I was unknown to most of the new commissioners. They swallowed hard and hired me as 
the Marketplace's first executive director. I began what will always be the most exciting, challenging, and educational 
job of my life. I was given charge of hiring a new architect and contractor, and beginning construction. C. E. Maguire, 
Inc., of New Britain, Connecticut, was hired to supervise the architectural/engineering wori<. That finn assumed all 
engineering tasks and contracted, in tum, with Carr, Lynch Associates of Cambridge, Massachusetts to serve as 
architects. Design work was based on the final design scheme by Alexander and Truex: a one level street mall with 
replacement and improvement of utilities underground, resurfacing of the street, and improvements and appointments 
along the surface. 

2. What tradc-offs or compromises were required dunng the development ol the project? 

In March of 1980, inflation was high and loss of a year could mean a significant loss of spending power. We had $1 
million from the City and $5.3 million from the federal government. Could it be done? At a pivotal meeting the 
Commission, its staff (me) and folks from Maguire and Pizzagalli agreed that we wouldn't give up until we had to. That 
day began a marathon experience of seven-day weeks for commissioners, staff, and contractors through utility design, 
permitting, bidding, and more. On July 7,1980, six months from the date of the first Commission meeting, we began 
construction . Rather than have a typical ground breaking, we assembled an impressive cast of folks to tie a large 
ribbon across Church Street at Main to officially close the street. A few moments later one of the first scoops from a 
backhoe severed a telephone trunk line: an inauspicious start for a project that ultimately ran amazingly well. 
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Newly elected U.S. Senator Patrick Leahy appointed his chief of staff, Paul Bruhn, to work on the Church Street 
Marketplace project. The Carter Administration also offered its support; the administration saw Burlington as a small 
city with potential for success as a demonstration site for several federal projects. Jack Watson, special assistant to 
the President and head of an inter-government coordinating agency, voiced the President's support, and attended 
meetings between Burlington Officials, UMTA, and the other potential funding agencies. In June, 1979, UMTA 
announced that $5.4 million from section 3 Urban Initiatives Grant would be available for the construction of the 
Church Street Marketplace pedestrian mall. The City would have to put up the remaining 20 percent or $1 .5 million. 
That same month, Burlington Alderman and the Planning Commission approved asking city voters to approve changes 
to the City Charter to enable establishment of a Church Street Marketplace district and a private governing 
commission. The Commission would be given power to levy common area fees, on properties that would benefit by 
the construction and operation of the Marketplace, for the purpose of running and maintaining the mall area. In 
addition, the Commission would have the power to lease space in the Marketplace, hire staff, and raise money. Only 
6,400 of the total 70,000 square feet of the adjacent, privately-<>wned Burlington Square Mall were to be included in 
the district. In a special election in August, 1979, citizens voted on a $1.5 million bond issue for the City's share of mall 
construction costs. Voters approved the creation of the Church Street Marketplace district and governing Commission, 
but only 65 percent of voters approved the bond issue, 2 percent less than the required 2/3 majority needed for 
approval. The Mayor asked for another election, and in October 1979, the bond issue passed with more than the 
needed 2/3 majority. The new $6 million design scheme was approved in early 1980 and construction was scheduled 
to begin in July, 1980. Construction began on July 7, 1980 and was completed September, 1981 . 

During the sixteen months of construction, none of the businesses along Church Street changed locations or 
terminated business and retail sales in the area showed no decline. In fact, some reports indicated that more people 
came into the Church Street area after construction began. Thousands came to enjoy the nearly complete 
Marketplace. Interestingly, the very first injury occurred during the opening celebration when a reporter twisted her 
ankle (not a single construction worker or pedestrian injury had occurred during construction). The least successful 
aspect was the size of the district supporting the project with common area fees. The dimensions were created out of 
a political process, and had they not been created as they were, there likely would have been protests which may well 
have killed the possibility of a positive bond vote to authorize the local funding for the project. During construction and 
in the first years of the Marketplace, property owners expressed some opposition to the fees. Had we been more 
prescient, we might have worked more effectively with these folks. I would have also induded stipulations in the City 
Charter language creating the Marketplace District that funding for capital replacement (from benches to landscaping) 
be mandatory in setting the common area fees. The loudest voices in annual budget reviews were merchants looking 
for support for marketing and promotion. Trees, benches and fountains have no natural constituency. 
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1) What role did you or your organization play in the development of this project? 

I was the project manager for Marketplace improvements from 2002 to 2008. My role 
was to act as the coordinator of the grant, the public process, the design team, the 
budget, and the construction process. I provided a capital needs assessment that 
looked 20 years into the future to plan projects that would need to be completed in that 
time frame. Most recently, I have written a Vermont Downtown Program grant that was 
successful in raising additional funds for improvements to the lighting. 

My role is translating the wishes and vision of the Marketplace Director and Board into 
budgets, funding, designs, and construction. 

2) Describe the project's impact on its community. Please be as specific as 
possible. 

The long term role of the Church Street Marketplace is to serve as the community 
center. When one thinks of downtown Burlington, it will always be an image of the 
Marketplace. 
The physical location in the heart of downtown is important and the commercial role is a 
big part, but it is the social role of the Marketplace that sets it apart. By emphasizing 
events, most of them not directly linked to merchandise and sales, the Marketplace has 
made itself central to residents, downtown workers, local shoppers, and tourists. 

The physical facility is a source of pride for locals, who can show it off to visitors and 
enjoy it themselves. We have tried to warrant that pride through this generation of 
improvements. 

There were more immediate impacts of the improvements completed in the last few 
years. The most dramatic change took place when the City Hall Block was closed to 
traffic. The restaurants on that block were able to significantly expand their dining areas 
once the block was closed off, which in turn increased business. More subtly, 
pedestrians walking south towards this block now saw it block as a legitimate part of the 
Marketplace, continued down to its intersection with Main Street. This reversed a 
pattern of visitors turning around at College Street. Merchants on the City Hall Block 
saw an increase in pedestrian traffic past their businesses. 



3) How might the project be instructive to others in your profession? 

The project has a number of important lessons. 

First, the closing of the first block of the Marketplace was initially controversial and there 
were merchants that were strongly opposed to it. We were patient and allowed the 
community to have the discussion about the proposal's merits, ultimately resulting in 
approval without excessive rancor. Having the decision made largely by the merchants 
themselves made a significant difference. 

Second, we recognized that what had worked well, and we did not undertake change for 
its own sake. We worked within strict budgets and focused on where we could make the 
most impact. By the same token, we were not afraid to change things that did not work 
or were not reaching their potential. For example, we ripped out a particularly large 
granite boulder that had become a favorite loitering spot for an unruly group. In its place, 
we added additional trees and decorative paving. 

Third, renewal is part of the operation of public facilities. It must be part of the planning 
process, not left to chance. Operating facilities can't be routinely shut down to make 
wholesale changes and budgets won't permit a full restoration at one time. By phasing 
changes we have been able to reduce our impact on the public, largely avoid long 
closures of the Marketplace that harm businesses, and raise funds over several budget 
cycles. We have plans for additional work that will extend many years into the future. 

Fourth, "new urbanism" should teach us to appreciate the value of our original urbanism. 
Our downtown has all the elements of community that planners desire; we just need to 
pay attention to keep them viable, fixing them as they wear out and keeping them fresh. 

Finally, operations and promotion are the keys to long term success. The excellence 
can't stop when the ribbon is cut. Every day has to be dedicated to cleaning up the 
cigarette butts, clearing snow, and emptying trash. Every week has to contain events 
that attract crowds--young, old, and of all economic levels--to the facility. 

4) What do you consider to be the most and least successful aspects of the project? 

Prior to closing the fourth (City Hall) block of the Marketplace to traffic, the most 
successful aspect of the project was closing the top block to traffic. While it had always 
been considered part of the Marketplace, it remained open to cars until 1995. Once it 
became pedestrian-only, the restaurants gained significant amounts of outdoor seating. 
We realized the ambiance we had hoped for and the merchants who initially questioned 
this choice were placated. 

Ironically, the least successful element has been on this same block. As a unique 
aesthetic feature, we designed and constructed a stonework mosaic in the center of the 
block. Unfortunately, it has not proved sufficiently durable has had to be repaired. It will 
require additional repairs, or possibly replacement, sooner than we had hoped. 
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1. What role did you play in the development of this project? 

