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ABSTRACT 
Louisville Waterfront Park -129 E River Rd, Louisville, KY 40202 
J. Give a brief overview of the project, including major project goals. 
In the 1980's, downtown Louisville, faced with a lack of amenities and prevalence of unaesthetic, 
underutilized industrial areas, struggled to gain the public's interest. The Waterfront 
Development Corporation was commissioned to address this issue by responding with a plan to 
create a public amenity in Louisville's urban waterfront district. The vision of a waterfront park 
was conceived to serve as an aesthetic gateway to the state of Kentucky and a central gathering 
place that would spur economic development and revitalize an historic and culturally significant 
district in downtown. The success of Louisville Waterfront Park is evidenced by the million and 
a half visitors who enjoy the park each year and the dramatic development that has begnn and 
continues to occur in the surrounding area. The project's design has been recognized 
internationally, including being named a Top I 0 Urban Park by the Urban Land Institute. 
Louisville Waterfront Park is much more than open greenspace; it is a destination for residents 
and visitors alike. It stands as a source of great pride and has vastly improved the quality of life 
for the community. 

2. Why does the project merit the Rudy Bruner Award for Urban Excellence? (You may wish to 
consider such factors as: effect on the urban environmellt; innovative or unique approaches to 
any aspect of project development; new and creative approaches to urban issues; design 
quality.) 
Effect on urban environment: Less than twenty years ago, the waterfront district consisted 
largely of abandoned and underutilized warehouses, scrap yards, sand and gravel companies, and 
bulk storage facilities. Public access to the river was limited to a small, unwelcoming wharf less 
than a quarter mile long. Today, Louisville Waterfront Park hosts 85 acres of greenspace along 
nearly a mile and a half of riverfront in the heart of the city. This incredible space includes two 
children's playgrounds, an amphitheatre, water features, miles of paths for walkers and joggers, 
picnic areas, boat docks, and two restaurants. It has produced a cleaner urban environment and 
an aesthetically pleasing gateway to the city. 
Impact on citizens: In a community where just a generation ago, school busses were burned in 
response to racial integration in public schools, residents from various ethnic backgrounds now 
gather together, sitting side by side, at festivals and concerts in Waterfront Park. From small 
family gatherings to fireworks displays that draw hundreds of thousands of people, the park has 
become a communal destination. Over 1.5 million visitors enjoy the park's amenities every year. 
Positive benefits include social interaction and healthy living that vastly improves quality of life. 
Impact on community: Stimulated by the creation of Waterfront Park, the Waterfront District is 
bustling with exciting new developments including a state-of-the-art baseball stadium, beautiful 
condominiums, restaurants, art galleries, and office developments that employ over 6,000 people. 
The economic development impact is estimated in the hundreds of millions of dollars. 
Innovative approaches: Waterfront Park strives to be an educational tool for the community's 
youth. Curriculum Guides were created in association with the public school system as an 
instructional tool for teachers. They include lesson plans and activities focusing on the history of 
the Ohio River, the local environment and ecosystems, and the benefits of urban greenspace. 
Funding and Governing Innovations: Louisville Waterfront Park is unique in its ability to 
obtain both public and private funding through the Waterfront Development Corporation. Also 
innovative is the Board of Directors, a bi-partisan committee that spans the influence of political 
parties, transcends political terms, and includes leaders from many different community 
organizations ensuring that solution analysis includes a variety of perspectives. 
Design Quality: Unique to this park are the geometrical landforms that are used for sound 
attenuation, creating event spaces, and drawing visitors' eyes toward the river. These features 
foment a visual connection between the city and the river's edge. Also unique is the soft 
downward slope of the Great Lawn that minimizes the impact of a major interstate freeway 
crossing over the park. It allows a two block view of the river without a floodwall barrier, while 
still providing flood protection to developments located across the street. 



PROJECT DESCRIPTION 
I. Describe the uuderlyiug values aud goals of the pmject. What, if auy, siguijicaut trade-offs 
were 1·equired to implemeut the project? 

The underlying values of Louisville Waterfront Park stretch far beyond simply revitalizing an 
underused urban district. Elements of history, education, environmentalism, social interaction 
and recreation are infused to attain the goal of creating a destination and public amenity. 
Together, these primary values set Waterfront Park apart and make it a paragon of urban design 
and placemaking. 

The design of the park embraces history by pursuing the reconnection of the city center to the 
river's edge, where Louisville originally grew as a portage for boats to avoid rapids on the Ohio 
River. Educationally, Waterfront Development Corporation worked with Jefferson County 
Public Schools to create curriculum guides teaching students of all ages the significance of the 
waterfront in Louisville's history, as well as the social and economic benefits greenspace 
preservation provides for the community. Environmentally, the park restored the natural 
vegetation of the riparian zone and removed toxic by-products from the waterfront's industrial 
age. Social interaction and recreation were fostered through innovative spatial desigos that 
maximize beautiful river images and create space to gather together, play, exercise, contemplate, 
or simply view life. 

Together, these values amalgamate to create a paramount destination standing as an open 
front door welcoming visitors to Kentucky and a state-of-the-art public amenity reshaping 
Louisville's image. Moreover, it enhances quality of life and creates a sense of community pride 
shared by citizens of all socioeconomic and cultural backgrounds. 

Several trade-offs were made during or following construction either as a necessary cost
saving measure or a revenue generator. One measure included reducing electrical service to one 
of the park's two marinas. Another necessitated contracting with two chain restaurants, as unique 
restaurateurs were simply not interested in making a substantial investment in a park. While the 
image of chain restaurants were seen by some as less desirable, lease payments have proven 
helpful for building a future maintenance fund. 

2. How has the project impacted the local commu11ity? 
Waterfront Park has come to stand as a landmark destination for the local community. For 

friends, relatives, and neighbors, Waterfront Park is the gathering place in downtown; an area 
once void of social vitality. During spring, summer, and fall numerous events are organized each 
week within the park. The regional community flocks to the park for large events such as 
concerts, festivals, and firework displays. Local groups and organizations reserve space for fairs, 
public exhibits, and picnics. Families and friends gather for weddings and reunions. 

The vast recreational opportunities available in the large amounts of greenspace have 
numerous physical and mental health benefits. In the evenings, hundreds of people frequently 
gather around the Great Lawn throwing Frisbee, playing flag football, and jogging along the 
paths. During the day, Waterfront Park becomes a haven for lunch break strolls and personal 
reflections at the water's edge. Just fifteen years ago, such opportunities in the downtown district 
were nonexistent. 

Having such an outlet has vastly improved the quality oflife for the Louisville community. 
Evidence is provided by the public surveys that consistently name Waterfront Park as the top 
destination for recreation and social gathering in the community. Everyone embraces this park 
because it engenders pride and sets Louisville apart from other cities. Residents look forward to 
showing off the vast green spaces, public gardens, water features, and public art to visitors. 

3. Describe the key eleme11ts of the developmeut process, iucludiug commu11ity participatio11 
where appropriate. 



Gathering Public Input: Prior to any design work, several workshops were held to gather 
information about what the community desired on the riverfront. The two requests continually 
brought up were passive recreation and access to food. 
Preparation of Park Elements: Analyzing the constraints of the site were crucial in determining 
the layout of the park. Understanding the history of the site, its relationship to the river as a flood 
plane, and aspects of the surrounding districts was a necessity to envision how the park would fit 
into the urban fabric. The portions nearest the downtown district have the most urban feel, 
including the wharf and water features that connect the streets to the river. The Great Lawn 
functions to minimize the impact of an overhead interstate by gently sloping toward the river, 
providing an open view from street level to the river's edge. As the park extends eastwardly, 
away from downtown, the park takes on the feel of a more natural environment, where walking 
paths meander through greenspaces, natural vegetation, and open meadows providing an escape 
from the noises of the city. 
Hiring a Designer: A request for qualifications was advertised internationally to design firms. 
An overwhelming response carne from eighty-five firms. Through continuous discussions and 
public meetings, four firms were selected and brought in for detailed interviews and idea sharing 
sessions. Hargreaves Associates, now responsible for the landscaping of the 2012 London 
Olympics, was selected due to their unique ability to use geometric landforms to orient the visitor 
toward the river, create fun and flexible programmable spaces, and attenuate external sound. One 
of the designers not selected indicated that the selection process was the best in which he had ever 
participated. 
Gathering Public Support: To ensure Waterfront Park would be a gathering area for the 
community, more than a dozen public forums were held including one with a televised, call-in 
format. Hundreds of presentations were given to community groups, business associations, 
police and fire departments, architects, landscapers, utility companies, service organizations, and 
neighbors to discuss and refine the concept design. 
Developing a Master Plan: Following meetings between the public and the design team, 
sketches ofthe park were created, assessed, and adjusted to ensure a design that was exciting, 
feasible, and desirable. The master plan was completed and approved in 1991, encouraging the 
process of land acquisition and environmental remediation to accelerate along with public 
interest. 
Implementation: Due to the park's location on former industrial sites, acquisition of land was an 
arduous process. Landowners included asphalt, sand and gravel, and gasoline storage companies. 
Fundraising was conducted to buy these properties. Fortunately, nearly every previous land 
owner had alternate location options or a desire to move due to environmental concerns. In more 
than one case, land was donated under the condition that woe would internalize environmental 
cleanup liabilities. 

Construction of the park included a significant period of remediation and land preparation. 
Reviving the land's envirqnmental integrity included removal of industrial buildings, toxic soils, 
and an interstate ramp, relocated to eliminate a visual block between the city and the river. Such 
measures, made it possible to reintroduce native species in the riparian zone and safely develop 
the area as parkland. 

4. Descl'ibe the jillallcillg of the project. Please i11clude all fu11di11g sources a11d square foot 
costs where applicable. 

The magnitude of this project led to the reality that there could not be a single source of 
funding. To deal with this issue, WDC molded a system of public and private sector funding. 
Through the formation of a non-profit government corporation that could legitimately raise 
money for the purpose of park construction, the community became aware that this vision could 
become reality. Private donors initially gave an impressive $14 million, providing leverage to 



request money from state and local government and attain additional financial commitments to 
allow the project to move forward. 

Please see attachment for funding sources. 

5. Is the project 1111ique a11dlor does it address sig11ijiCa11t urbau issues? Is the model adaptable 
to other urba11 setti11gs? 
Unique Features: Waterfront Park's most unique feature is its offering of educational 
opportunities. Curriculum guides, memorials, and historic icons all contribute to the park's 
ability to serve as a tool for education. 

Three different Waterfront Park Curriculum Guides are specifically designed to cater toward 
the needs of elementary, middle, and high school students. Written in conjunction with the public 
school system, they give instructors the materials necessary to teach about the historic bond 
between their city and the Ohio River, enviromnental concerns associated with the waterfront, 
and the benefits of greenspace in an urban district. 

During the course of a typical year, about six classes from universities throughout the region 
will be given lectures and tours by Waterfront Development Corporation staff. Topics include 
urban development, landscape architecture, enviromnental sustainability, project management, 
riverbank engineering, and public involvement. This entire mission is undertaken by staff 
because we feel strongly that Waterfront Park is a wonderful model to be used for guidance with 
a variety of urban issues. 

The Lincoln Memorial, set to open June 4, 2009 as part of the national Lincoln Bicentennial 
celebration, will portray four different stages of Lincoln's life and provide an incredible 
opportunity to understand the President's life and the significance that living in Kentucky would 
later have on the nation. In addition, the site of the Lincoln Memorial along the Ohio River holds 
historical significance as the place where Lincoln first grew to detest slavery while witnessing 
naked slaves in hand and foot shackles shipped downstream in riverboats. 

Finally, the oldest operating stemwheeled steamboat in the United States, the Belle of 
Louisville, is docked at the wharf in Waterfront Park. A tour of this Louisville icon reveals the 
long history of steamboats on the Ohio River and their significance to the transport of goods and 
people throughout the country. 
Addressing of Urban Issues: Waterfront Park addresses the disconnection between 
socioeconomic groups by creating a central destination where community gathering can occur. 
By enhancing quality of life and increasing attractiveness of the waterfront, the park is drawing 
residents and businesses to the downtown district. Waterfront Park also addresses the lack of 
recreational opportunities prevalent to inner-cities by providing large amounts of greenspace and 
recreational opportunities. 
Adaptability: Similar projects in other cities could accomplish analogous results by adopting 
similar models of development. This claim is reinforced on a monthly basis as leaders from 
communities around the world come to Waterfront Park to meet with staff and discuss situations 
and dilemmas similar to those that we found solutions for in Waterfront Park. Communication 
with the public throughout the design and development process is highly recommended to ensure 
strong public support and guarantee that park suits the needs and desires of the community. 



Attacllme11t fo,. p,.oject Descriptio II, #4. 

Louisville Waterfront Park Funding Sources 

Private Donations from Individuals, Foundations. and Businesses: $32,900.000 

State Funding for General Construction: $25.000.000 

City Funding: $17.500,000 

Federal Funding: $6.000,000 

State Transportation Funding for Elliptical Ramp to Big Four Bridge: $3,400,000 

State Funding for Lincoln Memorial: $2,000.000 

Federal EPA Grant for River Bank Stabilization: $2,300,000 

TOTAL: $89 100 000 



COMMUNITY REPRESENTATIVE PERSPECTIVE 
Please answer questions in space provided. Applicants should feel free to use photocopies of the application forms if needed. If possible, 
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vided on the original form. 

This sheet is to be filled out by someone who wa.s involved, or represents an organization that was involved, in helping the project respond 
to neighborhood issues. 

Name Patricia A. Clare, AlCP Title Interim Director 

Organization Downtown Development Corporation Telephone ( 502 ) 584-6000 

Address 401 W. Main St, Ste. 1702 Citv/State/ZIP Louisville, KY 40202 

Fax ( 502 ) 584-6009 E-mail pclare@downtowndevelopmeotcorp.org 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for 
any purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and authority to submit the 
applicatio II attached mater" and to grant these rights and permissions. 

ez~ 
you, or the organization you represent, become involved in this projectl What role did you playl 

The Waterfront Park was in its early phases of planning and development when the Downtown Development Corporation 
(DDC) was started. The DDC was created in the early 1990s to implement the Louisville Downtown Development Plan, 
which embraced the Waterfront Park as a key element in Downtown's future as a vibrant, pedestrian city with great 
amenities for workers and future residents. The staff and the Board of Directors of the DDC participated both in the 
Waterfront Development Corporation's (WDC) public input process and in the planning for the key interface between the 
park and downtown. The planning and development of Louisville Slugger Field, a new AAA ballpark and a lynchpin for 
Downtown's resurgence, grew out of the early waterfront plans for an attraction venue south of the Park, along East Main 
Street. With DDC's focus on the new ballpark and WDC's focus on the parlc, the two projects functioned symbiotically, a 
relationship that continues to this day - pedestrian interaction between the two venues is strong, and they share in the 
benefits of redeveloped streetscapes and connectivity. 

2. From the community's point of view, what were the major issues concerning this projectl 

From a community standpoint, two sets of issues surfaced as the foremost concerns during the development of the 
Waterfront Park: public access to the Ohio River, which had been curtailed for nearly a century; and the development 
timeline for the park. The historic downtown access to the Ohio had been completely cut off by industrial and other uses in 
this river town; reclaiming the property from scrap metal yards, gravel companies, and other unsightly and unweJcoming 
uses was a first critical step in giving the public safe visual and physical access to the River. The award-winning design of 
the park reinvented Louisville's proud Olmstead Parks community tradition with an organic embrace of the water and a 
dramatic reinterpretation of the landscape, while simultaneously providing the city with spaces it had not had prevtously, 
such as tl1e Great Lawn and active downtown playgrounds. Public skepticism over the project's success was addressed 
through innovative phasing, which allowed both the experience of the Park and the funding to unfold over time. The phased 
approach built public confidence and enthusiasm for the project and allowed the successful private financing effort to be 
phased, as well. 

3. What trade-offs and compromises were required during the development of the projectl How did your organization participate in 
making them? 

Creating new traffic patterns around and within the Parle, while connecting the Park to the historic street grid of the City 
and preserving direct commuter access was a great challenge. River Road, a main artery leading to and from downtown 
and the heavily populated, upscale east end suburbs, cut directly across the planned Great Lawn and interrupted views of 
the river and pedestrian connectivity. The decision to reroute River Road around the Great Lawn was a controversial 
compromise. A new network of smaller, reconfigured streets to support traffic integration into the downtown grid not only 
provided a new front door to Waterfront Parle, but it created additional adjoining developable parcels and had a traffic 
calming effect that was beneficial to pedestrians. The tandem development of Slugger Field, withDDC's project 
management of the infrastructure and area around that amenity, provided an excellent opportunity for our organization's 
participation in allowing us to leverage infrastructure improvements that were already in the planning stages for the 
ballpark. The improvements and rerouting of Witherspoon Street solved the River Road problem and created a distinct 
approach to Slugger Field. 



COMMUNITY REPRESENTATIVE PERSPECTIVE <coNro> 

4. Has this project made the community a better place to live or work? 1r so, how? 

The Waterfront Park has been successful on a great many levels. It is a beloved community resource, a key downtown 
amenity and attraction, and an urban plan that transformed a northern gateway to the city from an utter negative to a joyful 
positive. The transfonnation and reclamation of the industrial land uses along the Ohio River, has given Louisville a 
central place to recreate. The Park draws people from all parts of the city, and by doing so serves to remove the boundaries 
of neighborhoods- it is everyone's park. At the same time, the Waterfront Park serves to enhance downtown as a great 
place to live. Increasing the number of people living downtown is a key element of our revitalization strategy, and the 
Waterfront Park is mentioned time and time again as an asset to the downtown housing market. 

5. Would you change anything about this project or the development process you went through? 

As cliche as it may seem, I cannot think of anything I would change about the Park, except to complete it faster. The 
Waterfront Park has engendered a real se.nse of pride and excitement for the community, and that pride has given much of 
the community an ownership stake in the Park. The development process, with its combination of public and private 
investment, and the strong leadership of the Park's willingness to be inclusive in the creation and execution of the Master 
Plan, strengthen that sense of community dominion. The physical transformation of the area is impossible to overstate, from 
rusting heaps of car carcasses to the beautiful expanses of green that exist today. The community-wide social benefits have 
been strong as well, allowing the range of our citizenry to gather in a place together, where the diversity of our population 
can harmoniously use space. While this is common to larger urban areas, it is a unique expression of changing community 
values for a city of our size, density and history. At the water play area, it is not uncommon to see large families of Middle 
Eastern immigrants with kabob grills enjoying picnic brochettes next to suburban dads who drive downtown not just to 
commute to work but make a weekend special trip to play here with their children. Because of the broad number of events 
and visits, the Park literally touches much of the community and allows people the opportunity to experience music, arts 
and the landscape in unanticipated ways. The Lebowski festival, a celebration of the cult film the Big Lebowski, holds 
events in the same Waterfront Park venue as the Kentucky Bluegrass Festival and the Jug Band Jubilee. While our 
community has always been strongly supportive of charitable causes, Waterfront Park has provided a new and invigorating 
venue for the focus of innumerable benefit walks, runs and events. These also reflect our community's increasing diversity 
and awareness, from Pagan Pride Day to the Walk for the Cure. The park's careful design has provided areas that are 
diverse enough in size that any event that takes place there seems "right-sized." While the park is new, it reflects and 
celebrates our history, while at the same time pushing our own urban vision forward. Waterfront Park truly embodies the 
Rudy Bruner Award's aptly put description that urban excellence "seeks to illuminate the complex process of urban 
placemaking, so that it may be strengthened to better reflect the balance between form and use; opportunity and cost; 
preservation and change." 