I experienced the construction of the Marketplace as a small business owner (of a restaurant) on the top block. 
Initially, I was somewhat apprehensive about its development because it would add another level of government. I had 
seen other cities receive one-time shots of federal money for revitalization projects, then leave merchants and 
property owners to fend for themselves, without an organization or mechanism responsible for management and 
maintenance. As it turns out, the Marketplace Commission and the common area fee assessment for all Marketplace 
property owners keeps us knitted together. We adjust the fees to anticipate the downtimes and thrive through the 
good times. It is really the key to our success. 

Early on, I was a vocal advocate for events and activities. The top block, which was not closed to traffic until 1995, 
always had less foot traffic. I thought creating new reasons for people to be on the street would increase traffic on 
every block. The early promotions were retail-oriented and, happily, restaurants fed off of retail's success. This 
recreational retail environment (where customers can buy things while being enterlained) is what we're all about 
It took time for retailers to realize that non-retail events can also affect the bottom line, by creating new customers 
over the long term. When people attend one of our many festivals or events, they are exposed to the trees and bricks, 
the sense of place and of community. While pushing their kids in a stroller, they stumble upon a great sweater in a 
window display and wind up buying then or returning later. The old model assumes that every day must be a retail 
opporlunity. Today, if a Church Street business has to put up with a slow night because there are 5,000 people on the 
block, the owner knows it will be good for business in the long run. Success has become more about the vitality of life 
on Church Street. It's what makes the Street work 365 days a year. 

2. Describe the impact that this project has had on the your community. Please be as specific as possible. 

Church Street is everyone's downtown, regardless of race, color, financial status, and any other aspect of diversity. 
From the Ferrari Festival to the Pride Parade to our Street Outreach team managing people with mental illness, it all 
seems to work. That commitment to diversity is crucial and sets us apart. When I walk down Colorado Boulevard in 
my hometown of Pasadena, I see great stores but they're mostly directed to shoppers with large wallets. 
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While serving as Chair of the Marketplace Commission for 14 years, I tried to be transparent in my management. The 
old axiom that "it's better to beg forgiveness than ask permission" doesn't apply to the Marketplace. In a communal 
situation, it's always better to put all your cards on the table and collectively figure out how to deal with them. It's not 
always easy, but it builds trust and fosters collaboration. 

One of the hardest things we've had to deal with, ironically, is that Church Street has always been a successful 
thoroughfare since it was built in the 1800s. Because buildings have been continually in use and kept up, there 
haven't been abandoned properties to tear down to make way for new ones. We've had to build within the confines of 
buildings constructed primarily in the 19th century. As national stores demand larger footprints, we're not always able 
to accommodate them. We've had to find ways to make ourselves different from the suburban retail developments. 

About two-thirds of our property owners live in Vermont, most have paid off their mortgages, and very few are 
over-leveraged. These landlords have not lost interest in having a diversity of local ownership and management on 
Church Street. There's always been a split between national and local stores, due largely to property owners who 
don't want to look like every other lifestyle center across the country, and this draws a diverse mix of consumers. 

As a restaurateur in a perfect world, one would have the ability to offer a sidewalk cafe experience when weather is 
nice, but also accommodate parking in front of your store when it's 30 below. When you're part of a pedestrian mall, 
however, events might take place in front of your business, and your customers may have to walk two or three blocks 
or more to your door. Some merchants initially feared these kinds of compromises, but they are unavoidable. 
Nevertheless, we've learned that our strength is in our collectivism. 
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Si nature 

1. What role did you play in the development of this project? 

In 1971, I was president of the Downtown Burlington Development Association, downtown merchants' organization, 
and chairman of the Burlington Street Commission. My friend and local architect Bill Truex was chairman of the 
Planning Commission. Bill showed me photos from his honeymoon in Copenhagen. He was excited about the vitality 
that had been created on streets closed to traffic. We recognized the potential of a pedestrian mall for supporting the 
retail district and as a way to bring Church Street into the Urban Renewal plans. That summer, DBDA held an 
experimental one-day street fair on Church Street that drew 15,000. With the City Planning Commission, the Street 
Commission, and the Transit Authority, we held a second street fair that next summer for one week. That drew 50,000 
people, facilitated planning for a pedestrian mall, and reinforced cooperation between the Planning and Street 
Commission, the Traffic Department and merchants. In 1975, Mayor Gordon Paquette appointed me chair of the 
Church Street Mall Steering Committee. An announcement in 1976 by Pyramid Company for a shopping complex six 
miles east of downtown helped gain support from local merchants. In 1977, the Mayor, Director of Planning, Bill 
Truex, and I traveled to 20 cities on the east and west coasts and learned about factors for success such as 
responsibility for operation and maintenance, design on a pedestrian scale, community use, and including the transit 
system. 

2. Describe the impact that this project has had on the your community. Please be as specific as possible. 

It's remarkable that visionary ideas, great timing, and a lot of good fortune converged to create the Marketplace. The 
most important part of our success has been the creation of the Marketplace Commission and staff. For nearly 30 
years, Church Street has distinguished itself through the Commission and its ability to raise its own funds and manage 
its own affairs. We're successful because we have a full-time staff and we can get the job done. We don't have to tum 
to other City departments for help- especially when those City departments may not have the ownership and 
commitment that our own staff has. Other cities across the country that have created pedestrian malls, and staffed 
them with merchant volunteers and contracted services, have seen their pedestrian malls decline and fail. Our 
management model for the Marketplace came our cross-country tour, especially our last stop-Disneyland in Anaheim. 
As we sat on benches on Main Street, we noticed the cleaning crews that kept the street immaculate, and how 
amenities were used. We watched how people were made to feel welcome. We took copious notes because we knew 
this was a model that worked. 
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Initially, there were worries that a pedestrian mall would have a negative effect on Church Street and downtown 
Burlington. Some cities we visited had tried the experiment and failed. Political entities had abandoned their projects, 
buildings stood empty, very little activity existed on the streets. What these cities lacked was urban management. 
From that experience, we realized we needed to create a district and a new city commission. That way, we wouldn't 
have to rely on other city departments to water the trees or remove the snow from the street. Creating such a district 
and commission wasn't easy, and there were some people who balked at the idea along the way, but a lot of time and 
hard work resulted in the success we have today. Our financial and management structure is why we're successful. 

~ \\'hat do }OU Lonsider to lw the the most md lc'.l~t sulccssful asp~'U~ or •hr~ proJC'll ' 

At one point during construction, we allowed a restaurant to build out onto the sidewalk. We began to see that 
blocking the view of the Unitarian Church at the top of Church Street would be a mistake we'd regret. From there on 
out, we never allowed anything to be built in the middle of the street, even resisting the temptation for additional 
revenue from a lease. 
When I travel throughout the country these days, I make a point of going out of my way to see other downtowns. One 
litmus test is the number of antique stores a downtown has. To me, it's a sure sign of "$3-per-square-foot" rents and 
diminished economic vitality. A lot of these things get built and then forgotten. Today, the Marketplace is not 
successful because of the canopies, the bike racks, and the bricks. It's successful today because of the people behind 
the scenes and our ability to manage and embrace change. 



Church Street above and left, prior to 
construction. Below, 1980 
construction. 



City Hall Block (Lower Block) Construction, 2004 

City Hall Block (Lower Block), 2005 



Church Street Marketplace Summer, 2008 

Church Street Marketplace Summer, 2008 
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Theresa Thlemeles, 19, walks along Church Street In Burlington while visiting from Gennany. The 
pedestrian mall was designated by the American Planning Association as one of America's 10 
"Great Public Spaces." 

Marketplace: 'Great Public Space' 
By John ·Briggs 

Frae Press Staf!Writo!r 

The American Planning Asso
ciation has named the Church 
Street Marketplace one of Amer
ica's 10 "Grear Public Spaces" for 
2008. 

The planning organization 
honors top national streets and 
neighborhoods each year but is 
recognizing public spaces for the 
first time this year, Marketplace 
Director Ron Redmond said. 

"To get this kind of recogni
tion, when you look at the other 
places bdng recognized, is a trib
ute to the many people who have 
made the. street successful," Red
mond said. "This has been a 
group effort. Having this kind of 
outside confirmation from a 
prestigious organization like the 
APA is an acknowledgement that 

Burlington 
=== 
all of our hard work has paid off." 