PUBLIC AGENCY PERSPECTIVE 
Please answer questions m space provided Applicants should feel free to u~e photocopies of the applic.111on forms 11 needed. II po~s1ble 
answers to all quest1ons should he typed or wntten directly on the form~. If the forms are not used and ans\\t>r~ are t\ped on a separate 
page, each ans\\er must be preceded by the que~t1on to ''hich it re~ponds, and the length of each ans,,er should IX' limited to the are.J 
provided on the onginal form. 

This sheet is to he filled out by staff representative(~) of public agt-nq (iesl who were directly mvolvNim the tmanc~ng, dt-sign revlt'\\, or 
publ ic approvals that affected th1s project. 

Name David K. Karem Title PresidenVCEO 

Organization Waterfront Development Corporation Telephone ( 502 ) 574-3768 

Address 129 E River Rd c 11\ State/ZIP Louisville, Kentucky 40202 

Fax ( 502 ) 574-4111 E-mail david.karem@louisvilleky.gov 

The unders1gnNf grants the Bruner Foundation permission to use, reproduce, or make ava1lahle for rt'procfuction or use bv otht'rs, for 
any purpose whatsoever, the materials submllled. The applicant warrilnl~ that the ilpplicanl has full power and authontv to suhmuthe 
application and all attached materia ls and to grant these rights and permissions. 

Signature ~ 4·: SL, 1( . . ~ .... -
I. What role d1d vour agenn pia\ m the development of this project? Descnbe an\ requirements made of this project hy \OUr agency 

(e.g .• zonmg, public pilrllcipatlon, public benefits, 1mpact statemenb). 

Waterfront Development Corporation, by design, is involved in every aspect of project development. This includes 
popularizing the redevelopment concept, garnering public and private support, selecting a designer, and managing 
project implementation through fundraising and construction. After completion of construction , duties will include park 
maintenance and event coordination and production . 

In creating a public amenity, Waterfront Development Corporation ensured that the park would be open and 
available to people of all ages, abilities, and interests. It was vita l that the park offer something for everyone, whether 
a playground for children, paths for walkers and joggers, or a quiet place for those needing to just sit or reflect. Hence, 
hundreds of public meetings were organized to ensure everyone had an opportunity to voice their desires for the park. 

2. How \\as th1s prOJect mlended to ben<>flt vour c1ty? 'v\'hattrade-offs and comprom1ses ''ere requm.>d to implement the project? How 
did your agency partiCipate in makmg them? 

Louisville Waterfront Park was intended to create a public amenity and downtown destination that would enhance 
quality of life for residents. The idea was that such an amenity would give people a reason to visit the downtown 
district, build interest in the area, and improve the city's image. From this, a revitalized downtown with a major 
residential component and healthy economic future would be born. 

Nearly $100 million have been invested to make the vision of Louisville Waterfront Park a reality. Though this 
figure may appear high at first glance, when considering the paybacks, it is clear the project was well worth the effort. 
Benefits, in the form of improved visual image and attraction of large-scale events, have brought international 
recognition to the city. In addition, further paybacks include increased property values. environmental benefits of 
removing toxic materials through land remediation and most importantly, enhanced quality of life for everyone. 



PUBLIC AGENCY PERSPECTIVE (coNro) 

3. Describe the project's impact on your city. Please be as specific as possible. 

While our focus has remained on creating a state-of-the-art public amenity for people located in the city, state, and 
region, there have been numerous positive external benefits. These include improving the image of Louisville on a 
national level, generating pride among the citizens of Louisville, and sparking economic development in the waterfront 
district, leading to an exciting revival of downtown Louisville and boom in economic development. 

When Waterfront Development Corporation was first formed in 1 986, approximately 400 jobs existed in the 
Waterfront District. The area included scrap metal and sand and gravel companies and there was minimal public 
access to the river's edge. As of 2007, over 5,300 jobs exist in the Waterfront District, an increase of well over 1,000 
percent! Employers include several new hotels, a AAA baseball stadium, an international health care company, and 
numerous restaurants, cafes, and bars. 

Waterfront Park has become a destination in Louisville that is home to over 1 00 events every year, ranging from 
wedding ceremonies to concerts to Thunder Over Louisville, a fireworks display that attracts hundreds of thousands of 
people prior to the Kentucky Derby. Current data states that over $1.3 billion have been invested in the Waterfront 
District, nearly all of which can be attributed to the announcement and construction of Louisville Waterfront Park. 
These investments include a new downtown arena and numerous beautiful residential complexes culminating in an 
exciting, energized, and revitalized downtown. 

4. Did this project result in new models of publidprivate partnerships? Are there aspects of this project that would be instructive to 
agencies like yours in other cities? 

The partnership between public and private funding has been critical to making this project a reality. Without both, 
the park could not have been built. By initially gathering support from private residents within the community, 
Waterfront Development Corporation garnered leverage that pushed local and state government to act in the form of 
providing grants for this project. 

Louisville Waterfront Park is operated by a tremendous agency that cities and agencies from all over the world 
have researched and visited. The city of Memphis sought to create a similar entity along their riverfront. The end 
result was an exact replica of Waterfront Development Corporation's corporate papers. In addition, Waterfront 
Development Corporation's "Request for Qualifications" has been included in a training manual organized by Girl 
Scouts of America on how to communicate needs and desires for large scale projects. 

The key to gaining such fantastic support from both public and private sectors was building legitimacy and 
credibility. Setting up a non-profit private corporation allowed Louisville Waterfront Park to have an agency "that could 
legitimately raise money for a public project. This gave donors the comfort of giving to a particular cause rather that to 
the government, which most feel they contribute enough to every April 15. Credibility was created through the dozens 
of public meetings and presentations that were organized to help the community understand the project and give them 
input into park features. 

5. What do you consider to be the most and least successful aspects of this project? 

The most successful aspect of this project has been accomplishing exactly what was intended. Waterfront Park 
has become a well-recognized public amenity; a destination for the entire community to enjoy. Annually, over one and 
a half million people of all shapes and sizes, ages and abilities, visit Louisville Waterfront Park. Hundreds of events 
are organized each year and that number continues to grow. Louisville Waterfront Park stands as an icon for the city 
and a gateway to the state. It strengthens the urban fabric by linking the city to the river. Finally, it enhances the 
urban experience by transforming the image of the city that surrounds it and serving the needs of the community that 
gather within it. 



PROFESSIONAL CONSULTANT PERSPECTIVE 
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This sheet is to be filled out by a professional who worked as a consul tant on the project, providing design, planning, legal, or other ser
vices. Copies may be given to other professionals if desired. 

Name Clinton Deckard Title President 

Organization Construction Solutions, LLC Telephone ( 812 ) 725-7580 

Address 332 E. Chestnut Street City/State/ZIP Jeffersonville, IN 47130 

Fax ( 812 ) 725-7584 E-mail cdeckard@construct-solutions.com 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for 
any purpose whatsoever, the materials submitted. The applicant warrants that the applicant has full power and authority to submit the 
application and a l~an~ched ma teria l~nd to ~rant thesep&hts and permissions. 

Signature ~c_ ~~"£.. 
1. What role did you or your organization play in the development of this project? 

Construction Solutions served as the Construction Manager on Phase II and Construction Manager I Engineer on 
Phase Ill of Waterfront Park. 
Our primary role was to guide, manage, and protect the Owner's best interests throughout the project. Consultation 
through the design phase included providing recommendations on construction feasibility, selection of materials, time 
requirements for construction , and other factors related to cost including costs of alternate designs or materials. 
Consultation through the construction phase included monitoring the work of the trade contractors and coordinating 
the work with the activities and responsibilities of the Owner, Architect/Engineer, and Construction Manager to 
complete the project in accordance with the Owner's objectives of cost, time, and quality. 

2. Describe the project's impact on its community. Please be as specific as possible. 

The gateway to the community was an eyesore. While travelling on the surrounding interstates one would look down 
and see heavy industrial wastelands, scrap metal yards, trash dumps, and various quarries. A place that people living 
outside the community would think of as "dirty" and have no reason to stop. 

Today, travelling on those same interstates one looks down and sees clean and green. The building of Waterfront 
Park has been a vital piece of the redevelopment of downtown Louisville. People feel safe walking through and 
around the park at night. As construction of the park nears completion, areas immediately adjacent are beginning to 
be developed. A great mix of new businesses; restaurants, hotels, condominiums, and stadiums. People 
everywhere. 

The impact on the community has been tremendous. 



PROFESSIONAL CONSULTANT PERSPECTIVE (co ro) 

3. How might this project be instructive to others in your prufession? 

By reviewing the plans and specifications others can see that the means and methods used to construct Waterfront 
Park rival those of any other significant project. 

The park is situated on one of the busiest rivers in the nation. Corps of Engineer restraints and flow restrictions on 
the Ohio River limited the Owner's usable space. Creatively thinking outside the box the team decided to build major 
components of the park over the river. Consequently portions of the Great Lawn, Overlook, and Restaurant were 
constructed such that the river actually runs underneath. 

Fluctuations of the river pool elevation are quite common. When the river rises above normal pool elevation it creates 
many problems and much damage to its surroundings. The riverbanks were designed to not only handle the erosion 
consequences but to use the flooding or deposits of the flooding to its advantage. Natural riparian vegetation is 
commonly found along the riverbank of the park and is thriving due to the heavy silts deposited by the river. 

Soon to be constructed is a slope to an abandoned railroad bridge known as the Big Four Bridge. Due to site 
constraints, the slope has been designed as a series of box girder bridges forming an arc that tums back on itself. A 
structure of the type is truly a one of a kind and many hurdles were overcome with its uniqueness. 

4. What do you consider to be the most and least successful aspects of th is project? 

The most successful aspect of the project has to be the public use. Whether it be 800,000 watching fireworks, 
50,000 listening to a concert, 100 getting wet in the playground, or 2 speed walking along the sidewalk. "Build it and 
they will come". Waterfront Development Corporation did and "they" did. 

Least successful? Sincerely, I know of none. 
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This sheet is to be filled out by a design professional who worked as a consultant on the project, providing design, planning, or other ser
vices. Copies may be given to other design professionals if desired. 

Name Glenn Allen, ASLA, FIUD Title Principal 

Organization Hargreaves Associates Telephone ( 212 ) 337-9973 

Address 180 Varick Street, Suite 1304 City/State/ZIP New York, NY 10014 

Fax ( 212 ) 337-9972 E-mail gallen@hargreaves.com 

The undersigned grants the Bruner Foundation ermission to use, reproduce, or make available for reproduction or use by others, for 
any purpose whatsoever, t materials submitt CJ. The applicant warrants that the applicant has full power and authority to submit the 
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,-d materials a rant these rights and permissions. 

1. Describe the design concept of this project, including urban design considerations, choice of materials, scale, etc. 

Hargreaves Associates' design for this 82 acre park was preceded by a Hargreaves Associates-led urban framework 
design study, master planning, development guidelines and open space design for Louisville's downtown public 
waterfront. Waterfront Park represents a major reclamation of land formerly used for industrial and transportation 
purposes and cut off from the urban fabric by rail lines and an elevated expressway. Typical of American urban 
waterfronts, civic life had over time turned its back on the river completely. The Park's construction represents a 
complete rebirth of Louisville's waterfront, and a renaissance of the city's public life. The energy of the early 19th 
century working waterfront has been recaptured here, and the city's primary focus has been returned to the river. 
New infill development per the Master Plan, as well as redevelopment of the neighboring historic business district, has 
begun in force next to the park, and demand is high for additional adjacent land. Development underway includes 
corporate headquarters, a baseball stadium and a thirty-story apartment tower- something very rare for Louisville
overlooking the park. 

Hargreaves Associates worked with the Waterfront Development Corporation, a public/private partnership. The 
Waterfront Plan was developed with the coordination and review of city agencies such as Public Works, Downtown 
Development, Fire and Police, and Parks and Recreation, as well as state, county and federal agencies including 
Highway and the U.S. Army Corps of Engineers. Private groups, too, reviewed the plan during public participation 
sessions and were enthusiastic supporters who matched the State of Kentucky grant of $12,500,000, allowing the 
40-acre Phase One to break around in 1994. a 

2. Describe the most important social and programmatic functions of the design. 

Waterfront Park is a series of varied, flexible and programmable spaces. The Wharf accommodates off-loading of big 
touring riverboats. The Festival Plaza is designed specifically around festivals, particularly the Chow Wagon, 
associated with the Kentucky Derby. The Overlook is a contemplative urban space and art garden. The Great Lawn 
is the centerpiece of the entire park, designed to host very large events and provide large open play space. Eighty 
acres of environmentally sensitive parkland stretches to the east to provide strolling trails, native riparian vegetation 
and wetland development. The entire project is graded to break down visual barriers between the city and the river 
while simultaneously providing flood protection without the need for flood walls. The character of the park transitions 
from paved plazas to formal lawns to native riparian plantings and meandering pathways as the park extends east, 
away from downtown, toward residential areas. 



ARCHITECT OR DESIGNER PERSPECTIVE (coNrD> 

3. Describe the major challenges ot designing this project and any design trade-ofis or compromises required to complete the project. 

The major design challenge was the fact that the entire park is in the flood plain of the Ohio River and had to be 
robustly designed to accept periodic flooding without damage to the park. Land forms were designed hydraulically to 
ease the shedding of flood water. In addition, the park is traversed by a major Interstate and the shaping of the land 
was created such that the park tilts toward the river, visually and physically re-joining Downtown Louisville to the Ohio. 
The park site was a patchwork of abandoned industrial sites, rail corridors and roadways, such that the creation of the 
park proved to be a major action of urban creation -- the "greening" of Louisville's Waterfront. 

4. Describe the ways 1n which the design relates to its urban context. 

Conceptually, the park design, from its earliest days, aimed at bringing the river edge experience into Downtown 
Louisville and carrying the fabric of Downtown out to the Ohio. This overlaying of the two urban systems became the 
place making and geometries of the park and guided its programming as well. Waterfront Park, which was once an 
inaccessible and inhospitable no man's land is now both a green gateway to Kentucky and a great new civic "living 
room" for the inhabitants of the region. 
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Name Stephanie Bateman Title Director of Communications and Publications 

Organization Jefferson County Public Schools Telephone ( 502 ) 485-3622 
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1. What role did you p ·~· in the development of this project? 

As a member of the Friends of the Waterfnant Board, a non-profit volunteer organization that supports the Louisville 
Waterfront Development Corporation, I acted as the liaison with the Jefferson County Public School district to develop 
the second edition of curriculum guides for teachers to use in planning academically rich field trips to Louisville's 
Waterfnant Park and the Ohio River. Specifically, I arranged and conducted meetings with Friends and district staff to 
assess the strengths and weaknesses of the original guides (which Friends also developed with the school district), 
developed timelines, acted as a troubleshooter for problems, and oversaw the entire production process. 

1. Describe the impa!:t that this project has had on the your community. Please be as specific as possible. 

While Waterfront Park provides tremendous opportunmes for recreation and fun, it is mare than open green space. It 
is a valuable educational asset. The guides have enabled teachers to use the river and Waterfront Park as tools to 
teach skills in social studies, science, practical living, arts, and humanities, and literacy. 

For example, the park offers engaging lessons in geography. Students can create their own maps of the park's 
physical features using MapQuest.com or GPS technology. Hundreds of school groups visit Waterfront Park each 
year to participate in lessons about the historical, economic, and environmental significance of the river. More than 
16,000 students visited the Belle of Louisville, which is docked an the river, interacting with crew of the nation's oldest 
operating steamboat. This project has enabled JCPS teachers to enrich student learning by designing quality field 
trips that are aligned with the Kentucky Core Content and the JCPS Core Content Guides. 

The guides also have promoted more school and community collaboration as well as generating visitors to an area 
considered to be Louisville's front parch. It is not uncommon for students, once they have taken a field trip, to 
encourage their parents to take them back to the park for family outings or to attend events. 
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OTHER PERSPECTIVE <coNT'Dl 

J. Whatnade..affs and compromises were requir~?-d during the development of the project? Did you participate in making them? 

There were no compromises on this project. 

4. What do you consider to be the the most and least successful aspects of this project? 

The most successful aspect of this project was the development of a quality, user-friendly document. Three guides 
were developed-one for each grade level-to make it easier for teachers to use. The guides also include an Inquiry 
notebook that enables students to record their ideas, thoughts, and the information they learn during their visit to 
Waterfront Park. Another successful aspect was the collaboration between Friends, the school district, and the two 
local corporations that contributed more than $15,000 to fund the project. 

The least successful aspect was the timing of the release. Completed in December 2005, the guides were unveiled in 
March 2006, about a month before statewide testing. Schools were focused on improving test performance and took 
very few field trips In March and April. 



OTHER PERSPECTIVE 
Pl~~:_an~:erq~tiOQ~ iifSj)aoi PJOX_idec!._"Pj)liBiiitS Sh(JU_Id f~l- (fee to use.photocripi_es~ofthe appliciiion.forms·if ~eil; If !XlSSible, 
answers-to all <{l;Jesti0n!l should ~ ~or Wf.!!!~!K~i~y' O!fthe fQ.Il!ls~ If _l~e fO!_rf!~ :ife nqt ~-seQ ~n~:~~~ts·a_~--~ qn~~~RIJ.Ef 
page, each answer must be preceded by, ffie.question·iowfllch:it responds; and the length of each answer. should be limited to 'the area· 
prbYided onthe_Qnginar rarm. , · · 
Name Steve Wiser, AlA litie· Architect 

ornarilzaiion Central Kentucky Chapter I AlA Telephone: •( 502 ) 523 6799 
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Fax' ( 502 ) 583-8576 E'mail Wiser@JRArchitects.com 
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Since 1988, I have participated in Louisville's waterfront revitaliza
tion. From helping to define the development guidelines to serv
ing on the design review committee, my involvement has centered 
on the planning and construction of this remarkable project. 