Redmond said the planning 
association invited the Market
place to apply for the award. 

Central Park in New York 
City; Mellon Square in Pitts
burgh; Union Station in Wash
ington, D.C.; and public spaces in 
Charleston, S.C.; Cleveland; Pre
scott, Ariz.; Portland, Ore.; Provi
dence, RI.; and Santa Monica, 
Calif., joined Burlington \vith 
public spaces of "exemplary 
character, quality and planning,'' 
the planning association said. 

The award represents "the 
gold standard in terms of cultural 
and historical interest, commu
nity involvement, and a sustain
able vision for the furure," the as-

sociation said. 
Sen. Patrick Leahy joined Red

mond ncar the fountain on the 
top block of the Marketplace on 
Wednesd:ty to acknowledge the 
designation. Redmond said 
Leahy was instrumental in ob
taining the start-up money for 
the Marketplace and h:ts been 
"an ardent supporter" of the 
space over the years. 

Leahy called the Marketplace 
"the crown jewel'' of Burlington. 
Over the years, he said, it's be
come a social center for the city. 

The Marketplace will place 
signs highlighting the award on 
the City Hall block alongside the 
1997 Great American Main Street 
Award from the National Main 
Strecr Center. 
Contact John Briggs at 660-1863 or 
jbriggs(ci)bfp.burlingronfit'epress.com. 



Discover Jazz Festival, June 

Magic Hat Mardi Gras Parade, February 

Burlington Criterium, September 

Key Bank Vermont City Marathon, May 

St. Patrick's Day, March 



Outdoor Dining, May -October 

Ice Walk, February 

Sidewalk Sale. Julv 

Halloween Parade, October 

Lighting Ceremony, 
November 
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Travel 
36 Hours in Burlington, Vt. 

------------------------------------~ 

Paul 0. Boisvert for The New York Times 
The Burlington Earth Clock, a 43-foot-wide sundial made of slabs of granite from local 

By KATIE ZEZIMA 
Published: November 2, 2008 
IT is no surprise that Burlington, a city whose biggest exports include the jam band Ph ish and 
Ben & Jerry's, has a chill, socially conscious vibe. But for all its worldliness- antiglobalization 
rallies and fair-trade products abound - Burlington has lately turned an eye to the local. The 
Lake Champlain shoreline has undergone a renaissance in recent years, with gleaming new 
hotels, bike and sailboat rental shops and parks with sweeping views of the Adirondack 
Mountains. But perhaps the strongest emphasis on loca l can be found in the city's developing 
restaurant scene, where menus are now filled with heirloom tomatoes and grass-fed beef from 
(where else?) Vermont. And you're practically required to wash it all down with a local 
microbrew. 

A Weekend in Burlington, Vt. 
Friday 4:30 p.m. 

lide Show 

I) STROLL, SHOP AND STARE 
With its eclectic mix of students, activists, artists, families and professors (the University of 
Vermont is based here), Burlington offers some interesting people-watching. Take in the sights at 
the Church Street Marketplace (2 Church Street), a wide, four-block concourse that is the city's 
social center and home to more than I 00 shops and restaurants. The pace is slow, leisurely and 
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crowded, so be sure to leave plenty of time to explore. Pop into Sweet Lady Jane (40 Church 
Street; 802-862-5051; www.sweetladyjane.biz) for funky women's clothes and accessories; Frog 
Hollow (85 Church Street; 802-863-6458; www.froghollow.org) to check out treasures created by 
Vermont artists; and Lake Champlain Chocolates ( 65 Church Street; 802-862-5185; 
www.lakechamplainchocolates.com), where a hot chocolate doubles as a meal, and we dare you 
to eat just one truftle. 
7:30p.m. 
2) CHIC CHIANTI Long known as a town for gravy fries, pizza and other collegiate staples, 
Burlington has had a flurry of upscale restaurants in recent years. L' Amante (126 College Street; 
802-863-5200; www.lamante.com) helped lead the charge. If one were to take Tuscany and add a 
splash of Vermont, the result would be this hearty yet crunchy menu. Try the bruschetta oflocal 
baby squash ($10) and New York strip with white beans, tomato and Swiss chard ($27). It's sleek 
and low-lit, yet somehow informal, despite an expensive wine list that leans heavily on Italian 
reds. 
10p.m. 
3) CAFFEINATED BREW If there are three things that Burlington does well, they are live 
music, beer and coffee. Radio Bean (8 North Winooski Avenue; 802-660-9346; 
www .radiobean.com ), a coffee bar with exposed brick walls covered with local artworks, has all 
three. It's like hearing a band at a friend's party, if your friend lives in a ridiculously cool loft. 
Try the Five Dollar Shake, a brilliant concoction of stout, espresso and maple syrup that satisfies 
your desire to drink beer and stay awake at the same time. And, yes, it's $5. 
Saturday 
9a.m. 
4) PEDAL POWER Playing outside, be it on the ski slopes, hiking trails or lakes, is a way of life 
in Burlington, so it's no surprise that biking has become a popular way to get around. Rent a bike 
at one of the many local shops like North Star Sports (100 Main Street; 802-863-3832; 
www.northstarsports.net), starting at $18 an hour or $28 a day. For those who want to see the 
city, marked bike lanes make it easy to ride, but its steep hills will have your quads thinking 
otherwise. Along the lake, however, it's mostly flat, with some 1,100 miles of trails crisscrossing 
through New York and Canada. Maps are available at www.champlainbikeways.org. 
I p.m. 
5) WEIGHTLESS SUDS Chances are American Flatbread Burlington Hearth (115 St. Paul 
Street; 802-861-2999; www.americanflatbread.com) will be packed with everyone from kids to 
beer geeks when you get there. But don't panic; just order one of the Zero Gravity house beers
it specializes in Belgian styles. The crispy flatbreads, baked in a wood-fired hearth, are essentially 
thin-crust pizzas topped with things like kalamata olives, sweet red peppers, goat cheese, 
rosemary and red onions ($9.75 for a personal; $16.95 for a pie that can feed two). 
3p.m. 
6) MONSTERS AND SHIPWRECKS Lake Champlain isn'tjust what makes Burlington so 
picturesque. It's a huge ecosystem that is the home of one of the world's oldest coral reefs and 
hundreds of species of fish and plants. The ECHO Lake Aquarium and Science Center (at the 
Leahy Center for Lake Champlain, I College Street; 877-324-6386; www.echovermont.org) 
explores the scientific, ecological and cultural and historical importance of the lake with hands-on 
exhibitions, including the remnants of an old shipwreck and an installation that gives visitors new 
respect for frogs. Children will enjoy working in a recreated paleontologic dig box, and adults 
will marvel at the lake's offerings. The center even explores Lake Champlain's biggest mystery: 
Is Champ a mythical lake monster or real? Try to spot him from the second-floor deck. 
5p.m. 
7) NO PAGE UNTURNED Reading and recycling are art forms in Burlington, and no place 
combines both better than the Crow Bookshop (14 Church Street; 802-862-0848; 
www.crowbooks.com). Stroll on the creaky wooden floor and browse a trove of used and rare 
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books as well as publisher's overstocks, ranging from gardening guides to gently used copies of 
Shakespeare. Let the children explore their part of the store while you hang out on one of the 
couches and thumb through a stranger's old textbook. 
8p.m. 
8) PARIS IN VERMONT In a city where style is inspired more by Birkenstocks than Birkin 
bags, Lennig's Bistro (115 Church Street; 802-863-3759; www.leunigsbistro.com) is a welcome 
dash of French flair. With its cherub lamps, cozy booths and alfresco dining, it remains a social 
center. Go for a traditional beef Bourguignon ($24) or spice things up with tangerine and yellow 
curry scallops ($25). 
10:30 p.m. 
9) DANCES WITII WOOL Follow the thumping bass to Red Square (136 Church Street; 802-
859-8909; www.redsquarevt.com), a friendly nightclub that draws club kids and music lovers. 
Live bands usually play the first half of the night or, if the weather permits, on the outdoor patio. 
Late night is for D.J.'s spinning hip-hop, rock and reggae to college students in halter tops, T
shirts and knit beanies. On the mellower side, head to Nectar's (188 Main Street; 802-658-4771; 
www.liveatnectars.com), the club where Phish got its start. Not interested in live music? Walk to 
Green Room (86 St. Paul Street, 802-651-9669) for a nightcap on a cushy sofa. 
Sunday 
II a.m. 
I 0) GREEN EGGS OR TOFU Prefer tofu in your scramble? Tzy the Magnolia Bistro (I Lawson 
Lane; 802-846-7446; W\Vw.magnoliabistro.com), where eggs are always interchangeable for tofu, 
and homemade granola is on the menu. For meat eaters, there are the open-faced steak sandwich 
with Cheddar ($9) and the tarragon chicken sandwich ($8.50). Magnolia also claims to be one of 
Burlington's most environmentally friendly restaurants, which means it must be really, really 
green. Indeed, everything is recycled, and it's the only spot in town certified by the Green 
Restaurant Association. 
I p.m. 
11) TREETOP PLAYHOUSE Not sure of the time? Find out at the Burlington Earth Clock, a 
43-foot-wide sundial at Oakledge Park and Beach (end of Flynn Street) made of slabs of granite 
from local quarries. Stand in the middle and look toward the mountains; the stones in front of you 
represent where the sun sets during equinoxes and solstices. On the other end of the park is a 
studio-size treehouse, suspended among nine large trees. It's a childhood fantasy come true. 
THE BASICS Burlington is a short flight and a pretty drive from New York City. Delta and 
JetBlue fly direct to Burlington from Kennedy Airport; Continental from Newark; and US 
Airways and United from La Guardia. November flights start at about $171 round trip, depending 
on the weekend. Driving up scenic Route 7 takes a little under six hours. 
Burlington is a city that, even in the bad weather, is best when walked, although cheaper budget 
hotels are on the city's outskirts. If you do drive in, parldng is plentiful, but street parking can be 
tough as snowbanks become higher. 
The no-frills Anchorage Inn (108 Dorset Street; 802-336-1869; www.vtanchorageinn.com) is 
close to the airport and great for families on a budget, offering a pool and a backyard picnic and 
barbecue area. Rooms start at $45.95. 
The Courtyard by Marriott Burlington Harbor (25 Cherry Street; 802-864-4700; 
www.marriott.com/btvdt), offers easy access to Church Street. Rooms start at $169. 
The nearby Hilton Burlington (60 Battery Street; 802-658-6500; www.hilton.com) is another 
good bet, though the rooms can be small. Like the Marriott, it faces Lake Champlain. Rooms start 
at$170. 