Prior to redevelopment, Louisville's waterfront was an industrial wasteland. Car 
junk yards, metal scrap salvage operations, mazes oftrain tracks, high tension 
power lines, large fuel storage tanks, and other rusting, unsightly infrastructure 
negatively impacted the city's livability. There was no public access to the Ohio 
River without avoiding railroad cars or heavy trucks. It was a dusty, chaotic, and 
hazardous place. For almost 80 years, Louisville has sought to revitalize its river
front without any substantial progress. Few actually believed that this transfor
mation could actually be achieved. Through dedicated leadership and innovative 
planning, the unthinkable has finally been realized. Louisville's Waterfront Park 
is now the crowri jewel in the city's acclaimed park system. It reconnected the 
community back to its origin, the Ohio River. From large scale mega events like 
"Thunder Over Louisville" and concerts, to fun children's play areas and passive 
contemplative zones, this emerald oasis now serves as the welcoming 'front 
door' to the city. What once was a significant liability is now a tremendous posi
tive asset. This waterfront development has reshaped the identity of Louisville 
from an out-of-date rust belt town to a glimmering 21st century showcase. 
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3. Whai'itrade-offs_anifcQ!Tlptomises,~_r:eq~ired during lhe:development.ofthepmject? Did you pariicipa"te.ln makin~ thernt 

For a project of this size and scope, trade-offs are inevitable. There is 
no perfectly implemented project, regardless of the vision and de
sign. The waterfront development is no exception. The most notice
able trade-off involved building a popular chain restaurant with a less 
-than desired appearance. In return though, the financial success of 
this business helps fund the maintenance and operation of the park. 
Design review of this restaurant, of which I participated, did improve 
the aesthetics of this project. 

4. What dO ,you consider ro·be thE! the most :r;nlieasr siJ_ccessful asp~tSOf.thls projectl 

Most successful: removing all of the industrial land uses with a spectacu
lar landscaped waterfront. 

Least successful: appearance of the popular chain restaurant 
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Name Robert P. Banks Title Senior Vice President 

Organization Fifth Third Bank Telephone ( 502 ) 562-5253 

Address 401 South Fourth Avenue City/State/ZIP Louisville, Kentucky 40202 

Fax ( 502 ) 562-5553 E-mail Robert.Banks@53.com 

The undersigned grants the Bruner Foundation permission to use, reproduce, or make available for reproduction or use by others, for 
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application an a a e mate ·als and to grant these rights and permissions. 

Si nature 

Fifth Third Bank was the title sponsor providing funding as well as planning and implementation assistance. 

2. Describe the impact that this project has had on the your community. Please be as specific as possible. 

This project provided an excellent venue for over 100,000 diverse Louisvillians to come together in celebration of the 
birth of our nation, free of charge. Families from all over the region attended and have made this event a July 3rd/4th 
tradition! The event receives excellent media coverage, attendance is high regardless of weather, and the public 
provides positive feedback and appreciation. This has become the city's premier Independence Day festival 
celebration. 



OTHER PERSPECTIVE (coNro) 

3. What trade-offs and compromises were required during the development of the project? Did you participate in making them? 

Unaware of any. 

4. What do you consider to be the the most and least successful aspects of this project? 

The most successful aspect of this festival event is the tremendous community involvement and bringing together a 
diverse population, free of charge to Louisville families. The least successful aspect is our inability to upgrade the 
entertainment due to rising costs. However, this has not affected attendance in any way. 



LOUISVILLE WATERFRONT PARK 

Visual Representations (Photographs) 

Photographic Table of Contents 

1. Waterfront Aerial (circa 1980) 
2. Waterfront Aerial (present) 
3. Great Lawn and Children's Play Area 
4. Upland Meadows 
5. Water Features 
6. Swing in Upland Meadow 
7. Event near Brown-Forman Amphitheatre 
8. Overlook 
9. Path in Linear Park 
lO.Sunset over Harbor Lawn 
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LOUISVILLE WATERFRONT PARK 

Supplementary Pages 

Table of Contents 

1. Map of Louisville Waterfront Park 
2. Fact Sheet and Opening Dates 
3. Louisville Waterfront Park Visitor's Guide 
4. Summer Newsletter 
5. Economic Development Report 
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General 

WATERFRONT PARK FACT SHEET 
www.louisvillewaterfront.com 

Park hours-6:00a.m.- 11:00 p.m. 
Waterplay hours- 11:00 a.m. -8:00p.m. in season 

(May - September, dependent on weather) 
Total acreage (Ph. I, II & III) - 85 acres 
Annual Attendance - 1.5 million + 
All areas of the park are handicap accessible 

Phase I (opened July 4, 1999) 
Size - 55 acres 
Cost- $58 million (WDC & others) 
Features: 

Great Lawn- 12 acres (opened October 18, 1998) 
Wharf (opened in 1996) 
Entry Plaza with gardens maintained by Botanica 
Festival Plaza 
Water Feature - 900 ft. long with pools that step down to the river, 

waterfalls and water cannons; Dancing Waters at Witherspoon 
Overlook 
Harbor with transient docks 
Linear Park (opened October 4, 1997) 
Paths for walking/jogging 
Picnic areas with built-in grills 
Children's Play Area (opened October 4, 1997) 
Three lots - free parking 
Wharf parking (paid) 

Phase II (playground opened in 2003; rest of Phase II on June 10, 2004) 
Size - 17 acres 
Cost - $15 million 
Features: 

Adventure Playground/Waterplay- 5 acres (opened July 21, 2003) 
Brown-Forman Amphitheater - seats 2,000 on risers; 

additional 1,500 in surrounding area 
Cafe plaza 
Esplanade 
Paths for walking/jogging 
Site for U of L Rowing Center & community rowing center 
Docks 
Riverside seating 
Picnic areas with built-in grills 
Four lots - free parking 



Phase III (construction began Sept 2005; projected completion - 2010) 
Size ...: 13 acres · 
Cost (projected) - approximately $25 million 
Features: 

Big Four Pedestrian Bridge - links across the Ohio River to Southern 
Indiana 

Lincoln Memorial 
Lawn & event areas 
Plaza area with swings 
Paths for walking/jogging 
Picnic areas with built-in grills 
One lot - free parking 

Awards 
2008 Louisville Magazine's "Best of Louisville Award" - best outdoor 

playground 
2006 Named one of the nation's Top Ten Urban Parks by the 

Urban Land Institute 
2002 Phoenix Award Grand Prize for Excellence from the U.S. E.P.A. 

(the highest environmental award in the nation) 
2002 Phoenix Award Winner - EPA Region 4 
2001 Honor Award for design from the American Society of Landscape 
1997 American Graphic Design Award from Graphic Design:USA 

Architects 
1992 Merit Award from the American Society of Landscape Architects 

Voted by the public 
2004 No. 1 Lawn for Family Fun - Briggs & Stratton (National) 
2003 Best Park/Playground - LEO Magazine (Local) 
2003 Best Romantic Destination - LEO Magazine (Local) 

Events 
Waterfront Park hosts more than 125 concerts, festivals, gardening shows, 
charity walks, and other events per year, including two produced by WDC: 

5/3 Waterfront Independence Festival- Largest July 4th celebration in 
the region; two-day FREE event held each year on July 3 & 4, 
attendance of more than 150,000 

Waterfront Wednesdays - popular after work concert/happy hour event 
held the last Wednesday of the month, April through September 

Website 
An updated calendar of events and information about Waterfront Park can be 
found at www.louisvillewaterfront.com. 



Louisville Waterfront Park 
Waterfront Development Corporation 



2008 Waterfront Wednesdays 

Waterfront Wednesdays are held the last 
Wednesday of the month, April through 
September. The last two dates for 2008 are 
August 27 and September 24. 

The Waterfront Wednesdays concert 
series, now in its seventh season, 
has become one of Waterfront Park's 
most anticipated summer events. 

Pull out your tennis shoes -
Charity Walk time is coming! 

Fall is Charity Walk time at Waterfront Park 
-get some exercise and give back at the 
same time. For more information, visit our 
web calendar or the sponsoring charity's 
website: 

9/6 Memory Walk . 
www.alz.org/kyin 

9/6 Stampede for VIPS 
www. VIPS.org 

9/13 Walk for Recovery 
www.namilouisville.org 

9/21 Walk to Remember 
www.consolingparents.org 

10/11 Kamen Race for the Cure 
www.komenlouisville.org 

10/19 Miles for Meals 
www.daretocare. org 

10/26 Making Strides Against Breast 
Cancer- www.cancer.org 

11/1 Out of the Darkness Community 
Walk- www.outofthedarkness.org 

Summer concerts are a 
grand tradition at Waterfront Park 

Every year, two signature Waterfront events bring nationally 
knovm talent to the park. The Waterfront Development Corporation 
teams '"rith WFPK to produce Waterfront Wednesdays, the monthly 

Happy Hour celebration held April 
through September. WFPK books 
talent on the cutting edge of today's 
music, and as a result, series 
attendance has grown by leaps and 
bounds since its inception seven 
years ago. A regional crowd is drawn 
to the park to relax and enjoy the 
music; past bands have included My 
Morning Jacket, The Whigs, and Los 
Lonely Boys. The August lineup will 
include VHS or Beta; Seepeoples; and 
Louisville's own Ben Sollee. For more 
information, visit our website or 
www.wfpk.org. 

The Fifth Third Waterfront 
Independence Festival continues 
to get bigger and better each year. 

This year, about 170,000 people ventured out in stormy weather to 
enjoy free music from Gary Allan on July 3rd and George Clinton 
and Parliament Fmlkadelic on July 4th. Traditionally, July 3rd is ) 
Country Night, and July 4th features Rock, Jazz, Blues, and Furlk. Past 
headliners include Josh Turner, The Neville Brothers, Trace Adkins, 
Jo Dee Messina, Al Green, Joe Cocker, Chaka Kahn, and Ricky Skaggs. 
If you haven't joined us for this celebration, you've missed a great 
family-friendly party! Make plans to join us in 2009, and stay up to 
date by checking in at www.WaterfrontlndependenceFestival.com. • 

Belle of Louisville plans a busy fall 
The Belle of Louisville, nm,v under 

the management of the Waterfront 
Development Corporation, has a busy 
fall planned. The first-ever Friday Night 
Wharf Party v,rill be on August 29, 5-11 
p.m. Rela-x wharfside and enjoy a drink 
from the cash bar while you listen to traditional jazz by the river. 

Labor Day weekend '"'ouldn't be complete '"rithout a breezy cruise 
on the Ohio River. The Labor Day Picnic Cruise, scheduled for Sunday, 
August 31, '"rill feature entertairu11ent by Patrick Henry Hughes. For 
more information on these and other special events, visit 
www.belleoflouisville.org or call 502.574.2992. • 

Waterfront Development Corporation 
129 E. River Road • Louisville, Kentucky 40202 

502.574.3768 • fax 502.574.4111 
www.LouisvilleWaterfront.com 

www.WaterfrontlndependenceFestival.com 
info@LouisvilleWaterfront.com 

) 

Big Four Bridge ramp design is 
one-of-a-kind 

Construction is well underway on the ramp that will connect to 
the Big Four Bridge in Waterfront Park. The ramp, designed as a true 
ellipse that is a gradual slope, 
"'>rill be the only structure of its 
kind in the world, and when 
bridge work is completed, it '"rill 
be one of the longest pedestrian/ 
bicycle bridges over a body 
of water in the United States. 
The ramp is scheduled to be 
completed in late 2009 at a cost 
of $6.5 million. 

Once construction on the 
ramp is finished, it '"rill be fenced 
off tmtil work on the bridge itself 
is completed. Bridge construc
tion will take approximately 18 
months and can begin once funds are obtained for the project. It '"rill 
cost $13.5 million to complete structural work, redeck the bridge, and 
add curbs, lighting, handrails and benches. • 

Join Friends of the Waterfront for the 
17th annual Silver Anchor Awards 

On Thursday, September 25, 2008, Friends of the Waterfront 
"'>rill host the 17th annual Silver Anchor Awards at the Frazier 
International History Museun1 on Main Street. The Silver Anchor 
Award is given in recognition of outstanding support for Louisville's 
waterfront. This year, the awards \'\rill go to State Senator Dan Kelly, 
who was instrwnental in obtaining funding for the Lincoln Memorial; 
and to Marlene Grissom, who has been the chief fundraiser for 
\ 
!Waterfront Park and the artistic guru in charge of art in the park. 

Tickets are still available, and proceeds '"rill benefit Waterfront 
programs. For more information, please call 502.574.3768 or visit 
www.FriendsOITheWaterfront.com. • 
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The ramp to the Big Four Bridge is designed as a 
true ellipse and will be one of the only structures 
of its kind in the world. The ramp is 1745' long. 
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SPOTLIGHT ON: 
THE 

L.INCOL.N 
MEMORIAL. 

Workers have graded 
the site and installed 
the granite seating in 

the amphitheater at the 
Lincoln Memorial site 

in Waterfront Park. The 
Memoria/looks out over 

the Ohio River, where 
Lincoln's observance of 

shackled slaves being 
loaded onto riverboats 
made him realize how 

much he abhorred slavery. 

Abe Lincoln finds a new home 
in Waterfront Park 

Work is \·vell underway on the Lincoln Memorial at Waterfront 
Park, which v,'i.ll be dedicated in 2009 as part of the national cel
ebration of the Lincoln Bicentennial. The granite seating in the 
amphitheater has been installed, the concrete sidewalks poured, 
and site grading is complete. The site ,,,'ill soon be seeded, and 
trees V\'ill be planted this fall. 

Nationally renovmed Louisv'ille sculptor Ed Hamilton has 
completed his work on the four bas reliefs that will lead visitors 
into the amphitheater, and he is finishing up his work on the t\·VO
times life-sized sculpture of Lincoln sitting on a rock, looking out 
over the Ohio River. The sculpture '"'ill go to the foundry this fall 

to be cast in bronze. 

The four bas reliefs 
depict Lincoln's 
connections to 
Kentucky throughout 
his lifetime. The most 
dramatic and thought
provoking bas-relief 
is a life-sized depic
tion of slaves chained 
together, just as they 
were when Lincoln, 
as a young man, saw 
them being loaded 

) 

Sculptor Ed Hamilton, in his Louisville studio, demonstrates the 
size of the sculpture of Abe Lincoln that will sit in the Lincoln 
Memorial amphitheater at Louisville Waterfront Park. Hamilton 
sculpted Lincoln as a welcoming figure, book in hand and 
gesturing visitors to approach. 

on to riverboats on the Louisville shore. Lincoln later wrote of this 
eA1Jerience in a letter to John Speed: "In 1841, you and I had together 
a tedious low-water trip, on a Steam Boat from Louisville to St. Louis. 
You may remember, as I well do, that from Louisville to the mouth 
of the Ohio there were, on board, ten or a dozen slaves, shackled 
together with irons. That sight was a continual torment to me; and 
I see something like it every time I touch the Ohio, or any other 
slave-border." 

The amphitheater features Lincoln quotes engraved into the face 
of granite seating walls. The bas reliefs are mounted on granite panels 
placed along a path into the site. Each bas relief is accompanied by a 
brief text explanation of the significance of the scene. Lincoln sits on 
a rock on an oval of granite in the amphitheater, looking out over the 
river as he may have done on that day in 1841. 

The idea of a Lincoln Memorial was the brainchild of State Senator 
Dan Kelly of Springfield, Kentucky, who led efforts to acquire state 
funding for the project as part of Kentucky's observance of the 
national Lincoln Bicentennial celebration. The Legislature provided $2 
million for the project, and the remaining $300,000 in fw1ding was 
prov'ided by the Harry Frazier family. 

The Lincoln Memorial at Waterfront Park '"'ill be dedicated on 
June 4, 2009. The public is invited - stay tuned for more details. • 

" ... there were, 

on board, 

ten or a dozen slaves, 

shackled together 

with irons. 

That sight was 

a continual torment 

to me ... " 

Hold the Date 
The Lincoln Memorial at Waterfront Park 
will be dedicated on the evening of June 
4, 2009. Mark your calendar now and 
make plans to attend! 



Legend 
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Waterfront Park is located at the hub of downtown 
Louisville, within walking distance of a number of 
restaurants, shops, museums, and other attractions. 
just south of the park are Louisville Slugger Field, the 
Extreme Park, and the antique stores and galleries of 
East Market Street. Southwest are Fourth Avenue and 
the West Main Cultural District, which houses several 
performance venues, filllerich &.. Bradsby and the 
Louisville Slugger Museum, Louisville Science Center, 
the Kentucl<y Museum of Ar.ts + Design, Filson on 
Main, and the Frazier Historical Arms Museum. 

"If we dreamed a place to reflect all the faces of our 
community, it would be Waten'Tont Park" 

Mayer jeny £. Abramson 

The Waterfront (i)evelopment Corporation is governed by 
an independent IS-member board of directors witt! the 
mission of building, maililtaining, and programming 
Waterfront Parle 

Waterfront Park has receiVed international attention and 
several notable awards, including the Phoenix Award Grand 
Prize for E.xcellence, the highest environmental award in 
the nation, and the American Society of Landscape 
Architects Honor Award, the most prestigious landscape 
design award in the world. The Park averages more than 
1.25 million visitors per year. 

For more information about Waterfront Park and an up-to
date calendar of events, visit us on- line at: 

www. Louisville Waterfront. com 

Thanks to Friends of the Waterfront for their sponsorship of 
this brochure. For more information on FOTW, visit 
www.FrlendsOffheWaterfront.com. 

Waterfront Development Corpore 
129 E. River Road !. 

Louisville, Kentucky 40202 
502.574.3768 
info@LoulsvilleWaterfront.com 
www.LouisvilleWaterfront.com 



Louisville Waterfront 
Park offers something 
for everyone! Relax on 
the Overlook with the 
Sunday paper, walk the 
paths along the 
beautiful Ohio River, 
or take your kids to 
one of the two great 
playgrounds. 

Legend 
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What could be more fun than getting soaked 
on a hot summer day? Kids love to play in 
Dancing Waters (above), and the new 
waterplay area in the Adventure Playground 
is quickly becoming one of the most popular 
attractions in the Pari<. 

The Waterfront Independence Festival is one of 
the most popular july 4th celebrations in the 
community, with family activities, a free concert 
by a national artist, and great fireworks! Other 
concerts and festivals fill the park 's calendar 
each year from May through October. 

Waterfront Park attracts more than 1 .25 million 
visitors a year for concerts, festivals , school field 
trips, and other special events. Check the calendar at 
www.LoulsvllleWaterfront.com for an up-to-date 
listing of park events. 

An annual volleyball tournament attracts 

a cre than { teams from 15 states for a 
ree-day a,, ne fest on the Great Lawn. 

Waterfront ' <IT< is a favorite location for 
charitable causes - annual walks benefit 
everything from the local Humane Society 
to the National Kidney Foundation , and a 
February plunge into the icy Ohio River 
aids Special Olympics Kentucky. 