Accolades for Burlington, Vermont 

Date 

May 2008 

March 2008 

February I 
March 2008 

August 2007 

September 
2007 

May 2007 

May 2007 

April2007 

April2007 

March 2007 

February 2007 

November 
2006 

November 
2006 

June 2006 

July I August 
2006 

April2006 

2006 

November 
2005 

June 2005 

2005 

2005 

2005 

2005 

November 
2004 
November 
2004 

June 2004 

May 2004 

April2004 

March 2004 

2004 

2004 

Recognition 

Given "Level 5" award (highest possible level) by ICLEI - Local Governments for Sustainability for efforts 
to reduce greenhouse gas emissions (one of two ICLEI member cities to receive this award) 

Named as the "Best Walking City" in Vermont and one of the 'Top Walking Cities" (ranked 1142) in the 
U.S. by Prevention Magazine and the American Podiatric Medical Association. 

Named one of "America's Greenest Cities" by Organic Gardening Magazine (ranked second among cities 
with less than 150,000 residents). 

Ranked among "Best Towns'' 2007 by Outside Magazine 

Ranked 111 in a regional study of downtowns commissioned by the Rues Principales Vieux-Saint-Jean 
(compared to 16 other downtowns in Quebec 

Ranked among 'Top Ten Greenest Cities" by real estate service, Move.com. 

"Tree City USA" award by National Arbor Day Foundation for 13th year 

Top 25 "Small Cities and Towns" Arts destinations by readers of American Style Magazine 

Ranked #5 among 'Top Ten Places to Retire Young" by Money Magazine 

Ranked Burlington metropolitan area as "Greenest City" in the country in survey of 379 metropolitan 
areas nationwide. Based on air and watershed quality, mass transit use, power use, and number of 
organic producers and farmers' markets. 

Ranked 2nd out of 72 cities (50 largest cities in the country plus largest cities in each state) nationwide 
by The Earth Day Network on its Urban Environment Report. 

Ranked 4th among 'Top 10 cities for Beer Lovers" by ShermansTravels.com. 

Ranked 5th in ''America's Healthiest Places for Women, " Self Magazine. 

One of the 'Top 25 Cities for Art" in the small cities and towns category, American Style Magazine. 

Burlington's Five Sisters neighborhood on the list of 'Top Cottage Communities, " Cottage Living 
Magazine. 

Burlington named the "Best of the Best" places to live (top 5 of their "50 Best Places to Live,· Men's 
Journal Magazine. 

The Top 10 Greenest Cities, homestore.com (AOL Real Estate) 

One of "50 Fabulous Gay-Friendly Places to Live," by author Gregory Kompes. 

Burlington was number 12 among the top 25 small cities in American Style Magazine's 'Top Arts 
Destinations" for 2005. 

Ranked as the "third-funkiest city in the world" by British Airways' magazine Highlife. 

Economy.com ranked Burlington #1 in the U.S. on its index of business vitality. 

One of America's Dozen Distinctive Destinations, The National Trust for Historic Preservation. 

No.3 Best State for Healthy Kids, Child Magazine. 

No.1 Best State for Women, Institute for Women's Policy Research. 

No.3 Healthiest State, United Health Foundation, (see full report titled "America's Health: State Health 
Rankings" at www.unitedhealthfoundation.org). 

No.6 in the World for Destination Stewardship&: Sustainable Tourism Initiative, National Geographic 
Magazine. 

··one of the 10 Best Small Cities in America, ·· Men's Journal Magazine. 

Burlington is one of five U.S. cities to receive Delicious Living Magazine's "Impressive City Award" for its 
"exceptional efforts toward sustainable living." 

'Top 25 Small Cities for Doing Business in America" (job bases up to 150,000). No. 7 Best Small Cities to 
Do Business. Inc Magazine. 

US Conference of Mayor's presents Burlington with a "City Livability Award." 

No.7 Most student-friendly U.S. City for populations under 1 million, Collegia Magazine. 



2004 
June 2003 
May 2003 
May2003 
2003 

2001-03' 2005 
October, 2002 
April2002 

2002 

No.2 Happiest and No.4 Healthiest Place to Live in the U.S., Self Magazine. 
''One of the 5 Best Places to Live li Ride."' Bike Magazine. 
Ranked number 1 in Northeast, ''Best Places to Live" (Metro 50,000 - 500,000). Men's Journal Magazine. 
"One of America's Dozen Distinctive Destinations;· National Trust for Historic Preservation. 
''Best Overall Program: Population 25,000·50,000" from Sister Cities International for the Burlington
Bethlehem-Arad Sister City Relationship. 
Vermont is Nation's Healthiest State, Morgan Quitno Press. 
Ranked No. 4 for ''Healthiest" and No. 2 for "Happiest"" City for Women. Self Magazine. 
One of the Top Ten Best Cities for: Economy (10): Jobs (1 ); Education (8); Child Care (2). Ladles Home 
Journal Magazine. 
International Assodation of Public Partidpation gave Burlington a "Core Value Award" for the Burlington 
Legacy Project. 

2002 Burlington's Marathon, the Vermont City Marathon, was named top 20 best marathon events in the 
country. Runner"s World Magazine. 

2002 Sixth most artist-friendly alternative to N.Y. and L.A. according to Susan M. Brackney, author of "The 
Not-so-Lost Soul Companion;· based on cost of living, unemployment rate, availability of affordable 
housing, projected economic grown, local flavor, charm, and the value placed on performing arts. 

August 2001 Ranked No.1, ''Kid-Friendly;· smaller dty (100,000 to 2 million metro) for quality of life, Zero 
Population Growth. 

May/June 2000 One of the "50 Best Places to Live;· Maturity Magazine. 
March 2000 One of America's "Ten Fittest Cities for Women,· Health Magazine. 

November Ranked No. 1 "Top Ten Cities to Have it All'' by Arts li Entertainment TV. Runners-up: Chapel Hill, NC 
1999 and Austin, TX. 

November One of 10 Great Places for Campus Culture, USA Today Travel Guide. 
1999 
October 1999 One of the 10 ''College Towns Worth A Visit"'- Princeton Review: "The. Best Colleges". 
October 1999 50 Places of a Lifetime (Vermont), National Geographic Traveler. 

June 1999 Ranked number one for "Families that love outdoor sports" by Outdoor Explorer Magazine, premier 
issue. 

December 1998 No.5 "Boomtown, 75 Top Cities to Start a Business" Paint of View Magazine. 
I January 1999 
November 
1998 

May 1998 
1998 

1998 

No. 10 Best City for Women, Ladies Home Journal. 

Cited "one of 15 Best Walking Cities in America" by Walking Magazine. 
Vermont City Marathon named top 10 most scenic marathons in the country. This course is completely 
run in the dty limits of Burlington, Vermont. · 
The Discover Jazz Festival - a segment of which consists of free open-air concerts along the Church 
Street Marketplace- is one of the ten best festivals in the country according to U.S. News and World 
Report. 

June/July 1997 Burlington ranks number four as "One of America's Ten Most Enlightened Towns" as chosen by Utne 

June 1997 
May 1997_ 
April1997 

April1997 

1997 
1997 
June 1996 

Reader Magazine. 

No.1 Most Livable Cities with Population Under 100,000, The US Conference of Mayors. 
"Burlington: Northern Light", Nation Magazine. 

Burlington receives the prestigious Great American Main Street Award from the National Trust for 
Historic Preservation. The unique collaboration between the government, business community, and 
private dtizens that led to the rejuvenation of Church Street and the development of the Marketplace 
is central to the dty being honored. 

No.6 Best Family-Friendly Place in the Nation, Reader's Digest. 

Burlington is one of 10 great places to raise a family according to Parenting Magazine. 
"A Latte Town" by the Weekly Standard ("The Rise of the Latte Town"). 
Vermont ranked "Safest State in the Nation", Morgan Quitno Press. 

February 1996 Burlington rates as one of the seven best retirement areas according to New Choices, a magazine 
devoted to "Living Even Better After 50." 
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1996 

September 
1995 
June 1995 
1995 

November 
1993 
June 1993 

1993 
June 1991 

June 1988 

July 1968 

Burlington is one of America's Top 10 "Hippest Arts Towns," reports author John Villani in his new book, 
"The 100 Best Small Arts Towns in America," 
One of five retirement cities listed inN. Y. Times Sunday Magazine: "The Rise of the College City: The 
Best New Place to Live." 
Burlington heads the list of "Dream Towns: Where to Find It All", published in Outside Magazine. 
The book ·A Good Place to Live'' by Terry Pindell touts Burlington as one of the fourteen most livable 
cities in the United States. 
Listed in a survey by Kimberley Stansee entitled "Top 10 Best Cities for Running a Home-Based Business" 
in Home Office Computing Magazine. 
Burlington rates as the best place in the nation for raising children in a report released by Zero 
Population Growth. 
Featured in book "50 Fabulous Places to Raise Your Family" by Lee and Saralee Rosenberg. 
Voted "Best in the Northeast" by Inc Magazine as one of the top five cities in the nation in which to 
grow a successful business. 
Tied for first place as Most Livable City by U.S. Conference of Mayors for populations under 100,000 
(Portland, OR for larger cities.) 
Harper's Magazine cites Burlington as a working model of an older American city. 



The Church Street Marketplace Renewal 
Ron Redmond, Executive Director 
Church Street Marketplace District 

As the Marketplace passed 20 years of operations, it became increasingly clear that parts were 
wearing out. Some trees had died, as had some mechanical equipment, and what we called "dips 
and humps" were developing in our iconic brickwork. Snow removal and traffic had taken a toll 
on the surface of some areas, while others had just grown stale and reminiscent of the early 80's. 

In 2002 we were able to secure federal transportation funds for Marketplace improvements 
through Sen. Patrick Leaby. The amount was modest and reflected a simple desire to fix the 
worst of our problems. It became clear that the problems were deeper and more expensive and a 
second grant was added that would not only fix damaged areas, but move the Marketplace to a 
new level by closing the City Hall Block to traffic (it was always a part of the district but left 
open to traffic most of the day) and finishing it with brick similar to the other blocks. 

The City Hall Block had been a compromise back in 1981, when there were objections to closing 
it. Now, although some original business owners remained, there was a new guard of merchants 
who realized they were losing foot traffic by allowing vehicle traffic. And it was people, not cars 
that shop and dine. The Marketplace convened a public process to meet with the merchants and 
project planners and the general public and decide the fate of the block. The result near 
unanimous support for an option that would result in making the street pedestrian except for 
morning deliveries. 

Every homeowner has had the experience of improving one room and realizing how shabby 
another part of the home was by comparison. The Marketplace staff, Commission and designers 
realized there were notable problems, both visible, like the alley connecting the Marketplace to 
the City parking garage, and less visible, like the underground wiring that was quickly becoming 
a nightmare. The designers provided a vision of a Marketplace for the future, including 
improvements to the existing facility and the possibility of extending Marketplace amenities to 
neighboring downtown blocks. Our project manager performed a Capital Needs Assessment the 
focused on being prepared for the eventual decline and replacement of all the existing 
components, including street furniture, street lights, canopies and infrastructure. Together, they 
pointed to the need for significant capital improvements both to keep the facility operating and 
address the competitive pressures from new big box stores by the interstate and resurgent 
downtowns in neighboring communities. 

2006 brought another federal grant, this time from SAFETEA-LU, also a transportation grant, 
that could be used for further Marketplace improvements and changes to the surrounding blocks. 
The first phase of that grant, along with Vermont Downtown Program funds, was used to improve 
the alley to the parking garage to become the Arts Alley, including a new mural, beautiful new 
stone and brickwork, a custom designed gate, new lighting and new opportunities for art sales by 
street vendors. The construction contract for this work is recently completed and the mural and 
other art will proceed in the spring of2009. 2009 will also see construction on the first projects 
that bring the pedestrian flavor to the surrounding blocks and a key infrastructure upgrade to the 
deteriorated wiring and ineffective, inefficient lighting on the Marketplace. 

We can't say the project is done. We have plans, ideas and repairs that will continue for many 
years and even replace things that have not yet broken. But, Church Street Marketplace has 
become a new version of itself, one that did not let entropy take its course, and brought current 
thinking, green design and new tastes and needs to a now 27 year old facility. 



Making Community to Make a Marketplace 
Tom Dillon, Capital Improvements Project Manager 

Church Street Marketplace 

Church Street Marketplace has not had large advertising budgets derived from fees for 
many years. Instead we have relied on sponsored events, most of which are not focused 
on sales or directly connected to our merchants. Instead, we have taken the approach of 
promoting community, making the Marketplace a destination for all purposes and 
attraCting families with programs for children. 

The list of our festivals and activities is long and is effective in attracting people to 
downtown but there have been skeptics who thought they had only a modest effect on 
sales, particularly retail sales. But, the people who visit to watch a parade with their 
children now have a positive impression of the Marketplace in their minds and it will 
bring them back when it is time to buy gifts, shop for themselves or spend a night out. 

Can having a bike race increase sales in shoe stores? Probably not the day of the race, 
but it brings a different group of people to the downtown who all wear shoes, and buy 
sporting goods and outdoor equipment sold by a number of our merchants. Media 
coverage of the event is strong in both the local media and cycle racing media generating 
positive impressions of our facility. Racers who come for the race frequently stay over 
or return later. 

Burlington is a small town of 38,000. But, no one ever says there is nothing to do here. 
By leveraging our visibility to generate sponsorships and form partnerships with event 
promoters looking for affordable venues we can provide activities at an incredible pace. 
If it can draw a crowd and not offend your grandmother we welcome it to Church Street. 