Several notable sculptures are located 
in Waterfront Pari<. Whimsical "Flock 
of Finns," designed by artist Marvin 
Finn (above), observe the park from 
their perch at the corner of Preston 
and Witherspoon. "Gracehoper," by Tony 
Smith, graces the Overlook, and 'Tetra," 
by Charles 0. Perry, invites contemplation 
at the Entry Plaza. 

Phase Ill will include an exciting pedestrian 
walkway over the Ohio River and a

1
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walkways, picnic areas, meadows .)"'_ns, 
tree groves, and great views up and uown the 
river and into downtown Louisville. A spiral 
walkway will connect from the park to the 
bridge, and benches along the pathway will 
offer a place to rest and watch people and the 
river. Fund raising is currently underway for 
Phase Ill. 

The Brown-Forman Amphitheater seats approximately 
2,000 and offers an intimate venue for small concerts 
and group events. Lunchtime concerts , featuring 
music broadcast over the sound system, make this a 
great place for a stress-free hour away from the office. 
Views of the river and downtown are exceptional. 

0 
The Adventure Playground is a riverfront 
wonderland for toddlers through pre-teens. 
A steamboat, tugboat, barge, bridge 
structure, pyramid and sandbox offer 
opportunities for creative and active play. 
The waterplay area features water cannons, 
tunnels, bubblers, and showers from water
spouting fish . A cushiony play surface covers 
it all, and a comfortable seating area allows 
parents to keep an eye on things. 



Economic 
Report 

Once upon a time ... this great waterfront park was only an idea-a 
very fragile idea. Our heartfelt gratitude to those whose encourage

ment and generosity turned the dream into this wonderful reality 



The original mission of the WDC was to co-ordinate riverfront development and recreate a place where nature and the 

city-edge meet in a way that provides a unique atmospehere for public recreation. Waterfront Development was not 

conceived as a project to merely facilitate activities next to the river. Rather, it was seen as an opportunity to respect the 

history and character of Louisville; to create and maintain a place where nature and the city meet in a way that is unique to 

this time and place. 

Since its incorporation, the WDC's mission has expanded and evolved to meet the changing needs of the park and the 

city. The primary purpose of the WDC currently is to maintain Waterfront Park's grounds at the high level that has come to 

be expected of them. Another major responsibility of the WDC is scheduling public and private events, allowing individuals 

and corporations to host weddings, picnics, festivals, concerts and major sporting events. In 2007, these included the AVP 

Pro Volleyball Tour and the Ford lronman Triathalon along with many others. In addition to coordinating events within the 

park itself, the WDC's responsibilities have expanded to also include the scheduling of events on the Belvedere as well as 

the full operation and management of the Belle of Louisville, helping to reinvigorate both venues as Louisville event spaces. 

Finally, at the request of Metro Government, the WDC undertook the task of creating a master plan and project managing 

the contstruction of Riverview Park, which will hope to repeat the success of the WDC in downtown Louisville by creating a 

rejuvenated destination park in Southwestern Jefferson County. • 

Riverview Park w ill provide a unique experience 

in Louisvi lle, a mix of natura l beauty and 

landscaped perfection that shou ld provide a great 

counterpoint to downtown's Waterfront Park. • 

rt " 
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:\)) "Over the aast seven or eiQhtyears, with the opening of Waterfront Park and 

5/uQQer Field the face of the neiQhborhood has changed (rom shuttered 

warehouses to one which contains a lot of individual activity." 

ry Potter, Potter and Associates Architects 

·. 
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T he following three pages contain 

updated data in two main areas that 

Waterfront considers to be good 

benchmarks for economic growth in 

our area. Even without emphatic 

presentation, the difference in job 

creation is clear between 1986 and the 

present day, and the investment that 

has gone into the Waterfront area 

since the park's completion is incred

ible. It really speaks to the growth of 

downtown that most of the data will 

probably be outdated before 2008, 

which is one of many good reasons we 

keep the numbers fairly general. This is 

especially true for the next page, 

where a few unresponsive businesses 

have been given appropriate averages 

based on the type of business they do 

and the size of their location. • 

Arctic Ice ** 
Belle of Louisville 40 
Brinly-Hardy Co. (warehouse) 7(--~ 

Burwinkle-Hendershot Co. (warehouse) 7 

Fetzer Company 21 
Harshfield Brothers ** 
Kurfees Pa int Co. 80 
Louisville Scrap Metal 25 
Marine Electric Co. 18 
Martin Marietta Aggregates 3 

Power Lite Electrica l Supplies ** 
Schoch Heating Supply 4 
Seaboard Systems R.R.Co. ** 
Thrifty Dollar Store (warehouse) *·• 
Tommy Borders Restaurant 105 
Miscel laneous ,,., 00 

. . . . . :. 
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Bravura 
International Marketing Concepts 

Joe's Crab Shack 
Presbyterian Church 

Presbyterian Pu blishing 
Tumbleweed 

WDC/Belle of Louisville 

At las Brown 15 
Browning's/Park Place on Main 50 

Blue Equity 8 
BF Capital 2 

Grisant i, inc. 5 
Louisville Ba llet 49 

Louisvil le Slugger Field 230 

Adhawks Advert ising 
Fine Light 
GLI Enterprise 
Hospital Hospitality House 
Humana 
The Fetzer Company 

Metro Denta l Group 11 

Old NationaiBankcorp 22 I I • • 
Potter and Associa.tes 

1
1 
0
1 11 -

Sempra Energy . ... _ 
User Friendly Phone Book 25 L------~-

--------------------9 Action Loan 
10 Bike Couriers 
5 Big City Styles 
3 Central Electronic Office Machines 
5 lce lease Partners 
1 0 Main Street Lounge 
17 Roth Development 
20 Saffron's 
5 Subway 
6 Zena's Cafe 

Cobalt Ventures 10 
Blue Mountain Coffee 6 

D&W Silks 65 
Genscape 70 

Interlock Industries 12 
Louisville Imaging All iance 7 

Market on Market 6 
Primo 27 

The Bank Shot 3 

Elmo's Martini Bar 
Louisville Gold Club 
Residence Inn by Mariott 

• commercia l 11 res idential/hotel 
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"Louisville's redeveloped waterh-ontis the perfect location for us. Con

nections between all of the hubs of riverfront activity - the Arena, 

Waterfront Park Muhammad AU Center, Museum Plaza- will provide 
dJecommuojtywjth tim and exciting new experiences and a whole 

new level of access to the river." 

Jim Host Chairman, Louisville Arena Authority 

Project Investment Status 
(r} for renovation projects (mi llions} 

bCatalyst Corner (r) 0.80 Completed 

Clock Tower Bu ild ing (r) 5.70 Completed 

Cressman Center 1.00 Completed 

Coba lt 301 East Main Bui lding (r) 3.00 Completed 

Cobalt Marketplace(r) 4.00 Completed 

First and Main Garage 8.90 Completed 

First and Main Redevelopment 19.20 Completed 

Fleur-de-Lis LLC Redevelopment 22.50 Underway 

Haymarket Project 300.00 Announced 

Humana Waterside Garage 8.50 Completed 

Iron Quarter 50.00 Announced 

Joe's Crab Shack 1.70 Completed 

Lou isvi ll e Ballet 2.30 Completed 

Lou isvi lle Downtown Arena 428.00 Underway 

Lou isvi ll e Extreme Park 2.50 Completed 

Lou isvi ll e RiverWa lk 3.50 Completed 

Lou isvi lle Slugger Field 26.30 Completed 

Louisvi lle Wharf 1.40 Completed 

Mariott Residence Inn 13.50 Completed 

Park Place Lofts 5.00 Completed 

Petrus Restaurant and Nightclub 1.00 Completed 

Preston Pointe 11.10 Completed 

River Park Place 200.00 Underway 

Romano L. Mazzoli Be lvedere Connector 5.30 Completed 

Sea Ray of Louisville 0.80 Completed 

The Hub Apartments 3.50 Announced 

Mercantile Lofts 7.00 Underway 

Tumblweed Southwest Grill 2.00 Completed 

U of L Rowing Center 2.50 Completed 

Waterfront Infrastructure 17.43 Completed 

Waterfront Park (Phase I) 58.00 Completed 

Waterfront Park (Phase II) 15.00 Completed 

Waterfront Park (Phase Ill) 22.00 Underway 

Waterfront Park Place 42.00 Completed 

Waterfront Park Place (Phase II) 6.00 Underway 

Waterside Build ing (r) 28.00 Completed 



Jackie Green has been a car-free cyclist in 

Louisvi lle since 1999. Born in Lou isiana, Green 

grew up in Brazil before returning home to 

attend school at Lou isiana College, where he 

received degrees in Engli sh and Speech. In t he 

fa ll of 2003, he founded Bike Couriers at 1 07 W 

Market, and in 2006, expanded with the open ing 

of the Bike Couriers Bike Shop next door. 

In addition to his duties at the Bike Couriers, 

Jackie is extremely active in the local commu

nity, where he advocates biker's rights and 

encourages people to become less dependent 

on the existing infrastructure of automobi les 

and other polluting vehicles. With these goals in 

Bike Couriers 
Louisville Bats 
Downtown Resident's Association 
Tumbleweed 

WDC: Why invest your business 
efforts in downtown Louisville? 

Jackie Green, Bike Couriers: The 
answer to that question begins with 
so cia 1/envi ron mental entrepreneurship. 
Cindy and I are S/E entrepreneurs. We 
opened the Bike Couriers, we bought a 
125 year old building and we then 
opened the Bike Couriers Bike Shop 
because transportation choices have 
tremendous environmental and social 
consequences. Downtown Louisville 
presents great opportunities for S/E 
Entrepreneurs. 