We have also tried to embrace the quirkiness that goes with being a small town. We have 
parades several times through the winter including cement mixers that roll up the Street 
on St. Patrick's Day. We have also celebrated local entertainers, like the talented Big Joe 
Burrell, who had a weekly gig at Halvorson's for many years and the not so talented 
Clarinet Man, who husked on the Marketplace and led to the rule that performers had to 
move to new locations after a few hours. We celebrate Lois the Hot Dog Lady, with her 
impeccable bouffant hairdo and serious contribution as a Marketplace Commissioner. 
We've had the Executive Director dress as a gorilla for Halloween and convinced the 
Mayor to dress up for Mardi Gras and march with the owner of the local brewery (it 
didn't take much). And there probably isn't a kid who has grown up in Burlington in the 
last 30 years who didn't march in a parade down our street. In a world looking for 
viewers or readers to pay attention to their brand, we can't put a price on that. 
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Church Street Marketplace District 
FREQUENTLY ASKED QUESTIONS 

www.churchstmarketplace.com 

QUESTION: Describe the special physical, geographical, or other distinguishing features or 
attributes of the Church Street Marketplace that contribute to its uniqueness or strong sense of 
place. 

ANSWER: The Church Street Marketplace is a traffic free pedestrian mall encompassing four 
blocks in downtown Burlington, Vermont. It also abuts the downtown indoor mall, Burlington Town 
Center. This creates a unique indoor-outdoor shopping, dining and recreational center. The 
Marketplace includes a inix of local and national retailers, restaurants, bars and cart vendors. 

The Marketplace was created in 1981 by eliminating vehicle traffic and creating a continuous 
pedestrian space paved with multihued brick. The lighting was replaced and pedestrian amenities like 
plantings, benches, sculpture were added. Boulders are an unusual feature that provides visual interest 
and spots for climbing and sitting. Church Street has a significant mix of historic buildings in a variety 
of architectural styles but most are no more than three stories tall. Modem infill buildings mix 
searnlessly with their older neighbors. 

The Marketplace has a north-south axis so it is brightly lit at midday. In many climates this would be 
detrimental, but in the far north it acts to extend the outdoor season far beyond what would be possible 
in a shadier site. 

The elimination of vehicles (other than early morning deliveries) has meant this is a safe and 
comfortable space for all manner of activities throughout the day and into the night. Mornings bring 
commuting walkers searching for coffee but it is also a popular time for day care outings in search of 
bagels and an area the children are remote from car traffic. Mid day brings the workers out for lunch 
and schmoozing. Marketplace networking and dealmaking is a long tradition now. Afternoon brings a 
younger shopper crowd and being seen on the right boulder is the most important thing. On nice days 
the huskers come out to entertain and outdoor dining has become a must do activity for all visitors. 
Evenings include extensive dining options, live music, a multitude of bars and dessert options after a 
show or movie. Activity continues late into the night. 

QUESTION: What are the natural and man-made amenities Church Street, such as public art, 
street furniture, recreational facilities, special landscaping, views, and so forth? 

ANSWER: The Marketplace has fountains at two locations, extensive brick paving with granite 
accents, numerous sculptures, trees are planted in tree pits with cobble stone pavers or iron grates. It 
has its own distinctive feature of locally quarried boulders placed on two blocks of the Marketplace 
offering unique seating and climbing opportunities. 
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It offers almost two dozen cafes with outdoor dining over its four blocks. Despite Burlington's harsh 
climate the cafes are open throughout much of the year. The dining options range from street vendor 
staples like hot dogs and unconventional street fare like crepes and dumplings to indoor dining in fern 
bars, sushi restaurants, steakhouses, pubs, and a full range of ethnic offerings. 

Benches provide additional opportunities for outdoor dining, lounging and people watching. The 
expanse of pedestrian space allows the full range of Burlington's residents, downtown workers, 
shoppers and visitors to mix in a true community. 

The Marketplace auditions more than 150 street entertainers each year, accepting nearly all, from 
singers and musicians to magicians and jugglers. The cart vendor program offers entrepreneurs just 
starting out with an opportunity to start and grow a small business on Vermont's busiest street. The 
Vermont Teddy Bear company began in the Marketplace's cart vendor program. Non-profit tabling is 
welcomed and organizations of all types take advantage of promoting their causes there. 

The most notable view from the Marketplace is of the Unitarian Universalist Church at the head of the 
street. This iconic New England meeting house, built in 1816, includes a clock tower steeple. The 
cross streets to Church Street have longer views of Lake Champlain and the Adirondack Mountains in 
New York. Spring and fall sunsets align with the streets to provide a dramatic display of color and 
light. 

Downtown Burlington and the Marketplace include numerous historic buildings. These include larger 
landmarks like the McKim, Mead and White-designed Burlington City Hall, Masonic Temple, former 
Abernathy's Department Store and smaller buildings that have been faithfully preserved like the 
Abraham's Building (now Leunig's) and the Chittenden Trust building (now Sweetwater's). 

QUESTION: Has Churc/1 Street been a trend-setter for tl1e community, city, region, or state? 

ANSWER; Church Street has always been the region's commercial and community center. When it 
was converted to a pedestrian mall in 1981, there were justifiable concerus that the region's "Main 
Street" would fail. To the contrary, Church Street has maintained it's reputation as the region's town 
center. It is the location for the region's most popular events including the Discover Jazz Festival, Key 
Bank Vermont City Marathon and First Night Burlington. It is a frequent location for evening 
television newscasts, a popular destination for celebrities vacationing in Vermont, and a site for 
political figures to make major announcements. Church Street is the destination for celebrating a birth, 
a marriage or graduation, to participate in a protest, people-watch, or just shop, dine or explore. 

The investment of public money has resulted in millions of dollars in private investment to the 
buildings on and around Church Street. Today, the occupancy rate remains consistently over 97% and 
lease rates on Church Street are the highest in the State. The success of the Marketplace was one of 
the key reasons why General Growth Properties purchased Burlington Town Center (the privately
owned, enclosed shopping mall adjacent to Church Street), and why they continue to invest in their 
property. 

QUESTION: Have there been any notable "firsts" to take place on Church Street? 

ANSWER: 
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• 

• First pedestrian mall in Vermont 
• First location (as a vendor cart) for the Vermont Teddy Bear Company 
• First location for Bruegger's Bagel Bakery 
• Home of Ben and Jerry's (they moved to the Marketplace from their first location one block 

west of the Marketplace) 
• Location for announcement of Governor Howard Dean's candidacy for U.S. president 

(2000) 
• Concert by internationally-recognized singer K. T. Tunstall, who started her musical career 

as a street performer on Church Street (2006) 
• Demonstration by Venus Williams, three days after claiming her fourth title for the 

women's singles championship at Wimbledon (2007). 
• 57-71 Church Street: Allen' s/Central!Union Block 1" telephone exchange in Vermont 

(only one of three in the world), 1877. Dr. Walter Vincent obtains exchange under patent 
from Alexander Graham Bell. 

• 69 Church Street: First Burlington movie theatre, the "Theatoriam" in 1907 
• 151 Bank Street (Just off Church Street Marketplace) Henry's Diner Introduction of Air 

conditioning, installed in 1935 renovation. 

QUESTION: Describe the elements that help make Churclt Street attractive to people. What draws 
people-whether visitors, residents, or workers? 

ANSWER: Church Street Marketplace is attractive on many different levels. 
• There is a very nice mix of street level appearance of both the Marketplace area and the 

surrounding commercial establishments. Views of the historic buildings, especially the iconic 
Unitarian church, provide a traditional and familiar backdrop to a modem space. 

• It is a meeting place. People want to be where there are other people. They want to interact, to 
watch, to be seen, to be entertained, and to be part of what is happening. There are ample 
opportunities to encounter the other visitors without the barriers of being in a car or separated 
by a traffic filled road. 

• The Marketplace is the center of downtown events and parades. Church Street has parades of 
kids, parades for Mardi Gras (in February, held snow or shine), parades of Ferraris, parades of 
cement mixers (a St. Patrick's Day tradition), parades of new year's dragons, and even a few 

. parades with marching bands. When the Vermont City Marathon is held its course includes the 
Marketplace and the Green Mountain Stage Race Criterium bicycle race is held on one part of 
the street (cafe viewing of the race is a highlight). The holiday season includes a tree lighting 
ceremony and 200,000 lights spread in trees throughout the four blocks. Fall Marketfest is a 
large shopping event timed with foliage season. Summer includes the Discover Jazz Festival 
with 10 days of performances on the Marketplace and in the restaurants and Burlington Town 
Center. It is a level of activity unmatched in many much larger cities and unheard of at malls 
and lifestyle centers. 

• It maintains a vivid mix of retail. The Marketplace dominates the category of women's ready
to-wear clothing and overall its offerings cover a very wide range of goods and prices. 

• It is the entertainment capital of Vermont. No place between Boston and Montreal offers more 
music and live theater than Downtown Burlington. While the Marketplace does not have a 
large theater, both a movie theater and a restored art deco theatre are less than a block away. 
City Hall Contois Auditorium is a smaller venue for music, theater, and political jousting on the 
First Block of the Marketplace. Lower key entertainment is provided by a range of talented 
street performers, who must be auditioned by Marketplace staff. 
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• . . 
• Dining and drinking can meet all tastes and budgets. 
• The economics of Church Street. When the Marketplace was created, two independently

owned department stores, J.C. Penney and Woolworth were the Street's anchors, with only two 
restaurants. In 27 years, the Street's evolution has reflected changes in urban centers. Today, 
Church Street has 25 eating & drinking establishments, with Old Navy and Borders serving as 
anchors. Specialty retail and women's apparel are the top categories, with nationals occupying 
40% and locals occupying 60% of spaces. The Marketplace and downtown Burlington are in 
very strong economic condition. Rents are high without being cripplingly so and vacancies are 
low. The Marketplace in particular is very successful with very low vacancy. Burlington still 
supports 1/5 of all retail space and over 1/3 of all office space in Chittende!]. County with no 
Joss of quality in the ability to command good rents. Further support for this position is 
indicated in a recent Burlington Free Press article which reports that Moody's Econorny.corn 
found the Burlington metropolitan area to be number one in 2005 nationwide assessment of 
business strength. 

• The Marketplace is a success due to its planning -planning that made the most of the built 
environment and encourages practices that enhance the public space; its product, that made 
improvements to the street and facilities and keeps them clean, safe and comfortable; its 
programming, that brings events and activities to the space; and its promotion, that keeps the 
Marketplace in the public eye. 

QUESTION: Wllat specific and definable cllaracteristics distinguish Church Street from otl1er 
streets, or places in the community? 

ANSWER: It is unique and distinctive- it is unlike any other public street in Vermont. It has a 
design and scale that is inviting and pleasing. People tell us they feel comfortable and at horne when 
they're on Church Street 

It's the community's front parlor. Because Vermont is a small state and Burlington is popular among 
Vermonters, it is the one place a resident can go and most likely encounter a friend, acquaintance or 
event a neighbor. It is the place Vermonters show off to their visiting relatives and friends 

It has a variety of uses that no other Street in Vermont can claim- from sidewalk cafes, non-profit 
tabling and street performers to protests, parades and musical celebrations. 
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Directory 
(Please use 802 area code.) 

Art Galleries Books 
Firehouse Center Borders Books & Music 865-2711 

for the Visual Arts 865-7166 Crow Bookshop 862-0848 

CSM 2 Vermont State Cratt Center/ Earth Prime Carnics 863-3666 

Frog Hollow 863-6458 North Country Books 862-6413 

Bridal Apparel - Children 
Maids & Mums 660-4774 

Hatley 859-0200 Sewly Yours 660-9003 
GAP Kids/Baby GAP 860-7592 
Limited Too 862-0571 Candy & Ice Cream 
Old Navy 859-9521 Ben & Jerry's 862-9620 

CSM 2 Sprout Natural Parenting 264-9742 Lake Champlain 
Chocolates 862-5185 

Apparel - Men Lindt & Sprungli 651-0869 
Michael Kehoe, Ltd. 863-3550 CSM 2 Sweet Thing 864-4457 

Apparel - Men & Women Cosmetics 
Abercrombie & Fitch 862-0527 CSM 2 The Body Sl1op 860-3664 

Aeropostale 865-0469 M-A-C Cosmetics 800-588-0070 

American Eagle 865-2144 
Banana Republic 865-1230 

Department Stores 

Eddie Bauer 658-9920 
MACY'S 865-3000 

Gap 863-6696 
Hollister Co. 660-7280 

Enclosed Shopping Mall 
Burlington Town Center 658-2545 

J.Crew 864-5590 
Old Navy 859-9521 Fitness 
Olympia Sports 864-9072 The Fitness Center 651-8773 
Pac Sun 651-0578 

CSM 2 Renna Fine Leather 657-3886 Flowers 
CSM 2 Steez 863-3199 Maplehurst Floral 658-2610 
CSM 2 Sox Market 859-0832 

Urban Outfitters 651-0133 Food & Beverages 
Akes' Place 864-8111 

Apparel - Women Bangkok Bistro 951-5888 
Ann Taylor LOFT 651-8856 CSM 2 Bolo co 658-9771 

Bella Donna Boutique 865-1754 CSM 2 Bruegger's Bagel Bakery 860-1995 

Bert11a Churcll. Inc. 658-2991 CSM 2 ClllJrch Street Tavern 658-1309 

Charlotte Russe 651-8966 Dina's Pizza 862-0019 
CSM 2 Dobra Tea 951-2424 Chico's 860-1499 

Empire Express 859-9557 
Coldwater Creek 863-1587 

Halvorson's Upstreet Cafe 658-0278 
Ecco - Clothes for Women 860-2220 CSM 2 Leunig 's Bistro 863-3759 

CSM 2 Expressions 864-0414 CSM 2 Mad Hatter Deli 864-4500 
Hatley 859-0200 One-Half 865-0012 
J.Jill 652-9890 ~ Pepsi Vending Machines 
Lane Bryant 658-2241 PEPSI Burlington Town Center 
Monelle 657-4074 The Pub/Ken·s Pizza 862-3335 
Queen Anne's Lace 652-5223 The Red Onion Deli 865-2563 
Sweet Lady Jane 862-5051 Red Square Bar & Grill 859-8909 
Tribeca 861-2784 Ri RaThe Irish Pub 860-9401 

Victoria's Secret 863-1124 Sakura Bana 
Japanese Restaurant 863-1988 

Scuffer Steak & Ale House 864-9451 Bath & Body 
Seattle's Best Coffee Shop 865-271 1 

Batll & Body Works 660-2718 Smoke jacks 658-11 19 
Crabtree & Evelyn 862-8730 CSM 2 Speeder & Earl 's Coffee 860-6630 

CSM 2 The Body Shop 860-3664 Starbucks Coffee 651-9844 
M-A-C Cosmetics 800-588-0070 Sweetwaters Restaurant 864-9800 

CSM 2 Three Tomatoes Trattoria 660-9533 
Banks Top of the Block 
CSM 2 ATM /TO BankNorth Sandwich Shoppe 660-0667 

ATM/Chittenden Bank Uncommon Grounds 
ATM/Chittenden Bank Coffee & Tea 865-6227 

Gifts, Cards, Arts & Crafts 
Apple Mountain 658-6452 

CSM 2 Boutilier's Art Center 864-5475 
CSM 2 Danforth Pewter 860-7135 

Peace & Justice Store 863-8326 
Spencer Gifts 863-5876 

) CSM 2 Scribbles 863-9004 
j CSM 2 Yankee Candle 651-0800 
I 

i Hair Care 
: CSM 2 Bimini Bill's 658-0264 
; CSM 2 Cynt11ea's Spa 238-7524 

CSM 2 Dish Beauty 
Lounge & Spa 657-3233 

Joli Hair Stud io 864-7016 
MasterCuts 865-6780 
Men's Room 864-2088 
Nail Pro Beaule Spa 862-4443 
Nail Studio Lounge 863-5270 
Statements Hair Design 862-9969 

; CSM 2 Stephen & Burns 

i Salon & Spa 865-4766 
Trade Secret 651-5200 
Upstreet Hair 660-8148 

Home Furnishings 
Horne port 

(fo rmerly Pier One) 863-4644 
Kiss The Cook 863-4226 
Pompanoosuc Mills 862-8208 
Pottery Barn 864-3688 
Select Comfort 735-0170 
Tina's Horne Designs 862-6701 
Urban Outlitters 65 1-0133 
Williams-Sonoma 865-4975 

i Hotels - Downtown 
) Hi lton Hotel 658-6500 
.' Courtyard Marriott 864-4700 

( Jewelers & Jewelry 
Aucreations Casting 658-5177 
Claire's Boutique 658-9202 
Designers· Circle Jewelers 864-4238 
Fremeau Jewelers 658-0333 

i Global Pathways 651-1006 
I CSM 2 Grannis Gallery 660-2032 
I Jane Koplewitz Collection 658-3347 