Our business strategy, like nature, 
abhors a vacuum. In 2002 Louisville 
businesses had no earth-friendly, 
energy-intelligent courier service, so we 
opened the Bike Couriers. In 2003, there 
was no business occupying 107 West 
Market, so we bought the building and 
moved the business. In 2006 there was 
no urban bike shop in Downtown 
Louisville, so we opened the Bike 
Couriers Bike Shop. 

Transportation that is energy
intelligent, earth-friendly and socially
responsible focuses on smaller geogra
phies. Downtown Louisville is compact 
and easily accessed from its first ring of 
suburbs. That makes Louisville perfect 
for bicycles. Downtown Louisville is 
comprised of three major elements:the 
Central Business District, the Medical 
Center and the growing urban residen
tial component. Those three elements, 
together with the first ring of suburbs 
and U of L form the core of the business 
for Bike Couriers and the Bike Couriers 
Bike Shop. those elements all come 
together downtown. Downtown Louis
ville was made for bicycles. • 

mind, he helps to spearhead two main advocacy 

groups: Safe Streets Louisvil le and The Greening 

of Louisville. Recently, Jackie announced that h 

will run for mayor in 2010, hopefu lly drawing 

attention to bike safety and responsib le 

environmenta l sustainability in the process .• 



"Has SluQQer Field met our exoectations? I think it has greatly 

exceeded them. OureiQbth season has equalled our firs t seven, 

and some oftbe credit for that de6nitely has to go to site location. 

Being near the waterfront is a big.advantage." 

-Gary Ulmer; President Louisville Bats 

B uilt on 3 former industrial properties, Louisville Slugger Field was one of 

the first projects to capitalize on the presence of Waterfront Park. Since 

ground was broken in November of 1998, Slugger Field and Waterfront Park 

have had a unique and symbiotic relationship. In fact, during the site's 

cleanup and construction, the WDC, specifically Mike Kimmel, had significant 

input in helping removing lead paint and toxins left behind by the industrial 

enterprises that once called the property home. WDC also had input in the 

design of the field itself, helping create a good neighbor and companion to 

Waterfront Park. 

In baseball's Minor Leagues, team makeups can change overnight, and it is 

difficult to market and build loyalty in a fan base around a lineup of specific 

players. Instead, minor league clubs have to work creatively to attract fans, 

using promotions, and if the club is lucky, an attractive park that fans enjoy 

~ being in. This is where the Bats shine. "Clearly having the waterfront next to 
1 

the baseball stadium is a great thing for the fans, and vice versa." says Gary 

Ulmer, president of the Bats. "People say that this park is a great place, there's 

plenty of street level parking and it's easy to get in and out of town; it's really 

the best of all worlds, a downtown facility that's close to the waterfront but 

not in the middle of the grind:' 

Fans have shown their approval by turning out to games in droves 

throughout the history of the Louisville Bats in downtown. Consistently 

ranking at the top of the attendance charts in the International League, 

including this year, when they averaged 9210 fans per game, Louisville has 

shined as Slugger Field has matured. The International League has certainly 

taken notice, recently announcing that Louisville had been chosen as the site 

for the 2008 International League All-Star Game. As Ulmer recently told the 

Courier-Journai,"Louisville is a premier minor league market. We have one of 

the best ballparks there is in Triple-A. Most importantly, it's for our fans. Fans 

ask me about the All-Star Game constantly. I'll bet not a week goes by that 

some fan doesn't ask, 'When can we host an All-Star Game?' The fans deserve 

it. They want it, and we're pleased to be able to bring it:' It doesn't hurt either 

that the Bats seem to consistently turn out a good on-field side, winning a 

share of the 2001 International League championship and always fighting for 

a top spot in their division. 

Thankfully, baseball is here to stay on the Waterfront. • 

Bike Couriers 
Louisville Bats 
Downtown Resident's Association 
Tumbleweed 

Never dropping below second in average 

attendance since the opening of Slugger Field, 

Louisvill e has shown remarkable consistency in a 

league where attendance at most clubs can vary in 

hundreds of thousands between seasons. • 

Fans Per Game; International League; since 2000 

• Bats 



F or many years, the concept of a 

Downtown Resident's Association 

seemed oxymoronic, a thought not 

even considered because the down

town area had so few residents, and for 

good reason. Downtown was unat

tractive, possessed few draws and 

didn't offer the conveniences necessary 

to sustain urban living. 

This all began to change in the last 

two decades. In early 2004, the Louis

ville Downtown Resident's Association 

(DRA) was resurrected. According to 

the DRA's president, Michael Gabhart, 

its purpose is to "Create a voice for the 

downtown community, because 

obviously, we're a lot stronger together 

than on our own and downtown issues 

need to be addressed:'The DRA started 

as a couple of families, and has grown 

steadily, from about 55 people last year 

to 80-plus at their last meeting. 

Gabhart notes that many of those 

living downtown are singles, young 

professionals or empty nesters, but 

increasingly, many folks are finding you 

don't have to lose a neighborhood to 

move downtown. According to 

Michael, being downtown will stimu

late a latent sense of community. "You 

have your development as your neigh

borhood, and developers go out their 

way to help provide a community feel 

by thoughtfully placing common areas 

and channeling people into spots 

where they are more likely to run into 

other people from their building:' 

An added benefit is that you no 

longer have to endure a future of 

sweaty sundays cutting grass. The well 

manicured lawns of Waterfront Park 

provide more enjoyment for less work 

than any suburban front yard could. 

Not to mention, a front yard can 

hardly provide the array of activities, 

views and friends to be enjoyed in 

Waterfront Park. 

Clearly, many people share this 

view, as downtown living has been 

gaining momentum and now more 

people are living downtown than ever 

before. The residential population of 

the Louisville Central Business District 

is projected to grow to nearly 5,000 

people by 2010, according to a study 

prepared by Louisville Central Area 

Incorporated. 

Official Name: Louisville Downtown Resident's 

Associat ion 

Address: 401 S. Fourth St., Suite 555; Louisville, 

KY 40202 
Phone: (502) 583-1671 

Website: www.ldra.org 

Bike Couriers 
Louisv ille Bats 
Downtown Residents Association 
Tumbleweed 

With the construction and renova

tion of several existing spaces com

pleted, and several new major devel

opments imminent, including City 

Center, RiverPark Place, The Museum 

Plaza and the Downtown Arena, 

services and shopping opportunities 

will continue to increase dramatically, 

and Waterfront Park will be well 

positioned to be at the center of the 

continuing housing boom. • 

Seeking Members: the LDRA is seeking more 

members to join its growing organizati ~ 

Corporate members as well as families ) 

welcome to attend monthly meetings which 

feature speakers on downtown issues. 

More information: info@ldra.org 



F ounded in 1975, Tumbleweed 

Southwest Grill opened its first 

location in New Albany, Indiana. 

From those humble beginnings, the 

chain expanded throughout the 

Louisville area, quickly becoming a 

well known favorite of local diners, 

and smoothly growing to 60 locations 

in the Louisville area. 

By the late 90's, however, Tumble

weed was in trouble. Sales were 

stagnant, pulled down by a few 

unprofitable locations, and Tumble

weed wanted to expand its clientele 

and raise its image in the public eye. 

Faced with a choice between inno

vating or possibly falling behind key 

competitors, Tumbleweed, under the 

fresh guidance ofTerry Smith, 

reinvented their menu, interiors and 

floorplans, culminating in the 

construction of a new flagship 

Tumbleweed in Phase II of Waterfront 

Park, completed in July of 2005. 

The flagship features folding glass 

walls and an open floorplan, allowing 

diners to feel the river's breeze while 

eating. "Our design team worked very 

hard to develop an open air restau

rant which took advantage of the 

incredible river views and Louisville 

skyline:' says Smith. The flagship has 

been a solid success, quickly becom

ing the chain's highest volume 

location, and the first location to 

break three million dollars in annual 

sales, doing so in 2004. 

As with the Bats, some of the credit 

for Tumbleweed's success must go to 

location, as the park provides a 

unique backdrop that really makes 

-..)) Tumbleweed's open terraces an 

exceptional place to eat. Similarly, 

though, the Tumbleweed relationship 

is symbiotic for the woe, as the 

Bike Couriers 
Louisville Bats 
Downtown Residents Association 

-----=~Tumbleweed 
----------;::---- ~-----

=--:::-::=:::. __ ~-- ~ --- -----=--=-..::.._- --------
----------- ----

"When we've got the doors opened.JJ.p and a breeze js blowinQ, I've 
even had guests say that they 'feel like they are on vacation in 
Flori dO: It really is an amazing venue and were proud to provide 
that type of experience to our gul...,l.L,.~.-"----------

-Terry Smith CEQ Tumbleweed Southwest Grill 

restaurant brings visitors and energy 

to an area of the park that would feel 

secluded and lonely at times without 

it. As Smith puts it: "The chance to 

develop a Tumbleweed in Waterfront 

Park was a challenging but unparal

leled opportunity to provide river

front dining to our loyal guests in 

Louisville and to the many visitors 

who make the journey to Waterfront 

Park:' Taking that chance has helped 

fuel a revival for Tumbleweed, spur

ring them to begin expanding again 

to new markets and pushing their 

revenues to $64.3 million, up over 

11% since 2004, and creating 110 jobs 

in the Waterfront area, another 

example of economic and quality of 

life enhancement built on the founda

tion laid by the woe in 1986 .• 
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