: 
John Anthony Designer 660-9086 

CSM 2 Lippa's Jewelers 862-1042 
Tratlewind Imports 860-2829 
Von Bargen's 

Fine Diamonds & Jewelry 864-0012 
Zales Jewelers 651-9476 
Zinnia Jewelry 864-1700 

Maternity 
CSM 2 Sprout Natural Parenting 264-9742 

Music, Video 
Borders Books & Music 
FYE 
It's Yours 
Vermont Folks 

Instruments 

Services 
CSM 2 Baa Tak Fai Tai Chi 

Institute 
Burlington Town Center 

Leasing Office 
Church St. Marketplace 

Offices 
City Hall, 

City of Burlington 
CSM 2 Marketplace Dental 

Associates 
CSM 2 Preservation Trust ol 

Vermont 
Unicel 
Vt. Business Magazine 
Vermont Symphony 

Orchestra 
Wireless ZoneNerizon 

Shoes 
Ann Taylor LOFT 
Downtown Danforrn 

Shoes 
Famous Footwear 
Journey's 
Olympia Sports 
Payless Shoe Source 
The Shoe Shop 
Status 

CSM 2 Stella 

Speciality 
Full Tank 

CSM 2 Garcia's Tobacco 
Good Stuff Variety 
Good Times Gallery 
LeZot Camera Center 
Lids 
MiBags 
Olympia Sports 

CSM 2 The Optical Center 
Select Comlort 
Sunglass Hut 
Unicel 
Wireless ZoneNerizon 

Tailoring 
CSM 2 Riga Brothers 

Tai lor Shop 
Sewly Yours 
Silver Threads 

Toys & More 
CSM 2 Sprout Natural Parenting 

GarneStop 
Quarterstaff Garnes 

865-2711 
658-1375 
660-2008 

863-8133 

864-7902 

658-2545 

863-1648 

865-7000 

862-3725 

658-6647 
658-0100 
863-8038 

864-5741 
658-2557 

651-8856 

864-7899 
863-0030 
652-4888 
864-9072 
862-0465 
862-5126 
651-9353 
864-2800 

863-8265 
658-5737 
658-6520 
859-0088 
863-6989 
658-9238 
862-2835 
864-9072 
864-7146 
735-0170 
862-0161 
658-0100 
658-2557 

658-1619 
660-9003 
658-8050 

264-9742 
862-3022 
863-3666 
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Downtown 
Burlington 

Vermont Celebrates 
Lake Champlain! 
July, 2009 marks 
the 400th 
anniversary of 
French explorer 
Samuel de 
Champlain 's arrival. 
Festivals, pageants, 
exhibits, 
performances and 
more! 

The Church Street Marketplace and its indoor mall , 
·Burlington Town Center, are the heart of downtown 
Burlington. From a casual stroll to serious shopping , a 
scrumptious snack to truly fine dining, you 'll find it all within 
four architecturally-historic blocks. All conveniently located 
near lnlerstale-89 and Lake Champlain . 

At the end of College Street, Burlington 's waterfront offers 
spectacular lake vistas, as well as access to Lake Champlain 
Ferries, the ECHO Lake Aquarium and Science Center (864-1848)
a hands-on children 's science museum, and an idyllic 9-mile 
bike path for strolling, biking and blading. 

Catch a movie at Merrill 's Roxy Cinema (864-3456) or discover 
fine art at the Firehouse Center for Visual Arts on Church Street 
(865-7166) . Aller each stunning Lake Champlain sunset, 
downtown heats up with first-class entertainment at the Flynn 
Center for Performing Arts and Flynn Space (86-FLYNN) , 
Waterfront Theatre (862-7469) and lively music at downtown 
restaurants and bars. Of course, all will find a warm welcome 
at Burlington's neighborhood hang-outs and trendy hotspots. 

www.celebratechamplain.com 

• ~/ 

q~cll~,qron-BURLINGTON 
TOWN CENTER 

CHURCH 
STR EE T 
MARKETPLACE 

Gift Cards 
Always the perfect gilt! You can use the 
GGP* gilt card at any participating Burlington 
Town Center or Church Street Marketplace 
business that accepts American Express. 
Works just like a debit card . Confirm the 
available balance before using it by calling a 
toll free number, accessing the balance 
online or by scanning it at a balance reader. 
Available at the Burlington Town Center mall 
office, located next to Bath & Body Works, 

Upper Level. Open Monday-Friday, 8:30a.m. to 5 p.m. Also available at Guest Services, 
Lower level ; Open Friday, 5-9:00 p.m.; Saturday 9:30a.m. to 9 p.m.; Sunday 11 a.m. to 
6 p.m. 

Calendar of Events 
JAN First Run 5K 

FEB Burlington 's Winter Festival 
Magic Hal Mardi Gras Parade 
President's Weekend Sale 

MAR Irish Heritage Festival 

MAY Kids Day 
Vermont City Marathon 
Annual COTS Walk 

JUNE Arts Alive Festival 
Discover Jazz Festival 
Green Mountain Chew-Chew 
St. Jean Baptiste Day 

JULY Burlington Fireworks 
Vermont Brewer's Festival 
Ferrari Street Fest 
Summer Sidewalk Sale 
Vermont Pride Parade 

AUG Latino Festival 
Lake Champlain Dragon Boat Festival 

S EP Green Mountain Criterium 
Markelfesl Street Festival 
Smoke jacks 1 OK 
Light the Night Walk 
Burlington Book Festival 

O C T Halloween Parade & Festival 
Vermont International Film Festival 

NOV Santa Claus Parade 
Santa arrives at Burlington Town Center 
Holiday Lighting Ceremony 
Festival of Giving 

DEC Holiday events: concerts, special events 
Visit Santa at Burlington Town Center 
First Night Burlington 

For a complete list of events, visit our website 
at www.churchstmarketplace.com 

802-863-1648 

f'i 
CHURCH 
ST REET 

8 0 2-658-2545 

BURLINGTON 
TOWN CENTER 

churchstmarketplace.com 
burlingtontovvncenter.com 

TTY: (802) 865-7 142 

Directions 
From Shelburne Road & Points South 
of Burlington: 
North on US-7. Take LEFT onto LOCUST ST. Take RIGHT onto PINE ST. 
Continue straight to Burlington Town Center Garage. 

From 1-89 & Points South or East 
of Burlington: 
Take Exit 14W BURLINGTON, continue straight onto MAIN ST. US-2. 
Follow MAIN ST. to PINE ST.; take RIGHT onto PINE ST. Continue straight 
to Burlington Town Center Garage. 

From 1-89 & Points North of Burlington: 
Take Exii14W BURLINGTON, continue straight onto MAIN ST. US-2. 
Follow MAIN ST. to PINE ST.; lake RIGHT onto PINE ST. Continue straight 
to Burlington Town Center Garage. Burlington Town Center Garage has 
2 entrances, Pine Street and Cherry. 

802-658-2545 802-863-1648 
burlingtontowncenter.com 

CHURCH 
STREET 

churchsttnarketplace.com 
TTY: (802) 865-7142 

• St. Michael's College 

DIRECTIONS: 10 minutes from Burlington International 
Airport; 45 minutes from Stowe; 2 hours from Montreal; 3 1/2 hours from 
Boston; 5 1/2 hours from New York. 

2:H:ours H 
FREE Parking 
Two hour complimentary parking & free parking on Sunday at city•owned 
garages and Burlington Town Center. 

Burlington To~ Center Garage: 
Entrances on Cherry Street and Pine Street 
Marketplace Garage: South Winooski Avenue 
between Bank & Cherry Streets 
Lakevie-w- Garage: Next to Macy's on Cherry Street 
Hilton. Hotel Garage: Accessible from 
College and Battery Streets 

BURLINGTON 
T 0 W N CENTER 

CHURCH 
STREET 
MARKETPLACE 


